Appendix C: Abductive Coding Process and Use of the AMC Framework

Table C1. First-round (sensitising) codes
	Inductive code
	Brief description
	Analytical role

	AMC Framework
	General references to awareness, motivation, and capability in relation to procurement and market shaping
	Sensitising concept

	Awareness of Market Dynamics
	Broad statements indicating understanding of market structure, provider behaviour, or market uncertainty
	Awareness-oriented

	Barriers
	General obstacles hindering changes in procurement or market engagement
	Cross-cutting

	Capabilities to Change Market Dynamics
	Perceived ability to influence markets through procurement or governance
	Capability-oriented

	Change Motivations
	Broad reasons for altering procurement practices or governance arrangements
	Motivation-oriented

	Contracting Methods
	Discussion of procurement and contracting approaches (e.g. Open House, public contracting)
	Cross-cutting

	Governance Dynamics
	References to governance arrangements shaping procurement decisions
	Cross-cutting

	Market Impact
	Perceived or anticipated effects of procurement decisions on the market
	Cross-cutting

	Motivation to Shape Market Dynamics
	General expressions of willingness to influence market structures
	Motivation-oriented



Table C2. Second-round (fine-grained) inductive codes
	Inductive code
	Brief description
	Primary analytical relevance

	Administrative Challenges
	Operational workload and administrative pressures affecting procurement practice
	Capability

	Awareness Expression
	Explicit articulation of understanding of market dynamics in practice
	Awareness

	Budget Constraints
	Financial limitations influencing procurement decisions
	Motivation / Capability

	Capability Assessment
	Reflections on skills, resources, authority, or organisational capacity
	Capability

	Career Progression
	Influence of individual career trajectories on perspectives or decisions
	Cross-cutting

	Client Involvement
	Role of service users or citizens in procurement decisions
	Cross-cutting

	Collaboration Effects
	Outcomes of inter-municipal or inter-organisational collaboration
	Capability

	Cultural Differences in Municipalities
	Organisational norms or risk attitudes across municipalities
	Cross-cutting

	Financial Constraints
	Broader financial pressures shaping procurement priorities
	Motivation / Capability

	Future Trends in Social Care
	Anticipated developments in care demand or policy
	Awareness

	Future Trends in Social Care Market
	Expectations regarding provider behaviour or market evolution
	Awareness

	Governance Impact
	Influence of governance structures on procurement and market engagement
	Cross-cutting

	Market Definition
	How interviewees delineate the relevant market
	Awareness

	Market Shaping
	Explicit references to actions or effects influencing market structure
	Cross-cutting

	Motivational Intent
	Willingness or reluctance to engage in market shaping
	Motivation

	Planning Considerations
	Strategic or operational planning influencing procurement choices
	Capability

	Quality Concerns in Social Care
	Service quality as a driver of procurement decisions
	Motivation

	Role in Procurement
	Self-positioning of interviewees within procurement processes
	Cross-cutting

	Role of Awareness in Market Shaping
	Reflections on how awareness affects market engagement
	Awareness

	Summary Insights
	Integrative or reflective statements across themes
	Cross-cutting

	Supplier Influence
	Influence of providers on procurement decisions
	Cross-cutting




