
Downloaded fro
ADVANCES IN BUSINESS MARKETING AND

PURCHASING VOLUME 14
CREATING AND
MANAGING SUPERIOR
CUSTOMER VALUE
EDITED BY

ARCH G. WOODSIDE
Boston College

FRANCESCA GOLFETTO
Bocconi University

MICHAEL GIBBERT
Bocconi University
United Kingdom – North America – Japan

India – Malaysia – China
m http://ftp.nowpublishers.com/books/edited-volume/chapter-pdf/8827244/s1069-0964_08_14015-7.pdf by guest on 30 June 2026


