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Please rate from 1 (strongly disagree) to 7 (strongly agree) the extent to which you agree with the following sentences. 
	Perceived immersion (PIM) (Vishwakarma et al. 2020) 
Once in the VR, I was unaware of what was happening around me.
Once in the VR, I felt disconnected from the outside world.
I felt that I was actually travelling during my VR experience.
During the VR experience, I felt in another world.

	Destination Familiarity (Guan et al., 2022)
I was familiar with the tourist destination I visited in the VR.
I know well the tourist destination I visited in the VR. 
I am up to date on what is happening in the tourist destination I visited.

	Customer experience – Affective experience (Bleier et al. 2019)
Performing the tourism-related VR activity is enjoyable for me.
Performing the tourism-related VR activity is pleasurable for me.
Performing the tourism-related VR activity is fun for me.
Performing the tourism-related VR activity keeps me happy

	Customer experience – Sensorial experience (Bleier et al. 2019)
The VR activity made a strong impression on my visual sense or other senses.
I find the VR activity interesting in a sensory way.
The VR activity stimulates to my senses.

	Customer experience – Cognitive/Intellectual experience (Bleier et al. 2019)
I engaged in a lot of thinking after the VR activity.
The VR activity makes me think.
The VR activity stimulates my curiosity.

	Customer experience – Social experience (Bleier et al. 2019)
There is a sense of human contact in the VR activity.
There is a sense of human warmth in the VR activity.
There is a sense of human sensitivity in the VR activity.

	Customer experience – Behavioural experience (Bleier et al. 2019)
I would make real decisions about the tourist destination after my VR experience.
VR tourism experiences create bodily experiences.
VR tourism experiences are action-oriented.

	Sense of presence – Physical Presence (Makransky et al., 2017)
The virtual environment seemed real to me.
I had a sense of acting within the virtual environment, rather than operating something from outside.
My experience in the virtual environment seemed consistent with my experiences in the real world.
While I was in the virtual environment, I had a sense of “being there”.
I was completely captivated by the virtual world

	Sense of presence – Social Presence (Makransky et al., 2017)
I felt like I was in the presence of other people in the VR experience.
I felt that the people in the VR experience were aware of my presence.
The people in the virtual environment seemed real to me.
During the VR experience there were times when the computer interface seemed to disappear, and I felt as if I was in the presence of other people.
I had the feeling that I was interacting with other people in the VR experience, rather than with a simulation.

	Sense of presence – Self Presence (Makransky et al., 2017)
I felt as if my virtual embodiment was an extension of my real body within the virtual environment.
When something happened to my virtual embodiment, it felt as if it was happening to my real body.
I felt like my real hand was projected into the virtual environment through my virtual embodiment.
I felt like my real hand was inside the virtual environment.
During the simulation, I felt like my virtual embodiment and my real body became one and the same.

	Virtual reality sickness – (Kari and Kosa, 2023)
The VR tourist experience caused me fatigue. 
The VR tourist experience caused me visual fatigue. 
The VR tourist experience gave me a headache. 
The VR tourist experience made me feel dizzy.
The VR tourist experience made me feel nauseous.

	Destination image – Cognitive image (Molinillo, 2018)*
On a scale of 1-7, what is your opinion of the tourist destination you visited using VR? 
friendly / unfriendly. 
accessible / isolated. 
lively /stagnant.
interesting / boring.

	Destination image – Affective image (Molinillo, 2018)*
On a scale of 1-7, what is your opinion of the tourist destination you visited using VR? 
Arousing/sleepy. 
Pleasant/unpleasant. 
Exciting/gloomy.
Relaxing/distressing

	Visit intentions (Flavián et al., 2019b)
After your VR experience:
I want more information about the destination.
I will try to visit the destination in person in the future.
I will consider the tourist destination as one of my future travel options.


*Reversed-score items.
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