
Corrigendum: Sustainable apparel 
purchase intention from the moral 

emotion perspective
It has come to the attention of the publisher that the article, Le MTT (2026), “Sustainable 
apparel purchase intention from the moral emotion perspective”. Journal of Economics and 
Development, Vol. 28 No. 2 pp. 166-183, https://doi.org/10.1108/JED-12-2025-0891 contained 
errors in the references.
Niu, X., Zhou, S., Ye, M. and Jiang, W. (2025), “How anticipated positive and negative 

emotions influence pro-environmental behavior: a valence-based approach”, Frontiers in 
Psychology, Vol. 16, 1625619, doi: https://doi.org/10.3389/fpsyg.2025.1625619.
Should be Niu, X., Li, M., Sun, Z., and Li, H. (2025), “How anticipated positive and 

negative emotions influence pro-environmental behavior via environmental attitudes”, 
Frontiers in Psychology, Vol. 16, 1625619. https://doi.org/10.3389/fpsyg.2025.1625619. 
Wang, H., Ma, B. and Bai, R. (2021), “How does green product knowledge effectively 

promote green purchase intention?”, Sustainability, Vol. 13 No. 4, p. 2134, doi: https://doi.org/ 
10.3390/su13042134.
Should be Wang, H., Ma, B., and Bai, R. (2019), “How does green product knowledge 

effectively promote green purchase intention?”, Sustainability, 11(4), 1193. https://doi.org/ 
10.3390/su11041193.
Zhong, B., Li, Y. and Loureiro, S.M.C. (2025), “Green self-accountability and temporal 

distance impact on pro-environmental purchase intention”, Frontiers in Psychology, Vol. 16, 
1503642, doi: https://doi.org/10.3389/fpsyg.2025.1503642.
Should be Zhong, B., Feng, X., Li, X., and Fan, W. (2025), “Green self-accountability 

and temporal distance impact on sustainable consumption behavior: the mediating role of 
anticipated emotions”, Frontiers in Psychology, 16, 1503642. https://doi.org/10.3389/
fpsyg.2025.1503642. 
The publisher asks that reference information be submitted correctly at submission and 

confirmed at article proofing stage.
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