Web Appendix 1: Synthesis of articles used for this systematic literature review
	Sr. No.
	Author
(year)
	Title
	Journal
	Research questions
	Conceptual framework/theories/models
	What roles can start-ups take in the transition to circular economy 

	1
	Von Kolpinsk et al. (2023)
	The impact of internal company dynamics on sustainable
circular business development: Insights from circular startups
	Business Strategy and the Environment
	What are the drivers and internal competences for young and small-scale organizations to successfully implement a CBM?
What are the internal barriers and enablers for young and small-scale organizations when adopting a CBM? 
	Circular Business Model
	Four strategies start-ups can use to overcome barriers to CBM implementation are establishing human-centeredness, showing high commitment for circularity on the managerial level, creating skills and competences in the organisation, and incorporating cultural aspects inside and outside of the organisation

	2
	Abdesselam et al. (2024)
	What are the drivers of eco-innovation? Empirical evidence from French start-up
	Technological Forecasting and Social Change
	What are the drivers of eco-innovation among the French start-ups?
What are the profiles of eco-innovative start-ups?
	Resource-based view 

Evolutionary perspective 
	Different types of eco-innovative start-ups contribute strongly to the development of radical and/or frontstage eco-innovation. Furthermore, the result shows that eco-innovative start-ups managed by opportunist leaders are more successful in attracting finance and external knowledge which enables them to develop radical innovation 

	3
	Allal-Chérif et al. (2023)
	Born to be sustainable: How to combine strategic disruption, open innovation, and process digitization to create a sustainable business
	Journal of Business Research
	How to combine strategic disruption, open innovation, and process digitization to create a sustainable business
	Sustainable entrepreneurship
	Firm have ability to make radical choices contrary to the most common, supposedly more profitable practices; (2) integration of suppliers as true long-term partners; (3) open sustainable product innovation to achieve excellence in simplicity; and (4) environmental activism to convince others to adopt the same practices.

	4
	Antikainen and Valkokari (2016)
	A framework for sustainable circular business model innovation
	Technology Innovation Management Review
	What are the key elements of sustainable circular business model innovation?
	Sustainable circular business model innovation
	New businesses are able to disrupt and re-design the value chains

	5
	Audretsch and Fiedler (2024)
	Bringing the knowledge spillover theory of entrepreneurship to circular economies: Knowledge and values in entrepreneurial ecosystems.
	International Small Business Journal
	How do circular knowledge
and CE values enter the EE? How exactly does this knowledge spill over, particularly between
entrepreneurs and legacy firms?
How could spillovers facilitate a wider adoption of circular
knowledge and CE values within EEs?
	Knowledge spillovers Entrepreneurial ecosystem,
	knowledge spillovers between circular start-ups and incumbents can significantly enhance the motivation of participants in entrepreneurial ecosystems to adopt CE values.

	6
	Kasana et al. (2024)
	Unlocking circular start‐ups: A model of barriers
	Business strategy and the environment
	What are the barriers faced by CSUs at different phases of their business development and growth
	Model of barriers for circular start-ups with inter-connections
	Barriers faced by Circular startups–‘outdated business value chain’, ‘difficult material access and processing’, ‘orthodox consumer’ and ‘logistical costs & proximity.

	7
	Re and Magnani (2023)
	Value co-creation processes in the context of circular entrepreneurship: A quantitative study on born circular firms
	Journal of Cleaner Production
	value co-creation processes and underlying mechanisms between firms and their key co-creating actors such as customers, suppliers, and partners in the context of circular entrepreneurship
	Circular entrepreneurship, value co-creation 
	value co-creation between circular firms and key actors, namely customers, suppliers, partners, and public institutions

	8
	Re and Magnani (2022)
	Value co-creation in circular entrepreneurship: An exploratory study on 
born circular SMEs
	Journal of Business Research
	How do circular firms co-create value with their key actor
	Circular entrepreneurship, value co-creation 
	Co-creation between firms and customers can occur in the forms of co-design, the testing of products to provide feedback and improve the firm’s offer, co-maintenance, co-disposal, and co-promotion

	9
	Bergset (2018)
	Green start-up finance–where do particular challenges lie?
	International Journal of Entrepreneurial Behavior & Research
	What challenges green start-ups might experience when it comes to financial access?
	Sustainable entrepreneurship
	Start-ups’ challenges in access to finance 

	10
	Rok and Kulik (2021)
	Circular start-up development: the case of positive impact entrepreneurship
in Poland
	The International Journal of Business in Society
	How circular start-ups design and implement innovation into their business models to increase their positive impact.
	Business models innovation
	circular start-ups is driven by their founders’ motivation to achieve integrated economic and environmental objectives and to maximise their positive impact

	11
	Brändström et al.  (2024)
	Barriers to adopting circular business models: A cross-sectoral 
analysis
	Business strategy and the environment
	How different sector-specific conditions and adopted CBM approaches can influence the barriers to CE
	Circular business models
	Sector-specific conditions determine CE barriers. sectors without CE-specific laws and regulations placed greater emphasis on regulatory barriers as seen with companies in the garment and electronics sectors. In furniture sector, where CE-specific laws are mostly in place market readiness instead was a primary concern. 

The characteristics of the CBM approaches play an important role in how CE barriers are shaped. 

	12
	Todeschini et al. (2017)
	Innovative and sustainable business models in the fashion industry: Entrepreneurial drivers, opportunities, and challenges
	Business horizons
	Addressed the pressing issue of sustainability in the fashion industry by identifying the entrepreneurial drivers, challenges, and opportunities to pursue sustainable BMI.
	Business model innovation
	Startups can use their expertise in sustainable innovation to provide consulting services, knowledge, and networking to large firms wishing to further their Corporate social responsibility commitment by developing their own green products and initiatives.

	13
	Chowdhury et al. (2022)
	Impact of Organisational Factors on the Circular Economy Practices and 
Sustainable Performance of Small and Medium-sized Enterprises 
in Vietnam
	Journal of Business Research
	How does leadership influence innovation mindset, skills and competencies and organisational culture within Vietnamese SMEs for adopting CE practices?
How does the innovation mindset, skills and competencies, and organisational culture within employees of Vietnamese SMEs influence the adoption of the CE practices, and how do these practices impact on the SMEs’ sustainable business performance?
	Dynamic capability
	Organisations can develop their capability to effectively adopt CE practices within the industry through innovation, and a collaborative and enthusiastic culture to adopt change, which are influenced by internal organisational factors such as the leadership and commitment of senior management

	14
	Ciccullo et al. (2023)
	Designing circular supply
chains in start-up companies:
evidence from Italian fashion
and construction start-ups
	The International Journal of Logistics Management
	How and why do organizations design circular supply chains and coordinate among supply chain members?
	Complex adaptive systems 
	Start-ups coordinate other circular supply chain actors with three leading roles: (1) orchestrator, (2) integrated orchestrator and (3) circular manufacturer

	15
	Coppola et al. (2023)
	Developing dynamic capabilities for the circular economy in the textile and clothing industry in Italy: A natural-resourcebased view
	Business Strategy and the Environment 
	What capabilities can support a transition to the circular economy in textiles and clothing sectors industry in Italy 
	Dynamic capabilities framework
Natural-resource-based view
	Building the capabilities needed to close resource loops

	16
	Alpsahin Cullen (2023)
	Exploring a circular business model: Insights from the institutional theory perspective and the business model lens
	The International Journal of 
Entrepreneurship and Innovation
	How does the Circular entrepreneurs engage with the surrounding institutions in business model design for multiple value cocreation on a financially feasible foundation?
	Institutional theory, Business model design
	Circular entrepreneurs influence how business models are designed. Circular entrepreneurs are able to acquire a diverse set of specialized skills or micro-competencies that are necessary for success within the circular economy 

	17
	Cullen (2021)
	Circular entrepreneurship: A business model perspective
	Resources, conservation and recycling
	How can the entrepreneurial process and orientation of circular firms be described? 
	Entrepreneurial orientation 
Entrepreneurial process
	Creating value for the broader system of an organisation in the circular economy

	18
	Das et al (2022) 
	How do companies measure and forecast environmental impacts when experimenting with circular business models?.
	Sustainable Production and Consumption
	How do companies measure the environmental impact of their current business models?
As companies experiment with circular business models, how do they forecast the potential environmental impacts?
What are the barriers faced by companies when measuring environmental impact?
	Business Model Experimentation
	Born circular companies can also conduct business experiments that lead them in the direction of linearity because there is increased demand for their product offerings, and they are exponentially growing in size, resulting in higher environmental impact

	19
	Del Vecchio et al. (2021)
	Sustainable entrepreneurship education for circular economy: emerging perspectives in Europe
	Journal of Entrepreneurial Behavior & Research
	How do Universities structure Entrepreneurship Education programmes from developing entrepreneurial competences and mindset for Circular Economy?
	Entrepreneurship Education
	Role of the university in developing entrepreneurial skills, and competencies and in developing an entreprenruial mindset which enable the raise of circular entreprenruial firms

	20
	Demirel and Danisman (2019)
	Eco‐innovation and firm growth in the circular economy: Evidence from European small‐and medium‐sized enterprises
	Business Strategy and the Environment
	Examines the relationship between circular eco-innovation and firm growth for SMEs
	N/A
	There is a higher investment into circular eco‐innovations is required for firms to benefit from investing in the circular economy.

	21
	Demirel et al. (2019)
	Born to be green: new insights into the economics and management of green entrepreneurship
	Small Business Economics
	How Born Green Ventures and their activities evolve as they move through the corporate and technology life cycles
	Green entrepreneurship
	Highlight the role of green entrepreneurs for the purpose of sustainability 

	22
	Diacono and Baldacchino (2024)
	Identifying entrepreneurial opportunities in the circular economy
	Journal of Management & Organization
	How do circular entrepreneurs identify opportunities in the CE? How are CE principles reflected in the opportunities identified by circular entrepreneurs? 
	ReSOLVE framework
	Exploiting new business opportunities in circular economy

	23
	Droege et al. (2023)
	Towards a circular disruption: On the pivotal role of circular economy policy entrepreneurs
	Business Strategy and the Environment
	What are the drivers and barriers for the different types of circular business model innovation?
	Circular business model innovation
	By creating the right business-to-consumer models, CSUs can influence how people buy and use products, helping consumers become more aware of their environmental and social impacts and make more responsible choices.

	24
	Geissdoerfer et al. (2023)
	Drivers and barriers for circular business model innovation
	Business Strategy and the Environment
	What are the drivers and barriers for the different types of circular business model innovation?
	Circular business model innovation
	Start-ups are more likely to encounter challenges across the value chain

	25
	Han et al. (2023)
	How do circular start-ups achieve scale?
	Sustainable Production and Consumption
	How do circular start-ups achieve scale? 
	Circular business model
	CSUs use commercial, phased, and synced strategies for scale up

	26
	Henry et al. (2024)
	Motivations and identities of “grassroots” circular entrepreneurs: An initial exploration
	Business Strategy and the Environment
	What are the underlying motivations for a circular start-ups founder to launch their venture? 
What are their entrepreneurial identities? 
	Circular entrepreneurship
	Founders' motivation and entrepreneurial identity play a key determinant in the creation and growth paths of circular entrepreneurial venture.

	27
	Hockerts and Wüstenhagen (2010) 
	Greening Goliaths versus emerging Davids—Theorizing about the role of incumbents and new entrants in sustainable entrepreneurship
	Journal of Business Venturing
	Is sustainable entrepreneurship something that happens in large firms or small firms?
	Sustainable entrepreneurship
	In the early stages of an industry's transformation towards sustainability, small firms and new entrants stimulate disruptive sustainability innovation.

	28
	Hoogendoorn et al. (2020) 
	Goal heterogeneity at start-up: are greener start-ups more innovative?
	Research Policy
	Are greener start-ups more innovative?
	Green entrepreneurship
	Start-ups that place stronger emphasis on environmental value creation relative to economic value creation are more likely to be involved in product innovation and in process innovation than start-ups that focus primarily on the creation of economic value.

	29
	Klein et al. (2023) 
	Value-based bricolage: Resource mobilization in the circular economy
	Journal of Industrial Ecology
	How do CE entrepreneurs mobilize resources for encountering self-imposed and systemic resource challenges?
	Circular economy business model
	Entrepreneurs employ four different patterns of resource mobilization behavior such as resource seeking, material bricolage, value-based bricolage, and ideational bricolage.

	30
	Klofsten et al. (2024) 
	Start-ups within entrepreneurial ecosystems: Transition towards circular economy
	International Small Business Journal 
	What role of start-ups plays within entrepreneurial ecosystems in driving the transition towards a circular economy
	Circular business model, 

Circular ecosystem 
Business ecosystem
	CSUs play pivotal role in propelling the transition towards a circular within entrepreneurial ecosystems

	31
	Knoppen and Knight (2022)
	Pursuing sustainability advantage: The dynamic capabilities of born sustainable firms
	Business strategy and the environment
	What are the processes that underpin the dynamic capabilities of 'born sustainable' firms? 
What are the key dimensions that frame sustainability advantage? 
	Dynamic capabilities
	Born circular firms seek to excel in their environmental and social impact, however, sometimes due to financial constraints postpone environmental goals. 
Born circular firms have both organization-centred and a system-wide vision of delivering value in green and social terms 

	32
	Koistinen et al. (2022)
	Bold ambition, blunted agency? Examining top management perspectives
on a circular economy transition in Finland
	Energy research & social science
	Why and how do top managers engage in the circular economy transition?
	Micro foundations perspective
	Circular firms are more active in implementing the circular business model compared to the incumbent firms with an incremental circular business model strategy, however, the overall success of the transition toward circularity requires systemic changes.

	33
	Le et al (2024) 
	Establishing linkages between circular economy practices and sustainable performance: the moderating role of circular economy entrepreneurship
	Management Decision
	How CEP associates with SSCM to promote SP for SMEs in the food value chain in 
emerging economies? 
How CEE involves moderating the influence of CEP on SSCM for SMEs in the food 
value chain in emerging economies? 
	
Resource-based view (RBV) 

Stakeholder theory 
	Sustainable practice can be achieved through close collaboration of stakeholders along the supply chain. The better the Circular economy entrepreneurship, the stronger the impact of the circular economy practices on sustainable supply chain management.

	34
	Mehrotra and Jaladi (2022)
	How start-ups in emerging economies embrace circular business models and contribute towards a circular economy
	Journal of Entrepreneurship in Emerging Economies
	What kind of business models do the local start-ups design to promote the principles of circularity among the local communities? How do they deploy them?
	Business model
	The study highlights the importance of change in business models by startups to achieve circular goals. Start-up ventures engage not in a single but multiple business models such as product life extension and resource value extension to decrease the disposal of waste.

	35
	Mohapatra et al. (2024)
	Circular value creation through environmental entrepreneurship initiatives: A case-based exploration
	Business Strategy and the Environment
	What are the motivators of circular entrepreneurship in a developing nation?
What are the actions of a circular entrepreneur that lead to thesuccess of a circular entrepreneurship venture?3. How does circular entrepreneurship lead to value creation at eco-nomic, business and societal levels?
	Circular value creation
	Start-ups play a key role by driving circular entrepreneurship processes that translate personal motivation into concrete actions that create economic, business, and societal value.

	36
	Mondal et al (2023) 
	Assessing enablers of green entrepreneurship in circular economy: An integrated approach
	Journal of Cleaner Production
	What are the key enablers of green entrepreneurship (GEE) and how intense is their influence upon CE and SD in the MSME manufacturing sectors.
What are enabler-based contextual relationships and hierarchical structural model.
How can clustering be achieved among enablers based on their driving and dependence power of GE.
	Dynamic capability

Critical success factor theory

Stakeholder theory
	Technological infrastructure, clear visibility of economic benefits, and waste management are identified as essential enablers of green entrepreneurship which in turn facilitate SMEs in cultivating a circular economy and sustainability.

	37
	Närvänen et al. (2021)
	Institutional work in food waste reduction: Start-ups’ role in moving towards a circular economy
	Industrial Marketing Management
	How start-ups conduct institutional work in the transition to a CE?
	Institutional theory
	Start-ups play are valuable to work alongside established actors by providing novel technological innovations and raising awareness, redefining actors’ roles and responsibilities as well as incentivising them to reduce waste as part of their business or personal goals.

	38
	Prosman and Cagliano (2022) 
	A contingency perspective on manufacturing configurations for the circular economy: Insights from successful start-ups. 
	International Journal of Production Economics
	Which manufacturing configurations characterize the CBMs of successful circular start-ups?
How do start-ups align their manufacturing configuration with supply characteristics 
	Circular business model 

Contingency theory 
	Start-ups can either upcycle by increasing the value of the used products through improving the quality, functionality, and/or aesthetic value or downcycle the used products by decreasing the value of the used product.

	39
	Ribeiro-Soriano et al. (2021)
	Innovative strategic relationships among sustainable start-ups
	Industrial Marketing Management
	How sustainable start-ups at the micro level can bring about systemic changes at the meso and macro levels through the management of innovative strategic relationships.
	N/A
	Start-ups at the micro level can bring about systemic changes at the meso and macro levels through the management of innovative strategic relationships

	40
	Rovanto and Finne (2023)
	What Motivates Entrepreneurs into Circular Economy Action? Evidence from Japan and Finland
	Journal of Business Ethics
	What motivates entrepreneurs to implement CE practices? How do their approaches to CE practices differ based on their sociocultural context?
	Self-Determination Theory
	The motivation of entrepreneurs for implementing a circular economy is rooted in their sociocultural environments. 


	41
	Baraldi et al. (2019)
	Start-ups and networks: Interactive perspectives and a research agenda
	Industrial Marketing Management
	N/A
	Social network (SN) theory, the Industrial Marketing and Purchasing view, and Actor-Network Theory 
	Start-ups play a key role by building and navigating strategic networks that help them embed into markets, access resources, and influence wider economic and technical systems

	42
	Saharan et al. (2023)
	[bookmark: bookmark=id.x8lkdjwngko8]Achieving circularity is a distant dream: entrepreneurial barriers to circular business models in SMEs of emerging economies
	Management Decision
	What are the entrepreneurial barriers that hinder the adoption of CBM in SMEs of 
emerging economies? 
Which are the most and least significant entrepreneurial barriers among all the barriers?
What are the key measures that SMEs can take to overcome these barriers and adopt CBMs? 
	Circular entrepreneurship
	Financial barriers, regulatory and operational, lack of access to funding and capital, excessive regulations and red tape, and challenges due to ambiguity of the concept are various barriers and sub-barriers for circular entrepreneurs to adopt circularity in SMEs

	43
	Saura et al. (2022)
	Adopting digital reservation systems to enable circular economy in entrepreneurship
	Management Decision.
	How using digital reservation system may affect entrepreneurs’ trust and users’ satisfaction in circular entrepreneurship
	Technology Acceptance Model
	The use of a digital reservation system can increase the efficiency of entrepreneur resources, creation of sustainable knowledge, augment the use of new sources of user information, improve the prediction of services and demand and, result in a boost in sustainability and circular economy.

	44
	Sehnem et al. (2022) 
	Disruptive innovation and circularity in start‐ups: A path to sustainable development
	Business Strategy and the Environment
	How innovation can support the implementation of the circular economy and circularity of resources?
	Circular business models
	Start-ups have developed ways to extend the useful life of products and generate value, including through remanufacturing, renovation and recovery. Start-ups have adopted resilient business models that quickly and efficiently internalise disruptive innovations

	45
	Borms et al. (2023) 
	The working future: An analysis of skills needed by circular startups
	Journal of Cleaner Production
	Which sets of skills will startups increasingly need, depending on the circular strategies they implement?
	R frameworks
	The results show that for designing a lower material use there is a need for transport and logistics skills, the digitalisation required for R&D and IT skills, and the recuperation of waste requires technical knowledge

	46
	Sreenivasan and Suresh (2023)
	Green Start-ups: Start-ups Accelerating Sustainability
	International Journal of Global Business and Competitiveness
	RQ1:Why is green start-up important to accelerate sustainability? 
RQ2: What are the financing options available for green startups? 
RQ3: What are the opportunities and challenges faced to be green in start-ups? 
	Sustainable entrepreneurship
	The engagement of new and young businesses with established firms resulted in enhancing innovativeness because of different business objectives. Young start-ups are more innovative in terms of radical innovation, disruptive innovation, and sustaining innovation whereas the incumbent firms are engaging in progressive process innovation.

	47
	Takacs et al. (2022)
	Barriers to a circular economy in small- and medium-sized enterprises and their integration in a sustainable strategic management framework
	Journal of Cleaner Production
	What company-internal barriers exist for SMEs seeking to implement a CE? 
What company-external barriers exist for SMEs, and how can they be categorized? 
How are company-internal and external barriers related, and how can they be integrated into a holistic, sustainable strategic management framework? 
	Sustainable strategic management framework
	Companies encounter both internal and external barriers. The internal barriers are risk aversion, short-term orientation, economically dominated thinking, unwillingness to engage in trade-offs, shortage of resources, and lack of knowledge whereas the company-external barriers are highlighted as technology, market, legislative, and society and consumers 

	48
	Tuladhar et al. (2024)
	Collaboration among circular start-ups and incumbents in the circular economy context
	Business Strategy and the Environment
	How do circular start-ups collaborate with incumbents?
	Context, intervention, mechanism, outcome (CIMO) framework
	Start-up- incumbent partnerships will have a win-win outcome for both. Start-ups can access underutilized or surplus resources of the incumbent whereas the incumbent benefits from start-ups as they enable them to enhance their environmental performance without necessitating extensive experimentation, assuming substantial risks, or requiring a sweeping cultural transformation.

	49
	Das et al. (2022) 
	How do companies measure and forecast environmental impacts when experimenting with circular business models?
	Journal of Cleaner Production
	Which startups apply which circular strategies? What is the role of personal and company characteristics?
What are comparative advantages and disadvantages of circular startups?
What are barriers and enablers for startups to implement circular strategies?

	Circular strategies
	The circular strategies implementation is different among start-ups. The younger start-up entrepreneurs tend to focus on inner circle strategies such as design and material use, whereas the older start-up entrepreneurs rather engage in outer circle strategies for instance recycling and refurbishment. Furthermore, from a gender point of view, female start-up entrepreneurs are found to be less inclined to combine multiple circular strategies.

	50
	Berghuis et al. (2023) 
	Coming together for transition? Entrepreneurial ecosystems for a circular economy
	International Review of Applied Economics
	How do ecosystems of circular start-ups function in finding solutions to the obstacles in the transition to a circular economy? 
To what extent can entrepreneurial ecosystems of circular start-ups contribute to the transition to a circular economy? 
Which challenges and barriers do circular start-ups face in these ecosystems, and what are their reasons for connecting with these ecosystems to solve these challenges and barriers? Which stakeholders are involved? 
	Entrepreneurial ecosystems
	Cooperation in ecosystems can provide CSUs with added value which includes the sharing of knowledge and facilities, the power of the diversity of expertise and experience, the administrative buffer, and the greater financial possibilities.

	51
	Dragan et al. (2024) 
	Acceptance of circular entrepreneurship: Employees’ perceptions on organizations’ transition to the circular economy
	Journal of Business Research
	How does an organization’s commitment to the CE principles affect employees’ willingness and ability to implement them, and what impact does this have on successful circular economy initiatives?
	Complexity theory
	The successful circular strategy for circular economy transition requires the engagement and motivation of all employees apart from the managers themselves. If the employees perceive the CE principles as useful, this increases their belief that they can be easily implemented in their organization’s structures and processes

	52
	Belz and Binder (2017) 
	Sustainable entrepreneurship: A convergent process model
	Business Strategy and the Environment
	How do entrepreneurs recognize, develop and exploit opportunities in the context of sustainable development?
	Triple bottom line
	Social and ecological problems as potential sources of entrepreneurial opportunities for startups.

	53
	Dean and McMullen (2007)
	Toward a theory of sustainable entrepreneurship: Reducing environmental degradation through entrepreneurial action
	Journal of Business Venturing
	How entrepreneurial action can overcome barriers to the efficient functioning of markets to contribute to the more efficient use of environmental and natural resources and the development of a more ecologically sustainable economy?
	Sustainable entrepreneurship
	Environmental failure opens a source of business opportunities for entrepreneurs. Exploitation of environmentally relevant market failures in turn reduces environmental impacts and moves markets closer to sustainability.

	54
	Leoncini et al. (2019) 
	Better late than never’: the interplay between green technology and age for firm growth
	Small Business Economics
	QR1 To what extent does the association between green technologies and firm growth vary along the conditional distribution of growth rates?
QR2 What is the role that a firm’s age plays in the relationship between green technologies and growth?
	Green entrepreneurship
	Firms with green technologies have a greater higher possibility of growth as green technologies could provide firms ‘extra returns’ compared to non-green technologies 

Mature firms are able to harvest green technology as compared to young firms 

	55
	Shrivastava and  Tamvada (2019)
	Which green matters for whom? Greening and firm performance across age and size distribution of firms
	Small Business Economics
	How green initiatives differentially impact entrepreneurial young firms and mature incumbents or small and large firms.
	Greening framework model
	young entrepreneurial firms that have a better turnover with tangible-external greening strategy in the form of offering a green product or service.

	56
	Hall et al. (2019) 
	From green technology development to green innovation: inducing regulatory adoption of pathogen detection technology for sustainable forestry
	Small Business Economics
	How can entrepreneurs engage in institutional work to facilitate the adoption of green technology, thus resulting in green innovation?
	Green entrepreneurship, technological, commercial,
organizational, and societal (TCOS) framework
	Green technology ventures can diffuse more sustainable innovations by engaging in institutional work

	57
	Ball and Kittler (2019)
	Removing environmental market failure through support mechanisms: insights from green start-ups in the British, French and German energy sectors
	Small Business Economics
	Environmental entrepreneurs’ perceptions of the importance and effectiveness of support mechanisms in removing environmental market failure in the energy sectors of these three countries (British, French and German)
	N/A
	Support mechanisms are perceived by entrepreneurs as having provided a crucial pecuniary motivation among consumers to adopt eco- innovation, creating greater market certainty for green start-ups. 

	58
	Gupta et al. (2023)
	Analysis of artificial intelligence-based technologies and approaches on sustainable entrepreneurship 
	Technological Forecasting & Social Change 
	What are the recent research themes related to the integration of sustainable development and artificial intelligence.
What are recent work in the field of sustainable development related to AI
How sustainable development is related to environmental change.
	Sustainable Entrepreneurship
	Artificial intelligence has a positive impact on sustainable development

	59
	Weissbrod and Bocken (2017)
	Developing sustainable business experimentation capability–A case study
	Journal of Cleaner Production
	How might a large firm develop the organizational capability of experimentation to reach an ambitious value creation goal that looks to transform the business model from linear to circular?
	Sustainable business model 

Business model innovation 
	To achieve sustainable goals sustainable start-ups are required to bring a radical innovation approach to provide new technologies, products, or services and also radical innovation in business models and processes and build and manage business-to-business relations.

	60
	Henry et al. (2020)
	A typology of circular start-ups: An Analysis of 128 circular business
models
	Journal of Cleaner Production
	RQ1: Which CBM strategies are adopted by CSUs?
RQ2: What types of CBM innovations do CSUs pursue?
	Circular Business Model
	Compared to those of incumbents, CSUs tend to embrace strategies corresponding to higher levels of circularity 


	61
	De Angelis (2024)
	Circular economy business models as progressive business models: Evidence from circular start‐ups
	Business Strategy and the Environment
	Can circular business models be qualified as progressive business models?
	Circular business models
	Circular business models contribute to competitive advantage and the distinctive challenges met in implementation

	62
	Datta et al. (2025)
	Assessing Critical Success Factors for Industry 4.0‐Enabled Circular Startups: A Fuzzy AHP–DEMATEL Approach
	Business Strategy and the Environment
	What are the CSFs of CSU4.0?
What is the importance (weightage) of each CSF, and what is the priority order among those?
What are the cause-and-effect associations among the
CSFs?
	Decision-making
framework
	leveraging Industry 4.0 technologies, while mobilizing financial, infrastructural, and strategic resources to enable effective and scalable circular practices

	63
	Ferreira et al. (2024)
	Start-ups and entrepreneurial ecosystems in the circular economy: A multi-level approach for safe and just planetary boundaries
	International Small Business Journal
	What key paths can be explored to advance the interconnections between start-ups and EE that prompt transitions towards CE?
	Ecosystems
	CSUs develop innovative circular business models at the micro level that interact with and respond to meso-level supply chains and ecosystems and macro-level policies

	64
	Ghisellini et al. (2024)
	Exploring environmental and social performances of circular
start-ups: An orientation and certification assessment
	Business Strategy and the Environment
	How is the environmental and social performance assessment orientation of selected CSUs structured and performed?
How do CSUs certify their environmental and social
performances?
How CSUs contribute to the integration of the social dimension in the CE model?
	Sustainability Assessment Frameworks
	CSUs carefully measure and certify their environmental and social impacts.

	65
	Kaivonen et al. (2025)
	We Need to Play With the Same Rules as Others’: Circular Fashion Start‐Ups and the Emerging Logic of Circularity
	Business Strategy and the Environment
	How do circular fashion start-ups conduct institutional work, referred to as the ‘purposive action aimed at creating, maintaining and disrupting institutions’ to enable their business operations and profits?
How do they legitimise and mainstream circular fasion practices and consumption habits for consumers?
	Institutional Theory
	Circular fashion start-ups actively reshaping institutional logics by challenging linear norms, legitimising circular practices, and contributing to the emergence of a new logic of circularity.

	66
	Lit et al. (2024)
	Business model innovation in
circular start-ups: Overcoming
barriers in the circular plastics
economy
	International Small Business Journal
	what barriers are CSUs facing in the plastics sector, and what are their strategies to overcome these barriers?
	Circular Business Model Innovation
	CSUs focus on the implementation circular with focus more on the incremental circular business models



	67
	Maaßen and Urbano (2024)
	Institutional environments for
CSUs: Insights from an
entrepreneurial European region
	International Small Business Journal
	‘How and why does the institutional environment affect CBMs in a vibrant entrepreneurial context?’
	Institutional
theory
	CSUs play role in driving the transition from linear to circular systems by redesigning resource flows from inception and actively engaging with institutional environments both formal and informal to create new opportunities.

	68
	Ranjbari et al. (2025)
	A Typology of Circular Economy Startups in Agri-Food
Supply Chains: An Analysis of 79 Innovative Startups
	Business Strategy and the Environment
	What are the key characteristics of circular agri-food startups in terms of their supply chain positions, business model innovation orientations, technological approaches, and customer segment?
How can circular agri-food
startups be classified into
distinct typologies, and what are the key features of each?
	Circular Business Model
	CSUs drive eco-innovation across the supply chain.

	69
	Roshan et al. (2024)
	Circular economy startups and digital entrepreneurial ecosystems
	Business Strategy and the Environment
	what configurations of the digital entrepreneurial ecosystem (DEE) elements affect the formation rate of CSUs?
	Systems theory
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