Supplementary Tables
Table S1. Results of the binomial logistic regression on the preferences for the two competing yogurt products
	
	Model 1
	Model 2

	
	
	
	95% CI
	
	
	95% CI

	Predictors
	Estimate
	OR (SE)
	Lower
	Upper
	Estimate
	OR (SE)
	Lower
	Upper

	Intercept
	0.08
	1.08 (0.53)
	0.38
	3.05
	-0.76
	0.47 (0.51)
	0.13
	1.66

	Gender (Female-Male)
	0.99*
	2.69 (0.44)
	1.12
	6.43
	1.14*
	3.11 (0.46)
	1.27
	7.62

	Age
	0.02
	1.02 (0.02)
	0.99
	1.05
	0.02
	1.02 (0.02)
	0.99
	1.05

	HSR on Product A
	0.01
	1.01 (0.37)
	0.49
	2.1
	0.05
	1.05 (0.39)
	0.49
	2.23

	HSR on Product B
	0.84*
	2.31 (0.41)
	1.03
	5.15
	1.00*
	2.71 (0.43)
	1.17
	6.29

	Gender × HSR on Product A
	0.04
	1.04 (0.51)
	0.38
	2.84
	0.06
	1.06 (0.52)
	0.38
	2.94

	Gender × HSR on Product B
	-0.98
	0.37 (0.51)
	0.14
	1.02
	-1.26*
	0.28 (0.53)
	0.1
	0.8

	HSR on Product A × HSR on Product B
	0.06
	1.06 (0.5)
	0.4
	2.84
	0.12
	1.12 (0.52)
	0.41
	3.09

	Product A liking
	
	
	
	
	0.13
	1.13 (0.08)
	0.98
	1.32

	Product B liking
	
	
	
	
	0.14
	1.15 (0.08)
	0.98
	1.34

	Product A experience
	
	
	
	
	-0.23
	0.8 (0.15)
	0.6
	1.06

	Product B experience
	
	
	
	
	0.22
	1.25 (0.14)
	0.95
	1.65

	R2CS
	0.04
	
	
	
	0.07
	
	
	

	2
	13.99 (7)
	
	
	
	        29.84** (11)
	
	

	Δ2
	-
	
	
	
	        15.84** (4)
	
	


Note(s): Estimates represent the log odds of "choice1 = 1 Product B" vs. "choice1 = 0 Product A"; R2 CS is the Cox & Snell’s R2, *p < 0.05; **p < 0.01; ***p < 0.001, 
CI = Confidence Interval, OR = Odds ratio, SE = Standard Error, Chi-square df are in brackets.
Source: Authors own work
Table S2. Results of the binomial logistic regression on the preferences for the two competing cereal products
	
	Model 1
	Model 2

	
	
	
	95% CI
	
	
	95% CI

	Predictors
	Estimate
	OR (SE)
	Lower
	Upper
	Estimate
	OR (SE)
	Lower
	Upper

	Intercept
	-0.20
	0.82 (0.42)
	0.36
	1.87
	-0.15
	0.86 (0.51)
	0.32
	2.34

	Gender (Female-Male)
	0.21
	1.24 (0.21)
	0.83
	1.86
	0.23
	1.26 (0.21)
	0.84
	1.89

	Age
	0.00
	1.00 (0.01)
	0.98
	1.03
	0.00
	1.00 (0.01)
	0.98
	1.03

	HSR on Product A
	0.63*
	1.88 (0.30)
	1.05
	3.36
	0.62*
	1.87 (0.30)
	1.04
	3.36

	HSR on Product B
	0.11
	1.11 (0.29)
	0.63
	1.96
	0.11
	1.12 (0.30)
	0.63
	2.00

	HSR on Product A × HSR on Product B
	-0.34
	0.71 (0.41)
	0.32
	1.60
	-0.34
	0.71 (0.42)
	0.31
	1.61

	Product A liking
	
	
	
	
	-0.06
	0.94 (0.11)
	0.75
	1.17

	Product B liking
	
	
	
	
	0.09
	1.09 (0.11)
	0.88
	1.36

	Product A experience
	
	
	
	
	-0.05
	0.95 (0.06)
	0.84
	1.07

	Product B experience
	
	
	
	
	-0.01
	0.99 (0.06)
	0.88
	1.12

	R2CS
	0.02
	
	
	
	0.02
	
	
	

	2
	6.84 (5)
	
	
	
	9.04 (9)
	
	
	

	Δ2
	-
	
	
	
	2.2 (4)
	
	
	


Note(s): Estimates represent the log odds of "choice1 = 1 Product B" vs. "choice1 = 0 Product A"; R2 CS is the Cox & Snell’s R2, *p < 0.05; **p < 0.01; ***p < 0.001, 
CI = Confidence Interval, OR = Odds ratio, SE = Standard Error, Chi-square df are in brackets.
Source: Authors own work

Table S3. Results of the binomial logistic regression on the preferences for the two competing cookie products
	
	Model 1
	Model 2

	
	
	
	95% CI
	
	
	95% CI

	Predictors
	Estimate
	OR (SE)
	Lower
	Upper
	Estimate
	OR (SE)
	Lower
	Upper

	Intercept
	3.25***
	25.69 (0.73)
	6.1
	108.18
	3.84***
	46.43 (0.82)
	9.31
	231.49

	Gender (Female-Male)
	-0.24
	0.78 (0.25)
	0.48
	1.28
	-0.23
	0.79 (0.25)
	0.49
	1.3

	Age
	-0.06**
	0.94 (0.02)
	0.90
	0.98
	-0.06**
	0.95 (0.02)
	0.91
	0.99

	HSR on Product A
	-0.59
	0.55 (0.87)
	0.10
	3.06
	-0.45
	0.64 (0.89)
	0.11
	3.68

	HSR on Product B
	-0.71
	0.49 (0.89)
	0.09
	2.81
	0.57
	0.56 (0.91)
	0.10
	3.33

	Age × HSR on Product A
	0.01
	1.01 (0.03)
	0.96
	1.06
	0.01
	1.01 (0.03)
	0.95
	1.06

	Age × HSR on Product B
	0.01
	1.01 (0.03)
	0.96
	1.07
	0.01
	1.01 (0.03)
	0.96
	1.07

	HSR on Product A × HSR on Product B
	0.53
	1.71 (0.50)
	0.64
	4.57
	0.43
	1.54 (0.51)
	0.57
	4.21

	Product A liking
	
	
	
	
	0.07
	1.08 (0.13)
	0.83
	1.4

	Product B liking
	
	
	
	
	-0.14
	0.87 (0.13)
	0.67
	1.13

	Product A experience
	
	
	
	
	-0.06
	0.94 (0.07)
	0.82
	1.08

	Product B experience
	
	
	
	
	-0.07
	0.93 (0.07)
	0.81
	1.08

	R2CS
	0.04
	
	
	
	0.06
	
	
	

	2
	15.89* (7)
	
	
	
	22.18* (11)
	
	
	

	Δ2
	-
	
	
	
	6.29 (4)
	
	
	


Note(s): Estimates represent the log odds of "choice1 = 1 Product B" vs. "choice1 = 0 Product A"; R2 CS is the Cox & Snell’s R2, *p < 0.05; **p < 0.01; ***p < 0.001, 
CI = Confidence Interval, OR = Odds ratio, SE = Standard Error, Chi-square df are in brackets.
Source: Authors own work




Table S4. Results of the binomial logistic regression on the preferences for the two competing milk products
	
	Model 1
	Model 2

	
	
	
	95% CI
	
	
	95% CI

	Predictors
	Estimate
	OR (SE)
	Lower
	Upper
	Estimate
	OR (SE)
	Lower
	Upper

	Intercept
	-0.41
	0.67 (0.43)
	0.29
	1.53
	-0.35
	0.71 (0.52)
	0.25
	1.95

	Gender (Female-Male)
	0.25
	1.29 (0.21)
	0.85
	1.95
	0.25
	1.29 (0.21)
	0.85
	1.95

	Age
	0.01
	1.01 (0.01)
	0.99
	1.04
	0.01
	1.01 (0.01)
	0.99
	1.03

	HSR on Product A
	-1.01**
	0.36 (0.31)
	0.20
	0.67
	-1.00**
	0.37 (0.31)
	0.20
	0.68

	HSR on Product B
	0.16
	1.17 (0.29)
	0.66
	2.06
	0.13
	1.14 (0.30)
	0.64
	2.05

	HSR on Product A × HSR on Product B
	0.5
	1.65 (0.42)
	0.72
	3.77
	0.53
	1.71 (0.43)
	0.74
	3.95

	Product A liking
	
	
	
	
	-0.03
	0.97 (0.11)
	0.77
	1.21

	Product B liking
	
	
	
	
	-0.07
	0.93 (0.11)
	0.75
	1.16

	Product A experience
	
	
	
	
	0.01
	1.01 (0.06)
	0.89
	1.14

	Product B experience
	
	
	
	
	0.12
	1.13 (0.06)
	1.00
	1.28

	R2CS
	0.05
	
	
	
	0.06
	
	
	

	2
	20.72 ***(5)
	
	
	
	25.68**(9)
	
	
	

	Δ2
	-
	
	
	
	4.96 (4)
	
	
	


Note(s): Estimates represent the log odds of "choice1 = 1 Product B" vs. "choice1 = 0 Product A"; R2 CS is the Cox & Snell’s R2, *p < 0.05; **p < 0.01; ***p < 0.001, 
CI = Confidence Interval, OR = Odds ratio, SE = Standard Error, Chi-square df are in brackets.
Source: Authors own work



Table S5. Results of the binomial logistic regression on the preferences for the two fruit juice products
	
	Model 1
	Model 2

	
	
	
	95% CI
	
	
	95% CI

	Predictors
	Estimate
	OR (SE)
	Lower
	Upper
	Estimate
	OR (SE)
	Lower
	Upper

	Intercept
	-1.11*
	0.33 (0.46)
	0.13
	0.82
	-1.66**
	0.19 (0.57)
	0.06
	0.58

	Gender (Female-Male)
	0.14
	1.15 (0.22)
	0.74
	1.78
	0.11
	1.12 (0.22)
	0.72
	1.74

	Age
	0.00
	1.00 (0.01)
	0.98
	1.03
	0.00
	1.00 (0.01)
	0.97
	1.02

	HSR on Product A
	0.07
	1.07 (0.33)
	0.57
	2.04
	0.03
	1.03 (0.33)
	0.54
	1.98

	HSR on Product B
	0.46
	1.58 (0.31)
	0.86
	2.93
	0.38
	1.46 (0.32)
	0.78
	2.75

	HSR on Product A × HSR on Product B
	-0.44
	0.64 (0.45)
	0.27
	1.55
	-0.36
	0.70 (0.45)
	0.29
	1.70

	Product A liking
	
	
	
	
	0.15
	1.16 (0.12)
	0.91
	1.47

	Product B liking
	
	
	
	
	-0.05
	0.95 (0.12)
	0.75
	1.21

	Product A experience
	
	
	
	
	0.03
	1.03 (0.06)
	0.91
	1.17

	Product B experience
	
	
	
	
	0.04
	1.04 (0.07)
	0.91
	1.18

	R2CS
	0.01
	
	
	
	0.02
	
	
	

	2
	3.22 (5)
	
	
	
	7.98 (9)
	
	
	

	Δ2
	-
	
	
	
	4.76 (4)
	
	
	


Note(s): Estimates represent the log odds of "choice1 = 1 Product B" vs. "choice1 = 0 Product A"; R2 CS is the Cox & Snell’s R2, *p < 0.05; **p < 0.01; ***p < 0.001, 
CI = Confidence Interval, OR = Odds ratio, SE = Standard Error, Chi-square df are in brackets
Source: Authors own work
Table S6. Stimuli used in the experiment. Only a simulated version is shown here, but participants saw pictures of real shelf products.

	Pair
	A
	B

	1
	[image: ]
Organic Shortbread with chocolate chips
	[image: ]

Shortbread cookies with chocolate droplets

	2
	[image: ]
High Quality Fresh Milk
	[image: ]
High Quality Fresh Milk

	3
	[image: ]

Orange Juice
	[image: ]
100% orange juice

	4
	
[image: ]





Natural Low-Fat Yogurt 

	
[image: ]





Whole White Natural

	5
	[image: ]

Cereal Granola Honey 
	[image: ]

Cereal Granola
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