
Erratum

It has come to the attention of the publisher that the following papers, Vinita Bhatia,
2018, “Examining consumers’ attitude towards purchase of counterfeit fashion
products” (pp. 193-207) and Santosh Kumar Pandey, Amit Mookerjee, 2018, “Assessing
the role of emotions in B2B decision making: an exploratory study” (pp. 170-192), were
both published in the Journal of Indian Business Research, Vol. 10 No. 2, when they
should have been published in the NASMEI conference special issue of the Journal of
Indian Business Research, Vol. 10 No. 3. The remaining special issue papers will appear
in Vol. 10 No. 3. This happened because of an error in the production process. Emerald
would like to sincerely apologise to the author and its readers.
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The current issue and full text archive of this journal is available on Emerald Insight at:
www.emeraldinsight.com/1755-4195.htm
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