Appendix
Table A1: Definition of dependent and explanatory variables
	Variable 
	Definition
	Description 

	
	Contemporaneous consumption of wine and cannabis
	1 = yes, 0 = no

	
	Consumption frequencies
	

	


	Consumption frequency of wine &
Consumption frequency of cannabis
	1 = At most once a year
2 = Several times a year 
3 = Several times a month 
4 = Once or several times a week

	 
	Factors of wine consumption

	
	Coping
	Continuous variable

	
	Conformity
	Continuous variable

	
	Socializing
	Continuous variable

	
	Expansion
	Continuous variable

	
	Enhancement
	Continuous variable

	
	Factors of cannabis consumption

	
	Coping
	Continuous variable

	
	Conformity
	Continuous variable

	
	Social expansion
	Continuous variable

	
	Enhancement
	Continuous variable

	

	Occasion for wine consumption &
Occasion for cannabis consumption

	
	At home, alone
	0 = Never 
1 = Less than once a year
2 = Approximately once a year
3 = Several times a year 
4 = Several times a month 
5 = Once or several times a week

	
	At home, friends
	

	
	At home, family
	

	
	At home, party
	

	
	At cafes/restaurants
	

	
	At pubs
	

	
	Individual-specific characteristics

	
	Gender
	1 = Female, 0 = Male

	
	Age group
	1 = Generation Z (20-26 years old)
2 = Millennial (27-41 years old)
3 = Generation X (42-60 years old)

	
	Education level
	1 = Low (primary or lower secondary) 
2 = Medium (vocational or upper secondary) 
3 = High (university degree)

	
	Income level in euros
	0 = No income or not reported 
1 = Income < 17,999 
2 = 18,000 < income < 35,999
3 = Income > 36,000


Source: authors’ illustration.
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Note: shaded area plots 95% confidence intervals. Source: authors’ estimations and illustrations. 
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