
Gen Z Around the World

Downloaded from http://ftp.nowpublishers.com/books/edited-volume/chapter-pdf/9948658/978-1-83797-092-620241017.pdf by guest on 25 June 2026



This page intentionally left blank

Downloaded from http://ftp.nowpublishers.com/books/edited-volume/chapter-pdf/9948658/978-1-83797-092-620241017.pdf by guest on 25 June 2026



Gen Z Around the World:
Understanding the Global
Cohort Culture of Generation Z

EDITED BY

COREY SEEMILLER
Wright State University, USA

AND

MEGHAN GRACE
Plaid, LLC, USA

United Kingdom – North America – Japan – India – Malaysia – China

Downloaded from http://ftp.nowpublishers.com/books/edited-volume/chapter-pdf/9948658/978-1-83797-092-620241017.pdf by guest on 25 June 2026



Emerald Publishing Limited
Emerald Publishing, Floor 5, Northspring, 21-23 Wellington Street, Leeds LS1 4DL

First edition 2024

Editorial matter and selection © 2024 Corey Seemiller and Meghan Grace.
Individual chapters © 2024 The authors.
Published under exclusive licence by Emerald Publishing Limited.

Reprints and permissions service
Contact: www.copyright.com

No part of this book may be reproduced, stored in a retrieval system, transmitted in any form or
by any means electronic, mechanical, photocopying, recording or otherwise without either the
prior written permission of the publisher or a licence permitting restricted copying issued in the
UK by The Copyright Licensing Agency and in the USA by The Copyright Clearance Center.
Any opinions expressed in the chapters are those of the authors. Whilst Emerald makes every
effort to ensure the quality and accuracy of its content, Emerald makes no representation
implied or otherwise, as to the chapters’ suitability and application and disclaims any warranties,
express or implied, to their use.

British Library Cataloguing in Publication Data
A catalogue record for this book is available from the British Library

ISBN: 978-1-83797-093-3 (Print)
ISBN: 978-1-83797-092-6 (Online)
ISBN: 978-1-83797-094-0 (Epub)

Downloaded from http://ftp.nowpublishers.com/books/edited-volume/chapter-pdf/9948658/978-1-83797-092-620241017.pdf by guest on 25 June 2026

http://www.copyright.com/


Contents

List of Tables vii

About the Editors xi

About the Contributors xiii

Acknowledgments xxi

Chapter 1 Introduction 1
Corey Seemiller and Meghan Grace

Chapter 2 Characteristics and Motivations 11
Meghan Grace and Corey Seemiller

Chapter 3 Happiness and Outlook 21
Niva Dolev, Eman Tarabia and Keba T. Modisane

Chapter 4 Communication Preferences and Behaviors 31
Shefaly Shorey, Daria Vyugina, Natalia Waechter and Niva Dolev

Chapter 5 Developing and Fostering Relationships 43
Gudrun Quenzel, Francesca Beretta, Niva Dolev, Natalia Waechter,
Stepanka Kadera, Mariya Karaivanova and Radka Massaldjieva

Chapter 6 Family Dynamics 53
Shefaly Shorey, Gonzalo Aza Blanc, Isabel Muñoz-San Roque and
Marta Hernández Arriaza

Chapter 7 Navigating Interpersonal Dynamics 61
Corey Seemiller, Niva Dolev and Meghan Grace

Downloaded from http://ftp.nowpublishers.com/books/edited-volume/chapter-pdf/9948658/978-1-83797-092-620241017.pdf by guest on 25 June 2026



Chapter 8 Learning Preferences 69
Corey Seemiller and Meghan Grace

Chapter 9 Health, Nutrition, and Exercise 79
Diana Bogueva and Dora Marinova

Chapter 10 Parameters of Well-being 91
Radka Massaldjieva and Mariya Karaivanova

Chapter 11 Financial Literacy and Money Management 101
Zahrotur Rusyda Hinduan and Muhamed Irfan Agia

Chapter 12 Career and Entrepreneurship Values and Pursuits 109
Alfe M. Solina, Tamather M. Shatnawi, Liane Vina G. Ocampo,
Luisa M. Martinez and Ronalyn I. Garcia

Chapter 13 Societal Concerns 119
Diana Bogueva, Dora Marinova, Natalia Waechter and İsmail Hakkı
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