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Detailed Second-Order Measurement Model Table for Demand Perception.
	Second-Order Construct
	Factors (Formation)
	Factor Standardized Loading
	Description of the items (Loading)
	AVE
	CR

	INNOVATIVENESS
	Menu
(5 items)
	0.869
	Offers new food combinations (0.894)
Provides a customized innovative menu (0.858)
Introduces new menu items (0.805)
Offers new flavors (0.910)
Presents food innovatively (0.858)
	0.663
	0.883

	
	Experiential 
(4 items)
	0.916
	Innovates in customer interaction (0.834)
Is known for innovative events (0.801)
Innovates in problem resolution (0.863)
Applies sustainable green practices (0.733)
	
	

	
	Brand
(4 items)
	0.878
	Differentiates from competitors (0.821)
Is an innovative brand (0.893)
Acts as an innovation leader (0.806)
Consistently generates new ideas (0.873)
	
	

	
	Promotion 
(3 items)
	0.535
	Offers innovative promotions (0.934)
Provides innovative communication platforms (0.813)
Has an innovative loyalty program (0.692)
	
	

	PERCEIVED VALUE
	Emotional
(6 items)
	0.834
	Makes me feel happy (0.947)
Gives me pleasure (0.940)
Improves my mood (0.895)
Creates fascination (0.869)
Generates desire (0.911)
Makes me feel excited (0.883)
	0.574
	0.868

	
	Epistemic
(6 items)
	0.813
	Motivates information seeking (0.836)
Stimulates curiosity (0.898)
Enables learning (0.799)
Encourages trying diverse dishes (0.707)
Increases cultural knowledge (0.819)
Enhances understanding of local gastronomy (0.698)
	
	

	
	Quality
(4 items)
	0.878
	Uses high-quality ingredients (0.813)
Offers appealing flavors (0.921)
Is tasty (0.910)
Provides high quality standards (0.820)
	
	

	
	Health
(3 items)
	0.609
	Promotes health (0.867)
Ensures food safety (0.881)
Provides good nutrition (0.807)
	
	

	
	Prestige
(4 items)
	0.608
	Enables sharing experiences (0.839)
Enhances social status (0.866)
Encourages sharing dining photos (0.738)
Provides prestige (0.855)
	
	


Note: AVE = Average Variance Extracted; CR = Composite Reliability.
Source: Developed by authors, 2025.

