Supplementary Material

A) Case Descriptions
GastroSuisse. With over 2.9 million guests daily and 1.4 billion consumptions in 2019, the gastronomy industry in Switzerland has experienced a significant upturn just before Covid-19 hit (Rütter Soceco 2021). However, the industry came to an abrupt halt with the pandemic. On March 16, 2020, the public health emergency was announced in Switzerland, which was accompanied by the closure of restaurants and bars until May 11, 2020. Since the epidemiological situation did not improve, the measure was announced a second time in the same year: This time, the period was defined from December 18, 2020, to April 19, 2021, although catering establishments were allowed to start operating only in outdoor areas from that date. The opening of the indoor areas took place on May 31, 2021, but only in compliance with the applicable safety measures. Although these were gradually loosened over time, they were not lifted until the extension of the certificate requirement on September 13, 2021 (STV FST 2022). GastroSuisse represents the trade association for the hospitality industry in Switzerland, with approximately 20,000 members.
HotellerieSuisse. The hotel industry has also reported numerous records in 2019: HotellerieSuisse, the trade association for hotels in Switzerland with over 3,000 members, counted around 40 million overnight stays - 2 percent more than the previous year and more overnight stays than ever before (HotellerieSuisse 2019; htr.ch 2020). However, the Covid-19 pandemic caused a noticeable slump in the industry: HotellerieSuisse reports that 15.8 million overnight stays were missing across Switzerland in 2020. This decline could primarily be attributed to the lack of guests from abroad, who had to refrain from tourism activities due to security measures as well as travel regulations during this period (HotellerieSuisse 2020). With the announcement of the national lockdown on March 16, 2020, border controls also tightened. Despite this measure, hotel operations were still allowed to continue, even though it was not profitable due to the lack of guests. On March 20, 2020, the Federal Council issued a recommendation to stay at home - contrary to the idea of tourism. However, on May 27, 2020, the federal government encouraged the population to spend their summer vacations in Switzerland. The imposed entry restrictions against EU/EFTA countries as well as the United Kingdom were lifted on June 15, 2020 (STV FST 2022). 
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B) Interview Guidelines

1. Journalists

Introduction
Thank you very much for taking part in today's interview. My name is X, I'm X years old and I'm X. I would like to find out what influence Swiss trade associations had on national media coverage during the Covid-19 pandemic. In addition to analyzing the content of press releases from GastroSuisse and HotellerieSuisse and their media coverage, I am conducting interviews with media professionals and representatives of the associations. Your participation will contribute to scientific progress in PR and journalism research in times of crisis. 

I would like to record the interview so that I can analyze it in more detail. The transcription will be done by me and you will only be identified by an ID code (B for interviewee and a number for the interview number). This means that it will not be possible to draw any conclusions about you personally when analyzing the data and presenting the results. The audio file will be deleted after transcription. If you do not want the interview to be recorded, please let me know now. 

If you have any questions regarding the interview or its process, I will be happy to answer them during or after the interview. Otherwise, thank you very much for your time and I will now start the interview. [Start recording]

Experience with Swiss trade associations before the pandemic
To what extent did you report on the efforts of Swiss trade associations such as GastroSuisse and HotellerieSuisse before the pandemic?
Where did you get the information about the efforts of trade associations such as GastroSuisse and HotellerieSuisse?

Were you in personal contact with Swiss trade associations such as GastroSuisse and HotellerieSuisse at the time? 
If yes,
How did you experience the exchange with Swiss trade associations such as GastroSuisse and HotellerieSuisse back then?
What challenges did you face back then in dealing with Swiss trade associations such as GastroSuisse and HotellerieSuisse?
How did you deal with it?

Experiences with Swiss Business Associations during the Pandemic
How did you experience the reporting on Swiss trade associations such as GastroSuisse and HotellerieSuisse during the pandemic?
Where did  you get the information about the efforts of trade associations such as GastroSuisse and HotellerieSuisse during the pandemic?
Were you in personal contact with Swiss trade associations such as GastroSuisse and HotellerieSuisse during the pandemic?
If yes,
How did you experience the exchange with Swiss trade associations such as GastroSuisse and HotellerieSuisse during the pandemic?
What challenges were you facing in dealing with Swiss trade associations such as GastroSuisse and HotellerieSuisse during the pandemic?
How did you deal with this?
General Questions
What is/was important to you as a media professional when it comes to media coverage during the pandemic?
As a media professional, what is/was important to you when reporting on the pandemic-related efforts of Swiss business associations?

Conclusion
Is there anything else I have forgotten or aspects you would like to discuss?

After transcribing and analyzing the interviews, I will compile the results. 
Would you like to be informed about the next steps and the findings?

We have now reached the end of the interview. Thank you very much for your participation.

1. Communication Experts

Introduction
Thank you very much for taking part in today's interview. My name is X, I'm X years old and I'm X. I would like to find out, among other things, what X communication and media work looks like or has looked like before and during the Covid-19 pandemic. In addition to a content analysis of X’s press releases and their media coverage, I will also conduct interviews. By taking part, you are contributing to scientific progress in PR and journalism research in times of crisis. 

I would like to record the interview so that I can analyze it in more detail. The audio file will be deleted after transcription. If you do not want the interview to be recorded, please let me know now.

If you have any questions regarding the interview or its process, I will be happy to answer them during or after the interview. Otherwise, thank you very much for your time and I will now start the interview. [Start recording]

Communication Before the Pandemic
How would you describe your communication work before the pandemic?
a. Resources
b. Personnel
c. Channels
2. What strategy did you pursue with your communication at the time?
3. What goals did you want to achieve with your communication back then?

Communication During the Pandemic
How would you describe your communication work during the pandemic?
a. Resources
b. Personnel
c. Channels
What strategy were you pursuing with your communication during the pandemic?
What goals did you want to achieve with your communication during the pandemic?

Experiences with Swiss Media Before the Pandemic
What was important to you when working with the Swiss media before the pandemic?
How would you describe your contact with the Swiss media companies before the pandemic?
What challenges did you face back then?
How did you deal with it?
To what extent did you think about your media presence before the pandemic?
Can you think of an example?
What goals did you pursue in your communication with the Swiss media companies at the time? 

Experiences with Swiss Media During the Pandemic
What was important to you when working with the Swiss media during the pandemic?
How has contact with Swiss media companies changed during the pandemic?
What challenges are you facing today?
How do you deal with this?
To what extent have you dealt with your media presence during the pandemic?
Can you think of an example?
What goals did you pursue in your communication with Swiss media companies during the pandemic?


C) Inductive Codes
Inductively, the following categories were formed across the three text materials: "description of the situation," "statements and arguments by trade associations," "demands by trade associations," "relevance of trade associations for journalistic content," "perception of coverage about trade associations," "strategy," "goals," "press work/media relations," "communicative measures," and "contact with trade associations."


D) Deductive Codes from Fuchs & Sachs (2022)
The following categories were taken from Fuchs and Sachs (2022) for orientation: "information", "concrete measures against the crisis," "political demands from interest groups."



































E) Final Coding Category Systems (German)

1. Press Releases

	Category name
	Key questions
	Anchor example
	Coding rules

	Description of the situation
	How is the topic described in the text? 
	"Surprisingly, the Federal Council today presented a model for how our country should return to normality for the first time. The outlook for the hospitality industry is extremely bleak: restaurants will not be able to open until the end of May at the earliest, and possibly not until the end of July." (GastroSuisse, 2021d)
	- Contents are highlighted in orange 
- The marked contents are adopted from the wording and condensed if necessary

	Statements and arguments
	What position does the association take in the situation? (How) Is the statement justified?
	"'The Federal Council's plan is anything but a real prospect,' says Platzer. The hospitality industry may even have to expect a further ban until the end of July or even longer. 'This is dramatic and arbitrary,' Platzer emphasizes." (GastroSuisse, 2021d)
	- Contents are highlighted in light blue 
- The marked contents are adopted from the wording and condensed if necessary

	Claims
	What demands are made? (How) Are they justified?
	"The Tourism Alliance is calling on the Federal Council to change its communication from 'stay home' to a recommendation to 'travel safely' by June 8, 2020 at the latest. The Federal Council must clearly communicate what is possible again and create confidence that tourism offers can be used with a clear conscience in compliance with the applicable rules." (HotellerieSuisse, 2020n)
	- Contents are highlighted in light pink 
- The marked contents are adopted from the wording and condensed if necessary



2. News Media Articles

	Category name
	Key questions
	Anchor example
	Coding rules

	Description of the situation
	(To what extent) Is the topic described in relation to the association/industry in the text? 
	"At last! The national government is discussing the next easing of the coronavirus measures today. And indeed: if Federal Councillor Alain Berset's plans go ahead, we will soon be sitting in the garden pub again. [...] Nevertheless, it is unclear whether the openings will come as early as April 19 - or only a little later in April. [...] Much to the frustration of the landlords. They are annoyed by the guideline values that serve as a decision-making aid for the Federal Council for openings, but which are only partially achieved." (Ballmer & Tischhauser, 2021)
	- Contents are highlighted in orange 
- The marked contents are adopted from the wording and condensed if necessary

	Statements and arguments
	(To what extent) is the association's position in the situation reflected? (To what extent) Are the reasons for the association's statement adopted?
	"'We are extremely relieved,' says Casimir Platzer, himself a hotelier and President of the Gastrosuisse association. 'Our industry had to hold out for a long time'." (Mettler, 2021)
	- Contents are highlighted in light blue 
- The marked contents are adopted from the wording and condensed if necessary

	Claims
	(To what extent) Are the association's requests mentioned in this regard? (To what extent) Are reasons given for this?
	"The industry association wants to defend itself against this and hopes that the Federal Council will examine alternatives to the certificate." (Pöschl & Huber, 2021)
	- Contents are highlighted in light pink 
- The marked contents are adopted from the wording and condensed if necessary















3. Interviews with Journalists

	Category name
	Key question
	Anchor example
	Coding rules

	Journalistic relevance of trade associations: Before the Covid-19 pandemic
	How was the journalistic significance of trade associations described by media professionals before the Covid-19 pandemic?
	"In my role, trade associations were important sources or discussion partners even before the pandemic. Associations play a role in all economic policy issues. Because associations basically pool the interests of industries or cross-industry interests. And that is of course easier for us journalists to talk to an umbrella organization than 200,000 companies" (B5)
	- Contents are highlighted in light orange 

	Journalistic relevance of trade associations: During the Covid-19 pandemic
	How was the journalistic significance of trade associations described by media professionals during the Covid-19 pandemic?
	"I would say that these associations have come to the fore during the pandemic because they were able to talk about what the pandemic means for the Swiss economy and they were able to provide first-hand information. They were able to put people in touch with people who were affected - be it a pub owner, a hotelier or an SME. And they are extremely well connected in their industry [...]" (B4)
	- Contents are highlighted in dark orange 

	Perception of reporting: before the Covid-19 pandemic
	How was media coverage of trade associations perceived before the Covid-19 pandemic?
	"They were reported on, but it wasn't that often." (B1)
	- Contents are highlighted in light green 

	Perception of reporting: during the Covid-19 pandemic
	How was media coverage of trade associations perceived during the Covid-19 pandemic?
	"They certainly had a high presence - especially the tourism associations." (B3)
	- Contents are highlighted in dark green 

	Means of communication: Before the Covid-19 pandemic
	Which information channels did media professionals use to obtain information about trade associations before the Covid-19 pandemic?
	"The classic way is via e-mail distribution lists. They send their communiqués and messages via the distribution list. In some cases, you may have been contacted by association and media people who wanted to respond specifically to a topic or problem." (B1)
	- Contents are highlighted in light blue 

	Means of communication: During the Covid-19 pandemic
	What information channels did media professionals use to obtain information about trade associations during the Covid-19 pandemic?
	"They sent their messages by e-mail, you spoke to these people or they held media conferences." (B2)
	- Contents are highlighted in blue 

	Contact with trade associations: Before the Covid-19 pandemic
	How do media professionals describe the exchange with trade associations before the Covid-19 pandemic? 
	"As professional. They have media offices that can also react quite quickly if something happens. Then there's the second option of going to the presidency. They've actually always picked up or called back, as far as I know." (B3)
	- Contents are highlighted in light pink

	Contact with trade associations: During the Covid-19 pandemic
	How do media professionals describe the exchange with trade associations during the Covid-19 pandemic? 
	"Generally very pleasant, very prompt. If they were primarily interested in being reported on, they were of course quick to respond and easy to contact. Plus, they were always involved in the topic - it wasn't as if we "overran" them with the topics, but they always knew extremely well what was going on politically. They were very firmly 'on top of things'." (B4)
	- Contents are highlighted in pink 







4. Interviews with Communication Experts

	Category name
	Key question
	Anchor example
	Coding rules

	Communication work: before the Covid-19 pandemic
	How would you describe the association's communication work before the Covid-19 pandemic?
	"We were relatively reactive in our public communication before the pandemic." (HotellerieSuisse)
	- Contents are highlighted in light red 

	Communication work: during the Covid-19 pandemic
	How would you describe the association's communication work during the Covid-19 pandemic?
	"Presidents, board members, departments involved, people involved - I always have to inform them first." (GastroSuisse)
	- Contents are highlighted in red 

	Communication strategy: before the Covid-19 pandemic
	How would you describe the association's communication strategy before the Covid-19 pandemic?
	"On the one hand, the positive image of the Swiss hotel industry [...]" (HotellerieSuisse)
	- Contents are highlighted in light orange 

	Communication strategy: during the Covid-19 pandemic
	How would you describe the association's communication strategy during the Covid-19 pandemic?
	"A crisis has to be managed at all levels. Communication is then only ever one part of it. In an association, however, communication simply has a much higher priority because the association is a body that lives from positioning itself politically and in the media." (GastroSuisse)
	- Contents are highlighted in dark orange 

	Communication objectives: Before the Covid-19 pandemic
	How are the association's communication goals described before the Covid-19 pandemic?
	"We primarily pursued two goals with our public relations work at the time. [...]" (HotellerieSuisse)
	- Contents are highlighted in light pink

	Communication work objectives: During the Covid-19 pandemic
	How are the association's communication goals during the Covid-19 pandemic described?
	"I said that I wanted to be the first association to publish a media release." (GastroSuisse)
	- Contents are highlighted in pink 

	Media relations: Before the Covid-19 pandemic
	How would you describe the association's media work before the Covid-19 pandemic?
	"That we can have an open exchange about topics - more in a regular context [...] I've never been someone who said "Hey, you have to bring that", but I'm more a fan of regularity. You exchange ideas, then maybe there is potential [...]" (HotellerieSuisse)
	- Contents are highlighted in light green 

	Media relations: during the Covid-19 pandemic
	How would you describe the association's media work during the Covid-19 pandemic?
	"One of the most important things in media work is speed and quality at the same time." (GastroSuisse)
	- Contents are highlighted in dark green 

	Media relations strategy: Before the Covid-19 pandemic
	How would you describe the association's media relations strategy before the Covid-19 pandemic?
	"When I joined the company, I also experienced that people sometimes took the liberty of writing 'Due to many inquiries, we are unable to respond at the moment' [...]" (GastroSuisse)
	- Contents are highlighted in light blue 

	Media relations strategy: during the Covid-19 pandemic
	How would you describe the association's media relations strategy during the Covid-19 pandemic?
	"Whenever we had something that we thought needed to be communicated quickly, we sent out a media release." (HotellerieSuisse)
	- Contents are highlighted in blue 

	Media relations objectives: Before the Covid-19 pandemic
	How are the objectives of the association's media work before the Covid-19 pandemic described?
	"To enhance the image of the industry and the association and to show that the Swiss hotel industry is top quality and, secondly, to influence parliamentary opinion on political issues in which we were interested." (HotellerieSuisse)
	- Contents are highlighted in purple 

	Media relations objectives: During the Covid-19 pandemic
	How would you describe the objectives of the association's media work during the Covid-19 pandemic?
	–
	- Contents are highlighted in purple 




