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Table A1. Study 1 Sample Characteristics
	
	Category
	N
	%

	Age
	18-24
	60
	17.2

	
	25-34
	77
	22.1

	
	35-44
	81
	23.2

	
	44-54
	75
	21.5

	
	55-64
	32
	9.2

	
	65+
	24
	6.9

	Gender
	Male
	166
	47.6

	
	Female
	183
	52.4

	Education
	High School
	135
	38.7

	
	Undergraduate Degree
	111
	31.8

	
	Postgraduate Degree
	98
	28.0

	
	Other
	5
	1.4

	Employment Status
	Student
	53
	15.2

	
	Employed
	179
	51.3

	
	Self-Employed
	41
	11.7

	
	Unemployed 
	40
	11.5

	
	Retired
	19
	5.4

	
	Unavailable to work
	17
	4.9

	GDPR Awareness 
	Not at all Aware
	5
	1.4

	
	Not Aware
	21
	6.0

	
	Somewhat Aware
	122
	35.0

	
	Aware
	122
	35.0

	
	Extremely Aware
	79
	22.6



Table A2. Study 2 Sample Characteristics
	
	Category
	N
	%

	Age
	18-24
	28
	10.4

	
	25-34
	66
	24.4

	
	35-44
	55
	20.4

	
	44-54
	36
	13.3

	
	55-64
	47
	17.4

	
	65+
	38
	14.1

	Gender
	Male
	103
	38.1

	
	Female
	166
	61.5

	
	Rather Not Say
	1
	0.4

	Education
	High School
	9
	3.3

	
	Undergraduate Degree
	136
	50.4

	
	Postgraduate Degree
	74
	27.4

	
	Other
	18
	6.7

	Employment Status
	Student
	13
	4.8

	
	Employed
	146
	54.1

	
	Self-Employed
	15
	5.6

	
	Unemployed
	35
	13.0	

	
	Retired
	44
	16.3

	
	Unavailable to work
	17
	6.3

	GDPR Awareness
	Not at all Aware
	3
	1.1

	
	Not Aware
	10
	3.7

	
	Somewhat Aware
	128
	47.4

	
	Aware
	99
	36.7

	
	Extremely Aware
	30
	11.1
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Appendix B: Multicollinearity Analysis
Table B1. Multicollinearity Analysis - Study 1

	Construct
	Tolerance
	VIF

	Perceived Risk T1
	.534
	1.873

	Perceived Control T1
	.417
	1.704

	Perceived Privacy T1
	.316
	4.983

	Perceived Risk T2
	.587
	2.399

	Perceived Control T2
	.200
	3.168

	Perceived Privacy T2
	.201
	5.002
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	Construct
	Tolerance
	VIF

	Perceived Control T2
	.244
	4.104

	Perceived Privacy T2
	.281
	3.556




Appendix C: Standardized Regression Weights by Study
Table C1. Standardized Regression Weights - Study 1
	Construct
	Std.Rwg
	CR

	Perceived Risk T1 (T1PR)
	
	.868

	Records of transactions could be sold to third parties
	.764
	

	Personal information submitted could be misused
	.882
	

	Personal information could be made available to unknown individuals or companies without your knowledge
	.824
	

	Personal information could be made available to government agencies
	.675
	

	Perceived Control T1 (T1PC)
	
	.916

	I think I have control over what personal information is released by online companies
	.815
	

	I believe I have control over how personal information is used by online companies
	.859
	

	I believe I have control over what personal information is collected by online companies
	.920
	

	I believe I can control my personal information provided to online companies.
	.824
	

	Perceived Privacy T1 (T1PP)
	
	.896

	I feel I have enough privacy when I use the Internet and online services.
	.892
	

	I am comfortable with the amount of privacy I have when using the Internet and online services.
	.857
	

	I think my online privacy is preserved when I use the Internet and online services
	.833
	

	Perceived Risk T2 
	
	.918

	Records of transactions could be sold to third parties
	.842
	

	Personal information submitted could be misused
	.903
	

	Personal information could be made available to unknown individuals or companies without your knowledge
	.897
	

	Personal information could be made available to government agencies
	.785
	

	Perceived Control T2 (T2PC)
	
	.921

	I would have control over what personal information is released by this Website
	.872
	

	I would have control over how personal information is used by this Website
	.890
	

	I would have control over what personal information is collected by this Website.
	.866
	

	I would be able to control my personal information provided to this Website
	.823
	

	Perceived Privacy T2 (T2PP)
	
	.889

	I feel I would have enough privacy when using this Website.
	.841
	

	I am comfortable with the amount of privacy I would have when using this Website.
	.865
	

	I think my online privacy would be preserved when I use this Website
	.853
	



Table C2. Standardized Regression Weights - Study 2
	Construct
	Std.Rwg
	CR

	Perceived Trustworthiness (PRTU)
	
	.975

	Benevolence
	
	.967

	I believe ‘To Your Door Store’ would act in my best interest.
	.893
	

	If I required help, ‘To Your Door Store’ would do its best to help me.
	.909
	

	‘To Your Door Store’ is interested in my well-being, not just its own.
	.886
	

	Integrity
	
	.974

	‘To Your Door Store’ is truthful in its dealings with me.
	.865
	

	I would characterise ‘To Your Door Store’ as honest.
	.882
	

	‘To Your Door Store’ would keep its commitments.
	.824
	

	Competence
	
	.948

	‘To Your Door Store’ is a competent and effective online store.
	.845
	

	‘To Your Door Store’ performs its role as an online store very well.
	.859
	

	Overall, ‘To Your Door Store’ is a capable and proficient online store.
	.854
	

	Purchase Intention (INT)
	
	.950

	If I were going to purchase a product online, I would consider buying from this store.
	.854
	

	If I were shopping for a product online, the likelihood I would purchase from this store is high.
	.907
	

	My willingness to buy from this store would be high, if I was shopping online.
	.941
	

	The probability I would consider buying from this store is high.
	.935
	

	Willingness to Disclose Data (WILL)
If you were to register with the website, how likely is it you would...
	
	.879

	Provide accurate information
	.945
	

	Provide complete information
	.924
	

	Perceived Control T2 (T2PC)
	
	.945

	I would have control over what personal information is released by this Website
	.905
	

	I would have control over how personal information is used by this Website
	.923
	

	I would have control over what personal information is collected by this Website.
	.906
	

	I would be able to control my personal information provided to this Website
	.864
	

	Perceived Privacy T2 (T2PP)
	
	.947

	I feel I would have enough privacy when using this Website.
	.923
	

	I am comfortable with the amount of privacy I would have when using this Website.
	.918
	

	I think my online privacy would be preserved when I use this Website
	.936
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Table D1. Cross-Loading Table - Study 2 
	Construct
	Item
	PRTU
	INT
	WILL
	T2PC
	T2PP

	Perceived Trustworthiness (PRTU)
	TRUST_1
	.714
	.355
	.033
	.306
	.324

	
	TRUST_2
	.628
	.027
	-.017
	.323
	.246

	
	TRUST_3
	.592
	.154
	.129
	.109
	.458

	
	TRUST_4
	.767
	.078
	.083
	.004
	.235

	
	TRUST_5
	.885
	.028
	-.030
	-.015
	.256

	
	TRUST_6
	.982
	-.156
	-.024
	.023
	.234

	
	TRUST_7
	.846
	.042
	-.020
	.034
	.362

	
	TRUST_8
	.921
	.082
	-.062
	-.098
	.276

	
	TRUST_9
	.889
	.005
	-.073
	.022
	.287

	Purchase Intention (INT)
	INT_1
	-.172
	.912
	-.023
	.182
	.158

	
	INT_2
	.095
	.830
	-.098
	.054
	.063

	
	INT_3
	-.075
	.962
	.003
	.023
	.039

	
	INT_4
	-.020
	.931
	-.037
	.022
	.028

	Willingness to disclose (WILL)
	WILL_1
	-.046
	.092
	.895
	-.031
	-.022

	
	WILL_2
	.145
	-.067
	.865
	.049
	.089

	Perceived Control (T2PC)
	T2PC_1
	-.192
	.167
	.033
	.898
	.326

	
	T2PC_2
	-.079
	-.014
	.026
	.973
	.249

	
	T2PC_3
	.052
	-.085
	.020
	.934
	.358

	
	T2PC_4
	.166
	-.107
	-.067
	.866
	.284

	Perceived Privacy (T2PP)
	T2PP_1
	.367
	.559
	.075
	-.097
	.768

	
	T2PP_2
	.270
	.422
	.043
	-.198
	.722

	
	T2PP_3
	.392
	.589
	.075
	-.162
	.689





Appendix E: Endogeneity
Table E1. Results of the Gaussian Copula Approach
	Path
	Consent-Based Group
	Static Group

	
	Coefficient
	p-Value
	Coefficient
	p-Value

	PPT2PRTU
	.669
	.000
	.629
	.000

	PCT2PRTU
	.220
	.000
	.217
	.003

	PRTUINT
	.810
	.000
	.807
	.000

	PRTUWILL
	.732
	.000
	.721
	.000

	CPRTUINT
	.053
	.284
	.031
	.325

	CPRTUWILL
	.079
	.347
	.583
	.425

	Note: CPRTU is the Gaussian copula.





Appendix F: Alternative Model Specification
Table F1. Results of the Alternative Model Specification
	Path
	Consent-Based Group
	Static Group

	
	Coefficient
	p-Value
	Coefficient
	p-Value

	PPT2PRTU
	.668
	.000
	.632
	.000

	PCT2PRTU
	.216
	.000
	.217
	.003

	PRTUINT
	.815
	.000
	.806
	.000

	PRTUWILL
	.751
	.000
	.726
	.000

	PPT2INT
	.433
	.000
	.722
	.000

	PPT2WILL
	.393
	.000
	.549
	.000

	PCT2INT
	.296
	.236
	.128
	.247

	PCT2WILL
	.158
	.185
	.111
	.150
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