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Web Appendix
As mentioned in our impact article, there is a vibrant and ongoing debate in several academic disciplines regarding the conceptualization and measurement of social impact. In our research area, service research, designing better service solutions and systems to improve social impact, is identified as one of the top research priorities of the future (Field et al., 2021). We estimate that there are well over 50 different social impact approaches, not all of which we can present in detail here. More recently, there have also been a few more impact articles published in the European Journal of Marketing that used social impact models in cooperation with partners from practice. However, none of the previous impact articles focused on the social impact of refugee-support services. As mentioned in the main article, all models have different foci as well as advantages and disadvantages and each organization must discuss and decide this for itself. Nevertheless, many are based on the logic model and Theory of Change. Finally, we used the well-established impact definition by Ebrahim and Rangan (2014) and Phineos’ impact framework (2016) to co-design a social impact measurement strategy and toolkit to empower our partner NPO to measure social impact more effectively. 
In the following table, we give a short overview of alternative social impact models from different research fields in order to better reflect the state-of-the-art knowledge on social impact measurement.








Table 1. Selected Literature on Alternative Social Impact Models from Various Disciplines
	Research Area
	Author(s)
	Alternative Impact Method/Model
	Article Focus
	Article Type

	Service Research
	Fisk et al. (2016)
	Transformative service research, systems theory, and service design as core concepts to improve well-being at the societal level
	A call to action for the service research community
	Research article: conceptual

	
	Alkire et al. (2020)
	[bookmark: _wja9rmumjci]Transformative service research, service design, and social entrepreneurship.
	An interdisciplinary framework for advancing well-being and social impact.
	Research article: conceptual

	
	Field et al. (2021)
	[bookmark: _2z7j4w8d8q65]Call for research on designing sustainable ecosystems that improve social impact
	Designing service systems
	Research article: conceptual

	Nonprofit Management Research
	Clark et al. (2004)
	Catalog of Methods for Social Entrepreneurs and Their Investors to Define, Measure, and Communicate Social Impact and Return in Early-Stage Ventures
	Balanced Scorecard, Social Return on Investment, Cost-Benefit Analysis, Social Impact Analysis
	Working paper:
case studies

	
	Maier et al. (2015)
	Social Return on Investment (SROI) Analysis
	Merits and Limitations of SROI Analysis
	Research article:
conceptual

	
	Then et al. (2017)
	Social Return on Investment Analysis
	The book introduces and explains how to conduct a Social Return on Investment (SROI) analysis.
	Book

	
	Rawhouser et al. (2019)
	Literature review of 71 articles on impact measurement
	Overview of impact articles in the area of social entrepreneur research
	Research article: literature review




	Social Marketing Research
	Runde-Thiele et al. (2021); Van Hierden et al. (2022)
	Co-create–Build–Engage (CBE)
Model
	Five-step intervention process
	Research article: Case study

	
	Campbell et al. (2023)
	Corporate Social Marketing Framework
	Input, Outcome, and Impact Model of Program Development
	Research article: Case study
 

	
	Allison et al. (2023)
	Impact evaluation of an incentive scheme to encourage pregnant individuals to stop smoking (basis Runde-Thiele model 2022)
	Stop smoking
	Research article: Case study

	Impact Articles (EJM)
	Carrigan et al. (2023)
	Impact evaluation of a program to reduce the use of plastic drink cups
	Reduction of plastic drink cups
	Impact article

	
	Lee et al. (2024)
	Impact evaluation of a marketing program to reduce consumer food waste in restaurants.
	Consumer food waste
	Impact article

	
	Schmidtke et al. (2024)
	Outcome evaluation of a pilot program that aims to increase rates of physical activity for Indonesian adolescents
	Increase physical activity
	Impact article

	
	McHugh et al. (2024)
	Collective Impact Measurement of a program to increase ocean literary
	Ocean literacy
	Impact article

	
	Our Study
	Co-designing a social impact measurement strategy and toolkit for a UK-based NPO with the goal of better integrating refugees into the UK labor market
	Refugee integration
	Impact article
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