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Online Appendix A.1: Systematic literature review
To lay the groundwork for theorising value creation and appropriation in digital servitization (DS), this study employed a dual systematic literature review (SLR) that integratesinsights from two interrelated domains: (1) value creation and appropriation in DS, and (2) multi-actor dynamics in servitization settings. Following the PRISMA framework, the methodology ensures transparency, rigor, and reproducibility (Tranfield et al., 2003; Christofi et al., 2021). The two SLRs were conducted independently and subsequently consolidated into a unified database for the thematic analysis.
To systematically investigate the intersection of servitization, digital transformation, and value creation and appropriation within network settings, a comprehensive Boolean keyword search procedure was developed (see Table A1). To capture terminological variance across servitization, platform, and network studies, we used a disaggregated search strategy with 71 and 224 Boolean strings in the two SLRs respectively. These were later collapsed into thematic clusters during screening and coding.
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The first SLR focused on the mechanisms through which DS shapes value creation and appropriation (i.e., actors involved, type of value, value mechanisms, risks, and challenges). The second SLR investigated the role of multi-actor dynamics in DS. Searches were conducted via EBSCO, a database recognized for its extensive coverage of top-tier journals in marketing, business, and operations management (Webster and Watson, 2002). A comprehensive list of the keyword sets, and the two analytical processes are provided in the appendices in Table A1 and Figure A1.
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Figure A1. PRISMA process systematic literature review
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The literature selection process followed the PRISMA framework: In the identification stage, primary searches in EBSCO yielded 705 studies for SLR 1, and 297 for SLR 2, supplemented by secondary searches such as backward snowballing, which entailed the examination of reference lists of selected articles to identify additional relevant studies, while forward snowballing tracked subsequent citations of key publications to ensure the inclusion of emerging literature (Wohlin, 2014). This iterative process enhanced the comprehensiveness of the dataset and mitigated the risk of omitting pertinent studies due to terminological variations or indexing limitations.
During the screening stage, the titles and abstracts of the studies were reviewed. Duplicate records and studies that did not meet predefined inclusion criteria were eliminated. The initial inclusion criteria for SLR 1 were: first, explicit examination of servitization in a business-to-business (B2B) context; publication written in English and published in peer-reviewed academic journals (excluding conference papers, book chapters, and dissertations). Studies were thus excluded if they focused on consumer markets (e.g., B2C e-commerce). In a similar manner, SLR 2 incorporated studies that addressed multi-actor dynamics in DS. Second, only studies that focused on the role of inter-organizational relationships and networks in value co-creation through DS were included. 
In the eligibility stage for both SLRs, full-text reviews were conducted. Articles were excluded if they were not relevant to DS (e.g., articles focusing solely on specific digital technologies or digital business model transformations). Furthermore, among the articles on DS we excluded those that did not provide either empirical or conceptual contributions related to value creation or value appropriation. Finally, the quality of each study was assessed based on its journal ranking in the AJG 2024 list. While our primary inclusion relied on AJG 3 or better ranking, we manually included key domain-relevant journals not ranked in AJG 3 (e.g. Journal of Service Management, Journal of Business & Industrial Marketing) due to their substantive relevance and citation frequency in the field, and based on the suggestions of experienced researchers in the field. This procedure resulted in a final dataset of 242 eligible articles, combined from 168 articles for SLR 1, and 74 for SLR 2. This dataset served as the foundation for the subsequent thematic analysis. 
Online Appendix A.2: Data analysis and integration
Thematic analysis was employed to systematically identify, analyze, and interpret patterns within the literature, providing a structured yet flexible approach to uncovering emerging themes and gaps. Recognized as a rigorous method for synthesizing qualitative data in systematic reviews, thematic analysis allows for the organization, identification, and interpretation of patterns across a dataset (Braun and Clarke, 2006; Nowell et al., 2017). This method was chosen for its ability to integrate diverse studies, facilitating the identification of underlying themes and conceptual gaps that require further exploration.
The analysis began with a familiarization with the dataset, followed by generating initial codes, identifying and refining themes, and the final synthesis of findings (Braun and Clarke, 2006). The coding process was guided by a codebook, the structure of which ensured consistency and reliability in data categorization (MacQueen et al., 1998). The development of the codebook entailed the delineation of pertinent themes in accordance with the research objectives, the incorporation of explicit definitions, coding rules, and illustrative examples to guide coders (Guest et al., 2012). To enhance intercoder reliability, three coders independently assessed 20% of the selected studies in both SLRs, and engaged in investigator triangulation (Nowell et al., 2017). The percentage agreement across all coded segments was calculated, resulting in an overall agreement of 85%, which exceeds the recommended threshold for qualitative research (Lombard et al., 2002; Campbell et al., 2013). To ensure methodological rigor, a consensus-based approach was adopted to reconcile discrepancies in coding (MacQueen et al., 1998). Discrepancies and resolutions were systematically documented in reconciliation meetings, ensuring transparency of, and learning within, the coding process (Harry et al., 2005).
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The interpretation of findings followed a synthesis process, which allowed for the identification of recurring themes and theoretical gaps within the literature. Thematic patterns were systematically assessed to ensure coherence in understanding how DS influences value creation and appropriation. This process involved iterative cross-referencing between identified themes and the broader conceptual landscape of servitization, ensuring consistency and validity in the thematic interpretations. By systematically integrating and critically assessing the extant literature, the two SLRs identify key research gaps and provide a basis for the conceptual advancements of DS and its different value contexts and applications.

	BOOLEAN COMBINATIONS OF KEYWORDS STRINGS FOR SLR 1
	BOOLEAN COMBINATIONS OF KEYWORDS STRINGS FOR SLR 2

	(b2b) and (digital) and (servitization or servitisation or service infusion)
	(serviti*ation) OR (digital serviti*ation) OR (service infusion) and (multiactor)

	(b2b) and (digital) and (servitization or servitisation or service infusion) and (value)
	(serviti*ation) OR (digital serviti*ation) OR (service infusion) and (multiactor) and (b2b)

	(b2b) and (digital) and (servitization or servitisation or service infusion) and (typology or types or classification)
	(serviti*ation) OR (digital serviti*ation) OR (service infusion) and (multiactor) and (business-to-business)

	(b2b) and (digital) and (servitization or servitisation or service infusion) and (value network)
	(serviti*ation) OR (digital serviti*ation) OR (service infusion) and (multiactor) and (platform) and (b2b)

	(b2b) and (digital) and (servitization or servitisation or service infusion) and (value creation)
	(serviti*ation) OR (digital serviti*ation) OR (service infusion) and (multiactor) and (platform) and (business-to-business)

	(digital) and (servitization or servitisation or service infusion) and (aggregated value)
	(serviti*ation) OR (digital serviti*ation) OR (service infusion) and (multiactor) and (digital*platform) and (b2b)

	(inter*organi*ational relationships) and (digital) and (servitization or servitisation or service infusion)
	(serviti*ation) OR (digital serviti*ation) OR (service infusion) and (multiactor) and (digital*platform) and (business-to-business)

	(inter*organi*ational relationships) and (digital) and (servitization or servitisation or service infusion) and (value)
	(serviti*ation) OR (digital serviti*ation) OR (service infusion) and (net)t

	(inter*organi*ational relationships) and (digital) and (servitization or servitisation or service infusion) and (typology or types or classification)
	(serviti*ation) OR (digital serviti*ation) OR (service infusion) and (net) and (b2b)

	(inter*organi*ational relationships) and (servitization or servitisation or service infusion)
	(serviti*ation) OR (digital serviti*ation) OR (service infusion) and (net) and (business-to-business)

	(servitization or servitisation or service infusion) and (value creation)
	(serviti*ation) OR (digital serviti*ation) OR (service infusion) and (net) and (platform) and (b2b)

	(b2b) and (servitization or servitisation or service infusion)
	(serviti*ation) OR (digital serviti*ation) OR (service infusion) and (net) and (platform) and (business-to-business)

	(b2b) and (servitization or servitisation or service infusion) and (value)
	(serviti*ation) OR (digital serviti*ation) OR (service infusion) and (net) and (digital*platform) and (b2b)

	(b2b) and (servitization or servitisation or service infusion) and (typology or types or classification)
	(serviti*ation) OR (digital serviti*ation) OR (service infusion) and (net) and (digital*platform) and (business-to-business)

	(b2b) and (servitization or servitisation or service infusion) and (value creation)
	(serviti*ation) OR (digital serviti*ation) OR (service infusion) and (network)

	(b2b) and (servitization or servitisation or service infusion) and (value network)
	(serviti*ation) OR (digital serviti*ation) OR (service infusion) and (network) and (b2b)

	(servitization or servitisation or service infusion) and (aggregated value)
	(serviti*ation) OR (digital serviti*ation) OR (service infusion) and (network) and (business-to-business)

	(inter*organi*ational relationships) and (servitization or servitisation or service infusion) and (value network)
	(serviti*ation) OR (digital serviti*ation) OR (service infusion) and (network) and (platform) and (b2b)

	(b2b) and (hybrid offering)
	(serviti*ation) OR (digital serviti*ation) OR (service infusion) and (network) and (platform) and (business-to-business)

	(b2b) and (hybrid offering) and (typology or types or classification)
	(serviti*ation) OR (digital serviti*ation) OR (service infusion) and (network) and (digital*platform) and (b2b)

	(b2b) and (hybrid offering) and (value)
	(serviti*ation) OR (digital serviti*ation) OR (service infusion) and (network) and (digital*platform) and (business-to-business)

	(b2b) and (hybrid offering) and (value creation)
	(serviti*ation) OR (digital serviti*ation) OR (service infusion) and (ecosystems)

	(hybrid offering) and (value creation)
	(serviti*ation) OR (digital serviti*ation) OR (service infusion) and (ecosystems) and (b2b)

	(hybrid offering) and (aggregated value)
	(serviti*ation) OR (digital serviti*ation) OR (service infusion) and (ecosystems) and (business-to-business)

	(hybrid offering) and (value network)
	(serviti*ation) OR (digital serviti*ation) OR (service infusion) and (ecosystems) and (platform) and (b2b)

	(inter*organi*ational relationships) and (hybrid offering)
	(serviti*ation) OR (digital serviti*ation) OR (service infusion) and (ecosystems) and (platform) and (business-to-business)

	(inter*organi*ational relationships) and (hybrid offering) and (value)
	(serviti*ation) OR (digital serviti*ation) OR (service infusion) and (ecosystems) and (digital*platform) and (b2b)

	(inter*organi*ational relationships) and (hybrid offering) and (typology or types or classification): 0 (search in all fields)
	(serviti*ation) OR (digital serviti*ation) OR (service infusion) and (ecosystems) and (digital*platform) and (business-to-business)

	(inter*organi*ational relationships) and (hybrid offering) and (value network)
	(hybrid solutions) OR (hybrid offerings) OR product service system) and (multiactor)

	(business relationships) and (digital) and (servitization or servitisation or service infusion)
	(hybrid solutions) OR (hybrid offerings) OR product service system) and (multiactor) and (b2b)

	(business relationships) and (digital) and (servitization or servitisation or service infusion) and (value)
	(hybrid solutions) OR (hybrid offerings) OR product service system) and (multiactor) and (business-to-business)

	(business relationships) and (digital) and (servitization or servitisation or service infusion) and (typology or types or classification)
	(hybrid solutions) OR (hybrid offerings) OR product service system) and (multiactor) and (platform) and (b2b)

	(business relationships) and (servitization or servitisation or service infusion)
	(hybrid solutions) OR (hybrid offerings) OR product service system) and (multiactor) and (platform) and (business-to-business)

	(business relationships) and (servitization or servitisation or service infusion) and (value)
	(hybrid solutions) OR (hybrid offerings) OR product service system) and (multiactor) and (digital*platform) and (b2b)

	(business relationships) and (servitization or servitisation or service infusion) and (typology or types or classification)
	(hybrid solutions) OR (hybrid offerings) OR product service system) and (multiactor) and (digital*platform) and (business-to-business)

	(business relationships) and (servitization or servitisation or service infusion) and (value network)
	(hybrid solutions) OR (hybrid offerings) OR product service system) and (net)

	(business relationships) and (hybrid offering)
	(hybrid solutions) OR (hybrid offerings) OR product service system) and (net) and (b2b)

	(business relationships) and (hybrid offering) and (value)
	(hybrid solutions) OR (hybrid offerings) OR product service system) and (net) and (business-to-business)

	(business relationships) and (hybrid offering) and (typology or types or classification)
	(hybrid solutions) OR (hybrid offerings) OR product service system) and (net) and (platform) and (b2b)

	(business relationships) and (hybrid offering) and (value network)
	(hybrid solutions) OR (hybrid offerings) OR product service system) and (net) and (platform) and (business-to-business)

	(business relationships) and (hybrid offering) and (value creation)
	(hybrid solutions) OR (hybrid offerings) OR product service system) and (net) and (digital*platform*) and (b2b)

	(business relationships) and (hybrid solution)
	(hybrid solutions) OR (hybrid offerings) OR product service system) and (net) and (digital*platform) and business-to-business*

	(business relationships) and (hybrid solution) and (value)
	(hybrid solutions) OR (hybrid offerings) OR product service system) and (network)

	(business relationships) and (hybrid solution) and (typology or types or classification)
	(hybrid solutions) OR (hybrid offerings) OR product service system) and (network) and (b2b)

	(business relationships) and (hybrid solution) and (value network)
	(hybrid solutions) OR (hybrid offerings) OR product service system) and (network) and (business-to-business)

	(business relationships) and (hybrid solution) and (value creation)
	(hybrid solutions) OR (hybrid offerings) OR product service system) and (network) and (platform) and (b2b)

	(business relationships) and (product service system)
	(hybrid solutions) OR (hybrid offerings) OR product service system) and (network) and (platform) and (business-to-business)

	(business relationships) and (product service system) and (value)
	(hybrid solutions) OR (hybrid offerings) OR product service system) and (network) and (digital*platform) and (b2b)

	(business relationships) and (product service system) and (typology or types or classification)
	(hybrid solutions) OR (hybrid offerings) OR product service system) and (network)and (digital*platform) and (business-to-business)

	(business relationships) and (product service system) and (value network)
	(hybrid solutions) OR (hybrid offerings) OR product service system) and (ecosystems)

	(b2b) and (hybrid solution)
	(hybrid solutions) OR (hybrid offerings) OR product service system) and (ecosystems) and (b2b)

	(b2b) and (hybrid solution) and (value)
	(hybrid solutions) OR (hybrid offerings) OR product service system) and (ecosystems) and (business-to-business)

	(b2b) and (hybrid solution) and (value network)
	(hybrid solutions) OR (hybrid offerings) OR product service system) and (ecosystems) and (platform) and (b2b)

	(b2b) and (hybrid solution) and (value creation)
	(hybrid solutions) OR (hybrid offerings) OR product service system) and (ecosystems) and (platform) and (business-to-business)

	(b2b) and (hybrid solution) and (typology or types or classification)
	(hybrid solutions) OR (hybrid offerings) OR product service system) and (ecosystems) and (digital*platform) and (b2b)

	(b2b) and (product service system)
	(hybrid solutions) OR (hybrid offerings) OR product service system) and (ecosystems) and (digital*platform) and (business-to-business)

	(b2b) and (product service system) and (value)
	

	(b2b) and (product service system) and (typology or types or classification)
	

	(b2b) and (product service system) and (value network)
	

	(b2b) and (product service system) and (value creation)
	

	(inter*organi*ational relationships) and (product service system)
	

	(inter*organi*ational relationships) and (product service system) and (value)
	

	(inter*organi*ational relationships) and (product service system) and (value creation)
	

	(inter*organi*ational relationships) and (product service system) and (value network)
	

	(inter*organi*ational relationships) and (product service system) and (typology or types or classification)
	

	(product service system) and (typology or types or classification)
	

	(inter*organi*ational relationships) and (hybrid solution)
	

	(inter*organi*ational relationships) and (hybrid solution) and (value)
	

	(inter*organi*ational relationships) and (hybrid solution) and (value network)
	

	(inter*organi*ational relationships) and (hybrid solution) and (value creation)
	

	(inter*organi*ational relationships) and (hybrid solution) and (typology or types or classification)
	


Table A.1. List of Boolean combinations of keywords strings for systematic literature reviews in EBSCO
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