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Table A: Prior Studies Using DFT and SOR
	Author
	Theory
	Sample
size
	Methods
	Fintech context and study
outcomes

	Al-Adwan et al. (2024)
	[bookmark: _GoBack]DFT+UTAUT
	567 
	SEM
	Metaverse commerce intention

	Talwar et al.  (2021)
	DFT
	914
	SEM
	mobile wallet continued use

	Singh and Karamcheti (2025)
	DFT
	261
	SEM
	Robo-advisor usage

	Kumar and Shankar (2024)
	DFT
	308
	SEM
	Metaverse Banking Intention

	Balasubramanian and Thirumaran (2025)
	DFT +IRT
	351
	SEM
	Central Bank Digital Currencies Intention

	Irimia-Dieguez et al. (2025)
	SOR
	701
	SEM
	peer-to-peer (P2P)
mobile payment system intention

	Pham et al. (2024).
	SOR
	2691 
	SEM
	FinTech entrepreneurial intentions

	Alam et al. (2024)
	SOR+UTAUT 
	300
	SEM
	QR code Mobile payment intention

	 Joshi and Chawla(2024)
	SOR
	 744
	SEM
	mobile wallets intention

	Kumar and Rani (2024)
	SOR+TAM
	433
	SEM
	mobile banking adoption

	Lee and Chen (2022)
	SOR
	451
	SEM
	AI-enabled banking Adoption

	Elsotouhy et al. (2023)
	SOR+ISS
	419
	SEM
	Islamic m-payment continuance intention



Table A in the supplementary material summarizes related studies that apply DFT OR SOR in Fintech-related research. Studies using DFT have examined adoption behaviours in emerging digital platforms such as metaverse commerce (Al-Adwan, 2024), mobile wallets (Talwar, 2021), robo-advisors (Singh & Karamcheti, 2025), and central bank digital currencies (Balasubramanian & Thirumaran, 2025). Research adopting the SOR framework has explored behavioural responses in peer-to-peer payments (Irimia-Dieguez et al., 2025), fintech entrepreneurship (Pham et al., 2024), QR code mobile payments (Alam et al., 2024), and AI-enabled banking (Lee & Chen, 2022). 
Most existing research typically applies either DFT or SOR independently. Although DFT and SOR have often been integrated with other theories in fintech research such as UTAUT, IRT, TAM, and ISS (Al-Adwan, 2024; Balasubramanian & Thirumaran, 2025; Alam et al., 2024; Kumar & Rani, 2024; Elsotouhy et al., 2023), their combined application within a single study remains seldom.

Table B: Multicollinearity Assessment (VIF Values)
	Constructs
	AT
	EB
	GS
	IN
	FI
	RG
	VC

	Attitude (AT)
	
	
	
	
	1.881
	
	

	Economic Benefit (EB)
	1.520
	
	
	
	1.672
	
	

	Government support (GS)
	
	1.000
	
	1.000
	1.097
	
	

	Innovativeness (IN)
	
	
	
	
	1.662
	
	

	Fintech intention (FI)
	
	
	
	
	
	
	

	Regulation (RG)
	1.031
	
	
	
	
	
	

	Value for Change (VC)
	1.548
	
	
	
	
	
	

	



Table B presents the Variance Inflation Factors (VIFs) used to assess potential multicollinearity among the constructs. The results indicate that all VIF values are well below the recommended threshold of 3.3 (Kock, 2015), with the highest value being 1.881. This suggests that multicollinearity is not a concern in the model. Overall, the findings confirm that the predictor constructs are sufficiently independent, thereby supporting the robustness and validity of the structural model estimates.
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