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Supplementary Tables

	Table 1 consolidates the descriptive data of each sector analyzed, represented by the cleantech company, which will be used in the content analysis section to title the interviewees.
Table 1: Selected Cases and Interviewees
	
Sector
	Company
	Interviewee
	Position of the Interviewee
	Digital Resource Utilized
	Date of the Interview

	





Power trading
	A
	E1
	Vice President of Sales and Operations
	Internet of things, cloud computing & big data simulation
	February 24, 2021

	
	B
	E2
	Founder
	
	February 23, 2021

	
	C
	E3
	Founding Partner
	
	March 15, 2021

	
	D
	E4
	Chief Executive Officer
	
	March 16, 2021

	
	E
	E5
	Chief Financial Officer
	
	February 10, 2021

	
	E
	E6
	Relationship with investors
	
	February 10, 2021

	


Energy efficiency
	F
	E7
	Director of Smart-city and Energy Products
	
	March 11, 2021

	
	G
	E8
	Chief Executive Officer
	
	February 16, 2021

	
	H
	E9
	Founder
	
	March 24, 2021

	
	I
	E10
	Founder and Chief Executive Officer
	
	February 24, 2021

	Water consumption and waste
	J
	E11
	Co-Founder and Chief Executive Officer
	Internet of things & big data simulation
	February 27, 2021

	Renewable energy
	K
	E12
	Manager of Brand Communications and Sustainability
	
	March 9, 2021


    Source: Adapted from Linde et al. (2021)

To reinforce the categorization presented in Table 2, we carried out a statistical analysis extracted from the MaxQda software and consolidated in Microsoft Excel. 
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Table 2: Qualitative TranscriptionsContinue

	Round of the Interview
	Inductive Category
	Deductive
Category
	Repetition of the category in the software
	Representative Transcription 

	ODC
	Sensing
	
	27
	“(...) There are many cases within the field of artificial intelligence that are working out. Through the collection of data from social networks and installed databases, it is possible to carry out analysis of market sentiment, assertive suggestions to better understand your customer in a personalized way and fill in the needs of the energy efficiency market. Through this tool, it is possible to propose assertive suggestions, offer services, and indicate a few possible risks (...)” – E9


	ODC
	Seizing
	
	22
	“(...) What we manage to provide are comparison parameters. We try to get involved with the solution, a supermarket, for instance, we have to understand the supermarket’s comparison parameters. The freezer in this supermarket, for example, is an engine with a brand and a model, our job is to inform the owner about the quality of this engine, whether it is deficient, whether it is inefficient, whether there are better ones on the market… We try to facilitate a more efficient operation with information that the owner would not normally have access to. We offer utility management, making more money available so that he can maintain and grow his business (...)” – E7


	ODC
	Reconfiguring
	
	37
	“(...) Five years ago we discussed the use of fixed rates and tracker mortgage. Today we don’t even discuss if someone will get tracker mortgage or not, we talk about doing things with artificial intelligence or without artificial intelligence. All of this is related to a matter of technology cost management and whether it is applicable or not. The panels are getting more and more powerful, reducing the investment we make in many other things within the plant. Solar energy, unlike wind energy, is still a process of technological evolution and needs constant adaptation to the existing business models considering market regulations (...) – E5

	
	
	
	
	

	Cleantech
	Technological Resources
	
	32
	“(...) Today our plant already has a solar tracker. This solar tracker is controlled by a satellite geodesy and can perform the same movement throughout the year. The artificial intelligence chip reads the information and, through a few tests, analyzes which is the best angle within a period of one year, inserting this data in the cloud. This process results in the improvement of the algorithm and, consequently, the plant. It is possible to say that the plant learns from itself every day through this resource (...)” – E6


	Cleantech 
	Socioenvironmental Benefits
	
	42
	“(...) Our cleantech company, in addition to working with any renewable source, has this characteristic linked to the location. For example, in order to serve a client in Minas Gerais, it is necessary to have a plant in Minas Gerais, as well as in the northeast or any other location. Therefore, this is a chain that ends up generating a lot of positive, social and environmental impact, generating new jobs and “greening” the electrical matrix (...)” – E2 


	Cleantech
	 Product/Process Cycle
	
	36
	“(...) We use IoT devices, which collect data through artificial intelligence. This data is collected and transformed into information and, with the support of the dashboard, this information is delivered in a structured way for managers to make decisions in an individual and private way (...)” – E11


	
	
	
	
	

	Emerging Categories
	
	Market Innovation Capability
	17
	“(...) The focus of our startup company is to create a platform that can connect clean energy generators and small customers. If there was a button that all companies in Brazil could press to express their desire to consume cheaper clean energy, it would be possible to unlock energy generation in a much more scaled manner. Comec, the largest trader in the country and which operates in the free market, has a thousand customers and more than a thousand consumer units. Our corporation brings the perspective and possibility of presenting new energy solutions, especially low voltage, focusing on small and medium-sized businesses and, perhaps, individuals (...)” – E2 


	Emerging Categories
	
	Asset Specificity
	13
	“(...) Cloud. Everything is cloud and there is nothing that is not in the cloud. Our business was born with the cloud technology, with big data thinking, with mobile applications and transparency policy. Our goal is to become a mobile company, remote and with fast response, that is, based on messages, less call center and more self-service on a larger scale, things that only the digital can provide (...)” – E1


	Emerging Categories
	
	Capability to Explore Regulatory Loopholes and Market Gaps
	31
	“(...) In Brazil there is this tremendous ignorance because nobody knows about low voltage. Everyone only considers data from large consumers provided by the CCEE 6, disregarding low voltage and how we install sensors for our customers. We started to realize that we had an interesting amount of data and that the discussion on price regulation and time was based on models with no factual nor empirical basis. Therefore, we resorted to EPE7 and brought them data that can be anonymized and are protected by law, data from bakeries, restaurants, from people who consume 300 kilowatt-hour per month in Santos, data that could be useful for them. We made an agreement with EPE and today they benefit from this data (...)” – E3



Source: Research data

