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Expression of concern –
The moderating role of 

cultural similarity in 
developing commitment 

in the industrial importer –
supplier relationship

Expression of Concern: The publisher of the Journal of Business & 
Industrial Marketing is issuing an Expression of Concern for the 
article Andaleeb, S.S., Saleh, M.A. and Ali, M.Y. (2022), “The 
moderating role of cultural similarity in developing commitment in 
the industrial importer-supplier relationship”, Journal of Business &

Industrial Marketing, Vol. 37 No. 3, pp. 657–672. https:// 
doi.org/10.1108/JBIM-07-2020-0309, to inform readers that 
concerns have been raised regarding its authorship. An 
investigation is ongoing and is currently unresolved. The 
authors of this article would like to note that they do not agree 
with the content of this notice. Further information will be 
provided by the Journal of Business & Industrial Marketing as it 
becomes available.
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