Web Appendix
Table 1: Measures used across experimental studies
	Study 
	Construct 
	Role
	Items
	Scale type
	Source

	Study 1, 2, 3, 4
	Nostalgia
	Manipulation check
	Right now, I am feeling quite nostalgic.
Right now, I am having nostalgic feeling.
	Seven-point
Likert
	Wildschut et al. (2006)
Zhou et al. (2012)

	Study 1, 2, 3, 4
	Scarcity 
	Manipulation check
	My resources are scarce.
I don’t have enough resources.
I need to protect the resources I have.
I need to acquire more resources.
	Seven-point
Likert
	Roux, Goldsmith & Bonezzi (2015)

	Study 1
	Intention towards charity
	DV
	I am likely to sign up for this charity.
I intend to donate to this charity.
	Seven-point
Likert
	Zhou et al. (2012)

	Study 1
	Empathy
	Mediator
	I feel compassionate towards the charity-based donation program.
I feel sympathetic towards the charity-based donation program.
	Seven-point
Likert
	[bookmark: _Hlk139533449]Zhou et al. (2012)

	Study 2
	Empathy
	Manipulation check
	Right now, I feel empathetic
	Seven-point
Likert
	Zhou et al. (2012)

	Study 3, 4
	Intention to buy regular quantity
	DV
	I am likely to buy my usual number for regular consumption.
I will probably buy my usual number for regular consumption. 
I intend to buy my usual number for regular consumption.
I will increase the quantity purchased to stock up.
	Seven-point
Likert
	Laroche et al. (2003)

	Study 3
	Empathy
	Mediator
	I am sympathetic towards needs of other customers.
I am compassionate towards needs of other customers.
I am soft hearted towards needs of other customers.
I am tender towards needs of other customers.
	Seven-point
Likert
	Zhou et al. (2012)

	Study 3
	Competitive orientation
	Mediator
	If I do not get the better over other customers, they will get better of me.
I would like to get an edge over other customers.
I can’t stand to lose out to other customers.
If I am nice, I will lose out to other customers.
I need to get even with other customers.
	Seven-point
Likert
	Roux, Goldsmith & Bonezzi (2015)

	Study 3
	Positive emotions
	Control
	Right now, I am having positive feelings.
Right now, I feel happy.
	Seven-point
Likert
	Van Tilburg et al (2018)

	Study 3
	Negative emotions
	Control
	Right now, I am having negative feelings.
Right now, I feel unhappy.
	Seven-point
Likert
	Van Tilburg et al (2018)

	Study 3, 4
	Nostalgia proneness 
	Control
	I am prone to feeling nostalgic.
	Seven-point
Likert
	Zhou et al (2008)

	Study 4
	Nostalgia
	Manipulation check
	The CEO message made me nostalgic
The CEO message gave rise to nostalgic feelings in me.
	Seven-point
Likert
	Zhou et al. (2012)

	Study 4
	Scarcity
	Manipulation check
	Currently, it seems like toilet paper is scarce.
	Seven-point
Likert
	Roux, Goldsmith & Bonezzi (2015)
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Study 1 - Control Variables (all measured towards the end of study 1 after both nostalgia and scarcity have been manipulated)
Please respond to the following questions based on how you feel right now:
	Item
	Construct
	Source
	Two-way ANOVA results

	I feel kinder to myself than others.
	Self-compassion
	Van Tilburg et al (2018)
	F(1,294) = 1.1, p=0.29

	I feel proud.
	Pride
	Van Tilburg et al (2018)
	F(1,294) = 0.33, p=0.56

	I have high self-esteem.
	Global self-esteem
	Robins, Hendin and Trzesniewski (2001)
	F(1,294) = 0.1, p=0.75

	I think I have a great deal of power.
	Power
	Han, Lalwani & Duhachek (2017)
	F(1,294) = 0.06, p=0.81

	I feel guilty.
	Guilt
	Zhou et al. (2012)
	F(1,294) = 0.7, p=0.4

	I feel ashamed.
	Shame
	Zhou et al. (2012)
	F(1,294) = 0.05, p=0.81

	I feel angry.
	Anger
	Zhou et al. (2012)
	F(1,294) = 0.23, p=0.63

	I feel sad.
	Sadness
	Zhou et al. (2012)
	F(1,294) = 7.29,         p <0.01

	I feel compassionate.
I feel sympathetic.
	Empathy
	Zhou et al. (2012)
	F(1,294) = 57.4, p<0.001

	I feel social hierarchy is important.
I feel social equality is important.
	Power distance belief
	Winterich and Zhang (2014)
	F(1,294) = 1.8, p=0.17

	I feel like an important person.
I feel like a person of worth.  
	Self-importance
	Rucker, Dubois & Galinsky (2011)
	F(1,294) = 1.56, p=0.21

	I am focussed on fond memories.
	Memories
	Zhou et al. (2012)
	F(1,294) = 0.09, p=0.76













Study 1: Nostalgia manipulation (Zhou et al., 2012)
This part of the survey is to understand how individuals view different events in their lives. 

Bring to mind a nostalgic event in your life. Speciﬁcally, try to think of a past event that makes you feel most nostalgic. Write down the four keywords relevant to this event (i.e., words that sum up the gist of the experience). Now take a few moments to think about the nostalgic event and how it makes you feel, before you move to the next section.


Study 1: Scarcity manipulation (Roux et al., 2015)

Recall an episode in which you experienced a sense of scarcity, that is, a situation in which you felt that resources were scarce. Please take a moment to vividly recall what happened and what it felt like to be in the situation, before describing the episode in detail in the space provided below. 

Study 3: Scarcity manipulation (Roux et al., 2015)

Consider each product category shown below and list three things that you would not be able to do if these resources were unavailable.

Petrol: ………………………………………………………………………………………………………………………
Water
………………………………………………………………………………………………………………………
Sugar
………………………………………………………………………………………………………………………
Electricity
………………………………………………………………………………………………………………………
Wheat
………………………………………………………………………………………………………………………


Study 4: Nostalgia and Scarcity Message from CEO (Muehling and Sprott, 2004)
One day you are contemplating a trip to the store for your weekly grocery shopping. Amongst other products, you need toilet paper. You have heard that due to ongoing natural calamities, there are supply chain disruptions. Just then you receive an email with CEO message addressing the supply issue.

CEO message
[bookmark: _Hlk115096450]Dear Customer,
How many times did you go shopping at Coles since you were growing up in Australia? We had always been there for you and strived to make things better.
[image: ]

[bookmark: _Hlk115096608]However, unexpected things can happen. Due to the recent natural calamities, the food and grocery industry including Coles, has experienced supply chain disruptions. This has impacted our ability to transport some products to our stores. I wanted to provide you with an update of the challenges, how we’re responding and what you can expect when you shop with us.
In true spirit of helping our customers, our teams are working together and collaborating closely with our suppliers and transport partners. Despite this strategy, we are in the middle of scarcity for essential items such as toilet paper. 
To help manage demand, we are monitoring purchases in-store and online. Currently, there are strict purchase limits for essential items. We are always grateful and thank you for your ongoing support. 
Later during the day, you are in the store for groceries. Given the ongoing scarcity of toilet paper due to natural calamities and supply chain disruption, you expected a rush for this product based on extraordinary demand. 
 As you are in the store, you witness several customers grabbing multiple packs of toilet paper to stock for future. When you reach the aisle, there were several packs of toilet paper still left. You started to think whether you want to buy your usual quantity or buy extra packs for stockpiling, like others have been doing. You started thinking about the CEO message and what to do. 
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