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Erratum

It has come to the attention of the publisher that the article Margot Dyen, Lucie Sirieix,
Sandrine Costa, Laurence Depezay, Eloise Castagna, (2018) “Exploring the dynamics of food
routines: a practice-based study to understand households’ daily life”, published in the
European Journal of Marketing, https://doi.org/10.1108/EJM-10-2017-0775, was omitted from
its intended special issue, “Families and Food: Marketing, Consuming and Managing”. This
error was introduced in the editorial process and has now been corrected in the online
version. The publisher sincerely apologises for this error and for any inconvenience caused.
When citing the article, the citation should be given as Margot Dyen, Lucie Sirieix, Sandrine
Costa, Laurence Depezay, Eloise Castagna, (2018) “Exploring the dynamics of food routines:
a practice-based study to understand households’ daily life”, European Journal of
Marketing, volume 52, issue 12, https://doi.org/10.1108/EJM-10-2017-0775.
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