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BA Psychology, MSc Health Psychology, and PhD Management. His research
field of knowledge is related to Organizational Behavior, and his articles have
been published in Scopus/WOS indexed journals.

Prof Dr Rafael Alejandro Piñeros Espinosa is Professor at the School of Man-
agement at Universidad del Rosario. He has experience in the manufacturing
industry and teaching knowledge in the areas of Corporate Social Responsibility
(CSR), Leadership, and Organizational Theory. He holds an MBA and a PhD in
Management from Universidad del Rosario and has developed research in the
areas of Responsible Leadership and CSR.

Prof Dr Christos Evangelinos, born in 1971, is currently Professor for Quantitative
Methods and Economics at IU International University, Campus Berlin. In his
research, he deals with questions of economic valuation in transportation, discrete
choice analysis, and transport economics and policy.

Prof. Dr. Noah Farhadi is Professor of Practice in Finance at the American
University in Cairo. He is a global strategy, M&A, business analysis and
corporate finance professional with more than 25 years of international experi-
ence in leading and advising multinational companies in the consumer goods and
automotive industries. He has designed and led corporate growth strategies for
multinational investment portfolios valued at $500 million in 61 countries.
Dr. Farhadi has advised global Fortune 1000 companies on exit transactions and
corporate divestitures with a combined value of $6 billion.

Prof Dr Ignacio Aldeanueva Fernández is an Assistant Professor in the Depart-
ment of Economics and Business Administration at Faculty of Economics and
Business Studies (University of Malaga, Spain). He holds a PhD in Business
Organization. He has been Visiting Professor at the Universidad Tecnológica
Equinoccial (Ecuador) and Universidad del Rosario (Colombia). His research
focuses on corporate social responsibility, innovation, competitive intelligence
and internationalization. He has published in peer-reviewed journals; also he has
published books and book chapters.

Prof Dr Cansu Hattula has completed her studies of business administration at the
University of Hannover and her PhD at the University of St. Gallen. Her research
interests are marketing strategy and consumer behavior. For instance, in her
dissertation she has investigated how middle managers can be agents of change in
a top-driven change process for a new marketing strategy. Cansu has worked in
Germany, Switzerland, and the United Kingdom with different companies and

About the Authors xv

Downloaded from http://ftp.nowpublishers.com/books/edited-volume/chapter-pdf/9020253/978-1-80382-787-220221020.pdf by guest on 27 June 2026



institutions, such as Bayer CropScience, Deutsche Messe AG, Too Good To Go,
or Cass Business School. Currently, she teaches marketing at IU International
University of Applied Sciences.

Sehrish Ilyas is Assistant Professor at the Management Sciences Department,
Lahore College for Women University, Lahore, Pakistan. Her research interests
are ethical leadership, sustainability, and employees’ DSIW (Desire to have Sig-
nificant Impact through Work). She has been associated with university teaching
for 13 years.
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Preface

This book focuses on how to achieve sustainable organizations in complex
business environments characterized by ongoing crises such as the COVID-19
pandemic, political conflicts, market volatility, and global warming, taking as its
framework the United Nations’ Sustainable Development Goals (SDGs). Against
this backdrop, each chapter offers contributions from different areas in the field of
business and management, such as managing talent, finance, marketing, inno-
vation, organizational behavior, environmental issues, and corporate social
responsibility. Based on the work of scholars with expertise in a wide variety of
disciplines, our contribution aims to provide a framework for other researchers,
practitioners, managers, CEOs, and companies to address (and thereby survive)
current challenges and to equip themselves to deal effectively with the aftermath
of crises. This book examines a range of topics whose common thread is how to
help companies generate value for society, stakeholders, and shareholders.

Incorporating SDGs entails viewing every aspect of business strategy through
the lens of global goals. Attaining these development goals is vital for the pros-
perity and well-being of people, societies, and enterprises and is expected to lead
to 380 million new jobs being created by 2030 (United Nations, 2020). Company
managers need to ensure that these new jobs are sustainable and paying a living
wage, not only in their firms’ immediate operations but throughout their supply
chains and distribution networks, helping investors to appreciate the value that
sustainable business can create.

In the face of these evolving challenges, organizations must shoulder a huge
responsibility. Although some personnel are aware of the importance of their
company’s commitment to SDGs, many of these firms are not adapting their
business practices – often because CEOs and other management leaders have
encountered difficulties in aligning their business strategies with the SDGs and in
adequately integrating the measures they take into sustainability reports. We
sincerely hope that this book can contribute to making this task easier. Each
chapter features advice, examples of best practice, theoretical perspectives, and
background context that can help companies determine how they can implement
SDGs in a more effective and timely way. We hope readers will find the infor-
mation that our team of experts provides in the following pages to be both
pertinent and practical.

Prof. Dr. Claudia Berrones-Flemmig
Prof. Dr. Francoise Contreras and

Prof. Dr. Utz Dornberger
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