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Table 4 Constructs, items, and sources

	Constructs/items
	Sources

	Chatbot Efficiency
	

	CE1: Increasing and improving interaction efficiency
CE2: Cutting and lowering time costs
CE3: Relying on automated and systematic responses
	Andersson et al. (2016)

	Perceived hospitality
	

	HOSP1: The restaurant chatbot meet all of my needs without having to ask them
HOSP2: The restaurant chatbot is friendly, cheerful, polite and responsive
HOSP3: The restaurant chatbot communicate well and are good listeners
HOSP4: The restaurant chatbot are positive towards customers and never say negative things
HOSP5: The restaurant chatbot creates a special mood of comfort and relaxation
	Sim et al. (2006)

	Perceived authenticity
	

	AUT1: The chatbot is unique
AUT2: The chatbot has distinctive characteristics
AUT3: The chatbot content is original and not a copy of someone else  
AUT4: The chatbot is skilled in their field
AUT5: The chatbot is very knowledgeable in their field
AUT6: The chatbot demonstrates a natural ability in their field
	Lee and Eastin (2021)

	Positive impression
	

	PI1: The chatbot was kind 
PI2: The chatbot was polite
PI3: The chatbot was competent
PI4: The chatbot was unserious
	Andersson et al. (2016)

	Attitude Toward Chatbot
	

	ATC1: The chatbot is trustworthy
ATC2: The chatbot is credible
ATC3: The chatbot is uncompromising
ATC4: The chatbot is objective
	Rodgers and Shelly (2004)

	Satisfaction
	

	SAT1: I am very pleased with the chatbot service
SAT2: I am very satisfied with the chatbot
SAT3: I am very content with the chatbot
SAT4: I am very dissatisfied with the chatbot
	Andersson et al. (2016)

	Acceptance
	

	ACP1: Chatbot can offer more consistent services than human beings
ACP2: Chatbot can offer more accurate services than human beings
ACP3: Chatbot can offer more efficient services than human beings
ACP4: Chatbot is useful in enhancing experiences in food sector
	Pelau et al. (2021)


Source: Table by authors
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