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Abstract 
Purpose – Scholars and practitioners have shown significant interest in the drivers of organizational survival. 
Black swan events, such as COVID-19, emphasize the salience of strategic renewal in ensuring organizational 
survival. However, consensus on the understanding of strategic renewal is limited. This study aims to achieve 
conceptual clarity on the definition of strategic renewal and synthesizes empirical evidence to articulate an 
integrative framework about the determinants of strategic renewal. 
Design/methodology/approach – A mixed methodology combining bibliometric and systematic review was 
arranged to frame extant scholarly knowledge on strategic renewal. Altogether, 43 empirical studies were selected 
based on their relevance to identify the drivers of strategic renewal and arrange an integrative framework. 
Findings – The review enabled the authors to identify 15 factors driving strategic renewal, which were 
categorized into three levels: strategic, organizational and managerial. An integrative framework was 
developed, representing the most influential factors at each stage of strategic renewal. 
Originality/value – Fragmentation characterizing research about strategic renewal generates ambiguities 
that blur its conceptualization. Heterogeneous views and lack of consensus hamper the advancement of 
scientific knowledge in this domain. This integrative review advances the understanding of the drivers of 
strategic renewal. Furthermore, the integrative framework offers scholars and practitioners a comprehensive 
visual map of the strategic renewal process, enhancing the practical application of this concept. It also provides 
researchers with a foundation for generating innovative research questions and initiating future studies. 

Keywords Strategic renewal, Organizational survival, Organizational change, Organizational development, 
Organizational viability 

Paper type Literature review 

Downloaded from http://ftp.nowpublishers.com/ijoa/article-pdf/33/12/75/10177401/ijoa-08-2024-4781en.pdf by guest on 23 June 2026

http://dx.doi.org/10.1108/IJOA-08-2024-4781
https://creativecommons.org/licences/by/4.0/legalcode


76 

IJOA 
33,12 

1. Introduction 
Organizational survival and its manifestations, such as longevity, resilience and renewal, are hot 
issues for scholars and practitioners. The contemporary business landscape is characterized by 
blurred industry boundaries, heightened global competition, rapid and radical technological 
developments and shortened product life cycles, each generating unprecedented management 
challenges. As illustrative examples, industry transformations and intense competition have 
disrupted the business models of well-established companies such as Kodak, Blockbuster, 
Nokia and BlackBerry (Binns et al., 2013), highlighting that a noble past does not guarantee a 
future (Hamel and Välikangas, 2003). Firms need to renew themselves to remain competitive in 
a hyperdynamic environment. This is even more true in the post-COVID-19 world: the outbreak 
of the pandemic affected the global economy and undermined the viability of many industries, 
determining an imperative of strategic renewal (Khezri, 2022). 

Despite the growing attention paid to strategic renewal, there is a lack of consensus on its 
conceptual boundaries (Agarwal and Helfat, 2009; Schmitt et al., 2016; Schmitt et al., 2018). 
Such ambiguity originates from the multitude of disciplinary fields investigating the features of 
strategic renewal (e.g. innovation, entrepreneurship and strategic management) and the 
heterogeneity of theoretical perspectives embraced to articulate its attributes (Schmitt et al., 2018). 
The dynamic capability theory (Teece et al., 1997), the resource-based view (Barney, 1991), the 
organizational learning theory (Huber, 1991; March, 1991), the upper echelons theory (Hambrick 
and Mason, 1984), the institutional theory (DiMaggio and Powell, 1983) and the evolutionary 
(Nelson and Winter, 1982) and coevolutionary theories (Volberda and Lewin, 2003) are  few  
examples of the different theoretical lenses used to illuminate the attributes and characteristics of 
strategic renewal. The ensuing fragmentation makes it challenging to understand the state-of-the-
art and hampers scholarly advancement about strategic renewal (Schmitt et al., 2018). 

To the best of the authors’ knowledge, there are four systematic literature reviews that have 
explored the landscape of strategic renewal. Schmitt et al. (2018) conducted a seminal review that 
identified three theoretical tensions in strategic renewal. Hernández Linares and Arias-Abelaira 
(2022) focused on family firms, that have been argued to exhibit distinctive characteristics as 
compared to nonfamily businesses, particularly in terms of growth patterns (Moreno-Menéndez 
and Casillas, 2021), strategic choices (Kachaner et al., 2012) and organizational cultures (Vallejo, 
2008. Ciszewska-Mlinarič and Wójcik (2023) sought to unify the existing body of knowledge 
regarding the context, antecedents, process and outcomes of strategic renewal. Maharani et al. 
(2024) explored the relationship between strategic renewal and organizational learning to identify 
their connections and develop a framework for learning-driven strategic renewal, using the 4I 
Framework by Crossan et al. (1999). The absence of systematized, evidence-based research on 
the factors that drive the strategic renewal process creates a knowledge gap, which prevents us 
from gaining a holistic understanding of its dynamics. From this standpoint, our study focuses on 
evidence-based research studies and proposes a framework grounded in Teece's (2007) dynamic 
capabilities theory. In doing so, we adopted a mixed approach – combining bibliometric and 
systematic literature review – and formulated the following research questions (RQs): 

RQ1. What are the drivers of the strategic renewal process? 

RQ2. How do such drivers affect the strategic renewal process? 

The study’s contributions are threefold. First, it pushes forward our understanding of 
strategic renewal: scrutinizing literature on strategic renewal reduces the ambiguities about 
this concept and clarifies its relationship with corporate entrepreneurship. Second, it paves 
the way for an integrative overview of the factors that drive strategic renewal, connecting it 
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to organizational survival. Third, an agenda for further research is recommended, inspiring 
further developments in this study domain. 

2. Strategic renewal: an overview of the concept 
2.1 Distinctive features of strategic renewal 
Although there is limited agreement on its definition (Flier et al., 2005; Agarwal and Helfat, 
2009; Schmitt et al., 2016; Klammer et al., 2017), strategic renewal shows some typical 
attributes and features (Schmitt et al., 2018). More specifically: 

� it affects the firm’s long-term survival and drives its success (Agarwal and Helfat, 
2009; Capron and Mitchell, 2009; Worch et al., 2012; Dutta, 2013; Ben-Menahem 
et al., 2013; Riviere and Suder, 2016; Klammer et al., 2017; Schmitt et al., 2018; 
Khan et al., 2021; Nguyen et al., 2022); 

� it has a considerable magnitude, generating repercussions for the whole organization 
(Flier et al., 2005; Bruton et al., 2007; Worch et al., 2012; Schmitt et al., 2018; Shin 
and Pérez-Nordtvedt, 2020); 

� it aims at facilitating, either reactively or proactively, the organization-environment fit 
(Floyd and Lane, 2000; Flier et al., 2005; Ben-Menahem et al., 2013; Riviere and Suder, 
2016; Klammer et al., 2017; Schmitt et al., 2018; Shin and Pérez-Nordtvedt, 2020); and 

� it has a positive connotation. However, this aspect is controversial. Floyd and Lane 
(2000) referred to “successful strategic renewal,” which implies the existence of 
unsuccessful strategic renewal. Agarwal and Helfat (2009) argued that strategic 
renewal attempts differ in their degree of success. Notwithstanding, most scholars 
believe that strategic renewal is conducive to positive outcomes (Schmitt et al., 
2018). Among others, Flier et al. (2003) defined strategic renewal as strategic 
actions intended to boost the firm’s competitive advantage. We stick to this 
definition, because the word “renewal” conveys a positive meaning, consistently 
with its understanding as “[…] a process of improving, repairing, or making 
something more successful” provided by the Macmillan Online Dictionary, or  as  
“[…] a process in which something improves or is improved after being in a bad 
condition” proposed by the Cambridge Online Dictionary. In sum, it is worth 
distinguishing between strategic renewal and strategic renewal attempts. While 
attempts can be unsuccessful, strategic renewal involves positive outcomes. 

2.2 Setting the boundaries between strategic renewal and corporate entrepreneurship 
Strategic renewal has been usually conceptualized as a subdimension of corporate 
entrepreneurship. Several scholars (Guth and Ginsberg, 1990; Zahra, 1993; Zahra, 1995; 
Zahra and Covin, 1995; Zahra, 1996; Sharma and Chrisman, 1999; Morris et al., 2006; 
Kuratko, 2007) argued that corporate entrepreneurship consists of innovation, corporate 
venturing and strategic renewal. Sharma and Chrisman (1999) described it as “[…] 
significant changes to an organization’s business or corporate level strategy and structure” 
triggered by entrepreneurial activities altering the organization’s attributes and  its  
interplay with the environment. Covin and Miles (1999) included strategic renewal, 
sustained regeneration, organizational rejuvenation and domain redefinition in a fourfold 
taxonomy of corporate entrepreneurship. Morris et al. (2011) restricted the focus, 
conceiving strategic renewal as a particular manifestation of strategic entrepreneurship. 
All forms of strategic entrepreneurship (i.e. sustained regeneration, domain redefinition, 
organizational rejuvenation, business model reconstruction, alongside strategic renewal) 
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involve the pursuit of organizational innovations adopted to corroborate the firm’s competitive 
advantage (Corbett et al., 2013; Kuratko and Audretsch, 2013). Zahra (1993) differentiated 
between organizational renewal and strategic renewal. He described corporate entrepreneurship 
as “[…] a process of organizational renewal,” comprising strategic renewal. Besides, strategic 
renewal refers to efforts to alter the firm’s business domain by eliminating nonlucrative 
operations or enhancing its competitiveness (Zahra, 1996). Consistently with this definition, 
strategic renewal entails the divestment of unprofitable business units, the modification of the 
competitive approach, the implementation of productivity enhancement programs and the 
reorganization of internal operations. Such dimensions cover a limited number of renewal 
activities compared to the initiatives referred to as manifestations of strategic renewal in the 
literature, such as merger and acquisition (Stienstra et al., 2004; Flier et al., 2005; Agarwal and 
Helfat, 2009; Graebner et al., 2010; Kwee et al., 2011; Connaughton et al., 2015), alliances 
(Volberda et al., 2001; Stienstra et al., 2004), joint ventures (Volberda et al., 2001; Stienstra 
et al., 2004; Flier et al., 2005; Kwee et al., 2011), product innovation (Dougherty, 1992; Salvato, 
2009; Agarwal and Helfat, 2009; Slater et al., 2014; Cucculelli et al., 2016), supply chain 
renewal (Robinson and Hsieh, 2016), business model innovation (Amankwah-Amoah et al., 
2017; Micheli et al., 2020; Saqib and Satar, 2021), corporate venturing (Baden-Fuller and 
Volberda, 1997; Narayanan et al., 2009; Agarwal and Helfat, 2009; Burgers et al., 2009; 
Klammer et al., 2017), diversification (Agarwal and Helfat, 2009), outsourcing (Baden-Fuller 
and Volberda, 1997; Klammer et al., 2017) and market strategy renewal (Martens et al., 2012). 

Scholars investigating strategic renewal as an independent phenomenon embrace a broader 
perspective to define this concept. Three of the most cited papers in the domain of strategic 
renewal have broadly defined it as the process of refreshing or replacing attributes of an 
organization (Agarwal and Helfat, 2009), altering a firm’s path dependence (Volberda et al., 2001) 
and promoting new knowledge and innovative behavior (Floyd and Lane, 2000). Even some 
corporate entrepreneurship scholars (Guth and Ginsberg, 1990; Stopford and Baden-Fuller, 1994) 
acknowledged that strategic renewal is an overarching concept by expansively describing it as 
deploying new combinations of resources. Innovation and corporate venturing require changes in 
the resource combination and development of new capabilities (Stopford and Baden-Fuller, 1994), 
representing two ways of achieving strategic renewal (Guth and Ginsberg, 1990; Danneels, 2002). 

The two viewpoints depicted above are not incompatible as they are rooted in Burgelman’s 
seminal works (Burgelman, 1983a, 1983b, 1983c, 1991, 1994). Hence, harmonization is needed 
to grasp their specific implications on research about strategic renewal. 

3. Research methodology 
A mixed (i.e. bibliometric and integrative) study design was arranged to systematize scholarly 
research about strategic renewal. We followed the recommendations by Tranfield et al. (2003) 
and Williams et al. (2021), which enabled us to provide a comprehensive summary of existing 
knowledge in our study domain. First, we conducted a scoping study to verify the absence of 
any comparable systematic reviews; familiarize ourselves with the literature on strategic 
renewal; ascertain the presence of a sufficient number of pertinent studies for conducting a 
review; examine the most common definitions of strategic renewal; identify keywords and 
search terms; and determine the most suitable approach to report the study findings. 

In line with previous reviews in the field of management, we queried Elsevier’s Scopus and 
Clarivate Analytics’Web of Science, two citation databases that are broadly considered the most 
reliable sources for literature reviews (Röhm, 2018; van der Vegt, 2018; Ferreira de Araújo Lima 
et al., 2020). Drawing on the scoping study, we acknowledged that “strategic renewal,” 
“organizational renewal,” “self-renewal,” “firm renewal” and “corporate renewal” have been 
interchangeably used in the literature (Dougherty, 1992; Barr et al., 1992; Zahra, 1993; Balgobin 
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and Pandit, 2001; Jaw and Liu, 2003; Sciascia et al., 2009; Salvato, 2009; Peltola, 2012; 
Maijanen, 2015; Cucculelli et al., 2016; Pratap and Saha, 2018). Hence, we used these concepts as 
keywords in our search strategy, targeting titles, abstracts or keywords. Our search was performed 
in January 2024. It was restricted to the “Business, Management and Accounting” field in 
Elsevier’s Scopus and ‘Management, Business and Economics’ field in Web of Science. No time 
constraints were set. Conference papers, book reviews and book chapters were removed from the 
analysis. Our review exclusively contemplated articles published in journals and similar sources 
that adhered to the double-blind peer review rule. Although relying only on peer-reviewed articles 
may intensify the risk of publication bias (Williams et al., 2021), this approach permitted us to 
achieve scientific rigor and minimize quality-related concerns (Khosravi et al., 2019; Zahoor and 
Al-Tabbaa, 2020). Table 1 displays individual search results for each keyword in the two 
databases, which led us to identify a corpus of 802 articles. 

The selection process consisted of three stages: collating relevant items; eliciting empirical 
studies; and gathering insights about the factors driving strategic renewal. We removed 236 
duplicated items and eight articles published in languages other than English. After carefully 
reading the titles and abstracts of the 558 articles that passed the initial screening, we discarded 233 
articles as they did not meet our study purpose. Four articles were removed because they examined 
renewal in the public sector or unions, being out of scope. Moreover, 71 articles were dropped 
because they discussed strategic renewal as a form of corporate entrepreneurship, providing limited 
insights about the factors that affect the renewal process. We also found a research stream defining 
renewal as the capacity of a firm to innovate products, processes and insights (Kianto, 2008; Nisula 
and Kianto, 2014; Dougherty, 1992). This perspective assumes that renewal equals the firm’s 
innovation potential (Nisula and Kianto, 2013). Because such a perspective falls short of 
encompassing all aspects of strategic renewal, we decided to exclude 17 articles pertaining to it. 

To further enhance our search strategy, we checked through the reference lists of retrieved 
articles, which yielded 17 additional studies. Google Scholar was also used to ensure that all 
relevant articles had been retrieved (Schmitt et al., 2018). We found 17 additional relevant items 
in Google Scholar. In addition, conceptual or theoretical papers, review articles, editorial 
materials, expert opinions, mathematical modeling and rejoinders and replies were removed. 
The authors independently scrutinized the 177 empirical articles resulting from such screening 
to identify those that had the potential to answer our research questions. We scored the articles 
“0” if they had no relevance to the study aims, “1” if they had poor relevance, “2” if they had 
primary relevance and “3” if they completely met our study aims. Only articles with a score of 
“2” or “3” were included in our literature review (Zahoor and Al-Tabbaa, 2020). Discrepancies 
were discussed among the authors and we agreed to include 43 articles in the final data set, as 
depicted in Figure 1. Appendix 1 contains the list of items contemplated in this literature review. 

Table 1. The results of the queries 

International 
Journal of 

Organizational 
Analysis 

Database keywords Web of Science Elsevier’s Scopus VR 

“strategic renewal” 216 262 
“organizational renewal” 52 106 
“self-renewal” 33 58 
“corporate renewal” 13 36 
“firm renewal” 8  18  
Total 322 480 

Source: Authors’ own elaboration 
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802 articles identified through database searching 

• Scopus: n = 480 
� Web of Science: n = 322 

244 articles excluded 

� duplicates: n = 236 
� not in English: n = 8 

558 articles reviewed on title and abstract, and, when 

needed, full-text 

325 articles excluded 

� irrelevant: n = 233 
� focusing on renewal in the public sector or unions: n = 4 
� consider SR as a form of CE: n = 71 
� equate SR with the innovation potential of the firm: 

n = 17 

34 articles added 

� reference check: n = 17 
� google scholar: n = 17 

267 relevant articles included for full-text review 

90 articles excluded 

� conceptual or theoretical papers, reviews, editorials, 

expert opinions, methodological papers, rejoinders and 

replies: n = 90 

177 empirical studies 

43 articles included in the knowledge core 

Source: Authors’ own elaboration 

Figure 1. Selection process 

Alongside systematizing the contents of the items included in this literature review (N = 43) 
through an integrative approach, a bibliometric analysis was run on the whole intellectual core 
(N = 267) to identify the most productive authors, influential publications, the sources of the 
publications and the number of publications per year. A co-citation analysis was run to ascertain 
the citation structure within the strategic renewal study domain. This technique reveals 
reference connections under the premise that scholars in a field base  their  study on previously  
published studies (Maditati et al., 2018). The basis of the co-citation analysis is “[…] how many 
times two works are cited in subsequent documents” (Wallin, 2012). We used the VOS viewer 
software, visualizing citation similarities between articles based on citation linkages and 
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highlighting relevant research streams in the literature (Zamore et al., 2018). This stage yielded 
significant insights, enabling the acquisition of helpful evidence of the intellectual structure of 
the strategic renewal literature and enhancing our comprehension of the conceptual perspectives 
associated with it. 

4. Results 
Our findings are organized into two sections. First, an overview of the bibliometric analysis 
of the knowledge base (N = 267) is delivered, serving as the foundation of our review. 
Second, we systematized the insights from the 43 articles included in our literature review. 

4.1 Bibliometric analysis 
Although “strategic renewal,” “organizational renewal,” “self-renewal,” “corporate renewal” 
and “firm renewal” have been interchangeably used to refer to the same phenomenon, “strategic 
renewal” and “organizational renewal” are the most recurring terms in our intellectual core 
(see Table 1). Figure 2 represents the number of articles on strategic renewal published by year. 
The red line depicts an ascending trend in publications, especially after 2000. Only 11 papers 
have been published before 1993. This number almost quadrupled from 1993 to 2002 (39 
articles). This trend continued between 2003 and 2012, when 74 papers were published. Finally, 
the number of publications in the past decade has been 143. Some seminal articles (Floyd and 
Lane, 2000; Agarwal and Helfat, 2009) have  significantly influenced this trend. 

As indicated by Figure 3, 147 different sources were contemplated in our bibliometric 
analysis. Almost one in four articles (23.2%) have been published in five influential journals, 
i.e. Journal of Management Studies, Long Range Planning, Strategic Management Journal, 
European Management Journal and Organization Science. 

Almost 66% of the articles were empirical research (67 quantitative articles, 101 
qualitative articles and 9 mixed-method articles). About 23% were conceptual or theoretical 
(60 out of 267). The remaining 11% were 15 expert opinion articles, 4 editorials, 5 
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Figure 2. Number of papers per year of publication 
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methodological papers, 3 rejoinders and replies and 3 review articles. Overall, the articles 
have been written by 490 different authors from 49 different countries, with the USA and 
Europe hosting the most contributors. In terms of the number of publications, Henk 
W. Volberda, with 19 articles and Frans A.J. Van Den Bosch, with 11 articles, were the most 
prolific authors. 

The co-citation analysis was conducted using our search on Elsevier’s Scopus database, which 
included the five keywords: “strategic renewal,” “organizational renewal,” “self-renewal,” 
“corporate renewal” and “firm renewal” (Figure 4). The co-citation analysis rendered three 
clusters, reported in Appendix 2. Focusing on the core literature and key perspectives in strategic 
renewal research, the co-citation analysis was guided to represent links connecting items that have 
been co-cited at least 12 times. The green cluster contains articles that are primarily associated 
with corporate entrepreneurship. The red and blue clusters, which are strictly intertwined, include 
articles that investigate strategic renewal as an independent concept and unravel its interplay with 
germane phenomena, such as dynamic capabilities, competitive advantage, organizational 
learning, exploration and exploitation practices and absorptive capacity. 

4.2 The building blocks of strategic renewal 
The study findings are presented focusing on the drivers of strategic renewal. A tripartite lens – 
referring to strategic, organizational and managerial drivers – is used to structure the findings of 
this literature review. 

Figure 3. Number of publications per journal 
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Figure 4. Output of the co-citation analysis 
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4.2.1 Strategic drivers 
� Strategic agility: Strategically agile firms excel at swiftly sensing unexpected 

changes in the market and evolving customer demands (Khan et al., 2021). They 
timely seize new technological trends and opportunities while effectively navigating 
uncertainty (Warner and Wäger, 2019). Furthermore, these firms can seamlessly 
reconfigure internal and external resources (Khan et al., 2021). Actually, strategic 
agility is crucial in streamlining the entire renewal process. Notably, Khan et al. 
(2021) found a positive relationship between strategic agility and strategic renewal. 

� Absorptive capacity: It refers to the firm’s ability to identify and assimilate external 
knowledge, which is essential for adapting to environmental changes and achieving 
sustained competitive advantage (Osorio-Londoño et al., 2021). Organizations can only 
adapt to and survive in a dynamic environment if the rate of organizational changes is 
proportionate to the rate of environmental shifts. The absorptive capacity allows firms to 
align their strategic renewal pace with environmental changes, ensuring continuous 
adaptation (Ben-Menahem et al., 2013). In addition, firms with higher levels of 
absorptive capacity are adept at recognizing opportunities in their environment, fostering 
organizational proactiveness (Flier et al., 2003). Research conducted by Shin and Pérez-
Nordtvedt (2020) showed that acquiring customer knowledge positively influences the 
frequency of strategic renewal in rapidly changing environments, where knowledge 
acquired from external sources rapidly becomes obsolete. The efficiency of knowledge 
acquisition, fueled by absorptive capacity, empowers firms to envision new strategic 
renewal initiatives (Shin and Pérez-Nordtvedt, 2020). Moreover, according to Makri 
et al. (2010), acquiring external knowledge that aligns with existing knowledge supports 
incremental strategic renewal; conversely, obtaining complementary knowledge fosters 
discontinuous renewal. 

� Resource availability and capabilities: Managers must be aware of their firms’ 
resources and capabilities (Ruiz-Navarro, 1998) and consider resource trade-offs 
before engaging in renewal (Capron and Mitchell, 2009; Huikkola et al., 2022). 
Renewal attempts sometimes fail due to misalignment with existing resources and 
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competencies (Ruiz-Navarro, 1998). This challenge is illustrated in a comparative 
case study by Xiao et al. (2019), which examines two companies that underwent 
strategic renewal to adapt their business models to environmental demands by 
integrating online and physical organizational premises. Both companies faced 
initial failures due to insufficient resources. One company resolved these issues 
using complementary approaches, whereas the other used substitutive practices, 
leading both to success in their second attempts. Organizational resources play a 
pivotal role in determining a firm's renewal path (¡lvarez and Merino, 2003), as they 
determine the range of options available to managers for driving strategic renewal 
(Santos and García, 2007). Several studies have shown how existing complementary 
assets affect the renewal path of the firms (Ruiz-Navarro, 1998; Eggers and Kaplan, 
2009; Roy et al., 2018). Organizational capabilities influence the breadth of the 
search for potential solutions to the challenges posed by the environment (Dutt and 
Mitchell, 2020). 

� Social capital: It is grounded in the relationships among the members of the firm. Social 
exchanges enhance intraorganizational knowledge sharing, which is vital for strategic 
renewal (Khan et al., 2021). Organizational renewal often suffers from a “walk the talk” 
issue, because top management’s decisions are not put into practice. This gap arises 
when decisions are not conveyed to lower levels, are questioned or interpreted 
differently or are simply ignored (Schumacher and Krautzberger, 2022). Internal social 
capital can help bridge this chasm by fostering improved communication across 
hierarchical levels. Furthermore, it positively affects the strategic renewal process as 
firms that cultivate social connections often benefit from smoother horizontal 
information flow across work units, stimulating divergent thinking (Pappas and 
Wooldridge, 2007). While internal social capital fosters knowledge sharing and 
communication within the organization, external networks help uncover new 
opportunities. Both informal and formal external social networks contribute to strategic 
renewal by facilitating the identification of new technological and customer-centric 
trends (Warner and Wäger, 2019). 

4.2.2 Organizational drivers 
� Learning orientation: Learning-oriented firms show a higher propensity to generate and 

leverage knowledge, which facilitates their engagement in strategic renewal (Klammer 
et al., 2017). According to Crossan and Berdrow (2003), learning happens through four 
processes: intuiting, interpreting, integrating and institutionalizing. Besides, it unfolds 
through three levels: individual, group and organization. Managers should be aware that 
strategic renewal comprises a multilevel dynamic that extends from individual intuitive 
insights to resource allocation decisions that institutionalize learning (Crossan and 
Berdrow, 2003). In other words, strategic renewal takes place through organizational 
learning (Klammer et al., 2017), a collective process that begins when individuals seek 
solutions to challenges the organization is facing and share the knowledge acquired with 
other members. Employees’ learning attitudes, including their commitment to learning 
and willingness to transfer knowledge, play a crucial role in driving the renewal process 
(Jaw and Liu, 2003). 

� Entrepreneurial orientation: Entrepreneurially oriented firms are characterized by 
proactiveness, innovativeness, risk-taking, autonomy and competitive aggressiveness, 
enabling them to pursue strategic renewal and achieve sustained competitive advantage 
(Moretti et al., 2020). These firms adopt a forward-looking perspective, proactively 
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anticipating future trends and capitalizing on new business opportunities (Klammer 
et al., 2017). They benefit from entrepreneurial leadership that fosters an opportunity-
seeking organizational culture (Mayr and Mitter, 2014). This environment encourages 
creativity in operational methods and the development of innovative solutions to seize 
identified opportunities, as employees have leeway to act independently and develop 
ideas (Klammer et al., 2017). Entrepreneurial features increase the firm’s capability to 
follow an optimal sequence of strategic renewal initiatives (Pettus et al., 2017). 

� Organizational structure: Both centralized and decentralized organizational structures 
can foster strategic renewal. On the one hand, a flexible organizational structure without 
centralized knowledge repositories encourages managers to expand their search routines 
and mobilize knowledge from both within and outside the focal function, facilitating 
bottom-up renewal (Tippmann et al., 2014). On the other hand, a centralized structure 
allows top management to intervene, make decisions and take actions without involving 
middle or frontline managers, streamlining top-down renewal. In such structures, 
strategies are communicated clearly and executed precisely throughout the hierarchy, 
allowing for close monitoring of implementation. This approach requires a centralized 
management control system that provides top managers with timely information from all 
parts of the organization, enabling them to enforce new strategies with minimal 
organizational inertia (Hortovanyi et al., 2021). However, company size may influence 
this dynamic. Lester and Parnell (2002) found that larger organizations centralize to 
steer growth and renewal, whereas smaller organizations often delegate and decentralize 
to achieve similar goals. A case study on IBM by Eggers (2015) suggested that a hybrid 
Reseach and Development (R&D) structure centralized research activities to pursue new 
projects that benefit the entire company, but decentralized selection and funding process. 
This enhanced bottom-up innovation, making organizations more responsive to local 
conditions and changing markets. This hybrid approach helps maintain the flexibility 
and variety necessary for effective renewal. 

� Organizational culture: An organizational culture that upholds exploration, diverse 
perspectives and tolerates a degree of dissent can be instrumental in driving strategic 
renewal (Eggers, 2015). Alternatively, a culture of secrecy hinders strategic renewal by 
inhibiting the emergence of new ideas and initiatives, particularly those requiring cross-
functional collaboration (Schildt et al., 2023) Capron and Mitchell (2009) argued that 
firms must consider their internal social contexts, including norms, values and power 
structures when deciding between internal development or external sourcing to renew 
their capabilities. They found that internal development is more likely to be successful 
when the needed capabilities align with the firm's existing systems and values. However, 
attempts to develop capabilities that conflict with the firm's internal social context can 
lead to resistance and conflict, often resulting in failure. In such cases, external sourcing 
may be a more effective way to obtain the needed capabilities without disrupting the 
firm's existing social fabric. While avoiding conflict can help maintain social harmony, 
an overemphasis on conflict avoidance can stifle innovation and limit the firm’s ability to 
renew its capabilities. Thus, firms that have learned to manage conflict effectively may 
benefit from pursuing internal development projects that challenge existing norms, as 
constructive conflict can yield new insights. 

4.2.3 Managerial drivers 
� Top managers’ background characteristics: The background characteristics of top 

managers, including their nationality, functional experience and educational background, 
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IJOA can influence their preference for specific types of renewal paths. Kwee et al. (2011) 
33,12 found that managers with backgrounds in throughput functions, such as finance and 

operations, tend to favor exploitative and external-growth strategic renewal trajectories. 
Conversely, those with experience in output functions like marketing and R&D, are more 
inclined toward exploratory and internal development of new competencies. Pratap and 
Saha (2018) highlighted that early-age socialization and education shape an individual’s 

86 habitus, affecting approach to and effectiveness in driving strategic renewal initiatives. 
� Top managers’ cognition: Interpretation is a crucial cognitive process that shapes a 

firm’s responses to environmental changes. It is top management that primarily 
forms these interpretations to guide the renewal process (Crossan and Berdrow, 
2003). While employees at all levels can engage in environmental scanning and 
information gathering, the interpretation of this information and subsequent strategic 
decisions are predominantly the domain of top management (Hortovanyi et al., 
2021). Differences in strategic renewal success across firms result from managers’ 
cognitive models. Successful renewal requires more than awareness of 
environmental changes. It necessitates cognitive flexibility and the willingness of top 
managers to reshape their mental models in response to new information. In other 
words, scanning the environment is necessary, but not enough when it comes to 
strategic renewal: the key factor is how environmental signals are interpreted (Barr 
et al., 1992). Beyond the interpretation of environmental signals, managerial 
cognition influences strategic renewal by shaping managers’ perceptions of internal 
factors such as organizational inertia and capability gaps (Santos and García, 2007; 
Huikkola et al., 2022), as well as by affecting the strategic choices and actions taken 
during the renewal process (Eggers and Kaplan, 2009; Jantunen et al., 2022). 
Among others, Al Humaidan and Sabatier (2017) found that managerial cognition, 
specifically the orientation of the top management team (TMT), influences strategic 
renewal decisions: TMTs with an external orientation, are more likely to engage in 
disruptive changes, whereas internally oriented TMTs tend to favor incremental 
renewal. 

� Transformational leadership: Transformational leadership is crucial for driving 
strategic renewal, especially during times of organizational crisis. Transformational 
leaders exhibit four interdependent and mutually reinforcing attributes: they exude 
charisma, enabling their followers to identify with and emulate them; they inspire 
and motivate followers by providing a compelling shared vision of the future; they 
challenge their followers to think creatively and approach problems from diverse 
perspectives; and they support, monitor and coach their followers, helping them 
grow and realize their full potential. These attributes collectively contribute to a 
leader's ability to drive strategic renewal, particularly by fostering an environment of 
trust and commitment, which are key elements for navigating the uncertainty and 
implementing the changes inherent in any renewal process (Mayr and Mitter, 2014). 
Ryan (2013) demonstrated how a transformational leader’s capacity to create a 
shared vision and foster commitment and trust can influence the overall success of 
the renewal process. 

� Frontline employees’ openness to change: Strategic renewal is not solely a top-down 
process; it also relies on autonomous behaviors originating outside of senior 
management. Frontline employees, who act as change agents accountable for initiating 
and maintaining change efforts, play a crucial role in this process (Järvi and Khoreva, 
2020). An effective way to foster bottom-up renewal is by recruiting new employees 

Downloaded from http://ftp.nowpublishers.com/ijoa/article-pdf/33/12/75/10177401/ijoa-08-2024-4781en.pdf by guest on 23 June 2026



who challenge existing routines and bring new skills and knowledge (Sprogoe and International 
Elkjaer, 2010). In addition, firms undergoing strategic renewal can compensate for a lack Journal of 
of diversity in thinking and expertise within their TMTs by involving talented frontline 
employees, as they can offer fresh perspectives and innovative solutions (Sprogoe and 
Elkjaer, 2010; Järvi and Khoreva, 2020). Furthermore, renewal initiatives can lead to 
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significant changes in established procedures. Employees who are open to change and 
comfortable with uncertainty are more likely to engage effectively in the renewal 87 
process (Järvi and Khoreva, 2020). 

� Top management commitment: Top management's commitment to renewal is crucial, 
as they are responsible for cultivating an environment that is conducive to renewal 
by granting employees the freedom and autonomy to pursue novel ideas and explore 
new business opportunities. This supportive atmosphere not only stimulates creative 
solutions but also helps mitigate resistance to change (Järvi and Khoreva, 2020). Top 
management can significantly influence an organization's renewal process by 
providing a shared vision (Amankwah-Amoah et al., 2017). An overarching vision 
enables managers to unify the complementary objectives of different units into a 
shared picture of the future, thereby enhancing coordination across various parts of 
the organization during the renewal process (Birkinshaw et al., 2016). Conversely, a 
lack of a shared vision can lead to a departmental mindset, causing individuals to 
focus on immediate operational challenges rather than collaborating on strategic 
decisions and actions (Schumacher and Krautzberger, 2022). The absence of a clear 
vision creates ambiguity and uncertainty, leaving individuals unsure about the 
actions required to drive renewal, even when its necessity is evident (Horst and 
Moisander, 2015). 

� Middle management commitment: Middle management’s commitment is pivotal to 
the success of the renewal process for several reasons. First, they bring a diversity of 
perspectives to the firm, broadening its options in times of uncertainty. Second, they 
frame issues for top management, influencing how these challenges are approached 
(Eggers, 2015). Third, they actively seek out new strategic initiatives and decide 
which ones to champion and recommend to top managers (Tippmann et al., 2014; 
Tarakci et al., 2018). In addition, they interpret the strategies formulated by top 
management in the context of daily operations, identify the appropriate actions for 
implementation and communicate these strategies to the bottom of the pyramid 
(Hortovanyi et al., 2021). A lack of commitment from middle managers can 
significantly hinder the renewal process. As critical connectors between lower and 
upper levels, they are responsible for communicating information and bridging 
knowledge across the firm (Williams et al., 2017). 

� Top management team heterogeneity: TMT heterogeneity, specifically in the form of 
intellectual diversity, enables firms to overcome organizational inertia and develop 
new capabilities (McNamara and Baden-Fuller, 1999). Notably, research indicates 
that enhancing TMT heterogeneity by incorporating external members enables the 
firm to break free from path dependency and drive organizational renewal. These 
outsiders diversify decision-making styles (Lester and Parnell, 2002), bring valuable 
operational and strategic knowledge (Williams et al., 2017), provide fresh 
interpretations and perspectives (Crossan and Berdrow, 2003) and challenge existing 
routines as they are not bounded by past practices (Hortovanyi et al., 2021), all of 
which can drive renewal. 
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5. An integrative review of the dynamics of the strategic renewal process 
Scholars have explored strategic renewal through various theoretical lenses, including 
organizational learning theory, upper echelons theory and dynamic capabilities view. 
Organizational learning theories, such as the 4I framework developed by Crossan et al. 
(1999), primarily focus on the processes through which organizations acquire, interpret, 
share and institutionalize knowledge, elaborating on how strategic renewal occurs through a 
multilevel learning process. Although valuable, this perspective does not encompass all the 
drivers of strategic renewal. Alternatively, the upper echelons theory highlights the influence 
of top managers’ experiences, values and cognitive biases on strategic renewal (Glaser et al., 
2015). Although salient, its emphasis on managerial factors may underappreciate the 
importance of organizational and strategic factors in driving strategic renewal. 

Drawing on the insights collected from this review, an integrative framework established 
on dynamic capabilities has been arranged to systematize the study findings. Dynamic 
capabilities refer to a firm’s ability to integrate, build and reconfigure internal and external 
competencies in response to a rapidly changing environment (Teece et al., 1997). This 
definition underscores that dynamic capabilities fundamentally concern how firms sustain 
alignment with their environment over time, making strategic renewal an integral part of the 
dynamic capabilities framework (Teece, 2019). As such, the latter provides a comprehensive 
lens through which it is possible to comprehensively analyze the drivers of strategic renewal. 

Dynamic capabilities encompass three core capabilities that underpin organizational 
adaptiveness to changing environments: sensing opportunities (or threats); seizing 
opportunities (or coping with threats); and reconfiguring resources and assets (Teece, 2007). 
These three capabilities mirror the threefold articulation of the strategic renewal process, 
with sensing that encompasses the first phase and seizing and reconfiguring corresponding to 
the second phase. The first phase of strategic renewal involves acknowledging an 
opportunity or a threat. It triggers the need to make decisions and take action. During the 
second phase, tailored management decisions are conceived to exploit opportunities and deal 
with threats, such as investment, divestment, business model redesign, new product 
development, resource allocation and merger and acquisition. Such decisions have strategic 
relevance, inspiring management actions that impact the whole firm. More specifically, they 
affect the firm’s bundle of resources, reshaping its sources of competitive advantage. The 
drivers that were identified through the systematic review vary in their impact across 
different stages of the renewal process. Figure 5 illustrates the most influential factors across 
the three stages of the renewal process based on the review findings. 

Sensing consists of scanning and interpreting signals from the environment. Although 
environmental scanning is essential for strategic renewal, the critical factor is how 
environmental signals are interpreted, as this interpretation shapes the firm’s responses. 
Although employees at all levels may participate in environmental scanning and data 
collection, the interpretation of such information primarily occurs at the top management 
level (Hortovanyi et al., 2021). Several studies have demonstrated that top managers’ 
cognitive frames affect how they interpret environmental signals (Barr et al., 1992; Santos 
and García, 2007; Eggers and Kaplan, 2009; Al Humaidan and Sabatier, 2017; Huikkola 
et al., 2022; Jantunen et al., 2022). Moreover, TMT heterogeneity enhances cognitive 
diversity, thereby improving information-processing capabilities (Bantel and Jackson, 1989). 
From this point of view, hiring new TMT members from outside the organization might have 
beneficial effects on the renewal process (McNamara and Baden-Fuller, 1999; Lester and 
Parnell, 2002; Crossan and Berdrow, 2003; Williams et al., 2017; Hortovanyi et al., 2021). 
Firms with higher levels of absorptive capacity are more likely to scan their environment for 
opportunities, leading to enhanced organizational responsiveness (Flier et al., 2003). 
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Figure 5. The most influential factors at each stage of the renewal process 

Alongside absorptive capacity, social capital broadens access to diverse sources of 
information and facilitates the identification of emerging trends and technological 
advancements (Warner and Wäger, 2019). Therefore, absorptive capacity and social capital are 
crucial for enabling firms to sense opportunities and threats effectively, as they provide the means 
to gather external information. However, environmental scanning would be useless if not 
complemented by a strong learning orientation (Sinkula et al., 1997; Real et al., 2014), which 
affects the type of information collected, as well as how it is interpreted, evaluated and shared 
(Calantone et al., 2002). Entrepreneurially oriented firms are more inclined to prioritize 
exploration over exploitation and exhibit proactive behaviors (Mayr and Mitter, 2014). Hence, 
entrepreneurial orientation increases the likelihood of sensing new opportunities. Finally, strategic 
sensitivity, as a key meta-capability of strategic agility, enables the firm to identify emerging 
opportunities and stay attuned to strategic environmental shifts (Doz and Kosonen, 2010). 

The first stage of the responding phase involves making decisions about how to respond 
to opportunities and threats. Standard procedures and routines can create decision-making 
biases against innovative ideas. Overcoming this path dependency is crucial, as firms that 
cannot move beyond established patterns may struggle to adapt and renew themselves 
(Teece, 2007). It is top management’s responsibility to cultivate an environment that 
encourages creativity, enabling employees to develop innovative solutions and overcome 
path dependency (Järvi and Khoreva, 2020). At this stage, the heterogeneity of the TMT can 
positively impact the renewal process by leveraging diverse perspectives to generate a more 
extensive set of innovative solutions (Bantel and Jackson, 1989). Furthermore, research has 
demonstrated that the background characteristics of TMT members and their cognitive 
frames influence their preferences for specific renewal paths (Kwee et al., 2011; Pratap and 
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Saha, 2018; Eggers and Kaplan, 2009; Jantunen et al., 2022). Strategic decisions are 
typically made at the TMT levels, underscoring the pivotal role of managerial commitment 
to renewal. Nevertheless, middle managers can affect decision-making in different ways. 
First, they transfer information between operational and TMT (Floyd and Lane, 2000) and  
connect knowledge repositories across the firm (Williams et al., 2017). Besides, they frame 
issues for top managers. Middle managers not only direct the attention of the TMT to specific 
issues, but also shape their cognitive frames to understand them (Floyd and Lane, 2000; 
Eggers, 2015). Finally, yet importantly, they can provide diverse perspectives and expand the 
options available to exploit an opportunity or address a challenge (Eggers, 2015). Thus, 
middle management’s lack of commitment can impede the renewal process. While managers 
play a crucial role in shaping decisions, the range of options available to respond to 
opportunities and threats is dictated by the firm’s resources and competencies (Santos and 
García, 2007), as they take these factors into account when seeking solutions to address the 
identified opportunities or threats (Ruiz-Navarro, 1998). Research also suggests that a 
flexible and decentralized structure, which grants autonomy to lower levels, can be beneficial 
at this stage and stimulate bottom-up renewal (Teece, 2007; Tippmann et al., 2014). 
Moreover, entrepreneurially oriented firms cultivate creativity among employees by 
providing the necessary freedom to develop innovative solutions to seize identified 
opportunities (Klammer et al., 2017). Finally, in the context of renewal, the importance of a 
rapid response cannot be overstated. Strategically agile firms excel in making timely 
decisions, as their collective commitment, a key meta-capability of strategic agility, 
empowers TMTs to make bold strategic decisions (Doz and Kosonen, 2010). 

The second stage of the responding phase involves taking actions, where decisions are 
translated into actions to address opportunities or threats. Implementing the decisions may 
be the most challenging part of the renewal process, and top management plays a prominent role 
at this stage. Top management is responsible for providing a shared vision preventing silo 
thinking (Schumacher and Krautzberger, 2022) and facilitating coordination across different 
parts of the organization (Birkinshaw et al., 2016). Regardless of how well-formulated a 
strategy is, successful implementation needs the involvement of middle managers. They must 
interpret the strategy within the context, identify appropriate actions for implementation and 
effectively communicate and justify it to their subordinates (Hortovanyi et al., 2021). Therefore, 
middle management’s commitment to renewal is essential for the success of the renewal 
process. Transformational leadership is also essential at this stage, as it generates awareness and 
acceptance of the organizational mission and goals, motivating individuals to transcend self-
interest and work for the collective benefit of the organization (Bass, 1990). The successful 
implementation of renewal initiatives demands dedication and effort. Transformational leaders 
inspire people, energizing them to commit to the firm’s goals. Successful strategic renewal also 
relies on the firm’s existing resources and capabilities. Xiao et al. (2019) emphasized that 
without adequate resources, renewal efforts are doomed to fail. Another crucial factor for 
implementing renewal strategies is social capital, which is embedded in the relationships among 
individuals (Nahapiet and Ghoshal, 1998). Its significance at this stage of the renewal process lies 
in the fact that people work together more effectively and efficiently when they know,  
understand, trust and identify with one another (Bolino et al., 2002). In other words, internal 
social capital facilitates cooperation, communication and coordination, which are essential for 
successfully implementing renewal initiatives (Sanchez-Famoso et al., 2014). Research indicates 
that, at this stage, a more centralized organizational structure enhances the efficiency of renewal, 
particularly in larger firms. This centralization facilitates clear communication of strategies and 
precise execution throughout the hierarchy, enabling close monitoring of implementation 
(Hortovanyi et al., 2021). Openness to change, i.e. the willingness to support organizational 
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changes and have positive feelings about their consequences, and learning orientation – 
particularly willingness to share knowledge – are also vital for the successful implementation of 
renewal initiatives (Miller et al., 1994; Jaw and Liu, 2003). According to Schein (2010), 
organizational culture is a pattern of shared basic assumptions that people learn over time, 
guiding their perceptions, thoughts and feelings when dealing with external adaptation and 
integral integration challenges. It must be carefully considered during strategic renewal, as any 
conflicts between the intended changes and the existing organizational culture can impede the 
successful execution of the renewal process (Capron and Mitchell, 2009). Finally, strategic 
renewal involves resource reconfiguration. Resource fluidity, a key meta-capability of strategic 
agility, paves the way for strategic renewal by enabling the rapid release of resources from 
current activities and their swift reallocation to new opportunities (Doz and Kosonen, 2010). 

6. Agenda for further research 
Although the literature on strategic renewal is rich, this review spotted several knowledge 
gaps that are still unfulfilled. First, empirical studies use different operationalizations of 
strategic renewal. Some researchers, such as Khan et al. (2021) and Aidoo et al. (2021), 
gauged strategic renewal drawing on corporate entrepreneurship. Others, such as Klammer 
et al. (2017) and Mu et al. (2019), frame strategic renewal as an independent concept, which 
is concomitantly built by different dimensions. This blurs our ability to compare research 
findings and address inconsistent interpretations of the phenomenon. Moreover, it makes the 
utilization of meta-analysis procedures to synthesize the results of scholarly evidence almost 
inconceivable. Thus, considering the conceptual clarification provided in this study, future 
studies could develop and validate an integrative measure for strategic renewal, that accounts 
for the various drivers elicited in this literature review. 

Second, most studies have examined the drivers of strategic renewal in isolation. 
Nevertheless, there is an interplay between such drivers. Future research should investigate 
their reciprocal relationships through different methodological approaches, such as employing 
structural equation modeling. In addition, based on contingency theory, the importance of the 
factors that affect strategic renewal may differ in diverging situations. External factors, such as 
environmental instability and national culture, and internal factors, such as the size of an 
organization, may provide completely different contexts in which the importance of these 
drivers is not the same. Further studies should compare the significance of these factors across 
different contexts. Another contextual factor that can influence strategic renewal is the business 
sector to which the company belongs. The competitive environment’s nature and rate of 
change vary from sector to sector, influencing the strategic renewal process. Yet, no empirical 
study has examined its role in strategic renewal. Additional research is required to shed light on 
this contingent variable, emphasizing the differences across the service and manufacturing 
sectors. Particular attention should be paid to sectors affected by environmental scarcity, such 
as dissolution, erosion, collapse and contraction. In fact, scarcity reduces the organizational 
margins of maneuver, compromising strategic renewal. 

Literature underlined that strategic renewal applies both to established firms and to young 
ones (Prashantham, 2008; Agarwal and Helfat, 2009; Balasubrahmanyam et al., 2012). 
However, strategic renewal could be completely different at the early stages of the 
organizational life cycle. Young firms are generally less efficient (Hamel and Välikangas, 
2003), lack the resources and capabilities to weather a prolonged period of poor performance 
(Capron and Mitchell, 2009), produce fewer innovations (Crossan and Hurst, 2006) and have 
lower organizational memory (Crossan et al., 1999). Future research should explore how the 
drivers of strategic renewal function differently in young firms. 
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7. Conclusion 
Research on strategic renewal is blooming, especially over the past two decades. However, 
there is a lack of systematic reviews bringing together the empirical evidence to gain insight 
into the drivers of strategic renewal. This article primarily aimed to fill this gap. Our review 
revealed 15 drivers of strategic renewal, which were categorized into three levels, i.e. 
strategic, organizational and managerial. These factors affect the renewal process at different 
phases, namely, sensing and responding (making decisions and taking actions), as illustrated 
in the integrative framework presented in Figure 5.Although all of the factors influence the 
renewal capability of a firm, the role of TMT in the renewal process is critical, as 5 in 15 
factors are handled by senior managers. Given the salience of strategic renewal for 
organizational survival in hypercompetitive business environments, managers should pay 
special attention to the factors that influence the renewal capability of organizations. While 
the framework presented in this study serves as a valuable general model, it is essential to 
acknowledge and incorporate specific contextual factors, achieving a fine-grained 
understanding of strategic renewal in action. 

References 
Agarwal, R. and Helfat, C.E. (2009), “Strategic renewal of organizations”, Organization Science, 

Vol. 20 No. 2, pp. 281-293. 
Aidoo, S.O., Agyapong, A., Acquaah, M. and Akomea, S.Y. (2021), “The performance implications of 

strategic responses of SMEs to the covid-19 pandemic: evidence from an African economy”, 
Africa Journal of Management, Vol. 7 No. 1, pp. 74-103. 

Al Humaidan, S. and Sabatier, V. (2017), “Strategic renewal in times of environmental scarcity”, 
Journal of Organizational Change Management, Vol. 30 No. 1, pp. 106-120. 

¡lvarez, V.S. and Merino, T.G. (2003), “The history of organizational renewal: evolutionary models of 
Spanish savings and loans institutions”, Organization Studies, Vol. 24 No. 9, pp. 1437-1461. 

Amankwah-Amoah, J., Ottosson, J. and Sjögren, H. (2017), “United we stand, divided we fall: 
historical trajectory of strategic renewal activities at the Scandinavian airlines system, 
1946–2012”, Business History, Vol. 59 No. 4, pp. 572-606. 

Baden-Fuller, C. and Volberda, H.W. (1997), “Strategic renewal”, International Studies of Management 
and Organization, Vol. 27 No. 2, pp. 95-120. 

Balasubrahmanyam, S., Kaipa, P. and Akhilesh, K.B. (2012), “The impact of a firm’s financial 
flexibility on its strategic renewal: key concepts with evidential support from businesses across 
industries”, Global Journal of Flexible Systems Management, Vol. 13 No. 3, pp. 165-175. 

Balgobin, R. and Pandit, N. (2001), “Stages in the turnaround process: the case of IBM UK”, European 
Management Journal, Vol. 19 No. 3, pp. 301-316. 

Bantel, K.A. and Jackson, S.E. (1989), “Top management and innovations in banking: does the 
composition of the top team make a difference?”, Strategic Management Journal, Vol. 10 
No. S1, pp. 107-124. 

Barney, J. (1991), “Firm resources and sustained competitive advantage”, Journal of Management, 
Vol. 17 No. 1, pp. 99-120. 

Barr, P.S., Stimpert, J.L. and Huff, A.S. (1992), “Cognitive change, strategic action, and organizational 
renewal”, Strategic Management Journal, Vol. 13 No. S1, pp. 15-36. 

Bass, B.M. (1990), “From transactional to transformational leadership: learning to share the vision”, 
Organizational Dynamics, Vol. 18 No. 3, pp. 19-31. 

Ben-Menahem, S.M., Kwee, Z. and Volberda, H.W. (2013), “Strategic renewal over time: the enabling 
role of potential absorptive capacity in aligning internal and external rates of change”, Long 
Range Planning, Vol. 46 No. 3, pp. 216-235. 

Downloaded from http://ftp.nowpublishers.com/ijoa/article-pdf/33/12/75/10177401/ijoa-08-2024-4781en.pdf by guest on 23 June 2026



93 

Binns, A., Harreld, J.B., O’Reilly, C., III. and Tushman, M.L. (2013), “What does it take to transform an 
organization before a crisis hits?”, MITSloan, available at: https://sloanreview.mit.edu/article/ 
the-art-of-strategic-renewal/ (accessed 12 April 2024) 

Birkinshaw, J., Zimmermann, A. and Raisch, S. (2016), “How do firms adapt to discontinuous change? 
Bridging the dynamic capabilities and ambidexterity perspectives”, California Management 
Review, Vol. 58 No. 4, pp. 36-58. 

Bolino, M.C., Turnley, W.H. and Bloodgood, J.M. (2002), “Citizenship behavior and the creation of 
social capital in organizations”, The Academy of Management Review, Vol. 27 No. 4, 
pp. 505-522. 

Bruton, G.D., Dess, G.G. and Janney, J.J. (2007), “Knowledge management in technology-focused 
firms in emerging economies: caveats on capabilities, networks, and real options”, Asia Pacific 
Journal of Management, Vol. 24 No. 2, pp. 115-130. 

Burgelman, R.A. (1983a), “A model of the interaction of strategic behavior, corporate context, and the 
concept of strategy”, The Academy of Management Review, Vol. 8 No. 1, pp. 61-70. 

Burgelman, R.A. (1983b), “A process model of internal corporate venturing in the diversified major 
firm”, Administrative Science Quarterly, Vol. 28 No. 2, pp. 223-244. 

Burgelman, R.A. (1983c), “Corporate entrepreneurship and strategic management: insights from a 
process study”, Management Science, Vol. 29 No. 12, pp. 1349-1364. 

Burgelman, R.A. (1991), “Intraorganizational ecology of strategy making and organizational 
adaptation: theory and field research”, Organization Science, Vol. 2 No. 3, pp. 239-262. 

Burgelman, R.A. (1994), “Fading memories: a process theory of strategic business exit in dynamic 
environments”, Administrative Science Quarterly, Vol. 39 No. 1, pp. 24-56. 

Burgers, J.H., Jansen, J.J.P., Bosch, F. and Volberda, H.W. (2009), “Structural differentiation and 
corporate venturing: the moderating role of formal and informal integration mechanisms”, 
Journal of Business Venturing, Vol. 24 No. 3, pp. 206-220. 

Calantone, R.J., Cavusgil, S.T. and Zhao, Y. (2002), “Learning orientation, firm innovation capability, 
and firm performance”, Industrial Marketing Management, Vol. 31 No. 6, pp. 515-524. 

Capron, L. and Mitchell, W. (2009), “Selection capability: how capability gaps and internal social 
frictions affect internal and external strategic renewal”, Organization Science, Vol. 20 No. 2, 
pp. 294-312. 

Ciszewska-Mlinarič, M. and Wójcik, P. (2023), “What do we talk about when we talk about strategic 
renewal: a systematic literature review of 40 years of research”, Central European Management 
Journal, Vol. 31 No. 3, pp. 416-441. 

Connaughton, J., Meikle, J. and Teerikangas, S. (2015), “Mergers, acquisitions and the evolution of 
construction professional services firms”, Construction Management and Economics, Vol. 33 
No. 2, pp. 146-159. 

Corbett, A., Covin, J.G., O’Connor, G.C. and Tucci, C.L. (2013), “Corporate entrepreneurship: state-of-
the-art research and a future research agenda”, Journal of Product Innovation Management, 
Vol. 30 No. 5, pp. 812-820. 

Covin, J.G. and Miles, M.P. (1999), “Corporate entrepreneurship and the pursuit of competitive 
advantage”, Entrepreneurship Theory and Practice, Vol. 23 No. 3, pp. 47-63. 

Crossan, M.M. and Berdrow, I. (2003), “Organizational learning and strategic renewal”, Strategic 
Management Journal, Vol. 24 No. 11, pp. 1087-1105. 

Crossan, M.M., Lane, H.W. and White, R.E. (1999), “An organizational learning framework: from 
intuition to institution”, The Academy of Management Review, Vol. 24 No. 3, pp. 522-537. 

Crossan, M.M. and Hurst, D.K. (2006), “Strategic renewal as improvisation: reconciling the tension 
between exploration and exploitation”, in Baum, J.A.C., Dobrev, S.D. and Van Witteloostuijn, A. 
(Eds), Ecology and Strategy (Advances in Strategic Management), Emerald Group Publishing, 
Leeds, Vol. 23, pp. 273-298. 

International 
Journal of 

Organizational 
Analysis 

Downloaded from http://ftp.nowpublishers.com/ijoa/article-pdf/33/12/75/10177401/ijoa-08-2024-4781en.pdf by guest on 23 June 2026

https://sloanreview.mit.edu/article/the-art-of-strategic-renewal/
https://sloanreview.mit.edu/article/the-art-of-strategic-renewal/


94 

IJOA 
33,12 

Cucculelli, M., Breton-Miller, I.L. and Miller, D. (2016), “Product innovation, firm renewal and family 
governance”, Journal of Family Business Strategy, Vol. 7 No. 2, pp. 90-104. 

Danneels, E. (2002), “The dynamics of product innovation and firm competences”, Strategic 
Management Journal, Vol. 23 No. 12, pp. 1095-1121. 

DiMaggio, P.J. and Powell, W.W. (1983), “The iron cage revisited: institutional isomorphism and 
collective rationality in organizational fields”, American Sociological Review, Vol. 48 No. 2, 
pp. 147-160. 

Dougherty, D. (1992), “A practice-centered model of organizational renewal through product 
innovation”, Strategic Management Journal, Vol. 13 No. S1, pp. 77-92. 

Doz, Y.L. and Kosonen, M. (2010), “Embedding strategic agility: a leadership agenda for accelerating 
business model renewal”, Long Range Planning, Vol. 43 Nos 2/3, pp. 370-382. 

Dutt, N. and Mitchell, W. (2020), “Searching for knowledge in response to proximate and remote 
problem sources: evidence from the U.S. renewable electricity industry”, Strategic Management 
Journal, Vol. 41 No. 8, pp. 1412-1449. 

Dutta, S.K. (2013), “Ambidexterity as a mediating variable in the relationship between dynamism in the 
environment, organizational context and strategic renewal”, Jindal Journal of Business 
Research, Vol. 2 No. 1, pp. 27-41. 

Eggers, J.P. (2015), “Reversing course: competing technologies, mistakes, and renewal in flat panel 
displays”, Strategic Management Journal, Vol. 37 No. 8, pp. 1578-1596. 

Eggers, J.P. and Kaplan, S. (2009), “Cognition and renewal: comparing CEO and organizational effects 
on incumbent adaptation to technical change”, Organization Science, Vol. 20 No. 2, pp. 461-477. 

Flier, B., Bosch, F. and Volberda, H.W. (2003), “Co-evolution in strategic renewal behaviour of British, 
Dutch and French financial incumbents: interaction of environmental selection, institutional 
effects and managerial intentionality”, Journal of Management Studies, Vol. 40 No. 8, 
pp. 2163-2187. 

Flier, B., van den Bosch, F.A.J., Volberda, H.W. and Baden-Fuller, C. (2005), “Strategic renewal in the 
Dutch financial services sector: renewal trajectories from a competence-based perspective”, in  
Sanchez, R. and Heene, A. (Ed.), Competence Perspectives on Resources, Stakeholders and 
Renewal (Advances in Applied Business Strategy), Emerald Group Publishing Limited, Leeds, 
Vol. 9, pp. 237-274. 

Floyd, S.W. and Lane, P.J. (2000), “Strategizing throughout the organization: managing role conflict in 
strategic renewal”, The Academy of Management Review, Vol. 25 No. 1, pp. 154-177. 

Ferreira de Araújo Lima, P., Crema, M. and Verbano, C. (2020), “Risk management in SMEs: a 
systematic literature review and future directions”, European Management Journal, Vol. 38 
No. 1, pp. 78-94. 

Glaser, L., Fourné, S.P.L. and Elfring, T. (2015), “Achieving strategic renewal: the multi-level 
influences of top and middle managers’ boundary-spanning”, Small Business Economics, Vol. 45 
No. 2, pp. 305-327. 

Graebner, M.E., Eisenhardt, K.M. and Roundy, P.T. (2010), “Success and failure in technology 
acquisitions: lessons for buyers and sellers”, Academy of Management Perspectives, Vol. 24 
No. 3, pp. 73-92. 

Guth, W.D. and Ginsberg, A. (1990), “Guest editors’ introduction: corporate entrepreneurship”, 
Strategic Management Journal, Vol. 11, pp. 5-15. 

Hambrick, D.C. and Mason, P.A. (1984), “Upper echelons: the organization as a reflection of its top 
managers”, The Academy of Management Review, Vol. 9 No. 2, pp. 193-206. 

Hamel, G. and Välikangas, L. (2003), “The quest for resilience”, Harvard Business Review, Vol. 81 
No. 9, pp. 52-63. 

Downloaded from http://ftp.nowpublishers.com/ijoa/article-pdf/33/12/75/10177401/ijoa-08-2024-4781en.pdf by guest on 23 June 2026



95 

Hernández Linares, R. and Arias-Abelaira, T. (2022), “Adapt or perish! a systematic review of the 
literature on strategic renewal and the family firm”, European Journal of Family Business, 
Vol. 12 No. 2, pp. 137-155. 

Horst, S.-O. and Moisander, J. (2015), “Paradoxes of strategic renewal in traditional print-oriented 
media firms”, International Journal on Media Management, Vol. 17 No. 3, pp. 157-174. 

Hortovanyi, L., Szabo, R.Z. and Fuzes, P. (2021), “Extension of the strategic renewal journey framework: 
the changing role of middle management”, Technology in Society, Vol. 65, p. 101540. 

Huber, G.P. (1991), “Organizational learning: the contributing processes and the literatures”, 
Organization Science, Vol. 2 No. 1, pp. 88-115. 

Huikkola, T., Kohtamäki, M. and Ylimäki, J. (2022), “Becoming a smart solution provider: 
Reconfiguring a product manufacturer’s strategic capabilities and processes to facilitate business 
model innovation”, Technovation, Vol. 118, p. 102498. 

Jantunen, A., Tuppura, A. and Pätäri, S. (2022), “Dominant logic – cognitive and practiced facets and 
their relationships to strategic renewal and performance”, European Management Journal, 
Available Online 5 August 2022. 

Järvi, K. and Khoreva, V. (2020), “The role of talent management in strategic renewal”, Employee 
Relations: The International Journal, Vol. 42 No. 1, pp. 75-89. 

Jaw, B.-S. and Liu, W. (2003), “Promoting organizational learning and self-renewal in Taiwanese 
companies: the role of HRM”, Human Resource Management, Vol. 42 No. 3, pp. 223-241. 

Kachaner, N., Stalk, G., Jr and Bloch, A. (2012), “What you can learn from family business”, Harvard 
Business Review, available at: https://hbr.org/2012/11/what-you-can-learn-from-family-business 
(accessed 12 April 2024). 

Khan, S.H., Majid, A. and Yasir, M. (2021), “Strategic renewal of SMEs: the impact of social capital, 
strategic agility and absorptive capacity”, Management Decision, Vol. 59 No. 8, pp. 1877-1894. 

Khezri, B. (2022), “Sensing, sensemaking, and strategic renewal”, in Khezri, B. (Ed.), Governing 
Continuous Transformation. Contributions to Management Science, Springer, Cham, pp. 7-23. 

Khosravi, P., Newton, C. and Rezvani, A. (2019), “Management innovation: a systematic review and 
meta-analysis of past decades of research”, European Management Journal, Vol. 37 No. 6, 
pp. 694-707. 

Kianto, A. (2008), “Development and validation of a survey instrument for measuring organisational 
renewal capability”, International Journal of Technology Management, Vol. 42 Nos 1/2, 
pp. 69-88. 

Klammer, A., Gueldenberg, S., Kraus, S. and O’Dwyer, M. (2017), “To change or not to change– 
antecedents and outcomes of strategic renewal in SMEs”, International Entrepreneurship and 
Management Journal, Vol. 13 No. 3, pp. 739-756. 

Kuratko, D.F. (2007), “Corporate entrepreneurship”, Foundations and TrendsVR in Entrepreneurship, 
Vol. 3 No. 2, pp. 151-203. 

Kuratko, D.F. and Audretsch, D.B. (2013), “Clarifying the domains of corporate entrepreneurship”, 
International Entrepreneurship and Management Journal, Vol. 9 No. 3, pp. 323-335. 

Kwee, Z., Van Den Bosch, F.A.J. and Volberda, H.W. (2011), “The influence of top management team’s 
corporate governance orientation on strategic renewal trajectories: a longitudinal analysis of 
royal Dutch shell plc, 1907–2004”, Journal of Management Studies, Vol. 48 No. 5, pp. 984-1014. 

Lester, D.L. and Parnell, J.A. (2002), “Aligning factors for successful organizational renewal”, 
Leadership and Organization Development Journal, Vol. 23 No. 2, pp. 60-67. 

Maditati, D.R., Munim, Z.H., Schramm, H. and Kummer, S. (2018), “A review of green supply chain 
management: from bibliometric analysis to a conceptual framework and future research 
directions”, Resources, Conservation and Recycling, Vol. 139, pp. 150-162. 

International 
Journal of 

Organizational 
Analysis 

Downloaded from http://ftp.nowpublishers.com/ijoa/article-pdf/33/12/75/10177401/ijoa-08-2024-4781en.pdf by guest on 23 June 2026

https://hbr.org/2012/11/what-you-can-learn-from-family-business


96 

IJOA 
33,12 

Maharani, I.A.K., Sukoco, B.M., Usman, I. and Ahlstrom, D. (2024), “Learning-driven strategic renewal: 
systematic literature review”, Management Research Review, Vol. 47 No. 5, pp. 708-743. 

Maijanen, P. (2015), “Cognition as a driver and barrier of strategic renewal: case of the Finnish 
Broadcasting Company”, International Journal of Business Innovation and Research, Vol. 9 
No. 3, pp. 351-374. 

Makri, M., Hitt, M.A. and Lane, P.J. (2010), “Complementary technologies, knowledge relatedness, and 
invention outcomes in high technology mergers and acquisitions”, Strategic Management 
Journal, Vol. 31 No. 6, pp. 602-628. 

March, J.G. (1991), “Exploration and exploitation in organizational learning”, Organization Science, 
Vol. 2 No. 1, pp. 71-87. 

Martens, R., Matthyssens, P. and Vandenbempt, K. (2012), “Market strategy renewal as a dynamic 
incremental process”, Journal of Business Research, Vol. 65 No. 6, pp. 720-728. 

Mayr, S. and Mitter, C. (2014), “Rising like a phoenix: from bankruptcy to market leader”, Journal of 
Small Business and Entrepreneurship, Vol. 27 No. 6, pp. 519-536. 

McNamara, P. and Baden-Fuller, C. (1999), “Lessons from the Celltech case: balancing knowledge 
exploration and exploitation in organizational renewal”, British Journal of Management, 
Vol. 10 No. 4, pp. 291-307. 

Micheli, M.R., Berchicci, L. and Jansen, J.J.P. (2020), “Leveraging diverse knowledge sources through 
proactive behaviour: how companies can use inter-organizational networks for business model 
innovation”, Creativity and Innovation Management, Vol. 29 No. 2, pp. 198-208. 

Miller, V.D., Johnson, J.R. and Grau, J. (1994), “Antecedents to willingness to participate in a planned 
organizational change”, Journal of Applied Communication Research, Vol. 22 No. 1, pp. 59-80. 

Moreno-Menéndez, A.M. and Casillas, J.C. (2021), “How do family businesses grow? Differences in 
growth patterns between family and non-family firms”, Journal of Family Business Strategy, 
Vol. 12 No. 3, p. 100420. 

Moretti, D.M., Alves, F.C. and Bomtempo, J.V. (2020), “Entrepreneurial-oriented strategic renewal in 
a Brazilian SME: a case study”, Journal of Small Business and Enterprise Development, Vol. 27 
No. 2, pp. 219-236. 

Morris, M.H., Allen, J., Schindehutte, M. and Avila, R. (2006), “Balanced management control systems 
as a mechanism for achieving corporate entrepreneurship”, Journal of Managerial Issues, 
Vol. 18 No. 4, pp. 468-493. 

Morris, M.H., Kuratko, D.F. and Covin, J.G. (2011), Corporate Entrepreneurship and Innovation, 
Cengage/South-Western/Publishers, Boston. 

Mu, Y., Bossink, B. and Vinig, T. (2019), “Service innovation quality in healthcare: service 
innovativeness and organisational renewal as driving forces”, Total Quality Management and 
Business Excellence, Vol. 30 Nos 11/12, pp. 1219-1234. 

Nahapiet, J. and Ghoshal, S. (1998), “Social capital, intellectual capital, and the organizational 
advantage”, The Academy of Management Review, Vol. 23 No. 2, pp. 242-266. 

Narayanan, V.K., Yang, Y. and Zahra, S.A. (2009), “Corporate venturing and value creation: a review 
and proposed framework”, Research Policy, Vol. 38 No. 1, pp. 58-76. 

Nelson, R.R. and Winter, S.G. (1982), An Evolutionary Theory of Economic Change, Harvard 
University Press, Cambridge, MA. 

Nguyen, K., Peltoniemi, M. and Lamberg, J.-A. (2022), “Strategic renewal: can it be done profitably?”, 
Long Range Planning, Vol. 55 No. 6, p. 102179. 

Nisula, A.-M. and Kianto, A. (2013), “Evaluating and developing innovation capabilities with a structured 
method”, Interdisciplinary Journal of Information, Knowledge, and Management, Vol. 8, pp. 59-82. 

Nisula, A.M. and Kianto, A. (2014), “Assessing and developing organisational renewal capability in the 
public sector”, International Journal of Knowledge-Based Development, Vol. 5 No. 1, pp. 98-115. 

Downloaded from http://ftp.nowpublishers.com/ijoa/article-pdf/33/12/75/10177401/ijoa-08-2024-4781en.pdf by guest on 23 June 2026



97 

Osorio-Londoño, A.A., Bermón-Angarita, L., Rosado-Salgado, L.A. and Osorio-Toro, C.A. (2021), 
“The influence of knowledge management on dynamic capabilities”, Journal of Information and 
Knowledge Management, Vol. 20 No. 4, p. 2150045. 

Pappas, J.M. and Wooldridge, B. (2007), “Middle managers’ divergent strategic activity: an 
investigation of multiple measures of network centrality”, Journal of Management Studies, 
Vol. 44 No. 3, pp. 323-341. 

Peltola, S. (2012), “Can an old firm learn new tricks? A corporate entrepreneurship approach to 
organizational renewal”, Business Horizons, Vol. 55 No. 1, pp. 43-51. 

Pettus, M.L., Kor, Y.Y., Mahoney, J.T. and Michael, S.C. (2017), “Sequencing and timing of strategic 
responses after industry disruption: evidence from post-deregulation competition in the US 
railroad industry”, Strategic Organization, Vol. 16 No. 4, pp. 373-400. 

Prashantham, S. (2008), “New venture internationalization as strategic renewal”, European 
Management Journal, Vol. 26 No. 6, pp. 378-387. 

Pratap, S. and Saha, B. (2018), “Evolving efficacy of managerial capital, contesting managerial 
practices, and the process of strategic renewal”, Strategic Management Journal, Vol. 39 No. 3, 
pp. 759-793. 

Real,  J.C.,  Roldán, J.L. and  Leal, A. (2014),  “From entrepreneurial orientation and learning orientation to 
business performance: analysing the mediating role of organizational learning and the moderating 
effects of organizational size”, British Journal of Management, Vol. 25 No. 2, pp. 186-208. 

Riviere, M. and Suder, G. (2016), “Perspectives on strategic internationalization: developing 
capabilities for renewal”, International Business Review, Vol. 25 No. 4, pp. 847-858. 

Robinson, P.K. and Hsieh, L. (2016), “Reshoring: a strategic renewal of luxury clothing supply chains”, 
Operations Management Research, Vol. 9 Nos 3/4, pp. 89-101. 

Röhm, P. (2018), “Exploring the landscape of corporate venture capital: a systematic review of the 
entrepreneurial and finance literature”, Management Review Quarterly, Vol. 68 No. 3, pp. 279-319. 

Roy, R., Lampert, C.M. and Stoyneva, I. (2018), “When dinosaurs fly: the role of firm capabilities in the 
‘avianization’ of incumbents during disruptive technological change”, Strategic 
Entrepreneurship Journal, Vol. 12 No. 2, pp. 261-284. 

Ruiz-Navarro, J. (1998), “Turnaround and renewal in a Spanish shipyard”, Long Range Planning, 
Vol. 31 No. 1, pp. 51-59. 

Ryan, L. (2013), “Leading change through creative destruction: how Netflix’s self-destruction strategy 
created its own market”, International Journal of Business Innovation and Research, Vol. 7 
No. 4, pp. 429-445. 

Salvato, C. (2009), “Capabilities unveiled: the role of ordinary activities in the evolution of product 
development processes”, Organization Science, Vol. 20 No. 2, pp. 384-409. 

Sanchez-Famoso, V., Maseda, A. and Iturralde, T. (2014), “The role of internal social capital in 
organisational innovation. An empirical study of family firms”, European Management Journal, 
Vol. 32 No. 6, pp. 950-962. 

Santos, V. and García, T. (2007), “The complexity of the organizational renewal decision: the management 
role”, Leadership and Organization Development Journal, Vol. 28 No. 4, pp. 336-355. 

Saqib, N. and Satar, M.S. (2021), “Exploring business model innovation for competitive advantage: a 
lesson from an emerging market”, International Journal of Innovation Science, Vol. 13 No. 4, 
pp. 477-491. 

Schein, E.H. (2010), Organizational Culture and Leadership, John Wiley and Sons, San Francisco, CA. 
Schildt, H., Lahdenranta, K., Demir, R. and Turunen, T. (2023), “Waking up to digital innovation: how 

organisational secrecy hampers top management focus on strategic renewal”, Innovation, Vol. 26 
No. 4, pp. 1-27. 

International 
Journal of 

Organizational 
Analysis 

Downloaded from http://ftp.nowpublishers.com/ijoa/article-pdf/33/12/75/10177401/ijoa-08-2024-4781en.pdf by guest on 23 June 2026



98 

IJOA 
33,12 

Schmitt, A., Barker, V.C., III. Raisch, S. and Whetten, D. (2016), “Strategic renewal in times of 
environmental scarcity”, Long Range Planning, Vol. 49 No. 3, pp. 361-376. 

Schmitt, A., Raisch, S. and Volberda, H.W. (2018), “Strategic renewal: past research, theoretical 
tensions and future challenges”, International Journal of Management Reviews, Vol. 20 No. 1, 
pp. 81-98. 

Schumacher, T. and Krautzberger, M. (2022), “…these workshops are like Sundaýs church visit – but 
then, it’s Monday again…’—using understanding to bridge ambitious talk and action”, Systemic 
Practice and Action Research, Vol. 35 No. 3, pp. 375-393. 

Sciascia, S., Alberti, F.G. and Salvato, C. (2009), “Firm-level entrepreneurial contents for strategic 
renewal: a knowledge-based perspective”, in Lumpkin, G.T. and Katz, J.A. (Eds), 
Entrepreneurial Strategic Content (Advances in Entrepreneurship, Firm Emergence and 
Growth), Emerald Group Publishing Limited, Leeds, Vol. 11, pp. 41-75. 

Sharma, P. and Chrisman, J.J. (1999), “Toward a reconciliation of the definitional issues in the field of 
corporate entrepreneurship”, Entrepreneurship Theory and Practice, Vol. 23 No. 3, pp. 11-27. 

Shin, K. and Pérez-Nordtvedt, L. (2020), “Knowledge acquisition efficiency, strategic renewal 
frequency and firm performance in high velocity environments”, Journal of Knowledge 
Management, Vol. 24 No. 9, pp. 2035-2055. 

Sinkula, J.M., Baker, W.E. and Noordewier, T. (1997), “A framework for market-based organizational 
learning: linking values, knowledge, and behavior”, Journal of the Academy of Marketing 
Science, Vol. 25 No. 4, p. 305. 

Slater, S.F., Mohr, J.J. and Sengupta, S. (2014), “Radical product innovation capability: literature 
review, synthesis, and illustrative research propositions”, Journal of Product Innovation 
Management, Vol. 31 No. 3, pp. 552-566. 

Sprogoe, J. and Elkjaer, B. (2010), “Induction – organizational renewal and the maintenance of status 
quo”, Society and Business Review, Vol. 5 No. 2, pp. 130-143. 

Stienstra, M., Baaij, M., Bosch, F.V.D. and Volberda, H. (2004), “Strategic renewal of Europe’s largest 
telecom operators (1992–2001): from herd behaviour towards strategic choice?”, European 
Management Journal, Vol. 22 No. 3, pp. 273-280. 

Stopford, J.M. and Baden-Fuller, C.W.F. (1994), “Creating corporate entrepreneurship”, Strategic 
Management Journal, Vol. 15 No. 7, pp. 521-536. 

Tarakci, M., Ateş, N.Y., Floyd, S.W., Ahn, Y. and Wooldridge, B. (2018), “Performance feedback and 
Middle managers’ divergent strategic behavior: the roles of social comparisons and 
organizational identification”, Strategic Management Journal, Vol. 39 No. 4, pp. 1139-1162. 

Teece, D.J. (2007), “Explicating dynamic capabilities: the nature and microfoundations of (sustainable) 
enterprise performance”, Strategic Management Journal, Vol. 28 No. 13, pp. 1319-1350. 

Teece, D.J. (2019), “Strategic renewal and dynamic capabilities: managing uncertainty, irreversibilities, 
and congruence”, in Tuncdogan, A., Lindgreen, A., Volberda, H. and van den Bosch, F. (Eds), 
Strategic Renewal: Core Concepts, Antecedents, and Micro Foundations, 1st ed., Oxon, 
Routledge, pp. 21-52. 

Teece, D.J., Pisano, G. and Shuen, A. (1997), “Dynamic capabilities and strategic management”, 
Strategic Management Journal, Vol. 18 No. 7, pp. 509-533. 

Tippmann, E., Scott, P.S. and Mangematin, V. (2014), “Stimulating knowledge search routines and 
architecture competences: the role of organizational context and Middle management”, Long 
Range Planning, Vol. 47 No. 4, pp. 206-223. 

Tranfield, D., Denyer, D. and Smart, P. (2003), “Towards a methodology for developing evidence-
informed management knowledge by means of systematic review”, British Journal of 
Management, Vol. 14 No. 3, pp. 207-222. 

Vallejo, M.C. (2008), “Is the culture of family firms really different? A value-based model for its 
survival through generations”, Journal of Business Ethics, Vol. 81 No. 2, pp. 261-279. 

Downloaded from http://ftp.nowpublishers.com/ijoa/article-pdf/33/12/75/10177401/ijoa-08-2024-4781en.pdf by guest on 23 June 2026



99 

van der Vegt, R.G. (2018), “A literature review on the relationship between risk governance and public 
engagement in relation to complex environmental issues”, Journal of Risk Research, Vol. 21 
No. 11, pp. 1-18. 

Volberda, H.W., Bosch, F., Flier, B. and Gedajlovic, E.R. (2001), “Following the herd or not? Patterns of 
renewal in the Netherlands and the UK”, Long Range Planning, Vol. 34 No. 2, pp. 209-229. 

Volberda, H.W. and Lewin, A.Y. (2003), “Co-evolutionary dynamics within and between firms: from 
evolution to co-evolution”, Journal of Management Studies, Vol. 40 No. 8, pp. 2111-2136. 

Wallin, M.W. (2012), “The bibliometric structure of spin-off literature”, Innovation, Vol. 14 No. 2, pp. 162-177. 
Warner, K.S.R. and Wäger, M. (2019), “Building dynamic capabilities for digital transformation: an 

ongoing process of strategic renewal”, Long Range Planning, Vol. 52 No. 3, pp. 326-349. 
Williams, C., Chen, P.-L. and Agarwal, R. (2017), “Rookies and seasoned recruits: How experience in 

different levels, firms, and industries shapes strategic renewal in top management”, Strategic 
Management Journal, Vol. 38 No. 7, pp. 1391-1415. 

Williams, R.I., Clark, L.A., Clark, W.R. and Raffo, D.M. (2021), “Re-examining systematic literature 
review in management research: additional benefits and execution protocols”, European 
Management Journal, Vol. 39 No. 4, pp. 521-533. 

Worch, H., Kabinga, M., Eberhard, A. and Truffer, B. (2012), “Strategic renewal and the change of 
capabilities in utility firms”, European Business Review, Vol. 24 No. 5, pp. 444-464. 

Xiao, J., Wu, Y., Xie, K. and Hu, Q. (2019), “Managing the e-commerce disruption with IT-based 
innovations: insights from strategic renewal perspectives”, Information and Management, 
Vol. 56 No. 1, pp. 122-139. 

Zahoor, N. and Al-Tabbaa, O. (2020), “Inter-organizational collaboration and SMEs’ innovation: a 
systematic review and future research directions”, Scandinavian Journal of Management, Vol. 36 
No. 2, p. 101109. 

Zahra, S.A. (1993), “Environment, corporate entrepreneurship, and financial performance: a taxonomic 
approach”, Journal of Business Venturing, Vol. 8 No. 4, pp. 319-340. 

Zahra, S.A. (1995), “Corporate entrepreneurship and financial performance: the case of management 
leveraged buyouts”, Journal of Business Venturing, Vol. 10 No. 3, pp. 225-247. 

Zahra, S.A. (1996), “Goverance, ownership, and corporate entrepreneurship: the moderating impact of 
industry technological opportunities”, Academy of Management Journal, Vol. 39 No. 6, 
pp. 1713-1735. 

Zahra, S.A. and Covin, J.G. (1995), “Contextual influences on the corporate entrepreneurship-performance 
relationship: a longitudinal analysis”, Journal of Business Venturing, Vol. 10 No. 1, pp. 43-58. 

Zamore, S., Djan, K.O., Alon, I. and Hobdari, B. (2018), “Credit risk research: review and agenda”, 
Emerging Markets Finance and Trade, Vol. 54 No. 4, pp. 811-835. 

International 
Journal of 

Organizational 
Analysis 

Downloaded from http://ftp.nowpublishers.com/ijoa/article-pdf/33/12/75/10177401/ijoa-08-2024-4781en.pdf by guest on 23 June 2026



100 

IJOA 
33,12 

Appendix 1. The articles included in the systematic review 
Al Humaidan, S. and Sabatier, V. (2017), “Strategic renewal in times of environmental scarcity”, 
Journal of Organizational Change Management, Vol. 30 No. 1, pp. 106-120. 

Amankwah-Amoah, J., Ottosson, J. and Sjögren, H. (2017), “United we stand, divided we fall: 
historical trajectory of strategic renewal activities at the Scandinavian Airlines System, 1946-2012”, 
Business History, Vol. 59 No. 4, pp. 572-606. 

Barr, P.S., Stimpert, J.L. and Huff, A.S. (1992), “Cognitive change, strategic action, and 
organizational renewal”, Strategic Management Journal, Vol. 13 No. S1, pp. 15-36. 

Ben-Menahem, S.M., Kwee, Z. and Volberda, H.W. (2013), “Strategic Renewal Over Time: The 
Enabling Role of Potential Absorptive Capacity in Aligning Internal and External Rates of Change”, 
Long Range Planning, Vol. 46 No. 3, pp. 216-235. 

Birkinshaw, J., Zimmermann, A. and Raisch, S. (2016), “How Do Firms Adapt to Discontinuous 
Change? Bridging the Dynamic Capabilities and Ambidexterity Perspectives”, CA  Management 
Review, Vol. 58 No. 4, pp. 36-58. 

Capron, L. and Mitchell, W. (2009), “Selection Capability: How Capability Gaps and Internal 
Social Frictions Affect Internal and External Strategic Renewal”, Organization Science, Vol. 20 No. 2, 
pp. 294-312. 

Crossan, M.M. and Berdrow, I. (2003), “Organizational learning and strategic renewal”, 
Strategic Management Journal, Vol. 24 No. 11, pp. 1087-1105. 

Dutt, N. and Mitchell, W. (2020), “Searching for knowledge in response to proximate and 
remote problem sources: Evidence from the U.S. renewable electricity industry”, Strategic 
Management Journal, Vol. 41 No. 8, pp. 1412-1449. 

Eggers, J.P. and Kaplan, S. (2009), “Cognition and Renewal: Comparing CEO and 
Organizational Effects on Incumbent Adaptation to Technical Change”, Organization Science, Vol. 20 
No. 2, pp. 461-477. 

Eggers, J.P. (2015), “Reversing course: Competing technologies, mistakes, and renewal in flat 
panel displays”, Strategic Management Journal, Vol. 37, pp. 1578-1596. 

Flier, B., Bosch, F.A.J.V.D. and Volberda, H.W. (2003), “Co-evolution in Strategic Renewal 
Behaviour of British, Dutch and French Financial Incumbents: Interaction of Environmental 
Selection, Institutional Effects and Managerial Intentionality”, Journal of Management Studies, 
Vol. 40 No. 8, pp. 2163-2187. 

Horst, S.-O. and Moisander, J. (2015), “Paradoxes of Strategic Renewal in Traditional Print-
Oriented Media Firms”, International Journal on Media Management, Vol. 17 No. 3, pp. 157-174. 

Hortovanyi, L., Szabo, R.Z. and Fuzes, P. (2021), “Extension of the strategic renewal 
journey framework: The changing role of middle management”, Technology in Society, Vol. 65, 
p. 101540. 

Huikkola, T., Kohtamäki, M. and Ylimäki, J. (2022), “Becoming a smart solution provider: 
Reconfiguring a product manufacturer’s strategic capabilities and processes to facilitate business 
model innovation”, Technovation, Vol. 118, p. 102498. 

¡lvarez, V.S. and Merino, T.G. (2003), “The History of Organizational Renewal: Evolutionary 
Models of Spanish Savings and Loans Institutions”, Organization Studies, Vol. 24 No. 9, 
pp. 1437-1461. 

Jantunen, A., Tuppura, A. and Pätäri, S. (2022), “Dominant logic - Cognitive and practiced 
facets and their relationships to strategic renewal and performance”, European Management Journal, 
available online 5 August 2022. 

Jaw, B.-S. and Liu, W. (2003), “Promoting organizational learning and self-renewal in 
Taiwanese companies: The role of HRM”, Human Resource Management, Vol. 42 No. 3, pp. 223-241. 

Downloaded from http://ftp.nowpublishers.com/ijoa/article-pdf/33/12/75/10177401/ijoa-08-2024-4781en.pdf by guest on 23 June 2026



101 

Järvi, K. and Khoreva, V. (2020), “The role of talent management in strategic renewal”, 
Employee Relations: The International Journal, Vol. 42 No. 1, pp. 75-89. 

Khan, S.H., Majid, A. and Yasir, M. (2021), “Strategic renewal of SMEs: the impact of social capital, 
strategic agility and absorptive capacity”, Management Decision, Vol. 59 No. 8, pp. 1877-1894. 

Klammer, A., Gueldenberg, S., Kraus, S. and O’Dwyer, M. (2017), “To change or not to change-
antecedents and outcomes of strategic renewal in SMEs”, International Entrepreneurship and 
Management Journal, Vol. 13 No. 3, pp. 739-756. 

Kwee, Z., Bosch, F.A.J.V.D. and Volberda, H.W. (2011), “The Influence of Top Management Team’s 
Corporate Governance Orientation on Strategic Renewal Trajectories: A Longitudinal Analysis of Royal 
Dutch Shell plc, 1907-2004”, Journal of Management Studies, Vol. 48 No. 5, pp. 984-1014. 

Lester, D.L. and Parnell, J.A. (2002), “Aligning factors for successful organizational renewal”, 
Leadership and Organization Development Journal, Vol. 23 No. 2, pp. 60-67. 

Makri, M., Hitt, MA and Lane, P.J. (2010), “Complementary technologies, knowledge 
relatedness, and invention outcomes in high technology mergers and acquisitions”, Strategic 
Management Journal, Vol. 31 No. 6, pp. 602-628. 

Mayr, S. and Mitter, C. (2014), “Rising like a phoenix: from Bankruptcy to market leader”, 
Journal of Small Business and Entrepreneurship, Vol. 27 No. 6, pp. 519-536. 

McNamara, P. and Baden-Fuller, C. (1999), “Lessons from the Celltech Case: Balancing 
Knowledge Exploration and Exploitation in Organizational Renewal”, British Journal of 
Management, Vol. 10 No. 4, pp. 291-307. 

Moretti, D.M., Alves, F.C. and Bomtempo, J.V. (2020), “Entrepreneurial-oriented strategic 
renewal in a Brazilian SME: a case study”, Journal of Small Business and Enterprise Development, 
Vol. 27 No. 2, pp. 219-236. 

Osorio-Londoño, A.A., Bermón-Angarita, L., Rosado-Salgado, L.A. and Osorio-Toro, C.A. 
(2021), “The Influence of Knowledge Management on Dynamic Capabilities”, Journal of Information 
and Knowledge Management, Vol. 20 No. 4, p. 2150045. 

Pappas, J.M. and Wooldridge, B. (2007), “Middle Managers’ Divergent Strategic Activity: An 
Investigation of Multiple Measures of Network Centrality”, Journal of Management Studies, Vol. 44 
No. 3, pp. 323-341. 

Pettus, M. L., Kor, Y.Y., Mahoney, J.T. and Michael, SC (2017), “Sequencing and timing of 
strategic responses after industry disruption: Evidence from post-deregulation competition in the US 
railroad industry”, Strategic Organization, Vol. 16 No. 4, pp. 373-400. 

Pratap, S. and Saha, B. (2018), “Evolving efficacy of managerial capital, contesting managerial 
practices, and the process of strategic renewal”, Strategic Management Journal, Vol. 39 No. 3, pp. 759-793. 

Roy, R., Lampert, C.M. and Stoyneva, I. (2018), “When dinosaurs fly: The role of firm 
capabilities in the ‘avianization’ of incumbents during disruptive technological change”, Strategic 
Entrepreneurship Journal, Vol. 12 No. 2, pp. 261-284. 

Ruiz-Navarro, J. (1998), “Turnaround and renewal in a Spanish shipyard”, Long Range 
Planning, Vol. 31 No. 1, pp. 51-59. 

Ryan, L. (2013), “Leading change through creative destruction: how Netflix’s self-destruction 
strategy created its own market”, International Journal of Business Innovation and Research, Vol. 7 
No. 4, pp. 429-445. 

Santos, V. and García, T. (2007), “The complexity of the organizational renewal decision: the 
management role”, Leadership and Organization Development Journal, Vol. 28 No. 4, pp. 336-355. 

Schildt, H., Lahdenranta, K., Demir, R. and Turunen, T. (2023), “Waking up to digital 
innovation: how organisational secrecy hampers top management focus on strategic renewal”, 
Innovation, pp. 1-27. 

International 
Journal of 

Organizational 
Analysis 

Downloaded from http://ftp.nowpublishers.com/ijoa/article-pdf/33/12/75/10177401/ijoa-08-2024-4781en.pdf by guest on 23 June 2026



102 

IJOA 
33,12 

Schumacher, T. and Krautzberger, M. (2022), “‘…These Workshops are like Sundaýs Church 
Visit – but then, it’s Monday Again…’—using Understanding to Bridge Ambitious Talk and Action”, 
Systemic Practice and Action Research, Vol. 35, pp. 375-393. 

Shin, K. and Pérez-Nordtvedt, L. (2020), “Knowledge acquisition efficiency, strategic renewal 
frequency and firm performance in high velocity environments”, Journal of Knowledge Management, 
Vol. 24 No. 9, pp. 2035-2055. 

Sprogoe, J. and Elkjaer, B. (2010), “Induction – organizational renewal and the maintenance of 
status quo”, Society and Business Review, Vol. 5 No. 2, pp. 130-143. 

Tarakci, M., Ateş, N.Y., Floyd, S.W., Ahn, Y. and Wooldridge, B. (2018), “Performance 
feedback and middle managers’ divergent strategic behavior: The roles of social comparisons and 
organizational identification”, Strategic Management Journal, Vol. 39 No. 4, pp. 1139-1162. 

Tippmann, E., Scott, P.S. and Mangematin, V. (2014), “Stimulating Knowledge Search Routines 
and Architecture Competences: The Role of Organizational Context and Middle Management”, Long 
Range Planning, Vol. 47 No. 4, pp. 206-223. 

Warner, K.S.R. and Wäger, M. (2019), “Building dynamic capabilities for digital transformation: 
An ongoing process of strategic renewal”, Long Range Planning, Vol. 52 No. 3, pp. 326-349. 

Williams, C., Chen, P.-L. and Agarwal, R. (2017), “Rookies and seasoned recruits: How 
experience in different levels, firms, and industries shapes strategic renewal in top management”, 
Strategic Management Journal, Vol. 38 No. 7, pp. 1391-1415. 

Xiao, J., Wu, Y., Xie, K. and Hu, Q. (2019), “Managing the e-commerce disruption with IT-based 
innovations: Insights from strategic renewal perspectives”, Information and Management, Vol. 56 No. 1, 
pp. 122-139. 

Appendix 2. The list of articles in each cluster 
Green cluster 

Antoncic, B. and Hisrich, RD (2003), “Clarifying the intrapreneurship concept”, Journal of 
Small Business and Enterprise Development, Vol. 10 No. 1, pp. 7-24. 

Antoncic, B. and Hisrich, RD (2001), “Intrapreneurship: Construct refinement and cross-cultural 
validation”, Journal of Business Venturing, Vol. 16 No. 5, pp. 495-527. 

Fornell, C. and Larcker, D.F. (1981), “Evaluating Structural Equation Models with Unobservable 
Variables and Measurement Error”, Journal of Marketing Research, Vol. 18 No. 1, pp. 39-50. 

Lumpkin, G.T. and Dess, G.G. (1996), “Clarifying the Entrepreneurial Orientation Construct and 
Linking It to Performance”, The Academy of Management Review, Vol. 21 No. 1, pp. 135-172. 

Miller, D. (1983), “The Correlates of Entrepreneurship in Three Types of Firms”, Management 
Science, Vol. 29 No. 7, pp. 770-791. 

Nonaka, I. and Takeuchi, H. (1995), The Knowledge-creating Company: How Japanese 
Companies Create the Dynamics of Innovation, Oxford University Press, UK. 

Podsakoff, P.M., MacKenzie, S.B., Lee, J.Y. and Podsakoff, N.P. (2003), “Common method 
biases in behavioral research: a critical review of the literature and recommended remedies”, Journal 
of Applied Psychology, Vol. 88 No. 5, pp. 879-903. 

Sharma, P. and Chrisman, J.J. (1999), “Toward a Reconciliation of the Definitional Issues in 
the Field of Corporate Entrepreneurship”, Entrepreneurship Theory and Practice, Vol. 23 No. 3, 
pp. 11-28. 

Zahra, S.A. (1993), “Environment, corporate entrepreneurship, and financial performance: A 
taxonomic approach”, Journal of Business Venturing, Vol. 8 No. 4, pp. 319-340. 

Zahra, S.A. (1991), “Predictors and financial outcomes of corporate entrepreneurship: An 
exploratory study”, Journal of Business Venturing, Vol. 6 No. 4, pp. 259-285. 

Downloaded from http://ftp.nowpublishers.com/ijoa/article-pdf/33/12/75/10177401/ijoa-08-2024-4781en.pdf by guest on 23 June 2026



103 

Red cluster 
Agarwal, R. and Helfat, C.E. (2009), “Strategic Renewal of Organizations”, Organization 

Science, Vol. 20 No. 2, pp. 281-293. 
Barney, J. (1991), “Firm Resources and Sustained Competitive Advantage”, Journal of 

Management, Vol. 17 No. 1, pp. 99-120. 
Capron, L. and Mitchell, W. (2009), “Selection Capability: How Capability Gaps and Internal 

Social Frictions Affect Internal and External Strategic Renewal”, Organization Science, Vol. 20 No. 2, 
pp. 294-312. 

Crossan, M.M. and Berdrow, I. (2003), “Organizational learning and strategic renewal”, 
Strategic Management Journal, Vol. 24 No. 11, pp. 1087-1105. 

Eggers, J.P. and Kaplan, S. (2009), “Cognition and Renewal: Comparing CEO and 
Organizational Effects on Incumbent Adaptation to Technical Change”, Organization Science, Vol. 20 
No. 2, pp. 461-477. 

Eisenhardt, K.M. and Martin, J.A. (2000), “Dynamic Capabilities: What Are They?”, Strategic 
Management Journal, Vol. 21 Nos 10 / 11, pp. 1105-1121. 

Schmitt, A., Raisch, S. and Volberda, H.W. (2018), “Strategic Renewal: Past Research, 
Theoretical Tensions and Future Challenges”, International Journal of Management Reviews, Vol. 20 
No. 1, pp. 81-98. 

Teece, D.J. (2007), “Explicating dynamic capabilities: the nature and microfoundations of 
(sustainable) enterprise performance”, Strategic Management Journal, Vol. 28 No. 13, 
pp. 1319-1350. 

Teece, D.J., Pisano, G. and Shuen, A. (1997), “Dynamic capabilities and strategic management”, 
Strategic Management Journal, Vol. 18 No. 7, pp. 509-533. 

Tripsas, M. and Gavetti, G. (2000), “Capabilities, cognition, and inertia: evidence from digital 
imaging”, Strategic Management Journal, Vol. 21 No. 10-11, pp. 1147-1161. 

Zollo, M. and Winter, S.G. (2002), “Deliberate Learning and the Evolution of Dynamic 
Capabilities”, Organization Science, Vol. 13 No. 3, pp. 339-351. 

Blue cluster 
Cohen, W.M. and Levinthal, D.A. (1990), “Absorptive Capacity: A New Perspective on 

Learning and Innovation”, Administrative Science Quarterly, Vol. 35 No. 1, pp. 128-152. 
Cyert, R. M. and March, J. G. (1963), A behavioral theory of the firm, Prentice Hall/Pearson 

Education, UK. 
Danneels, E. (2002), “The dynamics of product innovation and firm competences”, Strategic 

Management Journal, Vol. 23 No. 12, pp. 1095-1121. 
Eisenhardt, K.M. (1989), “Building Theories from Case Study Research”, The Academy of 

Management Review, Vol. 14 No. 4, pp. 532-550. 
Floyd, S.W. and Lane, P.J. (2000), “Strategizing Throughout the Organization: Managing 

Role Conflict in Strategic Renewal”, Academy of Management Review, Vol. 25 No. 1, 
pp. 154-177. 

Huff, J.O., Huff, A.S. and Thomas, H. (1992), “Strategic renewal and the interaction of 
cumulative stress and inertia”, Strategic Management Journal, Vol. 13 No. S1, pp. 55-75. 

March, J.G. (1991), “Exploration and Exploitation in Organizational Learning”, Organization 
Science, Vol. 2 No. 1, pp. 71-87. 

Nelson, R.R. and Winter, S.G. (1982), An Evolutionary Theory of Economic Change, Harvard 
University Press, Cambridge, MA. 

International 
Journal of 

Organizational 
Analysis 

Downloaded from http://ftp.nowpublishers.com/ijoa/article-pdf/33/12/75/10177401/ijoa-08-2024-4781en.pdf by guest on 23 June 2026



104 

IJOA 
33,12 

About the authors 
Ahmadreza Raoofian is currently a PhD candidate in industrial strategy at the Tarbiat Modares 
University. His major research interests focus on strategic renewal, soft operational research, Multiple 
Criteria Decision Making, and Operations Research. 

Ali Rajabzadeh Ghatari has a PhD in operation management. He is a distinguished researcher and 
academic specializing in policymaking for Industry 4.0. His research encompasses a diverse array of 
topics, including operations and production management, operations research, multiple criteria 
decision-making (MADM), artificial intelligence in business, systems design and optimization, 
simulation, and statistical analysis. Furthermore, he has significantly contributed to consultancy in 
various industries and professional practice in the realm of digital strategy formulation. 

Mohammad Fakhar Manesh is a lecturer in business strategy at the University of Lincoln (UK). He 
received his PhD from the University of Rome “Tor Vergata”, Italy. His research interests mainly 
include Innovation Management, Strategy and Entrepreneurship. Mohammad is an associate editor of 
IJGSB and an editorial board member of the JMO and SC. He has published in international journals 
such as PMR, Technovation, IEEE TEM, IJEBR, TIBR, JCP, IEMJ, MD and others. 

Rocco Palumbo is Associate Professor of Organization Studies at the University “Tor Vergata” of 
Rome, where he teaches Introduction to Organizational Change and Organisational Communication. 
Rocco is visiting scholar at the Gakuin Kwansei University (Japan) and serves at Editor in Chief of 
the International Journal of Public Sector Management and the Associate Editor of Health Services 
Management Research. His main research interests include, but are not limited to, work digitalization, 
motivation, and discrimination in the workplace. Rocco Palumbo is the corresponding author and can 
be contacted at: rocco.palumbo@uniroma2.it 

For instructions on how to order reprints of this article, please visit our website: 
www.emeraldgrouppublishing.com/licensing/reprints.htm 
Or contact us for further details: permissions@emeraldinsight.com 

Downloaded from http://ftp.nowpublishers.com/ijoa/article-pdf/33/12/75/10177401/ijoa-08-2024-4781en.pdf by guest on 23 June 2026

mailto:rocco.palumbo@uniroma2.it
mailto:permissions@emeraldinsight.com
www.emeraldgrouppublishing.com/licensing/reprints.htm

	Digging into the drivers of strategic renewal: a systematic literature review
	Introduction
	Strategic renewal: an overview of the concept
	Distinctive features of strategic renewal
	Setting the boundaries between strategic renewal and corporate entrepreneurship

	Research methodology
	Results
	Bibliometric analysis
	The building blocks of strategic renewal
	Undefined namespace prefix
xmlXPathCompOpEval: parameter error
xmlXPathEval: evaluation failed

	Undefined namespace prefix
xmlXPathCompOpEval: parameter error
xmlXPathEval: evaluation failed

	Undefined namespace prefix
xmlXPathCompOpEval: parameter error
xmlXPathEval: evaluation failed



	An integrative review of the dynamics of the strategic renewal process
	Agenda for further research
	Conclusion
	References




