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David J. Roaché is an Assistant Professor, Department of Communication at
Christopher Newport University. His research is at the intersection of interper-
sonal and technologically mediated communication. His research explores the
interconnection of communication technologies in close relationships with an
emphasis on how technologies may interfere with or improve relational processes.

Tatiana Schwirblat is a graduate from Cal Poly with a major in Psychology.

Summer Shelton is an Assistant Professor of Public Relations & Advertising,
Department of Communications, University of Southern Indiana. Her research
interests pertain to representations of underrepresented groups in advertising,
CSR, social issues in advertising, and health communication.

Jae-Hwa Shin is Professor of Public Relations, School of Communication, Uni-
versity of Southern Mississippi. Her research focuses on strategic conflict man-
agement across cultural settings in social media environments.

Janice E. Smith is an Assistant Professor in the Department of Strategic
Communication, School of Global Journalism and Communication at Morgan

About the Authors xv

Downloaded from http://ftp.nowpublishers.com/books/edited-volume/chapter-pdf/9035770/978-1-80071-597-420221041.pdf by guest on 08 July 2026



State University in Baltimore, Maryland. Her research examines diversity and
digital and soft skills attainment in the hiring of early career professionals in
public relations.

Denise Haunani Solomon is Professor and Head of Liberal Arts, Department of
Communication Arts and Sciences, Pennsylvania State University. Her research
focuses on communication experiences in personal relationships, such as support
and conflict, that enhance or erode well-being.

Olga Solovyeva is a Lecturer of Communication at National Research University
Higher School of Economics. Her research focuses on the implications of
communication technology on modern society.

Arthur D. Soto-Vásquez is an Assistant Professor of Communication at Texas
A&M International University. He studies the relationship between digital media,
popular culture, and identity making. His first book is entitled Mobilizing the
Latinx Vote: Media, Identity, and Politics, published by Routledge in 2020. He is
from El Paso, Texas.

Karen Sutherland is a multi-award-winning Senior Lecturer in Public Relations at
the University of the Sunshine Coast, Australia. Her research explores Social
Media Pedagogy, Work Integrated Learning, and Graduate Employability. Dr
Sutherland is the author of Strategic Social Media Management: Theory and
Practice, coauthor of Public Relations and Strategic Communication, and
cofounder of Dharana Digital, a marketing agency.

Lukasz Swiatek lectures in the School of the Arts and Media at the University of
New South Wales (UNSW) in Sydney. His research in communication and media
studies focuses on professional communication, as well as the implications of
developments in various technologies on communities, organizations, and
communicators.

Matthew P. Taylor is an Assistant Professor in the School of Journalism and
Strategic Media at Middle Tennessee State University. His research interests
include nonprofit and advocacy communication, sports communication, and mass
communication pedagogy.

Rashmi Thapaliya is Assistant Professor at Eastern Illinois University. Her
research areas include health communication, strategic communication, and
media and communication.

Ashika Theyyil, MCM, is a Communications Specialist. Her passion for television
broadcast, thought leadership, and digital innovation led to her research in
Excellence in Digital Storytelling. She was a guest speaker at BledCom Public
Relations Conference, 2020. As a changemaker that values research and collab-
oration, she is proud to be part of Google’s Equity Army community and a
communications coach at Humber College, MIT Solve and The McMaster
National Society of Black Engineers (NSBE). She facilitated a Bias in AI
workshop for Canada’s first summit on Anti Racism in Public Relations.

xvi About the Authors

Downloaded from http://ftp.nowpublishers.com/books/edited-volume/chapter-pdf/9035770/978-1-80071-597-420221041.pdf by guest on 08 July 2026



At Rogers Communications, she was awarded Top 10 for Rogers Innovation day
pitching a VR concept for SportsNet and best innovation award from Ryerson
University. Ashika holds a Master of Communications Management from
McMaster University and a Media Production degree from the Ryerson RTA
School of Media.

Jeffrey W. Treem is Associate Professor in the Department of Communication
Studies in the Moody College of Communication at the University of Texas at
Austin. His work explores the relationship between communicative practices and
social perceptions of expertise, primarily in organizational and digital contexts.

Rachel Reymann Vanderbilt is an independent scholar, postdoctoral researcher,
and UX Manager from the Department of Communication Arts and Sciences,
Pennsylvania State University. Her research examines conflict communication in
romantic relationships, longitudinal conflicts or serial arguments, and how con-
flict processes change across the lifespan.

Marina Vujnovic is Professor, Department of Communication at Monmouth
University in West Long Branch, NJ. Her work explores intersections between
journalism and public relations looking at issues of participation, activism,
transparency, and ethics.

Adrienne A. Wallace is Associate Professor at Grand Valley State University. Her
research interests include public relations, strategic communication, social media,
artificial intelligence, and social movements.

Ryan Wallace is a PhD candidate in the School of Journalism and Media at the
University of Texas at Austin.

Anan Wan is Assistant professor in the A.Q. Miller School of Journalism and
Mass Communications at Kansas State University. She studies how advertising
and new media technologies intersect. Her recent research explores the impacts
and effectiveness of social live streaming and influencer marketing in China.

Jamie Ward is Associate Professor at Eastern Michigan University. Her research
interests include public relations, ethics, strategic development, branding, and
storytelling for advocacy and engagement.

Brandi Watkins is an Associate Professor in the School of Communication at
Virginia Tech where she teaches courses in social media and public relations. Her
research interests include sports Twitter, social media relationships and branding,
and influencers.

Kyle Webster is a PhD student at the S.I. Newhouse School of Public Commu-
nications at Syracuse University. His research includes content and textual ana-
lyses studying diversity and representation in television and social media with a
focus on asexuality as well as studying news coverage of topical issues such as
border separation and the #MeToo movement.

About the Authors xvii

Downloaded from http://ftp.nowpublishers.com/books/edited-volume/chapter-pdf/9035770/978-1-80071-597-420221041.pdf by guest on 08 July 2026



Candace L. White is a Professor in the School of Advertising and Public Relations
and a Fellow of the Howard H. Baker, Jr. Center for Public Policy at the Uni-
versity of Tennessee. Her research interests include the role of global corporations
as nonstate actors in public diplomacy, social media ethics in the data economy,
and the consequences of algorithms as gatekeepers of information.

Jeongwon Yang is a doctoral candidate in the S.I. Newhouse School of Public
Communications Mass Communications program. Her research interests pri-
marily lie in individuals’ information behaviors on social media during risk/crisis
situations.

Jing Yang is an Assistant Professor of Digital Advertising, School of Commu-
nication, Loyola University Chicago. She is specialized in digital advertising
practices, such as digital data analysis, paid social campaign, SEM, and branded
mobile app/experience design. Her research, parallel to her practical/teaching
works, focused on advertising.

Ruonan Zhang is Assistant Professor, Auburn University at Montgomery. Her
research interests center around the intersection of new media and public rela-
tions, including parasocial relationship theory.

xviii About the Authors

Downloaded from http://ftp.nowpublishers.com/books/edited-volume/chapter-pdf/9035770/978-1-80071-597-420221041.pdf by guest on 08 July 2026


	The Emerald Handbook of Computer-Mediated Communication and Social Media
	The Emerald Handbook of Computer-Mediated Communication and Social Media
	Copyright
	Table of Contents
	About the Authors

