Appendix D Summary of findings

Table D1. Summary of findings

	
	Private context
	
	Comment
	Public context (this study)
	
	Comment

	Strategic procurement → social capital creation 
	Strategic procurement promotes social capital creation 
	[image: ]
	Bernardes (2010) found a positive effect
	Strategic procurement integration promotes social capital creation and has the strongest impact on relational capital 
	[image: ]
	Private research is limited but similarly reports the positive effect.

	Relational capital → value creation 
	○ Relational capital (a) promotes, (b) has an inverted curvilinear relationship with, or (c) has no impact on operational value creation 
	[image: ]
[image: ]
[image: ]
	(a) Lawson et al. (2008) found a positive effect; (b) Villena et al. (2011) found a non-linear relationship; (c) no support was found by Krause et al. (2007)
	○ Relational capital does not affect operational value creation
	[image: ]
	Private literature is inconclusive regarding the effect, in the public sector it appears that the importance of relational capital is low for operational value creation

	
	○ Relational capital promotes innovative value creation
	[image: ]
	Carey et al. (2011) found a positive effect
	○ Relational capital promotes innovative value creation
	[image: ]
	Similar finding

	
	○ Relational capital promotes environmental value creation
	[image: ]
	Zhang et al. (2020), Zahoor and Gerged (2021), Wu et al. (2012) found a positive effect
	○ Relational capital does not affect environmental value creation
	[image: ]
	While private sector literature found a positive effect, our findings in the public context found no support 

	Cognitive capital → value creation 
	○ Cognitive capital promotes operational value creation
	[image: ]
	Krause et al. (2007), Villena et al. (2011) found a positive effect on operational performance
	○ Cognitive capital promotes operational value creation
	[image: ]
	Similar finding

	
	○ Cognitive capital promotes innovative value creation
	[image: ]
	Carey et al. (2011) found a positive effect
	○ Cognitive capital promotes innovative value creation
	[image: ]
	Similar finding

	
	○ Cognitive capital promotes environmental value creation
	[image: ]
	Zhang et al. (2020) found a weak positive effect
	○ Cognitive capital does not affect environmental value creation
	[image: ]
	While private sector literature found a positive effect, our findings in the public context found no support 

	Structural capital → value creation 
	○ Structural capital (a) promotes, (b) has an inverted curvilinear relationship with operational value creation 
	[image: ]
[image: ]

	(a) Krause et al. (2007) found a positive effect; (b) Villena et al. (2011) found a non-linear relationship
	○ Structural capital promotes operational value creation
	[image: ]
	Private literature is inconclusive regarding the effect, in the public sector it appears that structural capital has a linear effect on operational value creation

	
	○ Structural capital promotes innovative value creation
	[image: ]
	Carey et al. (2011) found a positive effect
	○ Structural capital promotes innovative value creation
	[image: ]
	Similar finding

	
	○ Structural capital promotes environmental value creation
	[image: ]
	Zhang et al. (2020) found a positive effect
	○ Structural capital promotes environmental value creation
	[image: ]
	Similar finding


Source: Authors own work
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