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Table S1. Construct, Measurement Items and Literature Source
	Construct
	ID
	Measurement Items
	Source

	AI Familiarity
	AF1
	I would be familiar with the use of AI in my organisation.
	(Arce-Urriza et al., 2025)

	
	AF2
	I have already had similar conversations with AI like this one.
	

	
	AF3
	I would feel familiar with the AI used in my organisation.
	(Wang et al., 2025)

	
	AF4
	I would feel that I have known the AI in my organisation for a long time.
	

	AI Beliefs
	AB1
	I would feel intimidated by AI in my organisation
	(Khan and Khan, 2025)

	
	AB2
	AI would be dehumanising to people in my organisation
	

	
	AB3
	AI would lessen the importance of too many jobs done now by humans in my organisation
	

	
	AB4
	AI complexity would intimidate me in my organisation
	

	AI System Quality
	ASQ1
	I would find it easy to become skilled at using the AI used in my organisation
	(Cimino et al., 2025)

	
	ASQ2
	The AI used in my organisation would be easy to use
	

	
	ASQ3
	The AI used in my organisation would be quick in its response
	

	
	ASQ4
	The AI used in my organisation would be reliable
	

	
	ASQ5
	The AI used in my organisation would enable me to accomplish my work tasks
	(Al-Emran et al., 2025)

	AI System Transparency
	AST1
	The AI used in my organisation would explain what data is used to generate information sufficiently.
	(Jia et al., 2026)

	
	AST2
	The criteria of evaluation of AI algorithms used in my organisation would be revealed to the employees, and ensure that people understand it.
	(Rana et al., 2024)

	
	AST3
	The results and decisions made by AI would be explainable to the people who are particularly affected by those results and decisions in my organisation.
	

	
	AST4
	The AI algorithm functions would allow my organisation to know how well the internal states of machine learning models and algorithms can be understood from knowledge of its external outputs.
	

	AI Trust

	AT1
	I have a positive attitude toward the adoption of AI in my organisation.
	(Chowdhury et al., 2022)

	
	AT2
	I believe AI could help in developing new skills that support my professional and career development.
	

	
	AT3
	I have a positive attitude toward the impact of AI on intra-organisational business operations in my organisation
	

	
	AT4
	I believe AI adoption would enhance the quality of my work in my organisation.
	

	Perceived Complexity Reduction

	PCR1
	The presentation of the AI used in my organisation would not be simple
	(Qatawneh, 2024)

	
	PCR2
	Using AI would be frustrating in my organisation
	(Yuen et al., 2020)

	
	PCR3
	AI would be cumbersome to use in my organisation
	

	
	PCR4
	AI would require a lot of effort to use in my organisation
	

	Decision-Making Quality
	DMQ1
	The decision made by the AI in my organisation would be based on the best available information. 
	(Fourné et al., 2023)

	
	DMQ2
	The decision made by the AI in my organisation would be made based on valid assumptions
	

	
	DMQ3
	The decision made by  the AI  would help my organisation achieve its objectives
	

	
	DMQ4
	The decision made by the AI would make sense in light of my organisation unit’s current financial situation
	

	
	DMQ5
	The decision made by the AI would contribute to the overall effectiveness of my organisation.
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