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Abstract

Purpose — Small businesses are facing evolving environments, with a resulting need to shift their
traditional approaches toward new business models (BMs). Many face difficulties within this transition
process due to their specific resource constraints. Based on this, incremental changes to the BM — business
model transition (BMT) — are proposed as comprising a suitable framework for entrepreneurial small
businesses.

Design/methodology/approach — This study conducts a systematic literature review (SLR) to cover a broad
range of relevant literature within a final sample of 89 articles. The SLR method was chosen to integrate
research in a systematic, transparent and reproducible way. For qualitative analysis and framework
derivation, the study draws on a thematic ontological analysis.

Findings — The broad search criteria, focusing on BM, incremental BM changes and small businesses, pave
the way for a comprehensive overview of multiple research streams of BM concepts (e.g. digital and sustainable
BM). The main contribution of this work is the resulting holistic BMT framework, comprising the main parts
BM innovation, external antecedents (transition of environment, entrepreneurial ecosystem), internal
antecedents (dynamic capabilities, entrepreneurial orientation, resilience, strategy) and output (firm
performance).

Practical implications — The framework provides guidance for entrepreneurs and entrepreneurial
managers to implement and complete BMT in small businesses. Furthermore, the presented paper sets a
future research agenda focusing on small businesses structured according to the derived framework.
Originality/value — This study provides the first SLR of existing BM concepts with a small-business specific
perspective on BMI and a focus on various incremental BM changes.

Keywords Small businesses, Business model, Transition, Innovation, Reconfiguration
Paper type Literature review

Introduction

Small businesses struggle to innovate their business models (BMs) within evolving business

environments (Visnjic ef al., 2022). To conceptualize this phenomenon, scholars focus on BM

and particularly on business model innovation (BMI), which has led to an exponential growth

in existing literature (Heikkila et al, 2018; Bouwman ef al, 2019). However, an integrated

framework, combining resource constraints of small businesses and a systematic overview of

the comprehensive body of BM and BMI literature, remains absent (Clauss et al, 2020). ‘
Accordingly, the presented study provides a broad literature overview, derives an integrated l
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JSBED business model transition (BMT) framework, and sets a versatile future research agenda for
313 subsequent scholars.
’ Small businesses are a heterogeneous group of companies and represent a majority of
businesses in various economies (Dorr et al, 2023; Murphy, 2023). They possess own
characteristics in both positive (e.g. agility) and negative ways (e.g. limited resources)
(Arbussa et al., 2017; Miller et al., 2021). On one hand, organizations and small businesses in
A74 particular need to focus on existing products to maintain their existing revenues (Weiss and

Kanbach, 2023). New entrants and specialized niche players can adopt changes swiftly, or
establish completely new organizational structures and BMs by founding new companies
(Wainstein and Bumpus, 2016). On the other hand, from an internal company perspective,
increasing internal complexity causes inefficiencies in many cases (Visnjic et al., 2022). A risk
of missing new business opportunities exists, due to a lack of priorities. Addressing this is
vital for small businesses due to high competition and a lack of financial and human
resources (Andersen et al, 2022; Clauss et al., 2020).

Furthermore, these considerations are vital for both practitioners and scholars, as changes
within established organizational structures in existing small businesses are in many cases
unsuccessful, whereas entrepreneurs who adjust BM are more likely to be successful (Teece,
2010). Entrepreneurial small businesses have specific capabilities to implement and complete
BMT in evolving environments (Roaldsen, 2014) and rely on the skills, cognitive-mindset and
capabilities of entrepreneurial managers (Miller et al, 2021). The arising focus of the
presented study is theoretical and practical research on BMT, with a focus on incremental BM
changes in entrepreneurial small businesses (Clauss et al., 2020).

BMI has become an essential aspect of the academic discussion of BM in recent years.
Digitalization and digital transformation have both generated interest among academics
(Kraus et al., 2022b; Aloulou et al., 2023; Da Guimaraes et al., 2023). Again, only a limited
number of studies have focused on small businesses’ inherent capabilities and
entrepreneurial aspects. Researchers state the needs for BM changes in swiftly
evolving markets against the background of digitalization (Kraus et al., 2022b; Brekke
et al., 2023), disruptive technology innovations (Antonio and Kanbach, 2023), and
exogenous shocks (Akpan et al., 2022). Research gaps have been defined as absent
implementation paths for small businesses regarding BMI (Heikkild et al, 2018;
Bouwman et al., 2019) and the need to identify BMI types — radical vs incremental —
regarding opportunity recognition (Huang et al., 2013).

The derived body of BMI literature represents a core concept of the resulting holistic BMT
framework, which is influenced by internal and external antecedents. Dynamic capabilities
(DC) represent a core concept of internal antecedents to achieve BMI. Within the current
study, DC are defined as sensing, seizing, and transforming (Teece, 2018). Strategy
(Khanagha et al.,, 2014), strategy agility (Zahoor et al., 2022), and performance implications of
strategy—BM alignment patterns (Chereau and Meschi, 2019) represent further internal
antecedents. Other scholars have focused on resilience as an internal antecedent to overcome
exogenous shocks, such as the COVID-19 pandemic (Akpan et al.,, 2022; Dewald and Bowen,
2010). External antecedents consist of environmental transition influences (digitalization,
sustainability, internationalization) and resulting changes in the entrepreneurial ecosystem
(customer, supplier, alliance partner and competitor). Another research stream sheds light on
BM, BMI, and influence on firm performance as an output (Bouwman et al, 2019; Cucculelli
and Bettinelli, 2015; Pucci et al., 2017). The derived BMT framework aims to build bridges for
these mostly separated research streams and provide guidance for subsequent scholars
(Fernandes and Ferreira, 2022).

The first integrated research approaches regarding BMT have focused mainly on
sustainability and researchers describe transition primarily as a societal shift (Bidmon
and Knab, 2018). The literature on BMT is fragmented, and scholars have derived
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multiple findings in different research domains. This has led to mostly separated Bysiness model
research on BM, BMI, external and internal antecedents, and firm performance. A broad transition in
body of literature exists regarding each domain, but an integrated approach has not yet

been conducted, and a small business focus is absent. The present study shows that BMT . small
is part of the discussed research streams and is situated at the intersection of these businesses
discussions.

The arising research question is: How can the existing literature on BM and BMI concepts A75

be integrated into a holistic BMT framework for entrepreneurial small businesses?

Business model concepts and small businesses

BMs have comprised a prominent research focus during the past decades (Zott and Amit,
2010; Teece, 2018) and related scholarly discussions remain ongoing (Assefa et al., 2022;
Karmeni et al., 2022). The definitions focus on the different aspects of BMs and related
theories (Bocken ef al., 2014). As Teece (2018) points out, almost as many definitions of a
BM exist as there are BMs. The current study follows the definition of Teece (2018) and
defines a BM by three main elements: value proposition; value creation and delivery; and
value capture. In so doing, the current study focuses on the value perspective of the BM.

Zott and Amit (2010) have elaborated common themes of BM research with an activity
system perspective. In addition, Zott et al. (2011) have identified such research streams as BM
for e-business; BM and strategy; and BM and innovation and technology management. All of
these themes are also highlighted within the literature funnel of the current study, and new
emerging themes such as resilience due to external shocks (e.g. the COVID-19 pandemic) and
sustainability have been included in the BMT framework. The authors describe BM design as
a key decision point for entrepreneurs of new companies and highlight BM reconfiguration as
an even more difficult task. This is especially applicable to existing small businesses, due to
inertia and resistance to change (Zott and Amit, 2010).

The research on existing BM concepts, BM change, and impact on competitive advantage
with a focus on small businesses remains fragmented (Clauss et al., 2020; Breier et al.,, 2021;
Randhawa et al, 2021). Current research taking the small businesses perspective is clustered
in silos, and characterized by lacks of definition clarity and common frameworks (Miller et al,
2021). First, special issues in leading academic journals have contributed to the advancement
of small business and entrepreneurship literature (Miller et al, 2021; Kraus ef al, 2021).
In addition, a call has been put forth to import theories from other domains to the
entrepreneurship and small business research (Murphy, 2022). In response to this call, the
presented study provides a holistic overview of BM concepts within small-business-specific
literature.

One approach in the body of literature the current study reviews is dynamic BM, which is
described as a lean strategy design tool to innovate small businesses BM (Cosenz and Bivona,
2021). In addition, the BM canvas framework of Osterwalder and Pigneur (2010) has been
incorporated by various scholars as an easily accessible concept for small businesses
(Kozlowski et al, 2018; Heikkila et al., 2018; Garcia-Muina et al, 2020). This suggests that
pragmatic approaches and tools are promising for future scholars and practitioners in small
businesses.

In summary, the research on BM is broad, and in some research streams is well
established. Small-business specific research is growing, but remains conducted in silos, and
is thus in an immature state. The BMT framework which the current paper provides is
expected to help subsequent scholars to orient and gain a comprehensive overview of the
main research streams, including BMI regarding digital, sustainable, and international BMs;
external antecedents (e.g. entrepreneurial ecosystem); and internal antecedents (e.g. dynamic
capabilities).
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JSBED Research methodology
31.3 The current study conducts a systematic literature review (SLR), adopting the guidelines for

’ literature reviews in management and entrepreneurship research by Tranfield et al (2003),
Kraus et al. (2020, 2021), and Kraus et al. (2022a). For qualitative analysis and framework
derivation, we use a thematic ontological analysis, applying the thematic analysis method of
Braun and Clarke (2006) and the ontology-development method of Noy and McGuinness
(2001), following Jones et al (2011).

To conduct a systematic, transparent, and reproducible review of the existing literature,
and to achieve a well-scoped and well-structured SLR, an inductive reasoning approach has
been followed. In addition, study criteria from the SLR procedure have been extracted and
adapted (Kraus et al.,, 2022a; Baltazar et al., 2023). The aim is to provide an overview of current
knowledge (Kraus ef al, 2022a) and established methodologies to identify the latest
developments (Snyder, 2019). Furthermore, the current study aims to add an integrated
conceptual approach to BMT into the academic discussion (Kraus ef al, 2021).

Initially, the search term “business model” and related abbreviations were included, as the
focus of the presented study are theoretical BM concepts. As secondary search terms, “small
enterprises” and “small businesses” with abbreviations were included. This represents the
study focus on the heterogenous group of small businesses. As additional search terms,
various incremental BM changes were defined (e.g. reconfiguration). To define these terms,
an iterative process was chosen, and an initial non-systematic literature review was
conducted. In addition, author-provided keywords from the relevant articles were analyzed.
The resulting search terms on incremental BM changes were included, until, with 15 selected
search terms, a saturation of additional articles was reached (Sauer and Seuring, 2023).

The goal of this approach was to cover a broad range of literature and research fields, to
identify the research discussion regarding BMT in different fields and understand the
associated factors and contexts (Kraus ef al, 2021).

To obtain high-quality results and improve understanding, Figure 1 shows the detailed
research protocol of the SLR and the resulting number of articles identified.

Multiple literature databases have been used to enhance the quality of the funnel (Kraus
et al., 2020, 2022a). Web of Science and EBSCO Discovery Service (e.g. Business Source
Ultimate, Science Direct) have been searched, and specific terms have been utilized to search
titles, abstracts, and author-provided keywords, as prior scholars have suggested (Kraus
et al., 2022a; Sauer and Seuring, 2023). The search terms were transformed in search criteria
and customized accordingly for each database. The funnel was restricted to English-
language articles with publication dates prior to May 31, 2023 (Web of Science) and June 30,
2023 (Business Source Ultimate, Science Direct).

A systematic review of articles in high-quality business and management journals was
selected as the foundation of the dataset. According to the suggested methodology of prior
scholars, first-level inclusion criteria were defined (Kraus ef al., 2020, 2022a); these criteria
were based on different journal rankings. Next, a conversion table of these rankings provided
by a preceding study was applied (Kraus et al., 2020).

As the second-level inclusion criteria, the abstracts of the remaining 465 articles were read
and categorized. Articles not including the BM or small-business foci were excluded; for
example, those where scholars only mentioned BM or small business in the abstracts, but the
specific research focus was absent. A funnel of 118 articles was thereby identified for further
analysis.

After reading the full articles, 89 articles remained in the final sample. The main exclusion
criteria were again those articles from which the BM and small business foci were absent; in
addition, articles for which full text was not available were excluded.

The current study uses a thematic ontological analysis. The thematic analysis method
was used to detect and analyze patterns within the final sample (Braun and Clarke, 2006). The

476
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Business model
Databases transition in

Web of Science Core Collection, EBSCO Discovery Service (e.g., Business Source Ultimate), Science Direct Small

— businesses

Search criteria

477

(TS = (“Business model*”) OR TS = (“BM*”) OR TS = (“*BM”)) AND (TS = (trans*) OR TS = (adopt*) OR
TS = (convers*) OR TS = (renew*) OR TS = (evolut*) OR TS = (design config*) OR TS = (redesign*) OR
TS = (reconfig*) OR TS = (redefin*) OR TS = (shift) OR TS = (evolv¥) OR TS = (chang*) OR TS = (modif*) OR

TS = (adjust*)) AND (TS = (SME*) OR TS = (SMB*) OR TS = (“Small Enterprise*””) OR TS = (“Small
Business*”))

Search term appeared in title, abstract or author-provided keywords

Published in English

n=4.577
n=23.821 (n="756 duplicates removed)

First level inclusion criteria

VHB JOURQUAL > CORABS > 20RIJCR > 1.5

n =465

Second level inclusion criteria

abstract review

n=118

Third level inclusion criteria

article review
e Figure 1.

| n=289 | Systematic literature
review — research
protocol

Source(s): Author’s own creation

ontological analysis method was incorporated to define and subsequently group classes (Noy
and McGuinness, 2001).

Thematic ontological analysis is an approach within the content analysis method, which
produces valid and replicable conclusions from the texts based on the context (Anggadwita
et al., 2023). This method is recommended within the aforementioned guidelines for literature
reviews in the management and entrepreneurship domains (Kraus et al, 2022a).
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JSBED The thematic coding was conducted by inductively deriving themes via a manual coding

31.3 process (Braun and Clarke, 2006). The articles were inductively read and reread to identify

’ consistent patterns and concordant themes within the derived literature, utilizing a highly
iterative process to ensure consistency (Andreini et al., 2020; Da Guimaraes et al., 2023).

To identify concordant themes within the final sample, each article’s main focus and

thematic names were assigned (Jones ef al,, 2011). The articles, abstracts, key words, and main

A78 foci were then reread and the thematic names refined. To create an ontological organization in

alignment with the ontology-development method (Noy and McGuinness, 2001), the thematic

names were ranked for each article. The first-ranked thematic names were then grouped by

similarity into second-order themes (Jones et al, 2011). Based on this grouping, the main first-

order themes of BMI and business model concepts (digital BM, sustainable or circular BV,

and international BM) in small businesses were then derived. In addition, the first-order

themes of internal antecedents, external antecedents, and output were classified based on the

framework of Foss and Saebi (2017). These first- and second-order themes were then

integrated into the evolving framework.

Results

Business model transition framework

Figure 2 depicts the holistic BMT framework resulting from the conducted systematic review
of the literature and the thematic ontological analysis. The framework provides a
comprehensive outline of the different theoretical models to examine the BMs of
entrepreneurial small businesses.

To study BMT, scholars have primarily conducted research within the concept of BML
Here, BM reconfiguration is a well-established and researched theory, although only a few
contributions focus on small businesses (Clauss ef al,, 2020). Another research stream in the
funnel comprises BM concepts (digital BM, sustainable or circular BM, international BM) that
arise due to environmental transitions, among the external antecedents. Dynamic capabilities

Transition of environment Entrepreneurial ecosystem
External o s . .
(digitalization, sustainability, (customer, supplier, alliance
antecedents . . A .
internationalization) partner, competitors)
v
Output

Business Digital BM

del
ﬁ.:losation BM e BM i Firm
. design reconfiguration Sustainable BM | |- ™| perfor-
in small

. - mance
businesses International BM

Internal Dynamic Entrepreneurial
antecedents | capabilities orientation

Resilience Strategy

Figure 2.
Business model
transition framework

Source(s): Author’s own creation
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represent the main theoretical model within the internal antecedents of small businesses. Business model
Further scholars have concentrated on the intersections of relevant theories (e.g. BMI and DC transition in
in small businesses) and several empirical studies in the funnel have explored the impact of

these concepts on the firm performance. . small
businesses

External antecedents

Regarding external antecedents, scholars have examined environmental transitions and 479

resulting BM changes related to sustainable BMs (Bidmon and Knab, 2018). Another
theoretical model is the combination of BM theory with sociotechnical transitions (Wainstein
and Bumpus, 2016). These scholars argue that entrepreneurs should adjust their BMs due to
long-term evolution in their environments. In addition to sustainability, scholars have
elaborated digitalization and internationalization. These major longitudinal shifts in the
environment exert various influences on the BMs of small businesses.

The scholarly discussion of external antecedents highlights the entrepreneurial
ecosystem (EE) of small businesses, with stakeholders, new and changing cooperations
and alliances (Mishra et al, 2021). Core topics include alliances as effective strategy for
telecommunications companies (Emami ef al.,, 2022), domestic strategic alliances (Kohtaméki
et al, 2023), and international strategic alliances (Oliveira ef al, 2023). The identified
discussion is underlined by recent contributions with a focus on the relationship between
entrepreneurial ecosystems and digital transformation (Da Guimaraes et al, 2023). These
external antecedents exert major impacts on small businesses and increase the pressure to
reconfigure their traditional BMs. Most of these trends are evolutionary; therefore, making
incremental changes to the BM offers a suitable pathway for small businesses.

Internal antecedents
Another research stream comprises internal antecedents, within which various
entrepreneurial characteristics of small businesses have been identified as enablers of
BMT. One focus identified is resilience of small businesses to change their BMs after
exogenous shocks (Dewald and Bowen, 2010), such as the recent COVID-19 pandemic (Fath
et al., 2021). Resilience in this context is defined as the capability of existing small businesses
to detect threats and seize opportunities (Assefa et al.,, 2022; Corvello et al., 2022; Khurana
et al., 2022; Matarazzo et al., 2021). Scholars argue that crisis responses begin with individual
resilience as the first step, and a firm strategy is built upon in the second step (Waehning et al,
2023). The derived results show positive effects of DC on firm performance both before and
during the COVID-19 pandemic (Dejardin ef al, 2023).

Entrepreneurial orientation (EO) is another focal area within the discourse. EO is ascribed
a crucial role as mediator and enabler for small businesses to see crises as opportunities
rather than threats (Penco et al.,, 2023). Abrupt modifications of EO increase the risk of firm
failure (Gali et al., 2023). Conversely, incremental BM changes decrease this risk. Moreover,
trustworthy leadership can lead to flexibility and competitive advantage during exogenous
shocks (Hosseini and Ferreira, 2023). For entrepreneurs in small businesses, individual
resilience, entrepreneurial orientation, and leadership play vital roles (Murphy, 2023;
Chatterjee et al., 2023) and these internal antecedents are preconditions for successful BMT.
Furthermore, a positive effect of networks on the relationship of entrepreneurial orientation
and performance has been derived, and a network focus for BM is recommended by the same
scholars (Ferreira et al, 2013). These network and entrepreneurial orientation foci represent a
combination of external and internal antecedents and are crucial to implementing
incremental changes in BMs for small businesses.

Within the internal antecedents, DCs comprise a key concept. In the current study, DC is
defined as the capacities to sense, seize, and transform (Teece, 2018). Further research points
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JSBED out the interplay among the sensing, seizing, and transforming dimensions (Leemann et al.,

313 2021; Leemann and Kanbach, 2022). A combination of the underlying market orientation and

’ DC leads to BM archetypes of market-driving, market-driven, and ambidextrous BMs.

Ambidexterity plays a vital role for small businesses, as scarce resources need to be utilized in

novel combinations. BM redesign is highlighted as a key activity for existing small

businesses, but continues to be defined as a remaining research gap (Randhawa et al, 2021).

480 Small businesses make use of entrepreneurial skills as a dynamic managerial capability,

rather than as a DC development at the organizational level as their large counterparts do

(Frank et al, 2017). In this area, different resulting small-business-specific DC were

uncovered. Further authors have identified adaptive practices (e.g. continuous learning and

process improvement) as influencing factors of DC (Quansah et al, 2022). Furthermore,

various articles in the funnel have defined DC as facilitators of digital transformation

(Matarazzo et al., 2021). Additional scholars have investigated how family-owned firms
handle digital transformation (Soluk and Kammerlande, 2020).

Business model innovation in small businesses

BMI consists of two activities: business model design (BMD) and business model
reconfiguration (BMR) (Massa and Tucci, 2013). BMD relates to the design of initial BMs for
newly formed businesses and is not the main focus of the current study. BMR consists of the
reconfiguration of existing BMs and is hence crucial to existing small businesses. Scholars have
argued BMI is ideal for overcoming challenges via innovating the very core of a firm (Kraus
et al, 2022c). BMR relates to the reconfiguration of existing BMs rather than their initial
implementation (Massa and Tucci, 2013). Researchers have described BMR as comprising more
nuanced types of BMI; during a BMR, a radical new BM does not necessarily result (Clauss ef al,
2020). The resulting change to the BM can be categorized with various degrees of novelty
(Massa and Tucci, 2013) and degrees of innovativeness (Clauss et al, 2020). BMR is further
defined as an especially important management approach for entrepreneurs and managers in
small businesses. Fjeldstad and Snow (2018) focus on BMI as improvements to and introduction
of new BMs. Scholars have also examined BMI as a facilitator among exploration, exploitation,
and creative human capital; their findings indicate creativity and entrepreneurial alertness of
employees have a moderating effect on BMI (Karmeni et al, 2022). In summary, the different
BMI streams in the literature are broad, and unified definitions for small businesses remain in an
early stage. BMR, as a more nuanced type of BMI, incorporates resource boundaries and the
resulting bricolage among small businesses. BMR should therefore be a focus of future research,
and merits combination with further research streams examining small businesses.

BMI and dynamic capabilities are one such additional promising research stream. Within
this debate, theoretical models and frameworks for small businesses have been derived.
Scholars depict a comprehensive framework regarding strategic agility for small businesses
with a DC perspective (Arbussa ef al., 2017). Liu and Yu (2021) have developed a processual
model for business model adaption (BMA) using a DC lens. Bitetti and Gibbert (2022) identify
four sensing capabilities — responding, overturning, anticipating, dribbling (ROAD) —
involved in initiating BMI processes. Further researchers have analyzed BMI through DC
in small- and medium-sized family enterprises; findings of empirical studies in this area show
a positive link between seizing capabilities and value creation (Huang and Ichikohyji, 2022).
Furthermore, research has identified drivers for BMI and spotlighted the role of DC. Findings
indicate small-business-specific DCs enable BMI with an entrepreneurial focus (Roaldsen,
2014). In addition, various scholars have indicated a positive influence of DC on BMI among
small businesses, and developed frameworks (e.g. BMA, ROAD) for small businesses.

Within the academic discussion, exaptation and underlying DC are defined as key to
achieving BMI for small businesses. Scholars have elaborated upon exaptation with the
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reutilization of existing resources as a path to BMI, with the antecedent of strategic agility Business model
(Albayraktaroglu, 2023). Another study has defined exaptation as an approach to BMI transition in
involving value creation, delivery, and capturing, which enables small businesses to solve small
challenges arising due to lack of resources (Codini ef al, 2023). Hence, exaptation plays a .
crucial role for existing small business and is an important element of the BMT framework at businesses
the intersection of DC and BML

Another promising research stream is the unified approach to BMI and the 481
entrepreneurial ecosystem. Entrepreneurs are advised to identify and establish key
strategic partnerships within short- and long-term ranges (Beliaeva et al, 2020). Within the
final research funnel in the current study, scholars have researched the effects of knowledge
collaboration and firm size on BMR (Belitski and Mariani, 2023). These scholars argue that
the intensity of knowledge collaboration influences incremental BMR. Furthermore, large
firms and small businesses do not benefit equally from knowledge collaboration (Belitski and
Mariani, 2023). Additional authors suggest that, for small businesses, interorganizational
collaboration as part of operational expertise exerts positive effects on firm performance and
avoidance of lock-in effects (Audretsch and Belitski, 2021).

Digital, sustainable and international business models
Another dominant research stream in the funnel comprises digital business models (DBM),
international business models (IBM), and sustainable business models (SBM).

For DBM, researchers focus on frameworks, internal barriers, and external barriers
related to digitization, especially for small businesses. Decades ago, scholars had already
identified the Internet and e-commerce as enablers for new BV, and as influences that force
small businesses to modify existing BMs (Kleindl, 2000). Some researchers have uncovered
low or non-engagement in e-business among small businesses (Brown and Lockett, 2004), and
results suggest an evolutionary business planning approach in response to dynamically
changing environments (Kinder, 2002). Findings classify forms of collaboration among
e-entrepreneurs and traditional small businesses (Kollmann and Hasel, 2008). Current
research demonstrates the high impact of technology on BM for small businesses, as
technology advancements can lead to sudden changes in BM and technology adoption
necessitates re-engineering of BM (Akpan et al, 2021). This approach is interrelated to
underlying DC, and crucial for small businesses in the swiftly evolving digital environment
(Leso et al., 2023). State-of the art technologies have been summarized as comprising the
Internet, the industrial Internet of things, cloud computing, big-data analysis; and artificial
intelligence (Akpan et al., 2022; Karunagaran et al, 2019; Brekke et al., 2023). In this context,
the high frequency of technology evolution makes adoption difficult for small businesses, and
the sensing and seizing capabilities are crucial to become a digitally mature small business
(Leso et al, 2023). The evolutionary perspective and a re-engineering approach offer different
views on the suggested incremental BM changes in small businesses.

Another research stream the current study reveals concerns the development of digital
BM frameworks (Pavic ef al, 2007; Khanagha et al., 2014). These authors identify adaptable
solutions for facilitating the transformation of small businesses from traditional
organizations into e-businesses. The use of simple tools instead of theoretical models is a
promising approach, given the scarce resources of small businesses. Digital platform
adoption enables small businesses to use substitutional capability reconfiguration (Xie et al,
2022), and open technological platforms can support collaboration and open cooperatives
among small businesses (Concha et al, 2010; Wegner et al., 2023).

A further research stream concerns e-commerce (Ramsey ef al, 2003) and its adoption
among small businesses, mainly in the retail sector (Bollweg et al., 2020, Jeansson et al., 2017).
Additional scholars identify drivers and enablers of digitization (Berman et al., 2023), such as
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JSBED radical orientation and organizational rigidity (Etienne Fabian ef al, 2023), and the
313 application of external ideas to enhance internal knowledge while avoiding lock-in effects

’ (Apostolov and Coco, 2021).

In addition, concepts on the intersection of DBM and open innovation offer promising

possibilities for small businesses. Agile BMs have been defined as using effectuation,

causation, and a lean startup method in parallel approaches (Xu and Koivumaki, 2019).

482 Authors demonstrate strong interconnections of digital entrepreneurship and innovation

systems. Digitization is seen as an internal enabler (e.g. cloud computing) and an external

channel (e.g. e-commerce), and represents both a threat and an opportunity for small

businesses. Incremental but ongoing BM changes and collaborations help small businesses to

seize resulting opportunities. Radical technological changes can overwhelm small businesses
and represent major threats to entire companies.

Sustainable BMs take into consideration various interests of stakeholder with a focus on
environmental and societal considerations (Bocken et al., 2014) and comprise another popular
research theme in the current study’s funnel. Environmental transitions lead to the SBM
components of value proposition, value creation and delivery, and value capture, including
environmental sustainability (Trapp and Kanbach, 2021; Effiong and Singhal, 2014). SBM
archetypes (Calvo and Villarreal, 2018) and a reDesign canvas framework have been derived
in the literature (Kozlowski et al, 2018), and case studies such as the BM integration of
sustainability in farm holdings and farm animal veterinaries have been researched (Henry
et al., 2016). Scholars have also provided managerial practices for implementing a circular
economy BM (Unal et al, 2019) and an organizational management view (Hofmann and
Jaeger-Erben, 2020). As already elaborated for digitalization, principal barriers (e.g. higher
costs) and enablers for the transition have been identified (Mura et al., 2020). Circular business
model (CBM) implementation leads to environmental, economic, and social benefits (Suchek
et al, 2022), and sustainable innovations promote growth of small businesses (Fernandes
et al.,, 2023). The scholars conceptualize the first contributions of SBM and CBM, focusing on
small business. Future research requires exploration of the contributions SBM and CBM
make to small businesses, due to their high importance in and impacts on the economy.

A minor focus in the identified literature is on the international BM of small businesses. In
this context, scholars have derived BM, BM types, and influencing factors in international
markets. BM changes in small businesses can also be induced by globalization (Lee ef al.,
2012). Scholars have categorized the resulting international BM configurations as traditional
market-adaptive, technology-exploiter, and ambidextrous explorer types (Child et al., 2017).
Further articles focus on international BM in family firms (Hennart ef al, 2019).

Output

Multiple scholarly contributions, mainly empirical studies, have researched the influence of
BM transition on firm output (Audretsch and Belitski, 2021; Cucculelli and Bettinelli, 2015;
Latifi et al, 2021; Garcia-Martinez et al, 2023). For example, one study examines the
relationship among firm capabilities, BM design, and firm performance of small businesses
(Pucci et al., 2017). Other scholars argue that BMI can create competitive advantage but also
implies a high level of risk and uncertainty, especially for small businesses. One of the above-
mentioned empirical studies has also found a significant direct relationship between BMI and
overall firm performance for European small businesses (Latifi ef al, 2021).

In summary, the resulting main themes in the literature sample are BMI, external
antecedents (transition of environment and entrepreneurial ecosystem), internal antecedents
(dynamic capabilities, entrepreneurial orientation, resilience and strategy), and output (firm
performance). The elaborated framework provides a comprehensive overview of the existing
literature on BM theories with a small business focus. Following the analysis, the separate
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entrepreneurial small businesses. transition in
small

Discussion businesses

Originality

To the best of the authors’ knowledge, this is the first study deriving an integrated BMT

framework for small businesses. Because the existing literature in this area focusing on 483

small businesses has proceeded in separate research streams, the derived integrated
framework incorporates multiple scholarly discussions and aims at providing guidance for
subsequent scholars and practitioners. Various antecedents, such as DC (internal) and EE
(external), for small businesses, have been distinguished. BMR and further incremental BM
changes have been characterized as suitable BMT theories for small businesses within the
current study.

Research gaps and future vesearch agenda

As prior sections have described, an integrated view of BM and BM theory with a clear
small business focus remains nascent. The current study provides a comprehensive
overview of the multiple research streams examining BMT with a small-business focus.
This study also summarizes major elements of the discussion in the BMI literature. Internal
antecedents, such as DC, pave the way for BMT among small businesses. The study fills the
identified research gaps in prior scholarship with the integrated BMT framework. As a
whole, the BMT research streams, intersections, and research gaps can thus be understood
as a proposal for advancing knowledge. Subsequent scholars will be enabled to conduct
research based on the current study, and the findings are expected to lead to more
integrated research streams in the future.

A main goal of SLRs is to define a future research agenda (Miller et al, 2021). The resulting
potential avenues for future research provide an overview of current research gaps within the
analyzed literature (Sauer and Seuring, 2023). Hence, Table 1 categorizes future research
questions according to the BM dimensions in the elaborated BMT framework.

The above set of research questions points to the need for additional research with a clear
focus on small businesses, due to their high impact on the economy and their specific
characteristics (Murphy, 2023).

Future scholars should validate the outcomes of this study with additional quantitative
studies (Visnjic et al., 2022). Furthermore, multiple in-depth case studies should be carried out,
to analyze possible implementation paths based on the derived frameworks and theoretical
models. In addition, future research is proposed to examine the heterogeneity of small
businesses in various sectors and varying company size (e.g. micro and small businesses) and
type (e.g. family firms).

Practical and research implications
The BMT framework presents guidance for entrepreneurs to implement and complete BMT
in their companies, and sheds light on internal and external antecedents. Additional future
case studies would help practitioners in various industries to successfully manage BMT.
The current paper has derived an overview of current knowledge on BMT theory. This
paper has also strengthened the progression of knowledge evaluation in recent years
regarding the first integrated BMT approaches. By answering the research question with the
BMT framework, this study provides valuable insights for academics in various research
fields, and bridges research gaps. To the best of the authors’ knowledge this is the first study
that explicitly establishes an integrated BMT framework for entrepreneurial small
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BMT framework

Potential future research questions

31,3

Business model innovation

484 Internal Dynamic capabilities
antecedents
Entrepreneurial
orientation
Resilience
Strategy
External Sustainability
antecedents
Internationalization
Digitalization
Entrepreneurial
ecosystem
Table 1.
Potential future
research agenda Source(s): Authors’ own creation

How does BM reconfiguration affect firm performance of
small businesses in differing sectors, sizes, geographical
contexts, and stages of lifecycle?

How can resource boundaries in small businesses be
incorporated into the BMR framework?

Which different types of dynamic capabilities enable
successful BMTs for small businesses?

How do dynamic capabilities affect firm performance of
small businesses?

How can incremental modifications of entrepreneurial
orientation facilitate BMT?

How and to what extent do entrepreneurial orientation and
dynamic capabilities influence the firm performance of
small businesses?

How does resilience support entrepreneurs and small
businesses in different sectors?

How does resilience of small businesses differ in evolving
and rapidly changing business environments?

How can small businesses adapt their strategy effectively in
evolving and rapidly changing business environments (e.g.
exogenous shocks)?

How can entrepreneurs of small businesses adapt BMs in an
evolving sustainable business environment to implement
SBMs?

How do small businesses reconfigure their BMs under
environmental uncertainty?

How does internationalization affect BMTs of small
businesses in differing geographical contexts and sectors?
How do family firms differ in the transition to international
BMs?

How can digital BMs be adapted among small businesses in
different regions and lifecycle stages (e.g. established small
businesses)?

How can small businesses incorporate the evolution of
digital transformation with dynamic capabilities to achieve
successful BMT?

How do small businesses engage in entrepreneurial
ecosystems to change their BMs incrementally?

How do small businesses effectively manage their
relationships with external stakeholders for positive
impacts on firm performance?

businesses. For scholars, the current paper offers a path to integrate existing separated
research streams and establishes a broad future research agenda.

Limitations

Although an SLR has been conducted, no guarantee is possible that all related scientific
publications were included in the study (Wirtz and Daiser, 2018). The first-level inclusion
criteria based on journal rankings have led to the inclusion of articles in high-quality
academic journals, but also to the exclusion of such contributions as conference proceedings
and articles in journals with lower ranking, or no ranking.

Downl oaded from http://ftp. nowpublishers.conljsbed/article-pdf/31/3/473/ 9586287/ j shed- 10- 2023- 0503. pdf by guest on 04 July 2026



References Business model

Akpan, 1]., Soopramanien, D. and Kwak, D.-H. (2021), “Cutting-edge technologies for small business transition in
and innovation in the era of COVID-19 global health pandemic”, Journal of Small Business and small
Entrepreneurship, Vol. 33 No. 6, pp. 607-617, doi: 10.1080/08276331.2020.1799294. businesses

Akpan, L]., Udoh, E.A.P. and Adebisi, B. (2022), “Small business awareness and adoption of state-of-
the-art technologies in emerging and developing markets, and lessons from the COVID-19
pandemic”, Journal of Small Business and Entrepreneurship, Vol. 34 No. 2, pp. 123-140, doi: 10. 485
1080/08276331.2020.1820185.

Albayraktaroglu, A. (2023), “Strategic agility, exaptation, and business model innovation: the case of an
SME”, IEEE Transactions on Engineering Management, pp. 1-12, doi: 10.1109/TEM.2023.3271444.

Aloulou, W., Ayadi, F., Ramadani, V. and Dana, L.-P. (2023), “Dreaming digital or chasing new real
pathways? Unveiling the determinants shaping Saudi youth’s digital entrepreneurial intention”,
International Journal of Entrepreneurial Behavior and Research. doi: 10.1108/IJEBR-10-2022-0942.

Andersen, T.CK., Aagaard, A. and Magnusson, M. (2022), “Exploring business model innovation in
SMEs in a digital context: Organizing search behaviours, experimentation and decision-making”,
Creativity and Innovation Management, Vol. 31 No. 1, pp. 19-34, doi: 10.1111/caim.12474.

Andreini, D., Bettinelli, C,, Pedeliento, G. and Apa, R. (2020), “How do consumers see firms’ family nature? A
review of the literature”, Famuily Business Review, Vol. 33 No. 1, pp. 1837, doi 10.1177/
(0894486519890229.

Anggadwita, G., Ramadani, V. and Ribeiro-Navarrete, S. (2023), “From minus to hero: identifying
successful entrepreneurial factors using semantic network analysis of youtube content”,
Transformations in Business and Economics, Vol. 22 No. 1, pp. 165-183.

Antonio, J.L. and Kanbach, D.K. (2023), “Contextual factors of disruptive innovation: a systematic
review and framework”, Technological Forecasting and Social Change, Vol. 188, 122274, doi: 10.
1016/].techfore.2022.122274.

Apostolov, M. and Coco, N. (2021), “Digitalization-based innovation — a case study framework”,
International Journal of Innovation and Technology Management, Vol. 18 No. 05, doi: 10.1142/
S021987702050025X.

Arbussa, A., Bikfalvi, A. and Marques, P. (2017), “Strategic agility-driven business model renewal: the
case of an SME”, Management Decision, Vol. 55 No. 2, pp. 271-293, doi: 10.1108/MD-05-2016-0355.

Assefa, D.Z., Colovic, AN. and Misganaw, B.A. (2022), “Firm size, firm age and business model
innovation in response to a crisis: evidence from 12 countries”, International Journal of
Innovation Management, Vol. 26 No. 07, doi: 10.1142/51363919622500542.

Audretsch, D.B. and Belitski, M. (2021), “Knowledge complexity and firm performance: evidence from
the European SMES”, Journal of Knowledge Management, Vol. 25 No. 4, pp. 693-713, doi: 10.
1108/JKM-03-2020-0178.

Baltazar, J.R., Fernandes, C.I, Ramadani, V. and Hughes, M. (2023), “Family business succession and
innovation: a systematic literature review”, Review of Managerial Science, Vol. 17 No. 1,
pp. 2897-2920, doi: 10.1007/s11846-022-00607-8.

Beliaeva, T., Ferasso, M., Kraus, S. and Damke, E.J. (2020), “Dynamics of digital entrepreneurship and
the innovation ecosystem”, International Journal of Entrepreneurial Behavior and Research,
Vol. 26 No. 2, pp. 266-284, doi: 10.1108/[JEBR-06-2019-0397.

Belitski, M. and Mariani, M. (2023), “The effect of knowledge collaboration on business model reconfiguration”,
European Management Journal, Vol. 41 No. 2, pp. 223-235, doi: 10.1016/1.em;j.2022.02.006.

Berman, T., Stuckler, D., Schallmo, D. and Kraus, S. (2023), “Drivers and success factors of digital
entrepreneurship: a systematic literature review and future research agenda”, Journal of Small
Business Management, pp. 1-29, doi: 10.1080/00472778.2023.2238791.

Bidmon, CM. and Knab, SF. (2018), “The three roles of business models in societal transitions: new
linkages between business model and transition research”, Journal of Cleaner Production,
Vol. 178, pp. 903916, doi: 10.1016/;.jclepro.2017.12.198.

Downl oaded from http://ftp. nowpublishers.conljsbed/article-pdf/31/3/473/ 9586287/ j shed- 10- 2023- 0503. pdf by guest on 04 July 2026


https://doi.org/10.1080/08276331.2020.1799294
https://doi.org/10.1080/08276331.2020.1820185
https://doi.org/10.1080/08276331.2020.1820185
https://doi.org/10.1109/TEM.2023.3271444
https://doi.org/10.1108/IJEBR-10-2022-0942
https://doi.org/10.1111/caim.12474
https://doi.org/10.1177/0894486519890229
https://doi.org/10.1177/0894486519890229
https://doi.org/10.1016/j.techfore.2022.122274
https://doi.org/10.1016/j.techfore.2022.122274
https://doi.org/10.1142/S021987702050025X
https://doi.org/10.1142/S021987702050025X
https://doi.org/10.1108/MD-05-2016-0355
https://doi.org/10.1142/S1363919622500542
https://doi.org/10.1108/JKM-03-2020-0178
https://doi.org/10.1108/JKM-03-2020-0178
https://doi.org/10.1007/s11846-022-00607-8
https://doi.org/10.1108/IJEBR-06-2019-0397
https://doi.org/10.1016/j.emj.2022.02.006
https://doi.org/10.1080/00472778.2023.2238791
https://doi.org/10.1016/j.jclepro.2017.12.198

JSBED Bitetti, L. and Gibbert, M. (2022), “The ROAD to continuous business model innovation: a longitudinal
31.3 study unveiling patterns of cognitive sensing dynamic capabilities”, Creativity and Innovation
’ Management, Vol. 31 No. 1, pp. 123-140, doi: 10.1111/caim.12477.

Bocken, N., Short, S.W., Rana, P. and Evans, S. (2014), “A literature and practice review to develop
sustainable business model archetypes”, Journal of Cleaner Production, Vol. 65, pp. 42-56,
doi: 10.1016/;.jclepro.2013.11.039.

486 Bollweg, L., Lackes, R, Siepermann, M. and Weber, P. (2020), “Drivers and barriers of the
digitalization of local owner operated retail outlets”, Journal of Small Business and
Entrepreneurship, Vol. 32 No. 2, pp. 173-201, doi: 10.1080/08276331.2019.1616256.

Bouwman, H., Nikou, S. and Reuver, M.de (2019), “Digitalization, business models, and SMEs: how do
business model innovation practices improve performance of digitalizing SMEs?”,
Telecommunications Policy, Vol. 43 No. 9, 101828, doi: 10.1016/j.telpol.2019.101828.

Braun, V. and Clarke, V. (2006), “Using thematic analysis in psychology”, Qualitative Research in
Psychology, Vol. 3 No. 2, pp. 77-101, doi: 10.1191/1478088706¢p0630a.

Breier, M., Kallmuenzer, A., Clauss, T., Gast, J., Kraus, S. and Tiberius, V. (2021), “The role of business
model innovation in the hospitality industry during the COVID-19 crisis”, International Journal
of Hospitality Management, Vol. 92, 102723, doi: 10.1016/1.ijhm.2020.102723.

Brekke, T., Lenka, S., Kohtamaki, M., Parida, V. and Solem, B.A.A. (2023), “Overcoming barriers to
transformation in manufacturing firms. A path-dependence perspective of digital servitization”,
Review of Managerial Science. doi: 10.1007/s11846-023-00641-0.

Brown, D.H. and Lockett, N. (2004), “Potential of critical e-applications for engaging SMEs in
e-business”, European Journal of Information Systems, Vol. 2004 No. 13, pp. 21-34.

Calvo, N. and Villarreal, 0. (2018), “Analysis of the growth of the e-learning industry through
sustainable business model archetypes: a case study”, Journal of Cleaner Production, Vol. 191,
pp. 26-39, doi: 10.1016/j.jclepro.2018.04.211.

Chatterjee, S., Chaudhuri, R., Vrontis, D. and Galati, A. (2023), “Antecedents and consequences of
business model simulation: an empirical study with leadership support as moderator”, FIIB
Business Review. doi: 10.1177/23197145231174343.

Chereau, P. and Meschi, P.-X. (2019), “The performance implications of the strategy—business model
fit”, Journal of Small Business and Enterprise Development, Vol. 26 No. 3, pp. 441-463, doi: 10.
1108/JSBED-04-2018-0122.

Child, ], hsieh, L., Elbanna, S., Karmowska, J., Marinova, S., Puthusserry, P., Tsai, T., Narooz, R. and
Zhang, Y. (2017), “SME international business models: the role of context and experience”,
Journal of World Business, Vol. 52 No. 5, pp. 664-679, doi: 10.1016/j.jwb.2017.05.004.

Clauss, T., Bouncken, R.B., Laudien, S. and Kraus, S. (2020), “Business model reconfiguration and
innovation in SMEs: a mixed-methods analysis from the electronics industry”, International
Journal of Innovation Management, Vol. 24 No. 02, 2050015, doi: 10.1142/
$1363919620500152.

Codini, A.P., Abbate, T. and Messeni Petruzzelli, A. (2023), “Business Model Innovation and
exaptation: a new way of innovating in SMESs”, Technovation, Vol. 119, 102548, doi: 10.1016/).
technovation.2022.102548.

Concha, D., Espadas, J., Romero, D. and Molina, A. (2010), “The e-HUB evolution: from a custom
software architecture to a software-as-a-service implementation”, Computers in Industry, Vol. 61
No. 2, pp. 145-151, doi: 10.1016/j.compind.2009.10.010.

Corvello, V., Staffalaci, V. and Filice, L. (2022), “Small business antifragility: how research and
innovation can help survive crises and thrive”, International Journal of Entrepreneurship and
Innovation Management, Vol. 26 Nos 3/4, pp. 252-268, doi: 10.1504/IJEIM.2022.124856.

Cosenz, F. and Bivona, E. (2021), “Fostering growth patterns of SMEs through business model
innovation. A tailored dynamic business modelling approach”, Journal of Business Research,
Vol. 130, pp. 658-669, doi: 10.1016/.jbusres.2020.03.003.

Downl oaded from http://ftp. nowpublishers.conljsbed/article-pdf/31/3/473/ 9586287/ j shed- 10- 2023- 0503. pdf by guest on 04 July 2026


https://doi.org/10.1111/caim.12477
https://doi.org/10.1016/j.jclepro.2013.11.039
https://doi.org/10.1080/08276331.2019.1616256
https://doi.org/10.1016/j.telpol.2019.101828
https://doi.org/10.1191/1478088706qp063oa
https://doi.org/10.1016/j.ijhm.2020.102723
https://doi.org/10.1007/s11846-023-00641-0
https://doi.org/10.1016/j.jclepro.2018.04.211
https://doi.org/10.1177/23197145231174343
https://doi.org/10.1108/JSBED-04-2018-0122
https://doi.org/10.1108/JSBED-04-2018-0122
https://doi.org/10.1016/j.jwb.2017.05.004
https://doi.org/10.1142/s1363919620500152
https://doi.org/10.1142/s1363919620500152
https://doi.org/10.1016/j.technovation.2022.102548
https://doi.org/10.1016/j.technovation.2022.102548
https://doi.org/10.1016/j.compind.2009.10.010
https://doi.org/10.1504/IJEIM.2022.124856
https://doi.org/10.1016/j.jbusres.2020.03.003

Cucculelli, M. and Bettinelli, C. (2015), “Business models, intangibles and firm performance: evidence Business model
on corporate entrepreneurship from Italian manufacturing SMES”, Small Business Economics,

Vol. 45 No. 2, pp. 329-350, doi: 10.1007/511187-015-9631-7. transition lﬁ
Da Guimaraes, J.S., Fernandes, C.,, Veiga, P.M. and Ramadani, V. (2023), “The relationship between . Sma
entrepreneurial ecosystems and digital transformation”, FIIB Business Review, businesses
p. 231971452311738, 231971452311738, doi: 10.1177/23197145231173850.
Dejardin, M., Raposo, M.L., Ferreira, J.J., Fernandes, C.I, Veiga, P.M. and Farinha, L. (2023), “The 487

impact of dynamic capabilities on SME performance during COVID-19”, Review of Managerial
Science, Vol. 17 No. 5, pp. 1703-1729, doi: 10.1007/s11846-022-00569-x.

Dewald, J. and Bowen, F. (2010), “Storm clouds and silver linings: responding to disruptive
innovations through cognitive resilience”, Entrepreneurship Theory and Practice, Vol. 34 No. 1,
pp. 197-218, doi: 10.1111/5.1540-6520.2009.00312.x.

Dorr, L., Fliege, K., Lehmann, C., Kanbach, D.K. and Kraus, S. (2023), “A taxonomy on influencing
factors towards digital transformation in SMES”, Journal of Small Business Strategy, Vol. 33
No. 1, pp. 53-69, doi: 10.53703/001¢.66283.

Effiong, J. and Singhal, N. (2014), “Impact of green business model on sustainability management of
Indian corporate organisations: a review of issues and opportunities for business growth”, FIIB
Business Review, Vol. 3 No. 3, pp. 7-19, doi: 10.1177/2455265820140302.

Emami, A., Welsh, D.HB,, Davari, A. and Rezazadeh, A. (2022), “Examining the relationship between
strategic alliances and the performance of small entrepreneurial firms in telecommunications”,
International Entrepreneurship and Management Journal, Vol. 18 No. 2, pp. 637-662, doi: 10.
1080/0960085X.2023.2167671.

Etienne Fabian, N., Dong, ]J.Q., Broekhuizen, T. and Verhoef, P.C. (2023), “Business value of SME
digitalisation: when does it pay off more?”, European Journal of Information Systems, pp. 1-20,
doi: 10.1080/0960085X.2023.2167671.

Fath, B., Fiedler, A. Sinkovics, N., Sinkovics, R.R. and Sullivan-Taylor, B. (2021), “International
relationships and resilience of New Zealand SME exporters during COVID-19”, Critical
Perspectives on International Business, Vol. 17 No. 2, pp. 359-379, doi: 10.1108/cpoib-05-2020-0061.

Fernandes, A.J. and Ferreira, J.J. (2022), “Entrepreneurial ecosystems and networks: a literature review
and research agenda”, Review of Managerial Science, Vol. 16 No. 1, pp. 189-247, doi: 10.1007/
$11846-020-00437-6.

Fernandes, CI, Ferreira, JJ M., Veiga, PM, Kraus, S. and Jones, P. (2023), “Does sustainable
innovation respond to SME’s growth? European empirical evidence”, The International
Journal of Entrepreneurship and Innovation, doi: 10.1177/14657503231194263.

Ferreira, F.N.H., Proenca, J.F., Spencer, R. and Cova, B. (2013), “The transition from products to
solutions: external business model fit and dynamics”, Industrial Marketing Management,
Vol. 42 No. 7, pp. 1093-1101, doi: 10.1016/j.indmarman.2013.07.010.

Fjeldstad, @.D. and Snow, C.C. (2018), “Business models and organization design”, Long Range
Planming, Vol. 51 No. 1, pp. 32-39, doi: 10.1016/3.Irp.2017.07.008.

Foss, NJ. and Saebi, T. (2017), “Fifteen years of research on business model innovation”, Journal of
Management, Vol. 43 No. 1, pp. 200-227, doi: 10.1177/0149206316675927.

Frank, H, Giittel, W. and Kessler, A. (2017), “Environmental dynamism, hostility, and dynamic
capabilities in medium-sized enterprises”, The International Journal of Entrepreneurship and
Innovation, Vol. 18 No. 3, pp. 185-194, doi: 10.1177/1465750317723219.

Gali, N., Hughes, M., Morgan, RE. and Wang, C.L. (2023), “Entrepreneurial entropy: a resource
exhaustion theory of firm failure from entrepreneurial orientation”, Entrepreneurship Theory
and Practice, Vol. 48 No. 1, pp. 141-170, doi: 10.1177/10422587231151957.

Garcia-Martinez, L]., Kraus, S., Breier, M. and Kallmuenzer, A. (2023), “Untangling the relationship
between small and medium-sized enterprises and growth: a review of extant literature”,

Downl oaded from http://ftp. nowpublishers.conljsbed/article-pdf/31/3/473/ 9586287/ j shed- 10- 2023- 0503. pdf by guest on 04 July 2026


https://doi.org/10.1007/s11187-015-9631-7
https://doi.org/10.1177/23197145231173850
https://doi.org/10.1007/s11846-022-00569-x
https://doi.org/10.1111/j.1540-6520.2009.00312.x
https://doi.org/10.53703/001c.66283
https://doi.org/10.1177/2455265820140302
https://doi.org/10.1080/0960085X.2023.2167671
https://doi.org/10.1080/0960085X.2023.2167671
https://doi.org/10.1080/0960085X.2023.2167671
https://doi.org/10.1108/cpoib-05-2020-0061
https://doi.org/10.1007/s11846-020-00437-6
https://doi.org/10.1007/s11846-020-00437-6
https://doi.org/10.1177/14657503231194263
https://doi.org/10.1016/j.indmarman.2013.07.010
https://doi.org/10.1016/j.lrp.2017.07.008
https://doi.org/10.1177/0149206316675927
https://doi.org/10.1177/1465750317723219
https://doi.org/10.1177/10422587231151957

JSBED International Entrepreneurship and Management Journal, Vol. 19 No. 2, pp. 455-479, doi: 10.
313 1007/s11365-023-00830-z.
b

Garcia-Muifia, F.E, Medina-Salgado, M.S., Ferrari, AM. and Cucchi, M. (2020), “Sustainability
transition in industry 4.0 and smart manufacturing with the triple-layered business model
canvas”, Sustainability, Vol. 12 No. 6, p. 2364, doi: 10.3390/su12062364.

Heikkild, M., Bouwman, H. and Heikkil4, J. (2018), “From strategic goals to business model innovation
488 paths: an exploratory study”, Journal of Small Business and Enterprise Development, Vol. 25
No. 1, pp. 107-128, doi: 10.1108/JSBED-03-2017-0097.

Hennart, J.-F., Majocchi, A. and Forlani, E. (2019), “The myth of the stay-at-home family firm: how
family-managed SMEs can overcome their internationalization limitations”, Journal of
International Business Studies, Vol. 50 No. 5, pp. 758-782, doi: 10.1057/s41267-017-0091-y.

Henry, C., Rushton, J. and Baillie, S. (2016), “Exploring the sustainability of small rural veterinary
enterprise”, Journal of Small Business and Enterprise Development, Vol. 23 No. 1, pp. 259-273,
doi: 10.1108/JSBED-10-2014-0166.

Hofmann, F. and Jaeger-Erben, M. (2020), “Organizational transition management of circular
business model innovations”, Business Strategy and the Environment, Vol. 29 No. 6,
pp. 2770-2788, doi: 10.1002/bse.2542.

Hosseini, E. and Ferreira, J.J. (2023), “The impact of ethical leadership on organizational identity in
digital startups: does employee voice matter?”, Asian Journal of Business Ethics, Vol. 12 No. 2,
pp. 369-393, doi: 10.1007/s13520-023-00178-1.

Huang, W. and Ichikohji, T. (2022), “Do dynamic capabilities facilitate business model innovation in
small and medium sized Chinese family companies?”, International Journal of Innovation
Management, Vol. 26 No. 06, doi: 10.1142/51363919622500402.

Huang, H.-C, Lai, M.-C,, Lin, L-H. and Chen, C.-T. (2013), “Overcoming organizational inertia to
strengthen business model innovation”, Journal of Organizational Change Management, Vol. 26
No. 6, pp. 977-1002, doi: 10.1108/JOCM-04-2012-0047.

Jeansson, J., Nikou, S., Lundqvist, S., Marcusson, L., Sell, A. and Walden, P. (2017), “SMES’ online
channel expansion: value creating activities”, Electronic Markets, Vol. 27 No. 1, pp. 49-66,
doi: 10.1007/s12525-016-0234-1.

Jones, M.V,, Coviello, N. and Tang, Y.K. (2011), “International Entrepreneurship research (1989-2009):
a domain ontology and thematic analysis”, Journal of Business Venturing, Vol. 26 No. 6,
pp. 632-659, doi: 10.1016/j.jbusvent.2011.04.001.

Karmeni, K., Uhlaner, L. and Lucianetti, L. (2022), “The novelty-centered business model: a transition
mechanism between exploration and exploitation in SMESs”, Journal of Small Business and
Enterprise Development, Vol. 29 No. 4, pp. 574-601, doi: 10.1108/J]SBED-06-2021-0221.

Karunagaran, S., Mathew, SK. and Lehner, F. (2019), “Differential cloud adoption: a comparative case
study of large enterprises and SMEs in Germany”, Information Systems Frontiers, Vol. 21 No. 4,
pp. 861-875, doi: 10.1007/s10796-017-9781-z.

Khanagha, S., Volberda, H. and Oshri, I. (2014), “Business model renewal and ambidexterity:
structural alteration and strategy formation process during transition to a Cloud business
model”, R&D Management, Vol. 44 No. 3, pp. 322-340, doi: 10.1111/radm.12070.

Khurana, I, Dutta, D.K. and Singh Ghura, A. (2022), “SMEs and digital transformation during a crisis:
the emergence of resilience as a second-order dynamic capability in an entrepreneurial
ecosystem”, Journal of Business Research, Vol. 150, pp. 623-641, doi: 10.1016/j.jbusres.2022.
06.048.

Kinder, T. (2002), “Emerging e-commerce business models: an analysis of case studies from West
Lothian, Scotland”, European Journal of Innovation Management, Vol. 5 No. 3, pp. 130-151,
doi: 10.1108/14601060210436718.

Kleindl, B. (2000), “Competitive dynamics and new business models for SMEs in the virtual
marketplace”, Journal of Developmental Entrepreneurship, Vol. 5, No. 1, pp. 73-85.

Downl oaded from http://ftp. nowpublishers.conljsbed/article-pdf/31/3/473/ 9586287/ j shed- 10- 2023- 0503. pdf by guest on 04 July 2026


https://doi.org/10.1007/s11365-023-00830-z
https://doi.org/10.1007/s11365-023-00830-z
https://doi.org/10.3390/su12062364
https://doi.org/10.1108/JSBED-03-2017-0097
https://doi.org/10.1057/s41267-017-0091-y
https://doi.org/10.1108/JSBED-10-2014-0166
https://doi.org/10.1002/bse.2542
https://doi.org/10.1007/s13520-023-00178-1
https://doi.org/10.1142/S1363919622500402
https://doi.org/10.1108/JOCM-04-2012-0047
https://doi.org/10.1007/s12525-016-0234-1
https://doi.org/10.1016/j.jbusvent.2011.04.001
https://doi.org/10.1108/JSBED-06-2021-0221
https://doi.org/10.1007/s10796-017-9781-z
https://doi.org/10.1111/radm.12070
https://doi.org/10.1016/j.jbusres.2022.06.048
https://doi.org/10.1016/j.jbusres.2022.06.048
https://doi.org/10.1108/14601060210436718

Kohtaméiki, M., Rabetino, R. and Huikkola, T. (2023), “Learning in strategic alliances: reviewing the Business model
literature streams and crafting the agenda for future research”, Industrial Marketing

Management, Vol. 110, pp. 68-84, doi: 10.1016/j.indmarman.2023.02.011. transition nﬁ
Kollmann, T. and Hasel, M. (2008), “Cross-channel cooperation: on the collaborative integration of online . Sma
and offline business models of e-entrepreneurs and traditional SMES”, International Journal of businesses
Entrepreneurship and Small Business, Vol. 6 No. 2, p. 212, doi: 10.1504/[JESB.2008.018629.
Kozlowski, A., Searcy, C. and Bardecki, M. (2018), “The reDesign canvas: fashion design as a tool for 489

sustainability”, Journal of Cleaner Production, Vol. 183, pp. 194-207, doi: 10.1016/j.jclepro.2018.02.014.

Kraus, S., Breier, M. and Dasi-Rodriguez, S. (2020), “The art of crafting a systematic literature review
in entrepreneurship research”, International Entrepreneurship and Management Journal, Vol. 16
No. 3, pp. 1023-1042, doi: 10.1007/s11365-020-00635-4.

Kraus, S., Mahto, R.V. and Walsh, S.T. (2021), “The importance of literature reviews in small business
and entrepreneurship research”, Journal of Small Business Management, Vol. 61 No. 3,
pp. 1095-1106, doi: 10.1080/00472778.2021.1955128.

Kraus, S., Breier, M., Lim, WM., Dabi¢, M., Kumar, S, Kanbach, D., Mukherjee, D., Corvello, V., Pineiro-
Chousa, J., Liguori, E., Palacios-Marqués, D., Schiavone, F., Ferraris, A, Fernandes, C. and
Ferreira, ] J. (2022a), “Literature reviews as independent studies: guidelines for academic practice”,
Review of Managerial Science, Vol. 16 No. 8, pp. 2577-2595, doi: 10.1007/s11846-022-00588-8.

Kraus, S., Durst, S, Ferreira, ] J., Veiga, P., Kailer, N. and Weinmann, A. (2022b), “Digital transformation
in business and management research: an overview of the current status quo”, International
Journal of Information Management, Vol. 63, 102466, doi: 10.1016/].ijinfomgt.2021.102466.

Kraus, S, Kanbach, DK, Krysta, P.M., Steinhoff, M.M. and Tomini, N. (2022c), “Facebook and the
creation of the metaverse: radical business model innovation or incremental transformation?”,
International Journal of Entrepreneurial Behavior and Research, Vol. 28 No. 9, pp. 52-77, doi: 10.
1108/1JEBR-12-2021-0984.

Latifi, M.-A., Nikou, S. and Bouwman, H. (2021), “Business model innovation and firm performance: exploring
causal mechanisms in SMES”, Technovation, Vol. 107, 102274, doi: 10.1016/j.technovation.2021.102274.

Lee, Y., Shin, J. and Park, Y. (2012), “The changing pattern of SME’s innovativeness through business
model globalization”, Technological Forecasting and Social Change, Vol. 79 No. 5, pp. 832-842,
doi: 10.1016/j.techfore.2011.10.008.

Leemann, N. and Kanbach, D.K. (2022), “Toward a taxonomy of dynamic capabilities — a systematic
literature review”, Management Research Review, Vol. 45 No. 4, pp. 486-501, doi: 10.1108/MRR-
01-2021-0066.

Leemann, N., Kanbach, D.K. and Stubner, S. (2021), “Breaking the paradigm of sensing, seizing, and
transforming — evidence from axel springer”, Journal of Business Strategies, Vol. 38 No. 2,
pp. 95-124, doi: 10.54155/jbs.38.2.95-124.

Leso, B.H,, Cortimiglia, M.N., Ghezzi, A. and Minatogawa, V. (2023), “Exploring digital transformation

capability via a blended perspective of dynamic capabilities and digital maturity: a pattern
matching approach”, Review of Managerial Science. doi: 10.1007/s11846-023-00692-3.

Liu, Y. and Yu, Y. (2021), “Business model adaptation of small and medium-sized information
technology firms”, Journal of Global Information Management, Vol. 29 No. 6, pp. 1-15, doi: 10.
4018/JGIM.20211101.0al.

Massa, L. and Tucci, CL. (2013), Business Model Innovation, Oxford Handbooks in Business and
Management, Oxford University Press, Oxford.

Matarazzo, M., Penco, L., Profumo, G. and Quaglia, R. (2021), “Digital transformation and customer
value creation in Made in Italy SMEs: a dynamic capabilities perspective”, Journal of Business
Research, Vol. 123, pp. 642-656, doi: 10.1016/].jbusres.2020.10.033.

Miller, K., McAdam, M., Spieth, P. and Brady, M. (2021), “Business models big and small: review of
conceptualisations and constructs and future directions for SME business model research”,
Journal of Business Research, Vol. 131, pp. 619-626, doi: 10.1016/j.jbusres.2020.12.036.

Downl oaded from http://ftp. nowpublishers.conljsbed/article-pdf/31/3/473/ 9586287/ j shed- 10- 2023- 0503. pdf by guest on 04 July 2026


https://doi.org/10.1016/j.indmarman.2023.02.011
https://doi.org/10.1504/IJESB.2008.018629
https://doi.org/10.1016/j.jclepro.2018.02.014
https://doi.org/10.1007/s11365-020-00635-4
https://doi.org/10.1080/00472778.2021.1955128
https://doi.org/10.1007/s11846-022-00588-8
https://doi.org/10.1016/j.ijinfomgt.2021.102466
https://doi.org/10.1108/IJEBR-12-2021-0984
https://doi.org/10.1108/IJEBR-12-2021-0984
https://doi.org/10.1016/j.technovation.2021.102274
https://doi.org/10.1016/j.techfore.2011.10.008
https://doi.org/10.1108/MRR-01-2021-0066
https://doi.org/10.1108/MRR-01-2021-0066
https://doi.org/10.54155/jbs.38.2.95-124
https://doi.org/10.1007/s11846-023-00692-3
https://doi.org/10.4018/JGIM.20211101.oa1
https://doi.org/10.4018/JGIM.20211101.oa1
https://doi.org/10.1016/j.jbusres.2020.10.033
https://doi.org/10.1016/j.jbusres.2020.12.036

JSBED Mishra, J.L., Chiwenga, K.D. and Ali, K. (2021), “Collaboration as an enabler for circular economy:
31.3 a case study of a developing country”, Management Decision, Vol. 59 No. 8, pp. 1784-1800,
’ doi: 10.1108/MD-10-2018-1111.

Mura, M., Longo, M. and Zanni, S. (2020), “Circular economy in Italian SMEs: a multi-method study”,
Journal of Cleaner Production, Vol. 245, 118821, doi: 10.1016/j.jclepro.2019.118821.

Murphy, PJ. (2022), “Editorial: a new vision for the journal of small business and enterprise
490 development”, Journal of Small Business and Enterprise Development, Vol. 29 No. 2, pp. 177-181,
doi: 10.1108/J]SBED-03-2022-467.

Murphy, PJ. (2023), “Editorial: entrepreneurship and the culture of measurement”, Journal of Smail
Business and Enterprise Development, Vol. 30 No. 3, pp. 425-426, doi: 10.1108/J]SBED-06-2023-478.

Noy, NF. and McGuinness, D.L. (2001), “Ontology development 101: a guide to creating your first
ontology”, Knowledge Systems Laboratory Tech Report KSL-01-05, Stanford University, Palo Alto.

Oliveira, N., Lumineau, F. and Arino, A. (2023), “Time in international strategic alliances: progress and
prospect”, Journal of World Business, Vol. 58 No. 4, 101456, doi: 10.1016/]jwb.2023.101456.

Osterwalder, A. and Pigneur, Y. (2010), Business Model Generation: A Handbook for Visionaries, Game
Changers, and Challengers, Wiley, Hoboken, NJ.

Pavic, S., Koh, S., Simpson, M. and Padmore, J. (2007), “Could e-business create a competitive
advantage in UK SMEs?”, Benchmarking: An International Journal, Vol. 14 No. 3, pp. 320-351,
doi: 10.1108/14635770710753112.

Penco, L., Profumo, G., Serravalle, F. and Viassone, M. (2023), “Has COVID-19 pushed digitalisation in
SMEs? The role of entrepreneurial orientation”, Journal of Small Business and Enterprise
Development, Vol. 30 No. 2, pp. 311-341, doi: 10.1108/JSBED-10-2021-0423.

Pucci, T., Nosi, C. and Zanni, L. (2017), “Firm capabilities, business model design and performance of
SMES”, Journal of Small Business and Enterprise Development, Vol. 24 No. 2, pp. 222-241, doi: 10.
1108/JSBED-09-2016-0138.

Quansah, E., Hartz, D.E. and Salipante, P. (2022), “Adaptive practices in SMEs: leveraging dynamic
capabilities for strategic adaptation”, Journal of Small Business and Enterprise Development,
Vol. 29 No. 7, pp. 1130-1148, doi: 10.1108/JSBED-07-2021-0269.

Ramsey, E., Ibbotson, P., Bell, . and Gray, B. (2003), “E-opportunities of service sector SMEs: an Irish
cross-border study”, Journal of Small Business and Enterprise Development, Vol. 10 No. 3,
pp. 250-264, doi: 10.1108/14626000310489709.

Randhawa, K., Wilden, R. and Gudergan, S. (2021), “How to innovate toward an ambidextrous
business model? The role of dynamic capabilities and market orientation”, Journal of Business
Research, Vol. 130, pp. 618-634, doi: 10.1016/].jbusres.2020.05.046.

Roaldsen, I. (2014), “Dynamic capabilities as drivers of business model innovation — from the
perspective of SMEs in mature industries”, International Journal of Entrepreneurship and
Innovation Management, Vol. 18 No. 4, p. 349, doi: 10.1504/IJEIM.2014.064212.

Sauer, P.C. and Seuring, S. (2023), “How to conduct systematic literature reviews in management
research: a guide in 6 steps and 14 decisions”, Review of Managerial Science, Vol. 17 No. 5,
pp. 1-35, doi: 10.1007/s11846-023-00668-3.

Snyder, H. (2019), “Literature review as a research methodology: an overview and guidelines”, Journal
of Business Research, Vol. 104, pp. 333-339, doi: 10.1016/j.jbusres.2019.07.039.

Soluk, J. and Kammerlande, N. (2020), “Digital transformation in family-owned Mittelstand firms:
a dynamic capabilities perspective”, European Journal of Information Systems, Vol. 30 No. 6,
pp. 676-711, doi: 10.1080/0960085x.2020.1857666.

Suchek, N., Ferreira, ]JJ. and Fernandes, P.O. (2022), “A review of entrepreneurship and circular
economy research: state of the art and future directions”, Business Strategy and the
Environment, Vol. 31 No. 5, pp. 2256-2283, doi: 10.1002/bse.3020.

Downl oaded from http://ftp. nowpublishers.conljsbed/article-pdf/31/3/473/ 9586287/ j shed- 10- 2023- 0503. pdf by guest on 04 July 2026


https://doi.org/10.1108/MD-10-2018-1111
https://doi.org/10.1016/j.jclepro.2019.118821
https://doi.org/10.1108/JSBED-03-2022-467
https://doi.org/10.1108/JSBED-06-2023-478
https://doi.org/10.1016/j.jwb.2023.101456
https://doi.org/10.1108/14635770710753112
https://doi.org/10.1108/JSBED-10-2021-0423
https://doi.org/10.1108/JSBED-09-2016-0138
https://doi.org/10.1108/JSBED-09-2016-0138
https://doi.org/10.1108/JSBED-07-2021-0269
https://doi.org/10.1108/14626000310489709
https://doi.org/10.1016/j.jbusres.2020.05.046
https://doi.org/10.1504/IJEIM.2014.064212
https://doi.org/10.1007/s11846-023-00668-3
https://doi.org/10.1016/j.jbusres.2019.07.039
https://doi.org/10.1080/0960085x.2020.1857666
https://doi.org/10.1002/bse.3020

Teece, DJ. (2010), “Business models, business strategy and innovation”, Long Range Planning, Vol. 43 Business model
Nos 2-3, pp. 172-194, doi: 10.1016/;.1rp.2009.07.003. transition in

Teece, DJ. (2018), “Business models and dynamic capabilities”, Long Range Planning, Vol. 51 No. 1, small
pp. 40-49, doi: 10.1016/1.Irp.2017.06.007. .
businesses

Tranfield, D., Denyer, D. and Smart, P. (2003), “Towards a methodology for developing evidence-
informed management knowledge by means of systematic review*”, British Journal of
Management, Vol. 14 No. 3, pp. 207-222, doi: 10.1111/1467-8551.00375. 491

Trapp, C.T. and Kanbach, DK. (2021), “Green entrepreneurship and business models: deriving green
technology business model archetypes”, Journal of Cleaner Production, Vol. 297, 126694, doi: 10.1016/
jiclepro.2021.126694.

Unal, E., Urbinati, A. and Chiaroni, D. (2019), “Managerial practices for designing circular economy
business models”, Journal of Manufacturing Technology Management, Vol. 30 No. 3,
pp. 561-589, doi: 10.1108//MTM-02-2018-0061.

Visnjic, L, Jovanovic, M. and Raisch, S. (2022), “Managing the transition to a dual business model: tradeoff,
paradox, and routinized practices”, Organization Science, Vol. 33 No. 5, pp. 1964-1989, doi: 10.1287/
orsc.2021.1519.

Waehning, N, Bosworth, G., Cabras, I, Shakina, E. and Sohns, F. (2023), “Resilient SMEs and
entrepreneurs: evidence from the UK craft brewing sector”, International Journal of Entrepreneurial
Behavior and Research, Vol. 29 No. 3, pp. 665-686, doi: 10.1108/[JEBR-06-2021-0496.

Wainstein, M.E. and Bumpus, A.G. (2016), “Business models as drivers of the low carbon power
system transition: a multi-level perspective”, Journal of Cleaner Production, Vol. 126,
pp. 572-585, doi: 10.1016/j.jclepro.2016.02.095.

Wegner, D., Da Silveira, A.B., Marconatto, D. and Mitrega, M. (2023), “A systematic review of
collaborative digital platforms: structuring the domain and research agenda”, Review of
Managerial Science. doi: 10.1007/s11846-023-00695-0.

Weiss, L. and Kanbach, D.K. (2023), “Leveraging new business innovation for strategic renewal: an
organizational framework for strategic corporate venturing”, Creativity and Innovation
Management, Vol. 32 No. 2, pp. 316-339, doi: 10.1111/caim.12553.

Wirtz, BW. and Daiser, P. (2018), “Business model innovation processes A systematic literature
review”, Vol. 6 No. 1, pp. 40-58.

Xie, X, Han, Y., Anderson, A. and Ribeiro-Navarrete, S. (2022), “Digital platforms and SMEs’ business
model innovation: exploring the mediating mechanisms of capability reconfiguration”, International
Journal of Information Management, Vol. 65, 102513, doi: 10.1016/j.jjinfomgt.2022.102513.

Xu, Y. and Koivumaki, T. (2019), “Digital business model effectuation: an agile approach”, Computers
m Human Behavior, Vol. 95, pp. 307-314, doi: 10.1016/;.chb.2018.10.021.

Zahoor, N., Golgeci, ., Haapanen, L., Ali, I. and Arslan, A. (2022), “The role of dynamic capabilities and
strategic agility of B2B high-tech small and medium-sized enterprises during COVID-19
pandemic: exploratory case studies from Finland”, Industrial Marketing Management, Vol. 105,
pp. 502-514, doi: 10.1016/j.indmarman.2022.07.006.

Zott, C. and Amit, R. (2010), “Business model design: an activity system perspective”, Long Range
Planning, Vol. 43 Nos 2-3, pp. 216-226, doi: 10.1016/j.1rp.2009.07.004.

Zott, C., Amit, R. and Massa, L. (2011), “The business model: recent developments and future
research”, Journal of Management, Vol. 37 No. 4, pp. 1019-1042, doi: 10.1177/0149206311406265.

Corresponding author
Sascha Kraus can be contacted at: sascha kraus@zfke.de

For instructions on how to order reprints of this article, please visit our website:
www.emeraldgrouppublishing.com/licensing/reprints.htm
Or contact us for further details: permissions@emeraldinsight.com

Downl oaded from http://ftp. nowpublishers.conljsbed/article-pdf/31/3/473/ 9586287/ j shed- 10- 2023- 0503. pdf by guest on 04 July 2026


https://doi.org/10.1016/j.lrp.2009.07.003
https://doi.org/10.1016/j.lrp.2017.06.007
https://doi.org/10.1111/1467-8551.00375
https://doi.org/10.1016/j.jclepro.2021.126694
https://doi.org/10.1016/j.jclepro.2021.126694
https://doi.org/10.1108/JMTM-02-2018-0061
https://doi.org/10.1287/orsc.2021.1519
https://doi.org/10.1287/orsc.2021.1519
https://doi.org/10.1108/IJEBR-06-2021-0496
https://doi.org/10.1016/j.jclepro.2016.02.095
https://doi.org/10.1007/s11846-023-00695-0
https://doi.org/10.1111/caim.12553
https://doi.org/10.1016/j.ijinfomgt.2022.102513
https://doi.org/10.1016/j.chb.2018.10.021
https://doi.org/10.1016/j.indmarman.2022.07.006
https://doi.org/10.1016/j.lrp.2009.07.004
https://doi.org/10.1177/0149206311406265
mailto:sascha.kraus@zfke.de

	Business model transition and entrepreneurial small businesses: a systematic literature review
	Introduction
	Business model concepts and small businesses
	Research methodology
	Results
	Business model transition framework
	External antecedents
	Internal antecedents
	Business model innovation in small businesses
	Digital, sustainable and international business models
	Output

	Discussion
	Originality
	Research gaps and future research agenda
	Practical and research implications
	Limitations

	References


