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Aryna-Alexandra Creangă is a graduate of the Department of Strategic
Communication, Lund University (Sweden). She holds a Master of Science in
Strategic Communication from the same university and also a Bachelor in
Journalism and a Master in Editorial Production from Alexandru Ioan Cuza
University of Iași (Romania). She has previous work experience in journalism
and political communication. Her main research interests are media and strategic
communication practices within diplomatic and political areas in the time of
digitalization.

Pascal de Vries is a Research Fellow at Windesheim University of Applied Sci-
ences (The Netherlands). His research interest lies in the role of citizen partici-
pation in societal transitions. His research focuses in particular on the role of
communication in the activation of citizens.

Pio Fenton, PhD, is Head of Department of Marketing and International Busi-
ness at Munster Technological University (Ireland) where he has overseen the
development of the extensive suite of Marketing, Digital Marketing, Sales and
International Business programmes.

Lea Folger, BA, is a student in the Master’s program in Communication Studies
at the Institute for Communication Studies at the University of Bamberg (Ger-
many). Her research interests include organizational communication and
communication economics, especially the stigmatization of the PR profession
between journalists and press officers.

Neil James Freshwater is a PhD candidate at Queen Margaret University in
Edinburgh under the lead supervision of Dr Magda Pieczka, where he researches
the practice and regulation of lobbying in Scotland. He is also a full-time public
affairs practitioner for the firm VELUX. Neil’s research interest developed from
18 years’ practice in PR consultancy and with NGOs, covering policy and public
affairs for the health, education and built environment sectors. Latterly he held a
communications role in nuclear decommissioning for the UK defence ministry.

xiii

Downloaded from http://ftp.nowpublishers.com/books/edited-volume/chapter-pdf/8844668/s2398-391420230000006015.pdf by guest on 28 June 2026



He holds bachelor’s degrees in Communication and Law, and a postgraduate
diploma in Legal Practice.

Gisela Gonçalves, PhD in Communication Sciences, is a Professor at the Uni-
versity of Beira Interior (Covilhã, Portugal) where she coordinates the Master in
Strategic Communication and the research group on Communication and Media
of LabCom – a communication research centre. Her current research interests are
communication ethics, public relations theories and government crisis commu-
nication. She has been a coordinator of the strategic and organizational
communication section of ECREA and is currently Vice-President of the Por-
tuguese Communication Sciences Association (Sopcom).

Selina Guhl is Deputy Head of Continuing and Corporate Education at the
Department of International Business at the Zurich University of Applied Sci-
ences (ZHAW), School of Management and Law (Switzerland). She earned her
MA in Social Sciences at the University of Zurich (Switzerland). Her research
interests include communication management, intercultural management and
diversity management.

Julia Gürster, BA, is a student in the Master’s programme in Communication
Studies at the Institute for Communication Studies at the University of Bamberg
(Germany). Her research interests include journalism and communicator
research, with a focus on next-generation communication professionals. In her
master thesis, she examines the career paths of Communication Studies
graduates.

Lara Johanna Hackenbeck, BA, is a student in the Master’s programme in
Communication Studies at the Institute for Communication Studies at the Uni-
versity of Bamberg (Germany). In her bachelor’s thesis in Media and Commu-
nication Studies at the University of Passau she examined the relevance and
utilization of Facebook for the political communication of Germany’s govern-
ment. Her research interests include social media, journalism and public
relations.

Jakob Halm, MA, was a student in the Master’s programme in Communication
Studies at the Institute for Communication Studies at the University of Bamberg
(Germany). His research interests include organizational communication, social
media and journalism. In his master’s thesis, he examined how the coronavirus
pandemic affected the marketing activities of European sports brands.

Olaf Hoffjann is a Professor at the Department of Communication Studies at
University of Bamberg (Germany). He studied, inter alia, communication studies
in Münster (Germany). From 2006 to 2019 he was Professor of Communication
Management at the Mediadesign University for Applied Sciences in Berlin and
Media Management at the Ostfalia University for Applied Sciences in Salzgitter
(Germany). He was awarded a PhD for his system-theoretical study of the
relationship between PR and journalism. His research interests cover trust in
public relations (PR), the reality of PR and public affairs.

xiv ABOUT THE CONTRIBUTORS

Downloaded from http://ftp.nowpublishers.com/books/edited-volume/chapter-pdf/8844668/s2398-391420230000006015.pdf by guest on 28 June 2026



Mirela Holy is a Professor of Ethnology and Comparative Literature at VERN9
University, Zagreb (Croatia). After a political career as Minister of Environment
and Member of Parliament, she works at the VERN University in Zagreb as
Head of three graduate studies. She has published six books, two are mono-
graphies from the field of communication: Communication Strategies (2012) and
PR Agencies (2019); two environmental picture books and many articles about
environment, human rights, especially gender parity and communication. She
received the Miko Tripalo Award for outstanding contribution to society’s
democratization and promotion of human rights in 2012.

Lena Mirthes, BA, is a student in the Master’s programme in Communication
Studies at the Institute for Communication Studies at the University of Bamberg
(Germany). Her research interests lie in the area of strategic communication
which is why she is aiming for a master’s thesis in this field as well before finishing
her degree in 2022. Her professional work experience includes corporate
communication and change management consulting.

Susana Miquel Segarra is an Associate Professor in the Department of
Communication at the Universitat Jaume I de Castelló (UJI) (Spain). Since 2016,
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