Appendix B

	Construct Measures 
	Sources

	Autonomy 
	Deci and Ryan (2000)

	AUTO_1.
	On LinkedIn, I can decide which activities I want to practice.
	

	AUTO_2.
	I feel a certain freedom of action on LinkedIn.
	

	AUTO_3.
	When I am on LinkedIn, I can voice my opinion. 
	

	AUTO_4.
	I don’t have to force myself to be on LinkedIn.
	

	Belongingness
	Deci and Ryan (2000)

	BLNG_1.
	On LinkedIn, I feel like I am listened to.
	

	BLNG_2.
	I often feel understood on LinkedIn.
	

	BLNG_3.
	When I am on LinkedIn, I often feel close to others. 
	

	BLNG_4.
	People on my LinkedIn care about me.
	

	Competence
	Deci and Ryan (2000)

	COMP_1.
	When I am on LinkedIn, I feel like a competent person. 
	

	COMP_2.
	When I am on LinkedIn, I feel very capable and effective.
	

	COMP_3.
	I often feel very capable on LinkedIn.
	

	COMP_4.
	Most days I feel a sense of accomplishment from what I do on LinkedIn.
	

	Intrinsic Motivation
	Cheikh-Ammar (2018); Cho and Lam (2021)

	IM_1.
	I have fun interacting with LinkedIn.
	

	IM_2.
	Using LinkedIn provides me with a lot of enjoyment.
	

	IM_3.
	I enjoy using LinkedIn.
	

	Invasion
	
	Cheikh-Ammar (2020); Maier et al. (2015)

	INV_1.
	Through LinkedIn, I am forced to communicate with friends periodically.
	

	INV_2.
	I feel my personal life is being invaded by LinkedIn.
	

	INV_3.
	Through LinkedIn, I am forced to inform connections about news prompts.
	

	INV_4.
	I am in touch with my connections too much over LinkedIn, even during my vacation.
	

	LinkedIn Exhaustion
	Maier et al. (2015)

	LEX_1.
	I feel burned out from my LinkedIn activities.
	

	LEX_2.
	Using LinkedIn is a strain for me.
	

	LEX_3.
	I feel drained from activities that require me to use LinkedIn.
	

	Perceived Ease of Use
	

	PEOU_1.
	I find it easy to get LinkedIn to do what I want it to do.
	

	PEOU_2.
	It is not difficult to use LinkedIn.
	Davis (1989)

	PEOU_3.
	I find LinkedIn easy to use.
	

	PEOU_4.
	Interacting with LinkedIn does not require a lot of mental effort from me.
	

	Perceived Usefulness
	Davis (1989)

	PU_1.
	Overall, LinkedIn is a useful social network site for me.
	

	PU_2.
	By using LinkedIn, I can share information with others more efficiently.
	

	PU_3.
	LinkedIn is a useful service for my interactions with other members.
	

	PU_4.
	Generally, I believe that LinkedIn is useful.
	

	PU_5.
	LinkedIn is useful for my communications with others.
	

	PU_6.
	By using LinkedIn, I can manage my communications with friends more efficiently.
	

	Privacy Concerns
	Xu et al. (2011)

	PCON_1.
	I am concerned that the information I upload on LinkedIn could be misused.
	

	PCON_2.
	I am concerned about providing personal information to LinkedIn, because it could be used in a way I did not foresee.
	

	PCON_3.
	I am concerned about providing personal information to LinkedIn, because of what others might do with it.
	

	PCON_4.
	I am concerned that others can find private information about me from LinkedIn.
	

	Privacy Risks
	Malhotra et al. (2004); Xu et al. (2011)

	RISK_1.
	In general, it would be risky to give personal information to LinkedIn.
	

	RISK_2.
	There would be high potential for privacy loss associated with giving personal information to LinkedIn.
	

	RISK_3.
	Providing LinkedIn with my personal information would involve many unexpected problems.
	

	RISK_4.
	Personal information could be inappropriately used on LinkedIn.
	

	Social Overload
	Maier et al. (2015)

	SOL_1.
	I pay too much attention to the posts of my connections on LinkedIn.
	

	SOL_2.
	I deal too much with my connections’ problems on LinkedIn.
	

	SOL_3.
	I receive too many requests on LinkedIn.
	

	SOL_4.
	I often react to the posts of my LinkedIn connections, although I would interact with them in real life.
	

	SOL_5.
	I take too much care of my connections’ well-being on LinkedIn.
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