Survival of Traditional Retail: The Impact of Consumer Social Awareness on the Evolution of Commerce
Appendix 2: Questionaire scheme
Personal Data:
1. Select your age range:
· 18-24
· 25-64
· 65-99
2. Select the option that best describes you:
· Male
· Female
· Other (Non-Binary, Non-Gender)
3. Select the option that best matches your occupational status:
· Student
· Worker with schedule restrictions
· Worker without schedule restrictions (e.g., home office with no fixed schedule)
· Retired
Sustainable Product Purchase Preferences:
1. When searching for and selecting environmentally sustainable products, how do you rate the trustworthiness of each purchasing channel in terms of product reliability? (Rated from 1 - Very low to 5 - Very high)
	
	A family-owned retail business
	E-commerce

	Sustainable products
	
	

	Cruelty-free products
	
	



2. Considering as environmental impact, the implication of distribution, last mile logistics, packaging and other similar. Does your environmental awareness influence your choice of purchasing channel? (1 - Not at all, 5 - Very much)
	
	A family-owned retail business
	E-commerce

	Minimization of environmental impact
	
	



3. Do social factors and the sense of belonging to a group (e.g., being seen shopping in a specific place) influence your choice of purchasing channel, beyond the price? (1 - Not important at all, 5 - Very important)
	
	[bookmark: _Hlk194402716]A family-owned retail business
	E-commerce

	Social factors
	
	



4. Before purchasing a product through a particular channel, do you consider the impact and benefits of local stores and family-owned businesses on the urban socio-economic landscape, beyond just the price? (1 - Not important at all, 5 - Very important)
	
	A family-owned retail business
	E-commerce

	Supporting local businesses
	
	



