Survival of Traditional Retail: The Impact of Consumer Social Awareness on the Evolution of Commerce

Appendix 3: Descriptive data. Source: Author own work
	Hypotheses
	Independent variable
	Dependent variable
	N
	Mean
	Median
	Max.
	Min.
	S.D.

	H1: Environmental and welfare animal awareness

	Sustainable products (SP)
	Physical store
	481
	3.127
	3
	5
	1
	1.159

	
	
	E-commerce
	481
	2.013
	2
	5
	1
	0.905

	
	Animal awareness (CFP)
	Physical store
	481
	3.015
	3
	5
	1
	1.374

	
	
	E-commerce
	481
	2.010
	2
	5
	1
	1.080

	
	Environmental awareness (EI)
	Physical store
	481
	[bookmark: _Hlk194314674]2.996
	3
	5
	1
	1.323

	
	
	E-commerce
	481
	[bookmark: _Hlk194314693]1.716
	2
	4
	1
	0.755

	H2: The awareness of the importance of small companies in employment and the quality of the urban services boosts local retailers.
	Social factors (FacS)
	Physical store
	481
	[bookmark: _Hlk194317519]2.933
	3
	5
	1
	0.938

	
	
	E-commerce
	481
	[bookmark: _Hlk194317538]1.940
	2
	4
	1
	0.498

	[bookmark: _Hlk194317596]
	Supporting local businesses (SLB)
	Physical store
	481
	[bookmark: _Hlk194317620]3.350
	3
	5
	1
	1.246

	
	
	E-commerce
	481
	[bookmark: _Hlk194317628]1.768
	1
	5
	1
	0.919



