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Total  N (%)  82(50) 82(50) 81(53) 60(40) 10(7) 62(43) 81(57) 56(38)61(40) 32(22) 101(71) 42(29)

Group 

Group A 75 (50) 55 40 5 49 51 50 33 17 78 22

Group B 76 (50) 51 41 8 35 65 25 49 26 63 37

χ² and p-value

Age

Below 30 years old 17 (11) 14 9 44 56 0 29 71 40 27 33 64 36

30-49 years old 89 (60) 61 59 50 39 11 46 54 38 43 19 63 37

50-59 years old 28 (19) 14 22 71 29 0 46 54 39 36 25 85 15

Over 59 years old  15 (10) 11 10 47 53 0 36 64 36 50 14 93 7

χ² and p-value

Income level

Below 19 999 €/year 26 (18) 17 19 36 48 16 33 67 26 44 30 52 48

20 000 - 59 999 €/year 99 (69) 64 73 60 35 5 46 54 39 41 20 77 23

More than 59 999 €/year 19 (13) 19 8 66 28 6 47 53 47 42 11 63 37

χ² and p-value

Education 

Academic/applied university/post-secondary 140 (92) 96 88 56 40 4 45 55 39 38 23 71 29

Vocational college or other 12 (8) 4 12 34 33 33 33 67 33 67 0 67 33

χ² and p-value

Values/lifestyle

How important value reuse is for you?

   Slightly/fairly important 63 (42) 39 44 42 48 10 32 68 39 37 24 65 35

   Very important 88 (58) 61 56 61 34 5 50 50 33 67 0 74 26

χ² and p-value  

My social network inspired 

me to start to use the FB group 

   Fully  agree 13(9) 25 75 58 25 17 100 0

   Partly agree 33(23) 50 50 39 49 12 84 16

   Partly/fully disagree 99(68) 45 55 36 39 25 66 34

χ² and p-value

I experience the use of the  

FB group technically easy 

   Fully  agree 81(53) 51 49 46 38 16 87 13

   Partly agree 60(40) 37 63 30 41 29 53 47

   Partly/fully disagree 10(7) 33 67 20 60 20 25 75

χ² and p-value

χ²=3.090, p.=0.079

χ²=355, p.=0.551

¹ The tests exclude the class "No" (N=12) to fill the tests' requirements (max 20% of the expected counts can be less than five). Including the class "No" would, thus, lead to failure in the 

test requirements. 

²The  original classes were: Yes very much (in the table corresponds to Fully agree), Yeas slightly (in the table corresponds to Partly disagree) and No. "Fully agree" and "partly agree" are 

used in the table to ease the readibility of the table. 

³The tests exclude the class "partly/fully disagree" to fill the maximum number of the tests’ requirements (including "partly/fully disagree" would, thus, lead to failure in the requirements 

for three tests). However, including "partly/fully disagree" does change the test results between Group A (fully agree 73 %, partly agree 21 %, partly/fully disagree 6 %) and Group B (fully 

agree 58 %, partly agree 36 %, partly/fully disagree 6 %) χ²=4.704 and p-value=0.095. 



χ²=4.714, p.=0.030

χ²=0.568, p.=0.457

χ²=5.591, p.=0.061

Test not valid 

χ²=1.285, p.=0.257

χ²=8.044, p.=0.018 χ²=2.251, p.=0.324 Test not valid

Test not valid

Test not valid

Test not valid

Group 

Test not valid Test not valid χ²=6.402, p.=0.041 χ²=1.295, p.=0.523

Test not valid χ²=2.059, p.=0.560

I experience the use of the 

FB group technically easy

The FB group has 

increased my 

practice to reuse 

used items ¹

χ²=3.059, p.=0.801 Test not valid

I would reuse less 

without the Facebook 

group 

The use of the FB 

group has made it 

easier to reuse used 

items³

χ²=2.289, p.=0.515

χ²=3.458, p.=0.177

Outcome gained from digital 

χ²=0.507, p.=0.776 χ²=3.777, p.=0.052 χ²=9.298, p.=0.010 χ²=3.596, p.=0.058

Asset

Asset

Inputs/Resources

Background

χ²=3.099, p.=0.212 Test not valid  χ²=27.050, p.=0.000
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Total  N (%)  76(50)60(40)15(10) 32(21) 88(59)29(20) 74(50)61(41) 14(9) 33(25) 55(40) 48(35) 10(11) 46(51) 34(38) 16(12) 42(31) 79(57)

Group 

Group A 75 (50) 51 37 12 26 58 16 47 43 10 23 36 41 12 46 42 15 36 49

Group B 76 (50) 51 41 8 17 60 23 52 39 9 26 45 29 11 54 35 9 24 67

χ² and p-value

Age

Below 30 years old 17 (11) 51 39 10 24 65 11 53 41 6 40 27 33 38 25 37 19 31 50

30-49 years old 89 (60) 57 32 11 15 66 19 47 47 6 22 45 33 6 56 38 9 27 64

50-59 years old 28 (19) 57 32 11 39 43 18 51 30 19 19 37 44 14 38 48 19 26 55

Over 59 years old  15 (10) 40 40 20 33 47 20 53 33 14 39 23 38 13 62 25 8 50 42

χ² and p-value

Income level

Below 19 999 €/year 26 (18) 61 35 4 24 64 12 50 39 12 46 27 27 17 50 33 10 29 61

20 000 - 59 999 €/year 99 (69) 52 44 4 20 60 20 53 38 9 23 43 34 11 54 35 11 29 60

More than 59 999 €/year 19 (13) 26 32 42 29 47 24 39 55 6 18 41 41 12 44 44 16 47 37

χ² and p-value

Education 

Academic/applied university/post-secondary 140 (92) 50 39 11 21 60 19 52 40 8 26 40 34 12 51 37 13 28 59

Vocational college or other 12 (8) 50 50 0 25 50 25 25 50 25 0 50 50 0 57 43 0 56 44

χ² and p-value

Values/lifestyle

How important value reuse is for you?

   Slightly/fairly important 63 (42) 38 47 15 17 63 20 15 68 17 4 41 55 6 52 42 4 36 60

   Very important 88 (58) 57 36 7 23 57 20 72 24 4 39 40 21 15 50 35 18 28 54

χ² and p-value  

My social network inspired 

me to start to use the FB group 

   Fully  agree 13(9) 61 39 0 39 46 15 77 23 0 42 25 33 20 40 40 17 50 33

   Partly agree 33(23) 41 50 9 28 50 22 53 38 9 36 38 26 21 68 11 21 40 39

   Partly/fully disagree 99(68) 53 38 9 17 63 20 46 43 11 19 41 40 6 47 47 8 24 68

χ² and p-value

I experience the use of the  

FB group technically easy 

   Fully  agree 81(53) 55 35 10 28 54 18 57 34 19 32 35 33 14 49 37 14 33 53

   Partly agree 60(40) 46 43 11 15 63 22 45 47 9 17 47 36 10 51 39 11 29 60

   Partly/fully disagree 10(7) 30 60 10 11 67 22 20 60 20 14 29 57 0 60 40 0 14 86

χ² and p-value

Has the FB group increased  your 

practice to reuse used items? 

   Yes, very much  62(43) 61 31 8 21 56 23 57 34 9 29 41 31 19 49 32 22 32 46

   Yes, sligthly 81(57) 44 46 10 24 61 15 44 47 9 21 43 36 7 55 38 6 33 61

χ² and p-value 

I would reuse less without the Facebook group

   Fully  agree 56 (38) 55 39 6 22 56 22 49 44 7 15 52 33 13 55 32 22 43 35

   Partly agree 61 (40) 48 39 13 22 60 18 52 40 8 28 42 30 10 55 35 4 32 64

   Partly/ fully disagree 32 (22) 50 37 13 23 67 10 43 40 17 32 14 54 12 35 53 4 7 89

χ² and p-value  

The use of the FB group has made it easier to 

reuse used items

   Fully  agree 101(71) 56 37 7 25 57 18 55 35 10 27 37 36 16 47 37 16 37 47

   Partly agree 42(29) 39 44 17 15 58 27 38 57 5 17 52 31 0 67 33 3 19 78

χ² and p-value  

⁴Note: the outcomes have a connection to objectives/aims that individuals have for their digital technology use. 

⁵No statistical significances were found in any of the tests even if "partly/fully disagree" class would be dropped off.

⁶ Note: "I don't know" answers were removed from the analysis (23% fully agree, 34% partly agree, 18% partly disagree, 13% fully disagree, 11% I don't know).

⁷ Note: "I don't know" answers were removed from the analysis (7% fully agree, 31% partly agree, 10% partly disagree, 11% fully disagree, 41% I don't know).

⁸ Note: "I don't know" answers were removed from the analysis (10% fully agree, 28% partly agree, 24% partly disagree, 27% fully disagree, 11% I don't know). 

Background

χ²=2.543, p.=0.280

Test not valid

χ²=2.484, p.=0.647

χ²=4.047, p.=0.132

Test not valid⁵ Test not valid⁵

χ²=4.968, p.=0.083

Outcome

χ²=1.892, p.=0.756

χ²=0.930, p.=0.637

χ²=1.644, p.=0.435

Asset

Inputs/Resources

Test not valid⁵ Test not valid⁵ Test not valid⁵ Test not valid⁵

Test not valid 

Test not valid Test not valid

Test not valid 

Test not valid Test not valid

Test not valid 

Test not valid

Test not valid  Test not valid 

χ²=10.759, p.=0.005

Test not valid

χ²=27.133, p.=0.000

χ²=5.875, p.=0.053 χ²=2.740, p.=0.254 χ²=4.380, p.=0.112

χ²=2.352, p.=0.671 χ²=12.363, p.=0.015 Test not valid

χ²=2.723, p.=0.256 χ²=1.116, p.=0.572 χ²=3.108, p.=0.211

Test not valid  Test not valid 

I use the group (sell 

used items) to make 

money

χ²=7.605, p.=0.020

χ²=47.243, p.=0.000 χ²=26.900, p.=0.000 χ²=2.123, p.=0.346 χ²=6.251, p.=0.044

Test not valid Test not valid

The group has increased my 

consciousness about reuse⁸

Test not valid  Test not valid  Test not valid 

χ²=4.193, p.=0.123

χ²=5.900, p.=0.207

χ²=5.770, p.=0.056

Test not valid  Test not valid

Capital-related outcomes in physical space ⁴

Test not valid 

I use the group (buy used 

items) because reuse is 

an important value to me 

I use the group (buy used 

items) to implement my 

lifestyle ⁶

χ²=0.662, p.=0.718 χ²=2.027, p.=0.363 χ²=0.553, p.=0.758 χ²=1.932, p.=0.381 χ²=0.573, p.=0.751

The group has increased my 

trust towards my 

neighbourhood⁷

I use the group (buy used 

items) to save money

Test not valid 


