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Case A: multinational beverage corporation
Case A is multinational beverage manufacturer with a variety of assortment and brands, covering carbonated and non-carbonated products. It has built one of the world’s most recognizable global brands across a variety of touchpoints through clarity in messaging, associating itself with large-scale cultural and sporting events, as well as a focus on telling stories that are emotionally led as opposed to product led. 

Case B: global beauty retailer
Case B is a world leading retailer in the beauty industry with an omnichannel approach and a focus on experiential retailing. Big part of its success is attributed to creating highly tailored customer journeys, both through in-store technologies and data-led online systems that recommend products exactly suited to the individual customer.

Case C: sportswear and footwear pioneer
Case C is one of the world’s leading manufacturers of athletic apparel and footwear, having a successful track record of innovation in their sports and streetwear brands. With practical product updates and emotional advertisements around topics such as empowerment, inclusivity and social justice, the brand is equally known for some of the most memorable advertisements of all time. 
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