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[bookmark: _Toc215759695]Web Appendix A:
Location of the Sustainability Initiative Manipulation for Studies 1A, 1B, 3A, and 3B


Fast-fashion brand launches new initiative to achieve zero emissions

[Acquaberry/ Darnell/ Marbie Lily/ Suburban]1 is one of the fast fashion brands in the UK, with more than 200 retail stores across the country and manufacturing sites in [Bangladesh/ Indonesia/ Myanmar/ Vietnam].

With the determination to “drive climate action fast,” the company has committed to science-based targets for emissions reduction, including achieving zero emissions in their operations by 2030.

Domestic condition

Towards this target, the company announced significant investments to make all their stores in the UK run 100 per cent on renewable energy by the end of next year.

Foreign condition

Towards this target, the company announced significant investments to make all their factories in [Bangladesh/ Indonesia/ Myanmar/ Vietnam] run 100 per cent on renewable energy by the end of next year.

_________
1A fictitious name to protect the actual identity of the brand.


Note: Participants were shown one randomly selected company name from the set Acquaberry, Darnell, Marbie Lily, and Suburban, as well as one randomly selected country from Bangladesh, Myanmar, Vietnam, or Indonesia.



[bookmark: _Toc215759696]Web Appendix B:
Location of the Sustainability Initiative and Record of Existing Sustainability Performance Manipulations for Study 2A


Fast-fashion brand launches new initiative to achieve zero emissions

[Acquaberry/ Darnell/ Marbie Lily/ Suburban]1 is one of the fast fashion brands in the UK, with more than 200 retail stores across the country and manufacturing sites in [Bangladesh/ Indonesia/ Myanmar/ Vietnam].

Poor record of record of existing sustainability performance condition

The company’s sustainability performance is rated as inadequate (1 out of 5 stars) by the world’s most influential sustainability ranking agency.

Good record of record of existing sustainability performance condition

The company’s sustainability performance is rated as outstanding (5 out of 5 stars) by the world’s most influential sustainability ranking agency.

With the determination to "drive climate action fast," the company has committed to science-based targets for emissions reduction, including achieving zero emissions in their operations by 2030.

Domestic condition

Towards this target, the company announced significant investments to make all their stores in the UK run 100 per cent on renewable energy by the end of next year.

Foreign condition

Towards this target, the company announced significant investments to make all their factories in [Bangladesh/ Indonesia/ Myanmar/ Vietnam] run 100 per cent on renewable energy by the end of next year.

_________
1A fictitious name to protect the actual identity of the brand.


Note: Participants were shown one randomly selected company name from the set Acquaberry, Darnell, Marbie Lily, and Suburban, as well as one randomly selected country from Bangladesh, Myanmar, Vietnam, or Indonesia.



[bookmark: _Toc215759697]Web Appendix C: 
Location of the Sustainability Initiative and Record of Existing Sustainability Performance Manipulations for Study 2B


Fast-fashion brand launches new initiative to achieve zero emissions

[Acquaberry/ Darnell/ Marbie Lily/ Suburban]1 is one of the fast fashion brands in the UK, with more than 200 retail stores across the country and manufacturing sites in [Bangladesh/ Indonesia/ Myanmar/ Vietnam].

Poor record of record of existing sustainability performance condition

The company’s sustainability performance is rated as inadequate (1 out of 5 stars) by the world’s most influential sustainability ranking agency.

Good record of record of existing sustainability performance condition

The company’s sustainability performance is rated as outstanding (5 out of 5 stars) by the world’s most influential sustainability ranking agency.

With the determination to "drive climate action fast," the company has committed to science-based targets for emissions reduction, including achieving zero emissions in their operations by 2030.

Domestic condition

Towards this target, the company announced significant investments to make all their stores in the UK free from single-use plastics by the end of next year.

Foreign condition

Towards this target, the company announced significant investments to make all their factories in [Bangladesh/ Indonesia/ Myanmar/ Vietnam] free from single-use plastics by the end of next year.

_________
1A fictitious name to protect the actual identity of the brand.


Note: Participants were shown one randomly selected company name from the set Acquaberry, Darnell, Marbie Lily, and Suburban, as well as one randomly selected country from Bangladesh, Myanmar, Vietnam, or Indonesia.



[bookmark: _Toc215759698]Web Appendix D: 
Local-Global Identity Manipulation for Study 3B

	
Think Local Movement

This month is the Cultural Awareness Month with the main goal to encourage people's mutual understanding of different cultures. One of this month’s topics in the think local movement, which encourages people to take a local perspective on our daily life. By signing your name below, you are showing support for our think local movement.

Specifically, think local means you identify with following behaviors:

1. You belong to the local community
1. You are a local citizen
1. You always think locally
1. You hold a local viewpoint
1. You respect your local traditions
1. You care about knowing local events
1. Your heart belongs to your local community

The think local movement needs your support! Simply by putting your initials in the following box, you indicate your support for our think local movement. Thank you!





	
Think Global Movement

This month is the Cultural Awareness Month with the main goal to encourage people's mutual understanding of different cultures. One of this month’s topics in the think global movement, which encourages people to take a global perspective on our daily life. By signing your name below, you are showing support for our think global movement.

Specifically, think global means you identify with following behaviors:

1. You belong to the whole world
1. You are a global citizen
1. You always think globally
1. You hold a global viewpoint
1. You care about knowing global news
1. Your heart belongs to the whole world
1. You believe you are connected with the rest of the world

The think global movement needs your support! Simply by putting your initials in the following box, you indicate your support for our think global movement. Thank you!
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[bookmark: _Toc215759699]Web Appendix E: Measurement Scales

	Measures
	Cronbach’s Alpha

	
	S1a
	S1b
	S2a
	S2b
	S3a
	S3b

	Purchase intention1
	–2
	–
	–
	–
	–
	–

	  I would purchase from this company in the future
	
	
	
	
	
	

	
	
	
	
	
	
	

	Positive word-of-mouth1
	.80
	.96
	.90
	.97
	.93
	.92

	  I would say positive things about this company
	
	
	
	
	
	

	  I would recommend this company to others
	
	
	
	
	
	

	  I would encourage others to purchase from this company
	
	
	
	
	
	

	
	
	
	
	
	
	

	Environmental sustainability initiative spatial distance1
	–
	.93
	–
	–
	–
	–

	The initiative described in the previous article relates to a location that is: 
	
	
	
	
	
	

	 close to me (R)3
	
	
	
	
	
	

	 far from me
	
	
	
	
	
	

	 distant
	
	
	
	
	
	

	
	
	
	
	
	
	

	Environmental sustainability initiative county level of development1
	–
	.76
	–
	–
	–
	–

	The initiative described in the previous article relates to a place that: 
	
	
	
	
	
	

	 is in great need of such initiatives
	
	
	
	
	
	

	 is vulnerable to environmental risks
	
	
	
	
	
	

	 has fewer resources to tackle environmental issues
	
	
	
	
	
	

	
	
	
	
	
	
	

	Environmental sustainability initiative facility environmental impact 1
	–
	.87
	–
	–
	–
	–

	The initiative described in the previous article relates to a facility that: 
	
	
	
	
	
	

	 consumes a lot of energy great need of such initiatives
	
	
	
	
	
	

	 generates lot of pollution
	
	
	
	
	
	

	 has a significant environmental impact
	
	
	
	
	
	

	
	
	
	
	
	
	




	Value-driven motive1
	–
	–
	.87
	–
	–
	–

	The company takes this initiative because:
	
	
	
	
	
	

	  They feel morally obligated to help
  They have a long-term interest in the community
  Their owners or employers believe in this cause 
  They want to make it easier for consumers who care about the cause to
    support it
  They are trying to give something back to the community
	
	
	
	
	
	

	
	
	
	
	
	
	

	Local identity1
	–
	–
	–
	.87
	–
	–

	  I identify that I am a local citizen
  I care about knowing local events
  I respect my local traditions
  My heart mostly belongs to my local community
	
	
	
	
	
	

	
	
	
	
	
	
	

	Global identity1
	–
	–
	–
	.83
	–
	–

	  I identify that I am a global citizen
  I care about knowing global events
  I believe people should be made more aware of how connected we are to
    the rest of the world
  My heart mostly belongs to the whole world
	
	
	
	
	
	

	
	
	
	
	
	
	

	Self-image congruence1
	–
	–
	–
	–
	–
	.89

	 The company’s sustainability initiative is consistent with how I see 
   myself
	
	
	
	
	
	

	 The company’s sustainability initiative reflects who I am
	
	
	
	
	
	

	 People similar to me would support the company’s sustainability 
   initiative
	
	
	
	
	
	

	
	
	
	
	
	
	

	1From 1 = “strongly disagree” to 7 = “strongly agree”
2Single item scale 
3Reversed item
	
	
	
	
	
	




