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education in the areas of personal development, entrepreneurship and innova-
tion. Since 2018, he has been a growing new business for Henley Business School,
starting in Nigeria and then in other areas of west and east Africa, with the aim
of ‘building the people, that build the businesses that build Africa’. He is a tutor
on the MBA programme internationally and is the chair of Henley’s pan-African
Alumni community.
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