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Erratum: What drives Muslims to 
boycott Israeli brands? The 
mediating role of religious 

enrichment: evidence from coastal 
tourism destinations

It has come to the attention of the publisher that the article Hasan, A.A. (2026), “What drives 
Muslims to boycott Israeli brands? The mediating role of religious enrichment: evidence 
from coastal tourism destinations”. Journal of Islamic Accounting and Business Research, 
Vol. ahead-of-print No. ahead-of-print https://doi.org/10.1108/JIABR-11-2025-0771, 
incorrectly labelled Tables 3, 4 and 5.

The data in Tables 3, 4, and 5 should be labelled as Tables 4, 5, and 3 respectively.
This error was introduced during the article publication process, for which the publisher 

apologises.
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