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Engagement: Emerging Perspectives from South East Asia (Routledge 2018). In
addition to being founder and convenor of the Asia Pacific Public Relations
Research and Education Network, Marianne is a reviewer for Public Relations
Inquiry, Public Relations Review and the International Journal of Communication.

Sheena Thomson is a global strategic and issues communications leader now
specialising in risk mitigation, reputation and crisis communications, practicing as
a crisis communications trainer, teacher and responder. Sheena began her career
in military human resources and media operations as a commissioned officer in
the British Royal Navy, where she mastered her core PR skills and mastered the
ability to craft clear communication of a complex subject matter in dynamic and
challenging settings. Since leaving the Royal Navy over 20 years ago Sheena has
held senior multi-sector communication roles in both the government and
corporate sectors. Her strength is in transitional and complex settings and pre-
vious assignments include spokesperson roles for NATO and the EU, and change
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and transition advisory roles for the Governments of Egypt and the Emirate of
Abu Dhabi Executive Council General Secretariat. She was the communications
member on the PMO at the Abu Dhabi Government Restructuring Committee.
Mid-career communication assignments included international soft diplomacy
projects, transition and change management programmes related to UN
democracy-building within Iraq and Afghanistan programmes, taxation law
changes in Egypt, advocating financial literacy in Indonesia and the introduction
of competition law changes throughout the ASEAN membership countries. Her
other specialty is crisis management and she has responded to aircraft accidents,
political crises, cyber security concerns, regulatory challenges, kidnap and ransom
incidents and post-IPO issues management. Sheena is the Founder and Pro-
gramme Director for CrisisFit®, an executive leadership training programme
designed to build crisis leadership capability and confidence. She recently became
an Adjunct Professor (Communications) on the IE Business School Altamayyuz
programme. Sheena is a Founding CIPR Chartered PR Practitioner, MCIPR,
PROSCI Change Management Practitioner and Founding Board Member,
International Association for Risk and Crisis Communications.

Deborah Wise, PhD, is a teacher, researcher and consultant in the field of strategic
communication and PR. Her research interests revolve around how organisations
and entities use language and other modes of communication to shape people’s
emotions, thoughts and actions. Much of her work utilises a strategic positioning
theoretical framework to explore the rights and duties associated with such
entities when communicating in contested environments, with power dynamics
being a central concern. Over the past 12 years her work has encompassed a range
of topics such as health communication, climate change-related political cam-
paigns, PR practice and ethics, environmental sustainability and public diplo-
macy. Before embarking on an academic career, Deborah worked as a senior PR
practitioner, gaining extensive experience delivering campaigns both nationally
and internationally. Her practical knowledge of the industry has been invaluable
to her academic research. Deborah’s recent publications include ‘Positioning
Theory and Strategic Communication’ in the Routledge International Handbook
of Positioning Theory (2023, in press), co-authored with M James, and ‘Public
Relations Ethics in the 21st Century: State of the Field, Future Opportunities’ in
the Journal of Communication Management (2022), co-authored with M Jack-
son, E Chorazy and M Sison.

Dr Heather Yaxley, FCIPR, is an author-academic-educator-consultant-
practitioner-historian. Her PhD thesis investigated ‘Career Strategies in Public
Relations’, developing a new tapestry paradigm that provides original insight into
contemporary and historical career experiences. Research papers exploring the
origins of PR careers as well as career experiences of female practitioners in the
1970s/1980s were presented at the International History of Public Relations
Conference and published in Public Relations Review. Heather worked in con-
sultancy and in-house roles before setting up her independent business, Applause
Consultancy. This supports organisations, teams and individuals with critical
thinking, reflexive practice, strategic projects, ethical decision-making,
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professional development and performance improvement initiatives. Heather has
taught undergraduate, postgraduate and professional qualifications since 1999, is
co-editor of the PR Conversations blog and founder of Greenbanana, Ecoso-
phical.com and Nudge for Dogs. As Consultant Knowledge Manager for CIPR,
she edited and produced Professional Practice Review: Research, Measurement
and Evaluation in PR and Communication Management, the four-part series of
Applied Tools & Techniques: Applied Ethical Practice, and an Essential Skills
Workbook for Data Literacy Skills. In addition to co-authoring two editions of
The Public Relations Strategic Toolkit, she has written chapters in four editions of
The Public Relations Handbook. With Dr Sarah Bowman, Heather has developed
an ecological radical feminine perspective of women and leadership and
co-authored Public Affairs Management: A Guide to Professional Practice (in
print).

Ileana Zeler, PhD, is a Serra Hunter Fellow in the Department of Advertising,
Public Relations and Audiovisual Communication at the Autonomous University
of Barcelona (Spain). With a wealth of experience in research, she has published
several articles and book chapters in international scientific journals and edito-
rials. Her research interests encompass a range of topics, including PR, digital
communication, strategic communication and corporate social responsibility. In
addition, she is a Guest Professor at universities in Spain, Latin America and
Europe. Currently, she holds the position of Vice Chair of the Organizational and
Strategic Communication Section at the European Communication Research and
Education Association (ECREA), and she is co-founder of the network Aca-
demicasPR, a collaborative space to study and disseminate the work and research
of and on women academics in the field of PR.
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