
Journal of Islamic 
Marketing

Journal of Islamic Marketing
Vol. 17 No. 3, 2026

p. 1201
© Emerald Publishing Limited

1759-0833
DOI  10.1108/JIMA-01-2026-0052

Corrigendum: “Institutional traps” 
in the Islamic finance development: 

the experience of Kazakhstan
It has come to the attention of the publisher that the article, Sagiyeva, R., Kuanova, L., 
Ryskulov, A., Stambakiyev, N., and Doszhan, R. (2025), “Institutional traps” in the 
Islamic finance development: the experience of Kazakhstan, Journal of Islamic 
Marketing, Vol. ahead-of-print No. ahead-of-print. https://doi.org/10.1108/JIMA-07- 
2024-0302, included incorrect funding information.

The correct funding information is “This research has been funded by the Ministry of 
Science and Higher Education of the Republic of Kazakhstan, grant no. BR24992974”.

The publisher asks that funding information be entered correctly at submission and 
confirmed at article proofing stage.
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