APPENDIX
Table A1: Variables and items
	
	Constructs
	Code
	Items

	
	AI_Exposure
	AIE_01 
	I often interact with AI-powered devices or services

	
	
	AIE_02 
	AI is a central part of my daily life

	
	
	AIE_03 
	I frequently use AI-powered learning platforms or resources for my tourism studies

	
	
	AIE_04 
	I am comfortable using various AI technologies to enhance my tourism knowledge and experiences.

	
	Creative confidence
	CC_01 
	I think I can use my creativity to efficiently solve even complicated problems

	
	
	CC_02 
	I am comfortable to think something new, different from what already exists

	
	
	CC_03 
	I am sure I can deal with problems requiring creativity

	
	
	CC_04 
	I believe in my abilities to creatively solve a problem

	
	Digital creativity
	DC_01 
	I suggest new ways to improve business performance or product/service quality through using Artificial Intelligence.

	
	
	DC_02
	I come up with creative solutions to task problems through using Artificial Intelligence.

	
	
	DC_03
	I often have new and innovative ideas at work when using Artificial Intelligence.

	
	Critical Thinking
	CT_01 
	AI tools empower me to tackle complex problems in tourism by facilitating the exploration of diverse solutions and the development of well-rounded plans.

	
	
	CT_02
	AI can provide me with vast amounts of data and insights, allowing me to analyze and refine my thinking for more precise decision-making.

	
	
	CT_03
	By leveraging AI-powered research and analysis, I can compare options within the tourism industry more systematically, leading to well-informed decisions.

	
	Problem Solving
	PS_01
	I have problems in the issue of where and how I should use the variables such as X and Y in the solution of a problem 

	
	
	PS_02 
	I cannot produce many options while thinking of the possible solutions to a problem 

	
	
	PS_03
	I cannot develop my own ideas in the environment of AI learning

	Absorptive capacity
	Acquisition
	Acq_01
	Since using AI tools for tourism research, I find myself actively searching for relevant information on a daily basis

	
	
	Acq_02
	After using AI-powered research platforms in tourism, I feel more motivated to explore diverse information sources beyond what's initially presented.

	
	
	Acq_03
	Since using AI for tourism research, I've noticed a growing emphasis on critically evaluating and integrating information from various external sources. 

	
	Assimilation
	Ass_01
	Since using AI tools in my tourism studies, I find it easier to share ideas and concepts about AI with my classmates.

	
	
	Ass_02
	Using AI tools in my tourism courses has encouraged collaboration between students from different specializations.

	
	
	Ass_03
	My instructors have adopted teaching methods that facilitate rapid communication and understanding of AI concepts among students since incorporating AI tools in the curriculum.

	
	
	Ass_04
	The use of AI tools in our tourism courses has led to more frequent discussions and group activities where students can exchange their learnings, challenges, and achievements related to AI.

	
	Exploitation
	Exp_01
	Since using AI tools in my tourism studies, I actively use the insights and results generated by AI to develop new tourism product or service ideas.

	
	
	Exp_02
	By leveraging AI in my tourism coursework, I regularly evaluate and adapt the AI-generated insights to my existing tourism knowledge, leading to more informed decisions.

	
	
	Exp_03
	Using AI for tourism research and analysis has improved my ability to apply new techniques and technologies, leading to more efficient tourism project development.

	
	Transformation
	Trans_01
	Since using AI tools in my tourism studies, I find it easier to structure and utilize the information I gather for different purposes.

	
	
	Trans_02
	Using AI in my tourism studies has helped me become more accustomed to absorbing new knowledge, preparing it for application in tourism projects, and sharing it with others.

	
	
	Trans_03
	Through AI-powered learning in tourism, I'm getting better at connecting existing tourism knowledge with new insights I discover using AI tools.

	
	
	Trans_04
	The knowledge I acquire through AI-based learning tools in tourism is allowing me to apply it more effectively in real-world tourism scenarios.



	
	Tourism Students' _Innovation Capabilities
	TSIC_01 
	Using AI tools in my tourism studies has helped me to acquire important new product information.

	
	
	TSIC_02 
	AI has enabled me to respond more effectively to changes in tourism products and trends.

	
	
	TSIC_03 
	My ability to master and understand complex new tourism products has been enhanced by using AI.

	
	
	TSIC_04 
	I find that AI helps me to develop a wider range of new tourism product ideas on a regular basis.

	
	
	TSIC_05 
	AI has been instrumental in identifying new opportunities for innovative tourism products and services.
































Table A2: Convergent validity 
	
	Constructs
	Items
	Outer loading (>0.7)
	Cronbach's alpha (α >0.7)
	Composite reliability (rho_a) (>0.7)
	AVE (>0.6)

	
	AI_Exposure
	AIE_01 
	0,892
	0,883
	0,897
	0,745

	
	
	AIE_02 
	0,729
	
	
	

	
	
	AIE_03 
	0,896
	
	
	

	
	
	AIE_04 
	0,922
	
	
	

	
	Creative confidence
	CC_01 
	0,727
	0,782
	0,788
	0,606

	
	
	CC_02 
	0,731
	
	
	

	
	
	CC_03 
	0,856
	
	
	

	
	
	CC_04 
	0,792
	
	
	

	
	Digital creativity
	DC_01 
	0,946
	0,854
	0,878
	0,782

	
	
	DC_02
	0,733
	
	
	

	
	
	DC_03
	0,957
	
	
	

	
	Critical Thinking
	CT_01 
	0,708
	0,716
	0,727
	0,64

	
	
	CT_02
	0,861
	
	
	

	
	
	CT_03
	0,824
	
	
	

	
	Problem Solving
	PS_01
	0,737
	0,836
	0,825
	0,737

	
	
	PS_02 
	0,882
	
	
	

	
	
	PS_03
	0,943
	
	
	

	Absorptive capacity
	Acquisition
	Acq_01
	0,807
	0,967
	0,812
	0,702

	
	
	Acq_02
	0,800
	
	
	

	
	
	Acq_03
	0,807
	
	
	

	
	Assimilation
	Ass_01
	0,908
	
	
	

	
	
	Ass_02
	0,889
	
	
	

	
	
	Ass_03
	0,898
	
	
	

	
	
	Ass_04
	0,895
	
	
	

	
	Exploitation
	Exp_01
	0,889
	
	
	

	
	
	Exp_02
	0,827
	
	
	

	
	
	Exp_03
	0,856
	
	
	

	
	Transformation
	Trans_01
	0,839
	
	
	

	
	
	Trans_02
	0,778
	
	
	

	
	
	Trans_03
	0,782
	
	
	

	
	
	Trans_04
	0,732
	
	
	

	
	Tourism Students' _Innovation Capabilities
	TSIC_01 
	0,712
	0,849
	0,878
	0,623

	
	
	TSIC_02 
	0,881
	
	
	

	
	
	TSIC_03 
	0,790
	
	
	

	
	
	TSIC_04 
	0,833
	
	
	

	
	
	TSIC_05 
	0,717
	
	
	








Table A3: Discriminant validity (Fornell and Larcker)
	 
	AI_E
	AC
	CC
	CT
	DC
	PS
	TSIC

	AI_Exposure
	0.817
	 
	 
	 
	 
	 
	 

	Absorptive capacity
	0.731
	0.821
	 
	 
	 
	 
	 

	Creative confidence
	0.302
	0.306
	0.690
	 
	 
	 
	 

	Critical Thinking
	0.654
	0.588
	0.247
	0.682
	 
	 
	 

	Digital creativity
	0.465
	0.398
	0.386
	0.522
	0.829
	 
	 

	Problem Solving
	-0.060
	0.016
	0.074
	-0.065
	-0.115
	0.828
	 

	Tourism Students' _Innovation Capabilities
	0.869
	0.636
	0.351
	0.604
	0.621
	-0.158
	0.732
























Table A4: Discriminant Validity (cross-loading)

	
	AI_Exposure
	Absorptive capacity
	Creative confidence
	Critical Thinking
	Digital creativity
	Problem Solving
	Tourism Students' _Innovation Capabilities

	AIE_01
	0.869
	0.598
	0.252
	0.584
	0.452
	-0.037
	0.692

	AIE_02
	0.669
	0.527
	0.178
	0.416
	0.275
	-0.012
	0.589

	AIE_03
	0.856
	0.616
	0.226
	0.570
	0.406
	-0.048
	0.718

	AIE_04
	0.858
	0.646
	0.321
	0.552
	0.370
	-0.091
	0.828

	Acq_01
	0.533
	0.790
	0.220
	0.440
	0.371
	0.045
	0.555

	Acq_02
	0.492
	0.723
	0.223
	0.394
	0.329
	-0.012
	0.503

	Acq_03
	0.542
	0.786
	0.200
	0.454
	0.320
	0.043
	0.539

	Ass_01
	0.624
	0.861
	0.235
	0.476
	0.361
	0.037
	0.554

	Ass_02
	0.577
	0.767
	0.196
	0.453
	0.313
	0.041
	0.470

	Ass_03
	0.594
	0.802
	0.227
	0.446
	0.344
	0.034
	0.502

	Ass_04
	0.558
	0.763
	0.228
	0.406
	0.349
	0.022
	0.487

	Exp_01
	0.679
	0.914
	0.326
	0.546
	0.346
	-0.010
	0.570

	Exp_02
	0.578
	0.752
	0.334
	0.453
	0.274
	0.040
	0.445

	Exp_03
	0.639
	0.823
	0.239
	0.447
	0.325
	0.018
	0.480

	Trans_01
	0.680
	0.935
	0.320
	0.608
	0.386
	-0.053
	0.599

	Trans_02
	0.651
	0.878
	0.293
	0.444
	0.246
	0.011
	0.548

	Trans_03
	0.654
	0.831
	0.258
	0.569
	0.279
	0.047
	0.475

	Trans_04
	0.576
	0.832
	0.196
	0.593
	0.330
	-0.066
	0.568

	CC_01
	0.166
	0.196
	0.595
	0.259
	0.230
	-0.010
	0.319

	CC_02
	0.220
	0.019
	0.689
	0.056
	0.266
	0.150
	0.266

	CC_03
	0.257
	0.352
	0.724
	0.260
	0.279
	-0.010
	0.300

	CC_04
	0.185
	0.265
	0.741
	0.121
	0.286
	0.068
	0.105

	CT_01
	0.381
	0.252
	0.280
	0.607
	0.315
	0.001
	0.385

	CT_02
	0.448
	0.426
	0.166
	0.714
	0.459
	-0.108
	0.453

	CT_03
	0.503
	0.505
	0.079
	0.719
	0.291
	-0.020
	0.398

	DC_01
	0.425
	0.346
	0.317
	0.470
	0.868
	-0.106
	0.533

	DC_02
	0.275
	0.285
	0.308
	0.358
	0.705
	-0.053
	0.457

	DC_03
	0.438
	0.353
	0.335
	0.462
	0.899
	-0.120
	0.550

	PS_01
	-0.042
	0.171
	0.068
	0.039
	-0.012
	0.348
	-0.047

	PS_02
	-0.017
	-0.027
	0.006
	-0.095
	-0.060
	0.768
	-0.132

	PS_03
	-0.082
	-0.006
	0.106
	-0.064
	-0.161
	1.160
	-0.179

	TSIC_01
	0.549
	0.384
	0.338
	0.313
	0.332
	-0.106
	0.579

	TSIC_02
	0.841
	0.583
	0.332
	0.507
	0.524
	-0.097
	0.875

	TSIC_03
	0.614
	0.363
	0.236
	0.347
	0.363
	-0.171
	0.594

	TSIC_04
	0.614
	0.588
	0.203
	0.515
	0.568
	-0.179
	0.920

	TSIC_05
	0.561
	0.350
	0.208
	0.511
	0.449
	-0.020
	0.618




