
Downloaded fro
LIST OF CONTRIBUTORS
Anat Toder Alon Boston University School of
Eric Arnould Norton School of Family and Consumer
Sciences, University of Arizona, Tucson,
AZ, USA
m http://ftp.nowpublishers.com/book
Management, Boston, MA, USA
Russell W. Belk
 Schulich School of Business, York
University, North York, Ontario M3J
1P3, Canada
Shona Bettany
 University of Bradford School of
Management, Bradford, UK
John D. Branch
 Stephen M. Ross School of Business,
University of Michigan, Ann Arbor, MI,
USA
Kevin Browne
 InterSource Research and Consulting,
LLC, Cambridge, WI, USA
Frédéric F. Brunel
 Boston University School of
Management, Boston, MA, USA
Carolyn Costley
 Waikato Management School,
Department of Marketing, Hamilton,
New Zealand
Carl Ebbers
 Waikato Management School,
Department of Marketing, Hamilton,
New Zealand
A. Fuat Firat
 University of Texas-Pan American,
Edinburg, TX, USA
Eileen Fischer
 Schulich School of Business, York
University, North York, Ontario, Canada
ix

s/edited-volume/chapter-pdf/9056135/s0885-2111_06_11022-4.pdf by guest on 06 July 2026



LIST OF CONTRIBUTORSx

Downloaded fro
Lorraine Friend
m http://ftp.nowpublishers.com/book
Waikato Management School,
Department of Marketing, Hamilton,
New Zealand
Eugene Halton
 Department of Sociology and Program in
American Studies, University of Notre
Dame, Notre Dame, IN, USA
Elizabeth C. Hirschman
 School of Business, Rutgers University,
New Brunswick, NJ, USA
Ann T. Jordan
 College of Public Affairs and Community
Service, University of North Texas,
Denton, TX, USA
Robert V. Kozinets
 Schulich School of Business, York
University, North York, Ontario, Canada
Clinton D. Lanier, Jr.
 Department of Marketing, College of
Business Administration, University of
Nebraska-Lincoln, NE, USA
Emily Meese
 Waikato Management School,
Department of Marketing, Hamilton,
New Zealand
Jenny Mish
 University of Utah, David Eccles School
of Business, Salt Lake City, UT, USA
Cele C. Otnes
 Department of Business
Administration, University of Illinois at
Urbana-Champaign, Champaign, IL
61820, USA
Nil Ozcaglar-Toulouse
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