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Abrahamsen, M. H., & Håkansson, M. H. (2014). Integration and cooperation in

pelagic exports markets, Research report, (Vol. 1). Oslo, Norway: BI Norwegian

Business School.

Abrahamsen, M. H., Henneberg, S. C., Huemer, L., & Naudé, P. (2016). Network
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Gadde, L.-E., Håkansson, H., & Persson, G. (2010). Supply network strategies

(2nd ed.). Chichester: Wiley.

Gadde, L.-E., & Hulthen, K. (2016). Wroe Alderson, IMP and the evolution of

theory. The IMP Journal, 10(3), 390�408.

References 305

Downloaded from http://ftp.nowpublishers.com/books/edited-volume/chapter-pdf/9152111/978-1-78714-549-820171017.pdf by guest on 30 June 2026



Gadde, L.-E., & Lind, F. (2016). Interactive resource development: Implications for

innovation policy. The IMP Journal, 10(2), 317�338.

Gadde, L.-E., & Snehota, I. (2000). Making the most of supplier relationships.

Industrial Marketing Management, 29(4), 305�316.

Galison, P. (1997). Image and logic: A material culture of microphysics. Chicago, IL:

University of Chicago Press.

Gartner, W. B. (1985). A conceptual framework for describing the phenomenon of

new venture creation. The Academy of Management Review, 10(4), 696�706.

Garud, R., & Karnøe, P. (2001). Path creation as a process of mindful deviation. In

R. Garud & P. Karnøe (Eds.), Path dependency and creation (pp. 1�40).

New York, NY: Lawrence Erlbaum Associates.

Geiger, S., & Finch, J. (2009). Industrial sales people as market actors. Industrial

Marketing Management, 38(6), 608�617.

Gereffi, G., Humphrey, J., & Sturgeon, T. (2005). The governance of global value

chains. Review of International Political Economy, 12(1), 78�104..

Gieryn, T. F. (1983). Boundary-work and the demarcation of science from non-

science: Strains and interests in professional ideologies of scientists. American

Sociological Review, 48(6), 781�795.

Gigerenzer, G., & Marewski, J. (2015). Surrogate science: the idol of a universal

method for scientific inference. Journal of Management, 41(2), 421�440.

Grandin, K., Wormbs, N., & Widmalm, S. (Eds.) (2004). The science-industry nexus.

New York: Science History Publications.

Grandinetti, R. (2017). Exploring the dark side of cooperative buyer-seller relation-

ships. Journal of Business and Industrial Marketing, 32(2), 326�336.

Gressetvold, E. (2004). Product development � Effects on a company’s network of

relationships. PhD thesis, NTNU, Trondheim, Norway.

Guercini, S., La Rocca, A., Runfola, A., & Snehota, I. (2015). Heuristics in cus-

tomer-supplier interaction. Industrial Marketing Management, 48, 26�37.

Guercini, S., & Ranfagni, S. (2015). Buyer-seller interaction in facility services.

Journal of Service Theory and Practice, 15(2), 162�180.

Guercini, S., & Tunisini, A. (2017). Formalizing in business networks as a tool for

industrial policy. The IMP Journal, 11(1), 91�108.

Guercini, S., & Woodside, A. (2012). A strategic supply chain approach:

Consortium marketing in the Italian leatherwear industry. Marketing Intelligence

& Planning, 30(7), 700�716.

Gustavsson, M. (2013). Methodomania. In S. Rider, Y. Hasselberg, & A.

Waluszewski (Eds.), Transformations in research, higher education and the aca-

demic market. The breakdown of scientific thought (pp. 157�170). Dordrecht:

Springer Science and Business Media.
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Håkansson, H., Johanson, J., & Wootz, B. (1977). Influence tactics in buyer-seller

processes. Industrial Marketing Management, 5(6), 319�332.
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Håkansson, H., & Snehota, I. (Eds.) (1995). Developing relationships in business net-

works. London: Routledge.

References 307

Downloaded from http://ftp.nowpublishers.com/books/edited-volume/chapter-pdf/9152111/978-1-78714-549-820171017.pdf by guest on 30 June 2026

http://www.impgroup.org
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Håkansson, H., Tunisini, A.-L., & Waluszewski, A. (2006). Place as a resource in

business networks. In E. Baraldi, H. Fors, & Houltz (Eds.), Taking place: The

spatial contexts of science, technology, and business (pp. 223�246). Sagamore

Beach, MA: Science History Publications Ltd.
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