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[bookmark: OLE_LINK4]Table S1 – Frequency of participants (in percentage) citing the ten most frequent words for “local food products” and “seasonal food products” stimulus in the FWA task for Brazilian and Portuguese urban consumers. 

	Brazil

	Total
(n=1003)
	Region

	
	Central West
(n=208)
	South
(n=217)
	Southeast
(n=204)
	Northeast
(n=182)
	North
(n=192)

	Local Food

	Word
	% Participant
	Word
	% Participant
	Word
	% Participant
	Word
	% Participant
	Word
	% Participant
	Word
	% Participant

	Quality
	20.3%
	Quality
	22.1%
	Quality
	22.1%
	Quality
	17.6%
	Quality
	17.6%
	Quality
	21.9%

	Bean
	12.6%
	Price
	15.4%
	Bean
	12.4%
	Vegetables
	13.7%
	Bean
	16.5%
	Meat
	15.6%

	Meat
	12.3%
	Meat
	13.0%
	Rice
	12.0%
	Bean
	11.3%
	Rice
	14.8%
	Bean
	13.0%

	Rice
	11.7%
	Pequi
	11.5%
	Meat
	11.5%
	Healthy
	9.8%
	Meat
	12.6%
	Rice
	13.0%

	Price
	11.4%
	Rice
	10.6%
	Price
	11.5%
	Meat
	8.8%
	Price
	10.4%
	Açaí
	12.5%

	Healthy
	9.9%
	Bean
	10.1%
	Healthy
	11.1%
	Rice
	8.3%
	Healthy
	9.9%
	Price
	11.5%

	Vegetables
	9.4%
	Vegetables
	10.1%
	Fruits
	10.1%
	Fruits
	8.3%
	Good
	8.2%
	Healthy
	10.4%

	Fruits
	8.3%
	Fruits
	9.1%
	Vegetables
	9.2%
	Price
	7.8%
	Vegetables
	6.0%
	Fish
	8.9%

	Flavour
	4.6%
	Healthy
	8.2%
	Flavour
	6.9%
	Coffee
	7.4%
	Fruits
	6.0%
	Vegetables
	7.3%

	Expensive
	4.4%
	Fresh
	5.3%
	Fresh
	6.0%
	Fresh
	5.9%
	Tasty
	6.0%
	Fruits
	7.3%

	Seasonal Food

	Quality
	13.6%
	Mango
	12.5%
	Quality
	17.5%
	Quality
	15.2%
	Quality
	13.7%
	Fruits
	10.9%

	Fruits
	10.0%
	Quality
	12.0%
	Fruits
	13.4%
	Fruits
	10.3%
	Good
	11.5%
	Vegetables
	9.9%

	Price
	8.5%
	Price
	10.6%
	Vegetables
	9.7%
	Mango
	10.3%
	Mango
	8.2%
	Quality
	8.9%

	Mango
	8.4%
	Pequi
	9.1%
	Price
	8.3%
	Vegetables
	8.8%
	Fruits
	7.7%
	Bean
	7.8%

	Vegetables
	7.7%
	Fruits
	7.2%
	Flavour
	8.3%
	Price
	8.3%
	Price
	7.7%
	Açaí
	7.8%

	Healthy
	6.3%
	Tasty
	6.7%
	Healthy
	6.9%
	Strawberries
	8.3%
	Vegetables
	6.6%
	Price
	7.3%

	Tasty
	5.8%
	Healthy
	6.3%
	Grape
	6.9%
	Healthy
	7.8%
	Tasty
	5.5%
	Rice
	7.3%

	Good
	5.6%
	Cheap
	5.3%
	Tasty
	6.0%
	Flavour
	6.9%
	Corn
	5.5%
	Mango
	6.3%

	Flavour
	5.4%
	Strawberries
	4.8%
	Pineapple
	5.5%
	Tasty
	5.9%
	Flavour
	4.4%
	Healthy
	6.3%

	Strawberries
	4.1%
	Expensive
	3.8%
	Fresh
	5.5%
	Natural
	5.4%
	Apple
	4.4%
	Good
	6.3%

	Portugal

	Local Food
	Seasonal Food

	Total
(n=408)
	Porto
(n=219)
	Lisbon
(n=189)
	Total
(n=408)
	Porto
(n=219)
	Lisbon
(n=189)

	Fruits
	9.6%
	Francesinha
	8.5%
	Vegetables
	10.6%
	Fruits
	27.5%
	Fruits
	30.1%
	Strawberries
	29.6%

	Vegetables
	9.1%%
	Fruits
	8.1%
	Fruits
	9.5%
	Strawberries
	22.1%
	Vegetables
	18.3%
	Fruits
	24.3%

	Quality
	8.1%
	Quality
	6.9%
	Fresh
	8.9%
	Vegetables
	16.4%
	Strawberries
	15.5%
	Watermelon
	17.9%

	Fresh
	7.4%
	Vegetables
	6.6%
	Lettuce
	8.9%
	Cherries
	15.2%
	Cherries
	13.2%
	Cherries
	17.5%

	Healthy
	6.1%
	Organic
	6.6%
	Quality
	7.9%
	Watermelon
	12.0%
	Flavour
	8.2%
	Vegetables
	14.3%

	Fish
	5.9%
	Healthy
	5.4%
	Cheese
	6.9%
	Chestnuts
	9.8%
	Chestnuts
	8.2%
	Chestnuts
	11.6%

	Francesinha
	5.9%
	Fish
	5.4%
	Sustainable
	6.9%
	Melon
	8.1%
	Watermelon
	6.9%
	Melon
	10.1%

	Organic
	5.4%
	Fresh
	5.0%
	Apple
	5.8%
	Grape
	6.9%
	Seasonal
	6.9%
	Peach
	8.5%

	Cheese
	4.9%
	Tripas
	5.0%
	Cabbage
	5.8%
	Peach
	6.4%
	Fresh
	6.4%
	Grape
	7.9%

	Lettuce
	4.9%
	Sustainability
	4.7%
	Healthy
	5.8%
	Flavour
	5.9%
	Persimmon
	6.4%
	Orange
	7.4%



Table S2. Frequencies of dimensions and categories for the “local food products” stimulus in the FWA task with Brazilian and Portuguese urban consumers.

	Brazil

	[bookmark: _Hlk218272739]Dimension
	Respondents (%)
	Number of Mentions
	Category
	Most Cited Words
(% Participants)
	Polarity

	
Respondent (%)

	
	
	
	
	
	Negative (Frequency)
	Neutral (Frequency)
	Positive
(Frequency)
	

	Produce
	43.9%
	875
	Vegetables
	Beans (12.6%), Vegetables (9.4%), Lettuce (1.7%)
	106
	28
	179
	25.7%

	
	
	
	Meat and Poultry
	Meat (12.3%), Poultry (2.9%), Beef (0.6%)
	64
	30
	73
	15.7%

	
	
	
	Fruits
	Fruits (8.3%), Banana (1.9%), Mango (0.6%)
	53
	14
	88
	13.6%

	
	
	
	Brazilian traditional fresh food
	Açaí (2.9%), Pequi (2.4%) Cassava (1.8%)
	26
	8
	69
	8.7%

	
	
	
	Seafood
	Fish (4.1%), Shrimp (0.5%, Snappers (0.4%)
	14
	5
	45
	5.6%

	
	
	
	Egg
	Egg (3.4%), Quail Egg (0.1%)
	13
	4
	18
	3.5%

	
	
	
	Staple Food
	Bread (2.1%), Pão Francês (0.1%), Whole grain bread (0.1%)
	7
	4
	12
	2.3%

	
	
	
	Fruits and Vegetables
	Fruits and vegetables (0.4%), Fruits and greens (0.2%) Fruits and salads (0.1%)
	4
	0
	3
	0.7%

	
	
	
	Nuts
	Nuts (0.4%), Peanuts (0.1%)
	1
	1
	3
	0.5%

	
	
	
	Fresh Food
	Fresh Food (0.2%)
	0
	0
	2
	0.2%

	
	
	
	Mushroom
	Mushroom (0.1%)
	0
	0
	1
	0.1%

	Economical
	41.0%
	558
	Price
	Price (11.4%), Expensive (4.4%), Cheap (2.3%)
	157
	44
	79
	25.7%

	
	
	
	Food Production
	Organic (4.1%), Family farming (1.1%), Small producer (0.5%)
	38
	14
	67
	10.2%

	
	
	
	Brand
	Brand (0.5%), Seara (0.4%), McDonald's (0.3%)
	44
	16
	20
	4.3%

	
	
	
	Food Retailing
	Farmers Market (1.5%), Market (1.5%), Supermarket (1.0%)
	25
	9
	27
	4.6%

	
	
	
	Food Service
	Coffee shop (0.5%), Pizzeria (0.1%), Restaurant (0.1%)
	4
	5
	2
	1.0%

	
	
	
	Local economy
	Local economy (0.3%), Local Producer (0.1%), Local Butcher (0.1%)
	3
	1
	3
	0.7%

	Food Quality and Safety
	32.5%
	403
	Food Quality
	Quality (20.3%), Natural (2.7%), Good Quality (0.7%)
	117
	25
	142
	25.9%

	
	
	
	Fresh
	Fresh (4.4%)
	14
	4
	26
	4,4%

	
	
	
	Food Origin
	Provenance (0.6%), Different (0.3%), Origin (0.3%)
	9
	7
	15
	2.9%

	
	
	
	Risk Perception
	Familiar (0.5%), Security (0.5%), Trust (0.5%)
	16
	2
	10
	2.5%

	
	
	
	Food Safety
	Validity (0.5%), Expiration Date (0.2%), Perishable (0.1%)
	5
	1
	5
	1.1%

	
	
	
	Food Conservation
	Packaging (0.2%), Frozen (0.1%), Preservation (0.1%)
	2
	1
	2
	0.5%

	Processed Food
	22.3%
	283
	Minimal Processed Food
	Rice (11.7%), Cereal (1.1%), Grain (0.2%)
	56
	18
	78
	14.0%

	
	
	
	Dairy Products
	Milk (3.4%), Cheese (3.0%), Butter (0.3%)
	28
	11
	35
	6.6%

	
	
	
	Pantry
	Flour (1.4%), Sugar (0.5%), Corn Meal (0.3%)
	9
	2
	16
	2.6%

	
	
	
	Cured Meat
	Cured meat (0.5%). Ham (0.3%), Sausage (0.2%)
	5
	3
	5
	1.3%

	
	
	
	Brazilian traditional cheese
	Queijo Coalho (0.1%), Queijo Manteiga (0.1%)
	0
	0
	2
	0.1%

	
	
	
	Processed food
	Industrialised (0.3%), Margarine (0.2%), Mayonnaise (0.1%)
	7
	4
	1
	1.3%

	
	
	
	Canned food
	Canned corn (0.1%), canned food (0.1%)
	2
	0
	0
	0.2%

	Body, Health and Nutrition
	15.6%
	184
	Healthy and Nutrition
	Healthy (9.9%), Health (3.0%), Diet (0.5%)
	57
	21
	90
	14.8%

	
	
	
	Physiological aspect
	Hunger (1.1%), Sleepy (0.1%), Thirst (0.1%)
	8
	3
	2
	0.9%

	
	
	
	Wellbeing
	Wellbeing (0.2%), Life (0.1%)
	1
	0
	2
	0.3%

	Hedonic and Sensory Proprieties
	14.7%
	174
	Linking
	Tasty (4.3%), Good (3.5%), Delicious (0.4%)
	24
	12
	65
	8.5%

	
	
	
	Flavour
	Flavour (4.6%), Palate (0.2%), Salty (0.2%)
	19
	8
	28
	5.5%

	
	
	
	Appearance
	Aspect (0.4%), Appearance (0.2%), Presentation (0.2%)
	2
	2
	7
	1.0%

	
	
	
	Dislike
	Bad (0.2%), Horrible (0.1%), I don't like it very much (0.1%)
	2
	2
	0
	0.3%

	
	
	
	Texture
	Lightness (0.1%), Wilted (0.1%)
	2
	0
	0
	0.2%

	
	
	
	Aroma
	Good Smell (0.1%)
	0
	0
	1
	0.1%

	Gastronomy
	13.1%
	188
	Food Preparation
	Pasta (2.1%), Pizza (1.0%), Hamburger (0.9%)
	32
	11
	35
	5.4%

	
	
	
	Brazilian Traditional food
	Tapioca (1.1%), Couscous (1.0%), Feijoada (0.5%)
	6
	4
	40
	3.8%

	
	
	
	Desserts and Pastry
	Cookie (0.8%), Candy (0.5%), Chocolate (0.4%)
	11
	4
	8
	1.9%

	
	
	
	Food
	Food (1.0%), Integral (0.2%), Ingredients (0.1%)
	5
	2
	7
	1.3%

	
	
	
	Seasoning
	Parsley and Coriander (0.2%), Herbs (0.1%), Saffron (0.1%)
	2
	4
	2
	0.8%

	
	
	
	Consumption
	Consumption (0.2%), Eat (0.2%), To consume (0.1%)
	1
	0
	6
	0.7%

	
	
	
	Traditional seasonal food
	Paçoca (0.2%), Pé de moleque (0.1%)
	0
	1
	2
	0.3%

	
	
	
	Homemade
	Homemade Ingredients (0.2%)
	0
	0
	2
	0.2%

	
	
	
	Recipe
	Culinary Ingredients (0.1%), Recipe (0.1%)
	0
	0
	2
	0.2%

	
	
	
	International gastronomy
	Japanese food Ingredients (0.1%)
	0
	0
	1
	0.1%

	Seasonal
	10.7%
	115
	Food Availability
	Variety (2.8%), Accessible (1.1%), Availability (0.6%)
	36
	13
	51
	9.3%

	
	
	
	Seasonal
	Seasonality (0.7%), Seasonal (0.3%), Opportunity (0.2%)
	2
	1
	12
	1.5%

	Social
	5.3%
	63
	Support
	Appreciation (0.3%), Benefits (0.3%), Help (0.3%)
	14
	4
	19
	3.2%

	
	
	
	Culture
	Culture (0.8%), History (0.1%), Knowledge (0.1%)
	0
	1
	11
	0.9%

	
	
	
	Tradition
	Tradition (0.5%), Traditional Communities (0.1%), Traditional food (0.1%)
	2
	0
	8
	1.0%

	
	
	
	Community
	Family (0.2%), Community (0.1%), People (0.1%)
	0
	0
	4
	0.4%



	Portugal

	Dimension
	Respondents (%)
	Number of Mentions
	Category
	Most Cited Words
(% Participants)
	Polarity

	Respondents (%)

	
	
	
	
	
	Negative (Frequency)
	Neutral (Frequency)
	Positive
(Frequency)
	

	Produce
	42.6%
	361
	Vegetables
	Vegetables (9.1%), Lettuce (4.9%), Potato (4.9%)
	0
	29
	109
	22.8%

	
	
	
	Seafood
	Fish (5.9%), Sardine (1.7%) Codfish (0.3%)
	2
	11
	40
	10.3%

	
	
	
	Meat and Poultry
	Meat (2.4%), Chicken (0.3%), Goat (0.7%)
	2
	1
	9
	2.9%

	
	
	
	Staple Food
	Bread (3.7%)
	0
	3
	13
	3.9%

	
	
	
	Fruits
	Fruits (9.6%), Orange (4.2%), Apple (3.2%)
	0
	26
	100
	22.5%

	
	
	
	Portuguese Traditional Fruits
	Fundão´s Cherries (0.3%), Madeira´banana (0.3%), Pera do Oeste (0.3%)
	0
	1
	3
	1.0%

	
	
	
	Fresh Food
	Fresh Fish (0.5%)
	0
	0
	2
	0.5%

	
	
	
	Mushroom
	Mushroom (0.7%)
	0
	0
	3
	0.7%

	
	
	
	Egg
	Egg (0.5%)
	0
	0
	2
	0.5%

	
	
	
	Nuts
	Chestnuts (0.8%), Walnut (0.3%)
	0
	0
	5
	1.2%

	Economical
	34.1%
	186
	Price
	Price (4.2%), Economy (3.4%), Cheap (3.2%)
	17
	7
	46
	16.4%

	
	
	
	Food Production
	Organic (5.4%), Agriculture (2.2%), Farmer (1.2%)
	1
	18
	51
	14.7%

	
	
	
	Local economy
	Local market (0.5%), Local producer (0.3%), Local support (0.3%)
	0
	1
	5
	1.5%

	
	
	
	Food Retailing
	Market (3-2%), Grocery store (1.5%), Supermarket (0.5%)
	0
	18
	22
	8.3%

	Food Quality and Safety
	24.0%
	126
	Food Quality
	Quality (8.1%), Natural (4.2%), Good Quality (0.3%)
	0
	2
	51
	12.5%

	
	
	
	Freshness
	Fresh (7.35%), Freshness (3.9%)
	0
	1
	46
	11.5%

	
	
	
	Risk Perception
	Trust (1.5%), Familiar (0.5%), Unfamiliarity (0.5%)
	3
	0
	11
	3.4%

	
	
	
	Food Origin

	Rare (0.5%), DPO (0.3%), Genuine (0.3%)
	0

	4

	8

	2.7%


	Gastronomy
	21.1%
	143
	Portuguese traditional food
	Francesinha (5.9%), Pastel de Belém” (1.7%), Pastel de nata (1.7%)
	4

	15

	79

	14.0%


	
	
	
	Food Preparation
	Feijoada (0.7%), Barbecue (0.3%), Lanche misto (0.3%)
	1
	1
	7
	2.0%

	
	
	
	Dessert and Pastry
	Cookie (0.5%), Chocolate (0.5%), Cake (0.3%)
	1
	4
	6
	2.7%

	
	
	
	Homemade
	Homemade (1.2%)
	0
	1
	6
	1.7%

	
	
	
	Regional gastronomy
	Regional sweets (0.5%), Typical dishes (0.3%)
	0
	0
	8
	1.2%

	
	
	
	Consumption
	Tasting (0.5%), Eat (0.3%), Consume (0.3%)
	0
	0
	4
	0.7%

	
	
	
	Seasoning
	Seasoning (0.8), Salt (0.3%)
	0
	2
	2
	1.0%

	
	
	
	Recipe
	Recipe (0.3%)
	0
	0
	1
	0.2%

	
	
	
	Food
	Food (0.3%)
	0
	1
	0
	0.2%

	Processed Food
	13.7%
	74
	Dairy Products
	Cheese (4.9%), Milk (0.7%), Cream (0.7%)
	1
	4
	23
	6.9%

	
	
	
	Portuguese traditional cured meat
	Alheira (1.0%)
	0
	1
	3
	1.0%

	
	
	
	Pantry
	Olive oil (2.2%)
	0
	1
	8
	2.2%

	
	
	
	Processed food
	Jam (1.0%)
	0
	1
	3
	1.0%

	
	
	
	Cured Meat
	Smoked cured sausage (0.5%),, Blood sausage (0.3%), Sausage (0.3%)
	1
	2
	4
	1.5%

	
	
	
	Minimal processed food
	Honey (1.9%), Rice (1.5%), Corn (0.7%)
	0
	2
	19
	4.7%

	
	
	
	Portuguese traditional cheese
	Queijo da Serra (0.3%)
	0
	1
	0
	0.2%

	Environmental


	13.5%


	57


	Environmental Awareness
	Sustainability (4.9%), Sustainable (4.4%), Low ecological footprint (0.3%)
	0
	1
	43
	10.5%

	
	
	
	Environment
	Ecological (1.5%), Environment (0.7%), Earth (0.5%)
	0
	2
	10
	2.9%

	
	
	
	Climate and Weather
	Fall (0.3%)
	0
	0
	1
	0.2%

	Hedonic and Sensory Proprieties
	13.0%
	63
	Linking
	Tasty (3.4%), Good (2.5%), Better (0.5%)
	0
	1
	32
	7.4%

	
	
	
	Flavour
	Flavour (2.5%), Seet (2.5%), Tasteless (0.3%)
	1
	2
	18
	5.1%

	
	
	
	Appearance
	Green (0.7%), Aspect (0.3%)
	0
	0
	5
	1.0%

	
	
	
	Aroma
	Smell (0.3%)
	0
	0
	1
	0.2%

	
	
	
	Texture
	Stiff (0.5%)
	0
	1
	1
	0.5%

	
	
	
	Dislike
	Bad (0.3%)
	1
	0
	0
	0.2%

	Social
	12.7%
	58
	Support
	Help (1.0%), Community (0.7%), Support (0.7%)
	0
	0
	27
	6.4%

	
	
	
	Tradition
	Tradition (3.2%), Traditional (1.7%), Typical (1.0%)
	1
	5
	18
	5.6%

	
	
	
	Culture
	Culture (0.7%), History (0.3%), Cultural (0.3%)
	0
	0
	6
	1.5%

	
	
	
	Utopia
	Utopia(0.3%)
	1
	0
	0
	0.2%

	Body, Health and Nutrition
	9.1%
	39
	Healthy and Nutrition
	Healthy (6.3%), Health (0.8%), Nutrient (0.3%)
	0
	0
	33
	7.8%

	
	
	
	Physiological aspect
	Hunger (0.3%), Greediness (0.3%), Addictive (0.3%)
	2
	0
	2
	0.7%

	
	
	
	Wellbeing
	Wellbeing (0.5%)
	0
	0
	2
	0.5%

	Beverage
	8.6%
	35
	Alcoholic beverages
	Wine (4.2%), Port wine (2.5%), Moscatel (0.5%)
	2
	6
	23
	7.6%

	
	
	
	Beverage
	Drink (0.3%)
	0
	0
	1
	0.2%

	
	
	
	Non-alcoholic Beverage
	Water (0.3%), Tea (0.3%), Coffee (0.3%)
	0
	0
	3
	0.7%

	Local
	8.1%
	36
	Geographic
	Proximity (2.2%), National (1.0%), Portugal (0.7%)
	0
	12
	24
	8.1%





Table S3. Frequencies of dimensions and categories for the “seasonal food” stimulus in the FWA task with Brazilian and Portuguese urban consumers.
	Brazil

	[bookmark: _Hlk218273436]Dimension
	Respondents (%)
	Number of mentions
	Category
	Examples of the most cited words
(% Participants)
	Polarity
	Respondents (%)

	
	
	
	
	
	Negative (Frequency)
	Neutral (Frequency)
	Positive
(Frequency)
	

	Produce
	45.7%
	1091
	Fruits
	Fruits (10.0%), Mango (8.4%), Strawberries (4.1%)
	166
	96
	319
	31.5%

	
	
	
	Vegetables
	Vegetables (7.7%), Bean (3.7%), Tomato (1.8%)
	83
	36
	124
	16.6%

	
	
	
	Brazilian traditional fresh food
	Corn (3%), Acerola (2.1%), Açaí (2.0%)
	26
	29
	72
	10.3%

	
	
	
	Meat and Poultry
	Meat (2.8%), Chicken (2.0%), Beef (0.2%)
	18
	6
	32
	4.3%

	
	
	
	Seafood
	Fish (2.5%), Shrimp (0.6%), Crab (0.5%)
	12
	7
	27
	4.5%

	
	
	
	Staple Food
	Bread (1.0%), Different Breads (0.1%), Yeast (0.1%)
	4
	5
	3
	1.2%

	
	
	
	Fresh Food
	Leaf (0.4%), Fresh food (0.3%), Fresh Fruits (0.2%)
	6
	2
	3
	0.9%

	
	
	
	Mushroom
	Mushroom (0.2%), Truffle (0.2%), Porcini (0.1%)
	0
	1
	4
	0.4%

	
	
	
	Egg
	Egg (0.4%)
	1
	1
	2
	0.4%

	
	
	
	Nuts
	Peanut (0.3%), Nut (0.1%)
	1
	0
	3
	0.4%

	
	
	
	Fruits and Vegetables
	Fruits and Vegetables (0.2%)
	0
	1
	1
	0.2%

	Economical
	28.3%
	331
	Price
	Price (8.5%), Expensive (3.9%), Cheap (2.8%)
	88
	48
	81
	20.2%

	
	
	
	Food Production
	Organic (1.3%), Harvest (1.2%), Pesticide (0.9%)
	22
	16
	34
	6.6%

	
	
	
	Brand
	Brand (0.4%), Chester (0.2%), Perdigão (0.2%)
	14
	5
	9
	1.9%

	
	
	
	Food Retailing
	Farmers market (0.4%), Market (0.2%)
	4
	2
	7
	1.1%

	
	
	
	Food Service
	Rodizio (0.1%)
	0
	1
	0
	0.1%

	Food Quality and Safety
	28.0%
	341
	Food Quality
	Quality (13.6%), Natural (3.4%), Good Quality (0.5%)
	75
	38
	107
	20.5%

	
	
	
	Food Origin
	Rare (0.9%), Different (0.6%), Provenance (0.3%)
	12
	11
	16
	3.9%

	
	
	
	Fresh
	Fresh (3.6%), Non-fresh (0.1%)
	12
	3
	22
	3.7%

	
	
	
	Risk Perception
	Unhealthy (0.6%), Harmful (0.5%), Trust (0.3%)
	22
	5
	4
	2.4%

	
	
	
	Food Safety
	Validity (0.3%), Storage (0.2%), Durability (0.2%)
	6
	1
	3
	1.0%

	
	
	
	Food Conservation
	Frozen (0.2%), Packaging (0.1%), Preservation (0.1%)
	0
	2
	2
	0.4%

	Hedonic and Sensory Proprieties
	22.7%
	312
	Linking
	Tasty (5.8%), Good (5.6%), Excellent (1.0%)
	44
	28
	115
	14.4%

	
	
	
	Flavour
	Flavour (5.4%), Sweet (0.3%), Tasteless (0.3%)
	21
	10
	37
	6.3%

	
	
	
	Dislike
	Bad (2.0%), Dispensable (0.2%), Terrible (0.2%)
	23
	10
	0
	2.3%

	
	
	
	Appearance
	Aspect (0.3%), Beautiful (0.3%), Appearance (0.2%)
	6
	1
	7
	1.4%

	
	
	
	Texture
	Juicy (0.2%), Texture (0.2%), Succulent (0.1%)
	3
	2
	3
	0.8%

	
	
	
	Aroma
	Aroma (0.1%), Aromatic (0.1%),
	0
	0
	2
	0.2%

	Seasonal
	17.4%
	200
	Food Availability
	Variety (1.4%), Availability (1.1%), Difficult (1.0%)
	34
	30
	50
	10.5%

	
	
	
	Seasonal
	Seasonal (3.1%), Time (1.3%), Season (0.6%)
	23
	34
	29
	8.0%

	Gastronomy
	14.4%
	232
	Seasoning
	Sazon (1.7%), Seasoning (1.7%), Salt (0.8%)
	20
	17
	32
	4.5%

	
	
	
	Food Preparation
	Pasta (1.8%), Pizza (0.9%), Snack (0.5%)
	19
	10
	19
	3.5%

	
	
	
	Traditional seasonal food
	Panettone (1.5%), Easter Egg (0.8%), Turkey (0.5%)
	21
	6
	11
	2.6%

	
	
	
	Brazilian Traditional Food
	Feijoada (0.6%), Canjica (0.5%), Pastel (0.3%)
	11
	7
	14
	2.9%

	
	
	
	Desserts and Pastry
	Ice cream (1.1%), Candy (0.5%), Cookie (0.4%)
	12
	5
	15
	2.8%

	
	
	
	Food
	Food (0.5%), Ingredients (0.1%), Proper Food (1.0%)
	2
	3
	2
	0.7%

	
	
	
	Consumption
	Consumption (0.3%), Don´t eat (0.1%), Consume (0.1%)
	1
	0
	4
	0.5%

	
	
	
	Regional gastronomy
	Typical Foods (0.1%)
	1
	0
	0
	0.1%

	Body, Health and Nutrition
	12.4%
	145
	Healthy and Nutrition
	Healthy (6.3%), Health (3.0%), Nourishing (0.9%)
	53
	13
	67
	12.0%

	
	
	
	Wellbeing
	Wellbeing (0.5%), Life (0.3%), Vitality (0.1%)
	4
	0
	8
	1.0%

	Processed food
	9.4%
	123
	Minimal Processed Food
	Rice (3.4%), Grain (0.6%), Wheat (0.6%)
	20
	16
	31
	3.6%

	
	
	
	Dairy Products
	Milk (0.7%), Cheese (0.5%), Yoghurt (0.3%)
	8
	2
	6
	1.8%

	
	
	
	Processed food
	Raman Noodles (0.6%), Industrialised (0.4%), Snack (0.1%)
	4
	9
	3
	1.5%

	
	
	
	Pantry
	Flour (0.7%), Sugar (0.2%), Oil (0.2%)
	6
	1
	8
	1.4%

	
	
	
	Cured Meat
	Ham (0.2%), Sausage (0.2%), Cured ground meat (0.1%)
	2
	3
	1
	0.5%

	
	
	
	Canned food
	Canned food (0.2%), Canned sardine (0.1%)
	0
	1
	2
	0.3%

	Environmental

	7.1%
	84
	Climate and Weather
	Seasons (1.6%), Climate (0.5%), Rain (0.5%)
	10
	17
	11
	3.1%

	
	
	
	Environmental Awareness
	Sustainability (2.1%), Sustainable (0.4%), Conscience (0.1%)
	13
	1
	19
	3.2%

	
	
	
	Environment
	Environment (0.3%), Nature (0.3%), Earth (0.2%)
	3
	1
	9
	1.2%



	Portugal

	Dimension
	Respondents (%)
	Number of mentions
	Category
	Examples of the most cited words
(% Participants)
	Polarity
	Respondents (%)

	
	
	
	
	
	Negative (Frequency)
	Neutral (Frequency)
	Positive
(Frequency)
	

	Produce
	73.0%
	737
	Fruits 
	Fruits (27.45%), Strawberries (22.1%), Cherries (15.2%), Watermelon (12.0%), Melon (8.1%)
	3
	80
	445
	70.1%

	
	
	
	Seafood
	Fish (3.7%), Sardine (3.4%), Shellfish (0.5%)
	0
	10
	27
	8.8%

	
	
	
	Vegetables
	Potato (16.4%), Tomato (2.3%), Lettuce 0.1%)
	3
	29
	83
	25.2%

	
	
	
	Nuts
	Chestnuts (9.8%), Nuts (1.2%), Walnut (0.3%)
	0
	7
	39
	10.8%

	
	
	
	Meat and Poultry
	Meat (0.3%)
	0
	0
	1
	0.2%

	
	
	
	Specific Food
	Snail (1.5%)
	0
	2
	4
	1.5%

	
	
	
	Egg
	Egg (0.3%)
	0
	0
	1
	0.2%

	
	
	
	Staple Food
	Bread (0.3%)
	0
	0
	1
	0.2%

	
	
	
	Fresh Food
	Fresh vegetable (0.3%)
	0
	0
	1
	0.2%

	
	
	
	Mushroom
	Mushroom (0.3%)
	0
	0
	1
	0.2%

	Food Quality and Safety
	20.1%
	93
	Food Quality
	Quality (3.0%), Natural (3.0%), Balance (0.5%)
	1
	4
	27
	7.4%

	
	
	
	Food Origin
	Rare (0.5%), Different (0.5%)
	1
	3
	2
	1.5%

	
	
	
	Risk Perception
	News (0.7%), Fear (0.3%)
	1
	1
	2
	1%

	
	
	
	Food Conservation
	Freeze (0.3%)
	1
	0
	0
	0.2%

	
	
	
	Freshness
	Fresh (5.9%), Freshness (5.2%), Freshness of Food (0.3%)
	0
	1
	46
	11.5%

	
	
	
	Food Safety
	Perishable (0.5%), Short shelf-life date (0.3%)
	3
	0
	0
	0.7%

	Environmental
	17.6%
	81
	Environmental Awareness
	Sustainability (4.9%), Sustainable (1.5%), Smaller carbonic footprint (0.3%)
	0
	1
	26
	6.6%

	
	
	
	Climate and Weather
	Seasons (5.6%), Summer (2.6%), Heat (1.0%)
	3
	22
	20
	10.0%

	
	
	
	Environment
	Nature (1.0%), Environment (0.8%), Ecological (0.3%) 
	0
	0
	9
	2.0%

	Seasonal
	15.7%
	76
	Seasonal
	Seasonal (5.9%), Time (1.2%), Temporary (1.0%), 
	4
	24
	31
	12.7%

	
	
	
	Food Availability
	Scarcity (1.0%), Diversity (0.8%), Limited (0.5%)
	7
	1
	9
	4.2%

	Hedonic and Sensory Proprieties
	13.2%
	64
	Linking
	Tasty (2.5%), Good (1.0%), Appetising (0.5%)
	1
	2
	24
	6.1%

	
	
	
	Appearance
	Colour (0.3%)
	0
	0
	1
	0.2%

	
	
	
	Flavour
	Flavour (5.9%), Sweet (1.7%), Palate (0.5%)
	1
	2
	31
	7.8%

	
	
	
	Texture
	Stiff (0.3%), Texture (0.3%)
	0
	0
	2
	0.5%

	Economical
	11.5%
	59
	Price
	Price (2.0%), Expensive (1.2%), Cheap (1.2%)
	7
	1
	18
	6.4%

	
	
	
	Food Production
	Agriculture (1.2%), Organic (1.2%), Greenhouse (0.5%)
	3
	6
	15
	4.7%

	
	
	
	Food Retailing
	Purchase (0.5%), Market (0.5%), Import (0.5%)
	2
	1
	5
	2.0%

	
	
	
	Services
	Services (0.3%)
	0
	0
	1
	0.2%

	Gastronomy
	7.6%
	34
	Food Preparation
	Salad (0.5%), Roast meat (0.3%), Soup (0.3%)
	0
	2
	2
	7.4%

	
	
	
	Portuguese traditional food
	Cozido à Portuguesa (0.5%), King Cake (0.5%), Papas de Sarrabulho( 0.3%)
	0
	2
	5
	0.2%

	
	
	
	Food
	Food (1.5%)
	0
	2
	4
	0.5%

	
	
	
	Dessert and Pastry
	Ice cream (1.7%), Chocolate (0.5%), Cookie (0.3%)
	0
	3
	9
	1.5%

	
	
	
	Seasoning
	Seasoning (0.3%)
	0
	1
	0
	1.5%

	
	
	
	Consumption
	Consume (0.3%), Eating again (0.3%), Food more often made (0.3%)
	0
	0
	3
	2.9%

	Body, Health and Nutrition
	7.6%
	33
	Healthy and Nutrition
	Healthy (4.4%), Health (1.0%)
	0
	1
	31
	0.2%

	
	
	
	Wellbeing
	Wellbeing (0.3%)
	0
	0
	1
	0.7%





Table S4. Purchase locations of local and seasonal products among regular consumers in Brazil and Portugal (%)

	Local Food

	“Where do you usually buy local food?”
	
	Brazilian regular consumers of local food
(n=778)
	Portuguese regular consumers of local food
(n=236)

	
	TOTAL
	Centre-West
(n=160)
	South
(n=165)
	Southeast
(n=143)
	Northeast
(n=149)
	North
(n=161)
	p-value#
	TOTAL
	Porto
(n=126)
	Lisbon
(n=110)
	p-value#

	Supermarkets
	616 (79.2%)
	77.5%
	77.6%
	77.6%
	79.9%
	83.2%
	<0.001
	160 (67.8%)
	65.1%
	70.9%
	0.829

	Small grocery stores, municipal markets, fairs or street vending
	515 (66.2%)
	66.9%
	60.0%
	72.7%
	73.2%
	59.6%
	0.005
	192 (81.4%)
	77.8%
	85.5%
	0.094

	Stores specialising in local products
	226 (29.0%)
	24.4%
	35.2%
	32.9%
	29.5%
	23.6%
	<0.001
	74 (31.4%)
	27.8%
	35.5%
	0.487

	Directly from the producers
	221 (28.4%)
	29.4%
	41.2%
	22.4%
	18.8%
	28.6%
	<0.001
	77 (32.6%)
	35.7%
	29.1%
	0.513

	Organic product baskets
	123 (15.8%)
	21.9%
	16.4%
	18.2%
	13.4%
	9.3%
	<0.001
	31 (13.1%)
	11.9%
	14.5%
	0.956

	Producer cooperatives
	117 (15.0%)
	18.1%
	13.3%
	14.0%
	12.8%
	16.8%
	<0.001
	19 (8.1%)
	6.3%
	10.0%
	0.262

	Seasonal Food

	“Where do you usually buy seasonal food?”
	
	Brazilian regular consumers of seasonal food
(n=777)
	Portuguese regular consumers of seasonal food
(n=310)

	
	TOTAL
	Centre-West
(n=158)
	South (n=178)
	Southeast (n=156)
	Northeast (n=137)
	North
 (n=148)
	p-value#
	TOTAL
	Porto 
(n=158)
	Lisboa 
(n=152)
	p-value#

	Supermarkets
	536 (69.4%)
	65.8%
	73.6%
	69.2%
	62.8%
	72.3%
	0.362
	243 (78.4%)
	75.3%
	81.6%
	0.785

	Small grocery stores, municipal markets, fairs or street vending
	497 (64.4%)
	64.6%
	62.4%
	69.9%
	68.6%
	54.7%
	0.002
	246 (79.4%)
	82.3%
	76.3%
	0.407

	Directly from the producers
	231 (29.9%)
	33.5%
	41.2%
	23.1%
	18.2%
	33.1%
	<0.001
	89 (28.7%)
	34.8%
	22.4%
	0.194

	Stores specialising in local products
	224 (29.0%)
	24.7%
	29.8%
	29.5%
	29.2%
	31.1%
	<0.001
	54 (17.4%)
	18.4%
	16.4%
	0.973

	Producer cooperatives
	122 (15.8%)
	19.6%
	11.8%
	11.5%
	13.9%
	22.3%
	<0.001
	22 (7.1%)
	7.0%%
	7.2%
	0.289

	Organic product baskets
	120 (15.5%)
	16.5%
	18.5%
	16.7%
	12.4%
	12.2%
	0.002
	30 (9.7%)
	8.9%
	10.5%
	0.645
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