Appendix C
	
	1
	2
	3
	4
	5
	6
	7
	8
	9
	10

	1. Autonomy
	
	
	
	
	
	
	
	
	
	

	2. Belongingness
	0.585
	
	
	
	
	
	
	
	
	

	3. Competence
	0.485
	0.580
	
	
	
	
	
	
	
	

	4. Intrinsic Motivation
	0.500
	0.500
	0.573
	
	
	
	
	
	
	

	5. Invasion
	0.147
	0.342
	0.253
	0.199
	
	
	
	
	
	

	6. LinkedIn Exhaustion
	0.228
	0.095
	0.164
	0.257
	0.357
	
	
	
	
	

	7. Perceived Ease of Use
	0.315
	0.197
	0.512
	0.394
	0.079
	0.215
	
	
	
	

	8. Perceived Usefulness
	0.370
	0.382
	0.584
	0.579
	0.251
	0.142
	0.510
	
	
	

	9. Privacy Concerns
	0.171
	0.069
	0.087
	0.065
	0.298
	0.349
	0.180
	0.086
	
	

	10. Privacy Risks
	0.094
	0.068
	0.074
	0.035
	0.321
	0.243
	0.097
	0.069
	0.651
	

	11. Social Overload
	0.209
	0.513
	0.254
	0.323
	0.650
	0.361
	0.074
	0.248
	0.256
	0.239


	Note: The HTMT criterion is a new method for establishing discriminant validity. The SmartPLS software generates HTMT values for constructs in alphabetical order. Our table reflects this ordering.



