
Downloaded from http://ftp.nowpublishers.com/books/edited-volume/chapter-pdf/9366573/978-1-78714-557-320181001.pdf by guest on 07 July 2026



MARKETING MANAGEMENT  
IN TURKEY

Downloaded from http://ftp.nowpublishers.com/books/edited-volume/chapter-pdf/9366573/978-1-78714-557-320181001.pdf by guest on 07 July 2026



This page intentionally left blank

Downloaded from http://ftp.nowpublishers.com/books/edited-volume/chapter-pdf/9366573/978-1-78714-557-320181001.pdf by guest on 07 July 2026



MARKETING MANAGEMENT 
IN TURKEY

EDITED BY

SELCEN OZTURKCAN 
Linnaeus University, Kalmar, Sweden

ELIF YOLBULAN OKAN
Bahçeşehir University, Istanbul, Turkey

United Kingdom – North America – Japan 
India – Malaysia – China

Downloaded from http://ftp.nowpublishers.com/books/edited-volume/chapter-pdf/9366573/978-1-78714-557-320181001.pdf by guest on 07 July 2026



Emerald Publishing Limited
Howard House, Wagon Lane, Bingley BD16 1WA, UK

First edition 2018

Copyright © 2018 Emerald Publishing Limited

Reprints and permissions service
Contact: permissions@emeraldinsight.com

No part of this book may be reproduced, stored in a retrieval system, transmitted in  
any form or by any means electronic, mechanical, photocopying, recording or  
otherwise without either the prior written permission of the publisher or a licence 
permitting restricted copying issued in the UK by The Copyright Licensing Agency  
and in the USA by The Copyright Clearance Center. Any opinions expressed in the 
chapters are those of the authors. Whilst Emerald makes every effort to ensure the 
quality and accuracy of its content, Emerald makes no representation implied or 
otherwise, as to the chapters’ suitability and application and disclaims any warranties, 
express or implied, to their use.

British Library Cataloguing in Publication Data
A catalogue record for this book is available from the British Library

ISBN: 978-1-78714-558-0 (Print)
ISBN: 978-1-78714-557-3 (Online)
ISBN: 978-1-78743-927-6 (Epub)

Downloaded from http://ftp.nowpublishers.com/books/edited-volume/chapter-pdf/9366573/978-1-78714-557-320181001.pdf by guest on 07 July 2026



v

CONTENTS

LIST OF CONTRIBUTORS� ix

ABOUT THE EDITORS� xi

SECTION 1
BASICS OF MARKETING MANAGEMENT 

IN TURKEY 

CHAPTER 1.1  INTRODUCTION
Selcen Ozturkcan and Elif Yolbulan-Okan� 3

CHAPTER 1.2  FROM BAZAARS TO DIGITAL 
ENVIRONMENT: A SHORT HISTORY OF MARKETING  
IN THE TURKISH CONTEXT

Eda Aylin Genc and Metehan Igneci� 9

CHAPTER 1.3  BUSINESS ETHICS, MARKETING ETHICS, 
CONSUMER ETHICS, SUSTAINABLE CONSUMPTION AND 
CORPORATE SOCIAL RESPONSIBILITY IN TURKEY

Hande Begüm Bumin Doyduk� 29

SECTION 2
TURKISH MARKETING INSIGHT

CHAPTER 2.1  THE SHARING ECONOMY  
IN TURKEY: A MARKETING PERSPECTIVE

Elif Yelseli, Hüseyin Sami Karaca and  
Özlem Hesapçı Karaca

� 51

CHAPTER 2.2  ANALYSIS OF THE TURKISH  
MARKET RESEARCH INDUSTRY: THE CHANGING  
ROLE OF THE RESEARCHER

Özgecan Karanci� 75

Downloaded from http://ftp.nowpublishers.com/books/edited-volume/chapter-pdf/9366573/978-1-78714-557-320181001.pdf by guest on 07 July 2026



vi	 Contents

SECTION 3
TURKISH CONSUMERS

CHAPTER 3  A REVIEW OF FACTORS AFFECTING 
TURKISH CONSUMER BEHAVIOUR

İ. Taylan Dörtyol, Ayşen Coşkun and Olgun Kitapci� 105

SECTION 4
BUILDING BRANDS IN TURKEY

CHAPTER 4.1  CONSUMER–BRAND RELATIONSHIPS  
IN TURKEY

Ezgi Merdin-Uygur, Umut Kubat and  
Zeynep Gürhan-Canli

� 143

CHAPTER 4.2  COMPETITIVE DYNAMICS  
IN TURKEY

Muhterem Şebnem Ensari� 165

CHAPTER 4.3  PLACE MARKETING IN TURKEY
Can Uslay and Mesut Çiçek� 199

SECTION 5
CRAFTING MARKET OFFERINGS  

IN TURKEY

CHAPTER 5  EXPERIENCE CONSUMPTION  
IN TURKEY

Ezgi Merdin-Uygur� 223

SECTION 6
CREATE AND DELIVER VALUE IN TURKEY

CHAPTER 6  THE BIRTH OF OMNI-CHANNEL 
MARKETING AND NEW DYNAMICS OF  
CONSUMERS’ APPROACH TO RETAIL  
CHANNELS

Selen Öztürk and Abdullah Okumuş� 247

Downloaded from http://ftp.nowpublishers.com/books/edited-volume/chapter-pdf/9366573/978-1-78714-557-320181001.pdf by guest on 07 July 2026



Contents	 vii

SECTION 7
TURKISH WAY OF MARKETING  

COMMUNICATION

CHAPTER 7.1  IMC: INTEGRATED MARKETING 
COMMUNICATION

Elif Yurdakul and Aslı Bozdağ� 275
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