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	Restrained theory
	5
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	Theory of planned behavior
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	Ashraf et al. (2019), Shahzad et al. (2022), Cheah et al. (2020), Yarimoglu et al. (2019)

	Attribution Theory/Self-serving 
	2
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	NA
	3
	Hallstroom et al. (2014), Alston et al. (2009), Capecchi et al. (2019)

	Potential concepts/Frameworks for future research
	
	Extending the work on Restraining eating , digital literacy and socio-ecological system framework (as Agri-food system) 


Source: Authors’ own work.







Appendix C: Geography Context with Food Type
	Continent (n)

	Region (n)
	Countr (n)
	Food type (n)
	References

	America (19)
	North
America (18)
	USA (17)
	Insect Based Food (1), GM (genetically Modified) Food (1), Food (M&M) and Jellybeans (Sugar Candies) (1), Cookies (1), Any food (3), Healthy food (1), Fast food brand (1), Snack food (1), Unhealthy food (1), Organic food (1), Meat (1), Meat analogues (1)
	Pozharliev et al. (2023), Huffman et al. (2004), Hermann (1993), Kahn & Wansink (2004), Tal et al. (2017), Woolley et al. (2020), Minton et al. (2020), Alston et al. (2009), Dumitrescu et al. (2016), Hagen et al. (2017), Mooney et al. (1994), Goldenberg et al. (2005), Irmak et al. (2020), Nepomuceno & Laroche (2017), Parker et al. (2021), Soule & Sekhon (2019), Smart & Pontes (2020)

	
	
	Canada (1)
	Dairy products/ dairy alternatives (1)
	Allen et al. (2018)

	
	South
America (1)
	Brazil (1)
	Organic Food (1)
	Dalma et al. (2020)

	Europe (24)
	Southern Europe (5)
	Italy (4)
	Food (2), Palm Oil (1), Slow Food (1),
	De Bernardi & Tirabeni (2018), Sebastiani et al. (2013), Principato et al. (2022), Capecchi et al. (2019)

	
	
	Portugal (1)
	Organic Food (1)
	Fernandes & Saraiva (2022)

	
	Southeast Europe (4)
	Greece (2)
	Organic Food (1)
	Fotopoulous & Krystallis (2002), Aitsidou et al. (2019)

	
	
	Bulgaria (1)
	Food of animal origin (1)
	Kiryakoca et al. (2019)

	
	
	Croatia (1)
	Genetically Modified (GM) Food (1)
	Cerjak et al. (2011)

	
	Western Europe (2)
	France (2)
	Fast Food (1), Sweet Food (1)
	Laporte et al. (2020), Bryson & Atwal (2019)

	
	Central Europe (3)
	German (3)
	Safe food waste (1), NA
	Seegebarth et al. (2016), Gollnhofer (2017), Klug & Nieward (2021)

	
	Scandinavian (3)
	Danemark (1)
	Hedonic food (histamine/taste regime)
	Schneider-Kamp (2021)

	
	
	Sweden (1)
	Meat (1)
	Hallstrou et al. (2014)

	
	
	Finland (1)
	REKO Food (1)
	Leipämaa-Leskinen (2021)

	
	North West Europe (7)
	United Kingdom (7)
	Added sugar consumption (1), Alternative food consumption (1), functional food (1), Food (1), Egg consumption (1), Meat and Meat substitutes (1)
	Griffith et al. (2020), Wells (2012), Bodunrin & Stone (2019), Cornish (2012), Manning (2013), Bettany & Kerrane (2011), Apostolidis & Mcleay (2019)

	Middle East (8)
	Turkey (6)
	Junk food (1), Fast food (2), Meat (1), Frozen Food (1), Food (1)
	Yarimoglu et al. (2019), Khan et al. (2019), Tosun & Gurce (2018), Dursun & Kabadayi (2013), Aslan et al. (2018), Aydin et al. (2018)

	
	Palestine (1)
	Food (1)
	Ben Hassen et al. (2022)

	
	Saudi 
Arabia (1)
	Danish Brand food (1)
	Abosag & Farah (2014)

	Asia (5)
	Malaysia (1)
	Fast Food (1)
	Muhamed et al. (2019)

	
	India (1)
	Food (1)
	Shalini et al. (2021)

	
	Pakistan (1)
	Fast Food (1)
	Farah & Shahzed (2020)

	
	China (1)
	Fast Food (1)
	Shahzed et al. 2022)

	
	Bangladesh (1)
	Organic Food (1)
	Ashraf et al. (2019)

	Australian (5)
	Australia (5)
	Food (1), Meat (3), Seafood (1), Organic Food (1),
	Cheah et al. (2020), Malek et al. (2019), Saraiva et al. (2020), Rolfe et al. (2022), Cherrier & Hill (2018)

	Zealandia (1)
	New Zealand (1)
	Food (1)
	Fernandez et al. (2011)

	Two countries and more (7)
	Vice foods & Beverages (1), Slow food (Pancakes) (1)
	Onel et al. (2018), Khalid et al. (2019), Gianni et al. (2023), Brunneder & Dholakia (2018), Jaud & Lonardo (2022), Oral & Thurner (2019), Lasarov et al. (2019)

	No geography Context (2)
	
	Lee & Ahn (2016), Silchenko & Askegaard (2020)

	Potential Geography Context for Future Research  
	African nations with no food concern,
South America,
Scandinavia and Asia regions

	Potential Food type Context for Future Research 
	Cultured Meat (Genetically modified organism, in-vitro-meat), 
Meat analogues (vegan meat),
Frozen food, seafood


Source: Authors’ own work.
















Appendix D: Methods
	Method
	Count
	References

	Quantitative
(Surveys with Structural equation modeling, and Regression analyses)
	26
	Aitsidou et al. (2019), Allen et al. (2018), Alston et al. (2009), Ashraf et al. (2019), Aydin et al. (2018), Ben Hassen et al. (2022), Brunneder & Dholakia (2018), Capecchi et al. (2019), Cerjak et al. (2011), Cheah et al. (2020), Farah & Shahzad (2020), Fotopoulos & Krystallis (2002), Gianni et al. (2023), Griffith et al. (2020), Hallstrom et al. (2014), Kahn & Wansink (2004), Lasarov et al. (2019), Malek et al. (2019), Mooney et al. (1994), Muhamad et al. (2019), Oral & Thurner (2019), Principato et al. (2022), Rolfe et al. (2022), Seegebarth et al. (2016), Shahzad et al. (2022), Yarimoglu et al. (2019)

	Experimental
(Lab experiments, Field experiments with ANOVA
ANCOVA, MANOVA)
	15
	Apostolidis & McLeay (2019), Dumitrescu et al. (2016), Dursun & Kabadayi (2013), Goldenberg et al. (2005), Hagen et al. (2017), Huffman et al. (2004), Irmak et al. (2020), Jaud & Lunardo (2022), Minton et al. (2020), Nepomuceno & Laroche (2017), Parker et al. (2021), Pozharliev et al. (2023), Smart & Pontes (2023), Tal et al. (2017), Woolley et al. (2020)

	Mixed methods
	6
	Abosag & Farah (2014), Bryson & Atwal (2019), Khalid et al. (2019), Klug & Niemand (2021), Laporte et al. (2020)

	Qualitative
(Interviews, Focus groups with Thematic, Phenomenological and Content analysis)
	21
	Arslan et al. (2018), Bettany & Kerrane (2011), Bodunrin & Stone (2019), Cherrier & Hill (2018), Cornish (2012), Dalmoro et al. (2020), De Bernardi & Tirabeni (2018), Fernandes & Saraiva (2022), Fernandez, Brittain & Bennett (2011), Gollnhofer (2017), Khan et al. (2019), Kiryakova-Dineva et al. (2019), Lee & Ahn (2016), Leipämaa-Leskinen (2021), Onel et al. (2018), Saraiva et al. (2020), Schneider-Kamp (2021), Sebastiani et al. (2013), Shalini et al. (2021), Soule & Sekhon (2019), Tosun & Gürce (2018) 

	Conceptual
	4
	Herrmann (1993), Manning (2013), Silchenko & Askegaard (2020), Wells (2012)

	Potential methods for future research
	 
	Interpretive phenomenological Analysis (IPA) method to understand the meaning of food anti-consumption behavior and experience
Longitudinal studies to understand the lifelong transformations infused by food anti-consumption behavior


Source: Authors’ own work.




















Appendix E: Antecedents
	Antecedents
	References

	Cluster 1 – Sustainable Concerns and Consumption:
Sustainable Consumption (mindful consumption and mindset), 
Engagement with sustainable consumption 
Food Network (sustainable way of anti-consumption),
Sustainability concerns (animal welfare, environmental protection, environmental concerns), 
Environmental factors (climate knowledge), Sustainable practice of food sharing, 
Voluntary simplicity
	De Bernardi & Tirabeni (2018), Apostolidis & McLeay (2019), Klug & Niemad (2021), Onel et al. (2018), Golnhofer (2017), Capecchi et al. (2012), Fernandes & Saraiva (2022), Rolfe et al. (2022), Soule & Sekhou (2019), Malek et al. (2019), Seegebarth et al. (2016), Lasarov et al., (2019), Kahn & Wansink (2004), Dalmoro et al. (2020), Apostolidis & McLeay (2019), Cheah et al. (2020), Tosun & Gurce (2018)

	Cluster 2 – Food Product Characteristics:
Product characteristics (food production and origin, Quality, nutrition knowledge), 
Safety regulations, 
Type and packaging, 
Defective Product, 
Organic label structure,
Associated Labels (content, food print, origin)
	Parker et al. (2021), Pozharliev et al. (2023),  Dumitrescu et al. (2016), Arslan et al. (2018), Allen et al. (2018), Apostolidis & McLeay (2019), Kahn & Wansink (2004), Huffman et al. (2004), Aitsidou et al. (2019), Fotopoulos & Krystallis (2002)

	Cluster 3 – Socio-cultural and Demographic Factors:
Social factors (ex. social pressure, social movement, social stigma, social elements human actors, social norms),
Family decision making process (ex. parental purchase decision), 
Lifestyle factors (diet Habits, modern lifestyle, habits),
Mortality salience, 
Cultural factors (ex.cultural dominance, ethnocentrism),
Age,
Education,
Sharing meals with family 
	Bryson & Atwal (2019), Tosun & Gurce (2018), Leipäman-Leskinen (2021), Malek et al. (2019), Cheah et al. (2020), Laporte et al. (2020), Mooney et al. (1994), Griffith et al. (2020), Goldenberg et al. (2005), Principato et al. (2022), Abosag & Farah (2014), Fotopulos & Krystallis (2002), Sebastiani et al. (2013), Schneider-Kamp (2021), Shahzad et al. (2022), Farah & Shahzad (2020), Onel et al. (2018), Capecchi et al. (2019)

	Cluster 4 – Values, Ethics and Religiosity:
Social values, 
Emotional values,
Conditional values, 
Societal value,
Value (personal value as materialism), 
Ethical and moral problems, 
Religiosity (e.g., religious animosity),
Level of consumer religiosity
	Cerjak et al. (2011), Minton et al. (2020), Khalid et al. (2019), Klug & Niemand (2011), Abosag & Farah (2014), Fotopulos & Krystallis (2002), Bodunrin & Stone (2019), Dalmoro et al. (2020), Nepomuceno & Laroche (2017)

	Cluster 5 – Spatial and Material Factors:
Spatial factors (infrastructure, temporality), 
Material factors (things, artifacts, vehicles), 
Technology,
Servicescape
	Leipämaa-Leskinen (2021), Arslan et al. (2018)

	Cluster 6 – Economic Concerns and Market Characteristics:
Price,
Household income, 
Market stature
	Soula & Sekhou (2019), Bryson & Atwal (2019), Tosun & Gurce (2018), Malek et al. (2019), Apostolidis & McLeay (2019), Fotopulos & Krystallis (2002), Principato et al. (2022)

	Cluster 7 – Health and Personal Factors:
Personal Health concerns (being slim and fit, protecting health, avoiding chemicals and drugs),
Health Uncertainty,
Personal factors (self-cooking, Home cooking meal, meal types preferences), 
Physical factors (body mass index, physical involvement), 
Consumer independence
	Tosun & Gurce (201), Fotopulos & Krystallis (2002), Gianni et al. (2023), Soula & Sekhou (2019), Rolfe et al. (2022), Goldenberg et al. (2005), Hagen et al. (2017), Cornish (2012), Malek et al. (2019), Allen et al. (2018), Dalmoro et al. (2020), Klug & Niemad (2021), Mooney et al. (1994)

	Cluster 8 – Communication and Advertising:
Communication characteristics (message strength, Media Use), 
Advertising practices, 
Deceptive advertisement
	Dursun & Kabadayi (2013), Fotopulos & Krystallis (2002), Shahzad et al. (2022), Farah & Shahzad (2020), Arslan et al. (2018)

	Cluster 9 – Governmental and Political Factors: 
Governmental factors (food stamp programs), 
Political ideology,
Political support
	Alstou et al. (2009), Irmak et al. (2020), Tal et al. (2017)

	Cluster 10 – Macro Health Concerns:
Child obesity,
Earth’s malnourished population,
Crises (Economic crisis), 
Pandemic effect of COVID-19, 
Child Sensitivity,
Bad hygiene
	Aitsidou et al. (2019), Ben Hassen et al. (2022), Arslan et al. (2018)

	Cluster 11 – Perception and Behavioral Factors:
Body Perception, 
Food waste (knowledge and involvement), 
Perceived risk, 
Perceived behavioral control, 
Consumption patterns evolution, 
Irresponsible behavior, 
Innovation behavior
	Mooney et al. (1994), Yarimoglu et al. (2019), Fotopolous & Krystallis (2002), Principato et al. (2022), Ashraf et al. (2019), Bryson & Atwal (2019), Hallstrou et al. (2014), Cheah et al. (2020)

	Cluster 12 – Psychological Factors:
Motivation (intrinsic religious motives, food choice motivation),
Negative emotions (Anxiety and depression, Regret toward junk food), 
Food attitude Identity-related factors (identity formation process, identity misrecognition),
Consumer attitudes (attitudes toward food technologies),
Guilt associated with hedonic consumption, 
Addiction (fast food addiction),
Beliefs (Subjective norms)
	Ben Hassen et al. (2022), Cornish (2012), Jaud & Lunardo (2022), Muhamad et al. (2019), Yarimoglu et al. (2019), Fernandez et al. (2011), Shahzad et al. (2022), Minton et al. (2020), Allen et al. (2018), Ashraf et al. (2019), Cherrier & Hill (2018)

	Potential antecedents for future research
	Personality traits and the eating style effect, person's temporal orientation, Emotional Intelligence 


Source: Authors’ own work.





























Appendix F: Decisions related to food anti-consumption behavior
	Decisions
	References

	Cluster 1 – Anti-consumption behavior based on food and consumer type:
Anti-consumption of dairy products, 
Anti-consumption among materially deprived consumers, 
Anti-consumption of animal by-products, 
Meat anti-consumption
	Allen et al. (2018), Cherrier & Hill (2018), Soule & Sekhon (2019), Muhamad et al. (2019), Tosun & Gürce (2018), Malek et al. (2019), Apostolidis & McLeay (2019), Cheah et al. (2020)

	Cluster 2 – Rejection Behavior:
Brand rejection, 
Brand hate
	[bookmark: _Hlk192943426]Tal et al. (2017), Bryson & Atwal (2019)

	Cluster 3 – Sustainable and Ethical Consumption: 
Environmentally oriented food anti-consumption practice, 
Ethical consumption, 
Food waste reduction behaviors, 
Green identity formation processes, 
Mindful consumption, 
Responsible consumption,
Voluntary simplicity,
Precycling,   
Consumer responsibilisation in food consumption,
Alternative food consumption (Slow food, Organic food purchase)
	Dalmoro et al. (2020), Sebastiani et al. (2013), Minton et al. (2020), Saraiva et al. (2020), Brunneder & Dholakia (2018), Fernandes & Saraiva (2022), Klug & Niemand (2021), Onel et al. (2018), De Bernardi & Tirabeni (2018), Shalini et al. (2021), Bodunrin & Stone (2019), Ashraf et al. (2019)

	Cluster 4 – Consumption Reduction: 
Dietary meat consumption reduction, 
Reduce sugar consumption,
Reduce the binge eating of unhealthy foods, 
Reduce the junk food consumption, 
Reduction of animal by products
	Goldenberg et al. (2005), Hallstrom et al. (2014), Malek et al. (2019), Apostolidis & McLeay (2019), Seegebarth et al. (2016), Griffith et al. (2020), Woolley et al. (2020), Yarimoglu et al. (2019), Soule & Sekhon (2019)

	Cluster 5 – Consumption Resistance: 
Reactance to consumption regulations, 
Resistance to genetic modification products, 
Resistance practices (mundane resistance practices, resisting facelessness, and resisting carelessness), 
Dumpster diving practice of activist consumer,
Boycott and the creation of alternative,
Consumption Avoidance (Fast-food, Meat, Food-product avoidance)
	Irmak et al. (2020), Huffman et al. (2004), Leipämaa-Leskinen (2021), Gollnhofer (2017), Herrmann (1993), Khan et al. (2019), Malek et al. (2019), Fotopoulos & Krystallis (2002)

	Cluster 6 – Consumption Restriction/Restraining:
Fasting practices (religious practice),
Restricting food consumption,
Food restriction,
Hegemonic taste regime for hedonic food consumption,
Dietary Restraint
	Kiryakova-Dineva et al. (2019), Mooney et al. (1994), Woolley et al. (2020), Schneider-Kamp (2021), Goldenberg et al., (2005), Hallstrom et al. (2014), Smart & Pontes (2023)


	Potential future research                                                 





	
	RQ1. Defining the boundaries of food rejection decisions through downshifting and self-actualization concepts 
RQ2. Operationalizing the food anti-consumption through the different levels (clusters 2-4-5-6)

	Source: Authors’ own work.
	


Appendix G: Mediators and Moderators
	Mediators and moderators
	References

	Mediators
Cluster 1 – Psychological Factors:
Helplessness (negative feelings),
Attitude toward purchase, 
Subjective norms (beliefs),
Perceived behavioral control,
Perceived failure,
Self-enhancement (motivation),
Make-a-difference,
Attitude toward boycott,
Perceived threat to freedom 
	Jaud & Lunardo (2022), Ashraf et al. (2019), Muhamad et al. (2019), Ashraf et al. (2019), Ashraf et al. (2019), Goldenberg et al. (2005), Muhamad et al. (2019), Muhamad et al. (2019), Muhamad et al. (2019), Irmak et al. (2020)  

	Cluster 2 – Responsibility and Moral Factors:
Attributional responsibility, 
Moral disgust
	Dumitrescu et al. (2016), Hagen et al. (2017), Tal et al. (2017)

	Cluster 3 – Environmental Concerns and Coping Mechanisms: 
Environmental values,
Health concerns,
Perceived influence,
Positive reinterpretation, 
Acceptance
	Minton et al. (2020), Shahzad et al. (2022), Jaud & Lunardo (2022)

	Cluster 4 – Product Evaluation and Consumption: 
Perceived variety,
Anticipated (consumption utility),
Product appreciation,
Food worries
	Kahn & Wansink (2004), Brunneder & Dholakia (2018), Woolley et al. (2020)

	Cluster 5 – Information and Persuasion:
Counter arguments,
New brand name
	Lasarov et al. (2019), Pozharliev et al. (2023)

	Moderators
Cluster 1 – Responsibility and Regulations: 
Consumer social responsibility,
Government regulation,
Industry self-regulation,
Sensitivity to food waste
	Farah & Shahzad (2020), Dumitrescu et al. (2016), Shahzad et al. (2022)

	Cluster 2 – Food Consumption Context and Temporality: 
Dining at home,
Away from home,
Food imagery (Constructed/deconstructed food),
Food stamp program (Prices, Supply, Demand),
Food portion size,
Low and high-fat food, 
Prior to and During COVID-19 (Health crisis),
Perceived variety
	Laporte et al. (2020), Parker et al. (2021), Alston et al. (2009), Hagen et al. (2017), Mooney et al. (1994), Principato et al. (2022)

	Cluster 3 – Personal Factors: 
Egocentric,
Social altruistic,
Personality traits,
Mindfulness,
Private self-consciousness,
Self-control,
Frugality (lifestyle),
Health consciousness,
Food neophobia,
Healthiness
	Lasarov et al. (2019), Klug & Niemand (2021), Brunneder & Dholakia (2018), Nepomuceno & Laroche (2017), Pozharliev et al. (2023), Hagen et al. (2017)

	Cluster 4 – Demographic and Socio-cultural Factors: 
Long-term orientation,
Socio-cultural pressures, 
Gender Collectivism,
Education Age
	Nepomuceno & Laroche (2017), Aydin et al. (2018), Mooney et al. (1994), Apostolidis & McLeay  (2019), Lasarov et al. (2019), Ben Hassen et al. (2022)

	Cluster 5 – Message and Communication:
Source of message (company vs. government)
Message (frame, reasoning)
	Irmak et al. (2020), Minton et al. (2020)

	Potential Mediators and Moderators for Future Research
	Mediators:  Collective efficacy, Corporate social responsibility, Green Trust
Moderators: Purchasing Power, Eating style, Eating disorder (avoidant restrictive food intake disorder, ARFID), religiosity


Source: Authors’ own work.













Appendix H: Outcomes 
	Outcomes
	References

	Cluster 1 – Behavioral Responses and Attitudes: 
Anti-consumption behavior, 
Behavioral intention (intention to boycott, to purchase),      
Eating Disorder (Binge eating),
Planned diet, 
Consumption quantities, 
Fast-food anti-consumption,
Sustainable action (food waste reduction, promoting ecological activism),
Organic food consumption,
Willingness to try insect-based food,
Consumer attitude (Parents ‘attitude),
Degree of attitude change,
Anti-consumption practices
	Farah & Shahzad (2020), Bryson & Atwal (2019), Yarimoglu et al. (2019), Dumitrescu et al. (2016), Aydin et al. (2018), Sebastiani et al. (2013), Kahn & Wansink (2004), Shahzad et al. (2022), Gollnhofer (2017), Ashraf et al. (2019), Muhamad et al. (2019), Irmak et al. (2020), Cheah et al. (2020), Smart & Pontes (2023), Saraiva et al. (2020), Pozharliev et al. (2023), Dursun & Kabadayi (2013), Kiryakova-Dineva et al. (2019)

	Cluster 2 – Well-being:
Individual well-being,
Societal well-being,
Subjective well-being,
Consumer well-being
	Kiryakova-Dineva et al. (2019), Brunneder & Dholakia (2018), Soule & Sekhon (2019), Bodunrin & Stone (2019), Nepomuceno & Laroche (2017)

	Cluster 3 – Affective and Sensorial Responses:
Loneliness,
Moral disgust,
Food taste,
Positive self-evaluative feelings,
Happiness
	Woolley et al. (2020), Tal et al. (2017), Hagen et al. (2017), Nepomuceno & Laroche (2017)

	Cluster 4 – Identity and Cognitive Responses: 
Well-informed food choices,
Purchase decision,
Seeking information,
Product judgment,
Identity,
Sustainable consumption identity
	Gianni et al. (2023), Capecchi et al. (2019), Abosag & Farah (2014), Cherrier & Hill (2018), Fernandes & Saraiva 2022)

	Cluster 5 – Health and Socio-Economic Outcomes: 
Public health,
Societal impact,
Social and economic outcomes
	Hallstrom et al. (2014), Shalini et al. (2021), Griffith et al. (2020)

	Potential Outcomes for Future Research:
	Brand loyalty, Brand image, brand switching, collective well-being, customer satisfaction, Consumer Empowerment, collective empowerment


Source: Authors’ own work.
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