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	N/A
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	Abbate et al.
	Business models for developing smart cities. A fuzzy set qualitative comparative analysis of an IoT platform
	Technological Forecasting and Social Change
	2019
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	N/A
	183–193
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	Aji et al.
	Business model canvas for smart tailor platform
	Knowledge Management International Conference
	2018
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	N/A
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	Why 'i-mode' mobile platform failed to succeed outside Japan: An analysis from a business model perspective
	International Journal of Business Innovation and Research
	2016
	11
	3
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	Allam & Chan-Olmsted
	The development of video streaming industry in Egypt: examining its market environment and business model
	Journal of Media Business Studies
	2020
	18
	4
	1–19
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	Amaldoss et al.
	Media platforms' content provision strategies and sources of profits
	Marketing Science
	2021
	40
	3
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	A method for simulating cloud business models a case study on platform as a service
	European Conference on Information Systems
	2013
	N/A
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	Journal of Service Management
	2018
	29
	5
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	Journal of Open Innovation: Technology, Market, and Complexity
	2020
	6
	10
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	Evolution Mechanisms for Digital Platforms: A Review and Analysis across Platform Types
	International Conference on Information Systems
	2018
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	N/A
	1–9
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	Aversa et al.
	Customer complementarity in the digital space: exploring amazon's business model diversification
	Long Range Planning
	2021
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	5
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	Journal of Small Business and Enterprise Development
	2019
	26
	6–7
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	Digital platforms in Africa: a case-study of Jumia Egypt’s digital platform
	International Convention on Information, Communication And Electronic Technology
	2021
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	Comparing business models for multimedia content distribution platforms
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	ICT platforms and regulatory concerns in Europe
	Telecommunications Policy
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	35
	8
	702–714

	16
	Barni et al.
	Integrating agent based simulation in the design of multisided platform business model a methodological approach
	IEEE International Conference on Engineering, Technology and Innovation
	2018
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	Digital technology platforms as an innovative tool for the implementation of renewable energy sources
	Energies
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	14
	23
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	An economic appraisal of MOOC platforms: Business models and impacts on higher education
	CESifo Economic Studies
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	International Conference on Intelligence in Next Generation Networks
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	IEEE International Conference on Engineering, Technology and Innovation
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	38
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	12
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	Journal of Media Business Studies
	2013
	10
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	1–23

	26
	Brecht et al.
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	International Conference on Advanced Enterprise Information Systems
	2021
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	Business models for enterprise interoperability platforms
	IEEE International Technology Management Conference
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	Mobile Wallets’ Business Models: Refining Strategic Partnerships
	Organizacija
	2015
	48
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	Chandna & Salimath
	Peer-to-peer selling in online platforms: A salient business model for virtual entrepreneurship
	Journal of Business Research
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	Chen et al.
	OM forum innovative online platforms: Research opportunities
	Manufacturing and Service Operations Management
	2020
	22
	3
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	Advertising versus brokerage model for online trading platforms
	MIS Quarterly
	2016
	40
	3
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	33
	Chen & Hu
	Entering the mobile service market via mobile platforms: Qualcomm's BREWplatform and Nokia's Preminet platform
	Telecommunications Policy
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	32
	6
	399–411

	34
	Chen & Tang
	A research on open innovation platform from the perspective of business model: a multi-case comparison at home and abroad
	International Conference on Advanced Enterprise Information System (AEIS)
	2021
	N/A
	N/A
	59–66

	35
	Clauss et al.
	The perception of value of platform-based business models in the sharing economy: determining the drivers of user loyalty
	Review of Managerial Science
	2019
	13
	3
	605–634

	36
	Cornejo-Velazquez et al.
	Business Model of Learning Platforms in Sharing Economy
	Electronic Journal of e-Learning
	2020
	18
	1
	102–113

	37
	Corti et al.
	Empirical evidence from the design of a MAAS platform
	IFAC-PapersOnLine
	2021
	54
	1
	73-79

	38
	Cozzolino et al.
	Digital platform-based ecosystems: the evolution of collaboration and competition between incumbent producers and entrant platforms
	Journal of Business Research
	2021
	126
	Não
	385–400

	39
	Crowley et al.
	Show Me the Money: The importance of network effects for mobile application business models
	International Conference on Intelligence in Next Generation Networks
	2012
	N/A
	N/A
	164–170

	40
	Cui et al.
	Text mining to explore the influencing factors of sharing economy driven digital platforms to promote social and economic development
	Information Technology for Development
	2021
	27
	4
	779–801

	41
	Curtis
	Business model patterns in the sharing economy
	Sustainable Production and Consumption
	2021
	27
	N/A
	1650–1671

	42
	Dahlan et al.
	HERO Digital Platform for Domestic Help Services: A Conceptual andEnhanced Business Model
	International Conference on Information and Communication Technology for the Muslim World
	2018
	N/A
	N/A
	100–105

	43
	Dahlan et al.
	Petgrab linker services a conceptual business model
	International Conference on Information and Communication Technology for the Muslim World
	2018
	N/A
	N/A
	233-238

	44
	Das & Dey
	Global manufacturing value networks: assessing the critical roles of platform ecosystems and industry 4.0
	Journal Of Manufacturing Technology Management
	2021
	32
	6
	1290–1311

	45
	Daxhammer et al.
	Development of a Strategic Business Model Framework for Multi-Sided Platforms to Ensure Sustainable Innovation in Small and Medium-Sized Enterprises
	International Conference on Production Research Manufacturing Innovation
	2019
	N/A
	N/A
	1354–1362

	46
	de Oliveira & Cortimiglia
	Value co-creation in web-based multisided platforms: A conceptual framework and implications for business model design
	Business Horizons
	2017
	60
	6
	747–758

	47
	De Reuver et al.
	Towards a service platform and business model for mobile participation
	International Conference on Mobile Business
	2010
	N/A
	N/A
	305–311

	48
	Dell’Era et al.
	Exploiting incumbents' potentialities: from linear value chains to multisided platforms
	Creativity and Innovation Management
	2021
	30
	1
	31–46

	49
	Demil et al.
	Business model thinking, business ecosystems and platforms: the new perspective on the environment of the organization
	Management (France)
	2018
	21
	4
	1213–1228

	50
	Deng et al.
	Urban consolidation center or peer-to-peer platform? The solution to urban last-mile delivery
	Production and Operations Management
	2021
	30
	4
	997-1013

	51
	Derave et al.
	Understanding digital marketplace business models: an ontology approach
	PoEM-WS 2021 - Workshop Proceedings (CEUR)
	2021
	3031
	N/A
	15-26

	52
	Ditta-Apichai et al.
	Platform-mediated tourism micro-entrepreneurship: implications for community-based tourism in Thailand
	Journal of Hospitality and Tourism Technology
	2020
	11
	2
	223–240

	53
	Dupont et al.
	Business analysis for a sustainable, multi-stakeholder ecosystem forleveraging the Electronic Health Records for Clinical Research (EHR4CR)platform in Europe
	International Journal of Medical Informatics
	2017
	97
	1
	341–352

	54
	Duval & Brasse
	How to ensure the economic viability of an open data platform
	Procedia Computer Science
	2014
	33
	N/A
	179–182

	55
	Etro
	Device-funded vs ad-funded platforms
	International Journal of Industrial Organization
	2021
	75
	N/A
	102711

	56
	Evens
	Content (non-)Exclusivity in Platform Businesses: The Case of Mobile Broadcasting Platforms
	International Conference on Intelligence in Next Generation Networks
	2010
	N/A
	N/A
	1–7

	57
	Fahy et al.
	Data privacy transparency and the data-driven transformation of games to services
	IEEE Games, Entertainment, Media Conference
	2018
	N/A
	N/A
	136–146

	58
	Fehrer et al.
	A systemic logic for platform business models
	Journal of Service Management
	2018
	29
	4
	546–568

	59
	Fischer et al.
	Revenue vs costs of MOOC platforms discussion of business models for xMOOC providers based on empirical findings and experiences during implementation of the project iMOOX
	International Conference of Education, Research and Innovation
	2014
	N/A
	N/A
	2991–3000

	60
	Foramitti et al.
	Transition within a transition: how cooperative platforms want to change the sharing economy
	Sustainability Science
	2020
	15
	4
	1185–1197

	61
	Fu et al.
	Channel structure and differential pricing strategies in dual-channel e-retail considering e-platform business models
	IMA Journal of Management Mathematics
	2021
	32
	1
	91–114

	62
	Fürstenau et al.
	Multi-sided platform and data-driven care research a longitudinal case study on business model innovation for improving care in complex neurological diseases
	Eletronic Markets
	2021
	31
	4
	811–828

	63
	Gandia & Parmentier
	Optimizing value creation and value capture with a digital multi-sided business model
	Strategic Change
	2017
	26
	4
	323–331

	64
	Gao & Zhao
	Business model innovation of Chinas third party shopping guide platform
	International Conference on Education, e-learning and Management Technology
	2016
	N/A
	N/A
	648–653

	65
	Gatautis et al.
	Use of Facebook and google platforms for SMEs business model innovation
	Bled eConference
	2017
	N/A
	N/A
	169–181

	66
	Gebauer et al.
	How to convert digital offerings into revenue enhancement – Conceptualizing business model dynamics through explorative case studies
	Industrial Marketing Management
	2020
	91
	N/A
	429–441

	67
	Geissinger et al.
	Copycats among underdogs-echoing the sharing economy business model
	Industrial Marketing Management
	2021
	96
	N/A
	287–299

	68
	Giessmann et al.
	Towards a better understanding of the dynamics of platform as a service business models
	Annual Hawaii International Conference on System Sciences
	2014
	N/A
	N/A
	965–974

	69
	Giessmann & Legner
	Designing business models for cloud platforms
	Information Systems Journal
	2016
	26
	5
	551–579

	70
	Gonçalves & Ballon
	Adding value to the network: Mobile operators' experiments with Software-as-a-Service and Platform-as-a-Service models
	Telematics and Informatics
	2011
	28
	1
	12–21

	71
	Grieco et al.
	Which sharing are we betting on? Analysing the financial attractiveness of sharing business models
	Journal of Cleaner Production
	2021
	314
	N/A
	128067

	72
	Gustavsson & Ljungberg
	Platformization of a cloud service
	International Conference on Information Systems
	2020
	N/A
	N/A
	1–15

	73
	Gutierrez-Leefmans & Holland
	SME Platforms as Business Models: A User-Centric Activity-System Approach
	Cuadernos de Administración
	2019
	35
	64
	52–77

	74
	Guyader & Piscicelli
	Business model diversification in the sharing economy: The case of GoMore
	Journal of Cleaner Production
	2019
	215
	N/A
	1059–1069

	75
	Hafermalz et al.
	Exploring dimensions of sharing economy business models enabled by is an Australian study
	Australasian Conference on Information Systems
	2016
	N/A
	N/A
	1–11

	76
	Hahn et al.
	A value proposition oriented typology of electronic marketplaces for b2b SAAS applications
	Americas Conference on Information Systems
	2015
	N/A
	N/A
	1–15

	77
	Han & Cho
	Platform business Eco-model evolution: case study on KakaoTalk in Korea
	Journal of Open Innovation: Technology, Market, and Complexity
	2015
	1
	6
	1–14

	78
	Hasselwander et al.
	Understanding platform internationalisation to predict the diffusion of new mobility services
	Research in Transportation Business and Management
	2021
	43
	1
	100765

	79
	Heeks et al.
	Digital platforms and institutional voids in developing countries: the case of ride-hailing markets
	World Development
	2021
	145
	N/A
	105528

	80
	Hmoud et al.
	A Two-Sided Market Mechanisms Toward Designing a Big Data-Driven Business Model for Mobile Network Operators (MNOs)
	Journal of Telecommunication, Electronic and Computer Engineering
	2017
	9
	2–9
	105–110

	81
	Hmoud et al.
	Platformisation of Mobile Operators Business Model: A Proposition Using Design Science Approach and Grounded Theory Principles
	International Journal on Advanced Science, Engineering and Information Technology
	2020
	10
	2
	405–410

	82
	Hoch & Brad
	Managing business model innovation: an innovative approach towards designing a digital ecosystem and multi-sided platform
	Business Process Management Journal
	2021
	27
	4
	1181–1206

	83
	Holland & Gutiérrez-Leefmans
	A Taxonomy of SME E-Commerce Platforms Derived from a Market-Level Analysis
	International Journal of Electronic Commerce
	2018
	22
	2
	181–211

	84
	Hoyer & Stanoevska-Slabeva
	Business models for digital business ecosystems the case of the open negotiation environment one platform
	IEEE International Conference on Digital Ecosystems and Technologies
	2009
	N/A
	N/A
	1–6

	85
	Hruskova
	Business models of MOOCs in 2017
	International Conference DisCo
	2017
	N/A
	N/A
	Não

	86
	Hu et al.
	The Evolution of Sustainable Business Model Innovation: Evidence from a Sharing Economy Platform in China
	Sustainability (Switzerland)
	2019
	11
	15
	4207

	87
	Hummel & Silva
	Digital platform business model for flower marketing in Brazil
	Navus-Revista de Gestão e Tecnologia
	2020
	10
	3
	01–19

	88
	Huotari & Ritala
	When to switch between subscription-based and ad-sponsored business models: strategic implications of decreasing content novelty
	Journal of Business Research
	2021
	129
	N/A
	14-28

	89
	Isabelle et al.
	The role of analytics in data-driven business models of multi-sided platforms: An exploration in the food industry
	Technology Innovation Management Review
	2020
	10
	3
	16–28

	90
	Itala & Tohonen
	Difficult business models of digital business platforms for health data a framework for evaluation of the ecosystem viability
	IEEE Conference on Business Informatics
	2017
	N/A
	N/A
	181–190

	91
	Jaaskelainen et al.
	How does an incumbent news media organization become a platform? Employing intra-firm synergies to launch the platform business model in a news agency
	Journalism Studies
	2021
	22
	9
	1136–1153

	92
	Jeannerat & Theurillat
	Old industrial spaces challenged by platformized value-capture 4.0
	Regional Studies
	2021
	55
	8
	1382–1395

	93
	Jocevski et al.
	Exploring the growth challenge of mobile payment platforms: A business model perspective
	Electronic Commerce Research and Applications
	2020
	40
	N/A
	100908

	94
	Kammerlohr et al.
	A multi-sided platform to activate the sharing of digital labs
	International Journal of Online and Biomedical Engineering
	2021
	17
	2
	4–19

	95
	Kang et al.
	A novel design of internet digital content distribution platform
	International Conference on MultiMedia and Information Technology
	2010
	N/A
	N/A
	364–367

	96
	Kim
	The platform business model and business ecosystem: quality managementand revenue structures
	European Planning Studies
	2016
	24
	5
	891–912

	97
	Kim & Min
	Supplier, Tailor, and Facilitator: Typology of Platform Business Models
	Journal of Open Innovation: Technology, Market, and Complexity
	2019
	5
	4
	1–21

	98
	Kohler
	Crowdsourcing-Based Business Models: how to create and capture value
	California Management Review
	2015
	57
	4
	63–84

	99
	Kohler & Nickel
	Crowdsourcing business models that last
	Journal of Business Strategy
	2017
	38
	4
	18–26

	100
	Kohtamäki et al.
	Digital servitization business models in ecosystems: A theory of the firm
	Journal of Business Research
	2019
	104
	N/A
	380–392

	101
	Kuebel et al.
	Business models of developer platforms in the telecommunications industry an explorative case study analysis
	Annual Hawaii International Conference on System Sciences
	2014
	N/A
	N/A
	879–888

	102
	Kuebel & Zarnekow
	Evaluating platform business models in the telecommunications industry via framework based case studies of cloud and smart home service platforms
	Americas Conference on Information Systems
	2014
	N/A
	N/A
	1–12

	103
	Kutera et al.
	Business model for occupational activation of elderly people via the service emarketplace platform research study of polish market
	International Conference on ICT, Society, and Human
	2017
	N/A
	N/A
	Não

	104
	Laine et al.
	Platform ecosystems unlocking the subcontractors business model opportunities
	Annual Conference of the International Group for Lean Construction
	2017
	N/A
	N/A
	580–589

	105
	Landoni et al.
	Business model innovation in cultural and creative industries: Insights from three leading mobile gaming firms
	Technovation
	2020
	92
	N/A
	102084

	106
	Lee & Patel
	An innovating business model for the higher education sector: Aplatform-based approach to university career services
	Industry and Higher Education
	2020
	34
	3
	178–190

	107
	Li et al.
	Research on Business Development System of Integrated Energy Service Platform under the Background of Energy Internet
	International Conference on Power and Energy Systems
	2020
	N/A
	N/A
	127–131

	108
	Li et al.
	Advertising or Freemium: The Impacts of Social Effects and Service Quality on Competing Platforms
	IEEE Transactions on Engineering Management
	2020
	67
	3
	1020–1034

	109
	Li et al.
	Sustainable Business Model Based on Digital Twin Platform Network: The Inspiration from Haier’s Case Study in China
	Sustainability (Switzerland)
	2020
	12
	3
	936

	110
	Liang et al.
	Exploring the new asp business model business circles oriented asp platform
	International Conference on Service Systems and Service Management
	2006
	1
	N/A
	488-494

	111
	Lin et al.
	Platform revenue strategy selection considering consumer group data privacy regulation
	Mathematics
	2021
	9
	22
	Não*

	112
	Liu et al.
	On the determinants of the business model of online ridehailing market
	ACM International Conference Proceeding Series
	2019
	N/A
	N/A
	1–10

	113
	Long & Van Waes
	When bike sharing business models go bad: incorporating responsibility into business model innovation
	Journal of Cleaner Production
	2021
	297
	N/A
	2904

	114
	Lygnerud & Nilsson
	Business model components to consider for ridesharing schemes in rural areas – results from four Swedish pilot projects
	Research in Transportation Business and Management
	2020
	40
	N/A
	100553

	115
	Lynch et al.
	Business model strategies: flexibility trade in low voltage distribution networks
	Entrepreneurship and Sustainability Issues
	2017
	5
	2
	272–282

	116
	Mancha & Gordon
	Multi-sided platform strategies for organizations: transforming the business model
	Journal of Business Strategy
	2021
	42
	3
	210–218

	117
	Mancha et al.
	Reorienting the sharing economy for social benefit: the nonprofit digital platform business model
	Social Responsibility Journal
	2021
	17
	6
	870–887

	118
	Markendahl et al.
	To connect idle capacity with users on business and digital platform aspects for sharing services
	CMI International Conference
	2019
	N/A
	N/A
	38-43

	119
	Mattila et al.
	Platform-based sustainable business models: Reducing food waste in food services
	International Journal of Entrepreneurship and Innovation Management
	2020
	24
	2–3
	139–156

	120
	Mhalla et al.
	Video-Sharing Apps Business Models: TikTok Case Study
	International Journal of Innovation and Technology Management
	2020
	17
	7
	1–25

	121
	Michelini et al.
	Uncovering the impact of food sharing platform business models: a theory of change approach
	British Food Journal
	2020
	122
	7
	2337–2359

	122
	Mitin et al.
	Innovation development of agroindustrial enterprises the use of a platform based business model
	IOP Conference Series: Materials Science and Engineering
	2019
	537
	4
	042020

	123
	Mody et al.
	Two-directional convergence of platform and pipeline business models
	Journal of Service Management
	2020
	31
	5
	949–971

	124
	Münzel et al.
	Carsharing business models in Germany: characteristics, success and future prospects
	Information Systems and e-Business Management
	2018
	16
	3
	533–563

	125
	Muzellec et al.
	Two-sided Internet platforms: A business model lifecycle perspective
	Industrial Marketing Management
	2015
	45
	N/A
	53–61

	126
	Nadir et al.
	A business model canvas for crowdfunding platform: case study of crowdfunding platforms in Malaysia
	Indonesian Journal of Electrical Engineering and Computer Science
	2020
	18
	3
	1442–1450

	127
	Nicaisse & Dufoulon
	Emerginov platform's business model based on revenue sharing
	International Conference on Intelligence in Next Generation Networks
	2010
	N/A
	N/A
	1–7

	128
	Ning & Yuan
	How blockchain impacts the supply chain finance platform business model reconfiguration
	International Journal of Logistics Research and Applications
	2021
	24
	5
	401–420

	129
	Nishino et al.
	Categorization and mechanism of platform-type product-service systems in manufacturing
	CIRP Annals - Manufacturing Technology
	2012
	61
	1
	391–394

	130
	Oganda et al.
	Blockchain Education Smart Courses of Massive Online Open Course Using Business Model Canvas
	International Conference on Cybernetics and Intelligent System
	2020
	N/A
	N/A
	1-6

	131
	Okano et al.
	The digital platform as digital innovation: a study from the perspective of dynamic capabilities
	International Journal of Innovation and Technology Management
	2022
	19
	3
	2140014  (1–23)

	132
	Okano et al.
	The case of BVSA: study of the use of digital business platforms to offer social services and sustainability
	Annual Conference of the International Association for Management of Technology
	2018
	N/A
	N/A
	1-16

	133
	Oncini et al.
	Towards food platforms? An analysis of online food provisioning services in Italy
	Geoforum
	2020
	114
	N/A
	172–181

	134
	Oppegaard
	Regulating flexibility: Uber’s platform as a technological work arrangement
	Nordic Journal of Working Life Studies
	2021
	11
	2
	23–42

	135
	Orefice & Nyarko
	Sustainable value creation in event ecosystems – a business models perspective
	Journal of Sustainable Tourism
	2020
	28
	12
	2057–2075

	136
	Orekhova
	Development of Multisided Platforms in the Context of New Industrialization
	International Scientific Conference on New Industrialization
	2019
	N/A
	N/A
	375-378

	137
	Ostapenko
	Creating a platform based business model in dental industry
	International Journal of Professional Business
	2018
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	23-31
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	Park et al.
	Customer entrepreneurship on digital platforms: challenges and solutions for platform business models
	Creativity and Innovation Management
	2021
	30
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	139
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	Redesigning the business model: from one-sided to multi-sided
	Journal of Business Strategy
	2017
	38
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	140
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	Towards business model and technical platform for the service oriented context aware mobile virtual communities
	IEEE Symposium on Computers and Communications
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	N/A
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	141
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	International Workshop on Software-intensive Business
	2018
	N/A
	N/A
	1–8

	142
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	Journal of Cleaner Production
	2018
	172
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	The Relevance of Digital Sharing Business Models for Sustainability
	ACM International Conference Proceeding Series
	2020
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	Tourism multi-sided platforms and the social innovation trajectory: the case of Airbnb
	Creativity and Innovation Management
	2021
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	145
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	Information Technology and Society Interaction and Interdependence
	2015
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	Qanbari et al.
	Open Government Data as a Service (GoDaaS): Big Data Platform for Mobile App Developers
	International Conference on Future Internet of Things and Cloud
	2015
	N/A
	N/A
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	147
	Qu et al.
	An asset value evaluation for docking finance lease problems in the peer-to-peer platform
	Journal of Business Economics and Management
	2021
	22
	4
	921–940

	148
	Ranerup et al.
	An analysis of business models in Public Service Platforms
	Government Information Quarterly
	2016
	33
	1
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	149
	Rensmann
	Two-sided cybermediary platforms the case of hotelde
	Americas Conference on Information Systems
	2012
	N/A
	N/A
	1–10

	150
	Reuter
	Hybrid business models in the sharing economy: the role of business model design for managing the environmental paradox
	Business Strategy and the Environment
	2021
	30
	4
	1739–1753

	151
	Ricart et al.
	Grassroots Resistance to Digital Platforms and Relational Business Model Design to Overcome It: A Conceptual Framework
	Strategy Science
	2020
	5
	3
	222–243

	152
	Rix et al.
	Typology of Digital Platforms in the Mechanical Engineering
	IEEE International Conference on Engineering, Technology and Innovation
	2020
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	N/A
	1–8

	153
	Rohn et al.
	Digital platform-based business models-an exploration of critical success factors
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