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The editors of the Journal of Trade Science welcome readers to the latest issue of the Journal:
Issue 2 (Volume 13). Starting with this issue, we will use editorials more to express opinions
around important topics rather than just present and summarize the articles in the issue. We
believe there is no better way to kick this off than to highlight the topic of emerging markets,
which is the focus of all four articles covered in this issue.

Emerging markets account for much of the global population and land, and they contribute
significantly to the world’s gross domestic product (GDP) (Cavusgil, 2021). Emerging
economies are driving global growth, with the performance of Group of Twenty (G20)
members accounting for nearly two-thirds of global growth in 2023 (Aslam and Brooks,
2024). They are predicted to grow at faster rates than advanced economies. For example,
Emerging Asia is expected to experience the highest GDP growth during 20242025, at 5.2%
in 2024 and 4.8% in 2025 (OECD, 2024).

Emerging markets share some commonalities: (1) rapid economic transformation, (2)
increasingly fundamental transformation in social and political domains, (3) increase in new
business start-ups, (4) home-grown companies becoming regional or global players and (5) the
rise of middle classes (Cavusgil, 2021). Many multinationals regard emerging and developing
countries as the key locations for profitable growth and future development. However, they
often face challenges, including cultural differences, social diversity, infrastructure gaps and
regulatory systems. Moreover, it should be noted that emerging markets are major contributors
to environmental issues, including resource degradation, air pollution and climate change
(Nguyen et al., 2022), putting sustainability pressure on businesses and other stakeholders.

Emerging economies have received growing research interest from environmental
management and business disciplines such as business ethics, international business,
management, and marketing (e.g., Cavusgil, 2021; Ferreira et al., 2020; Sheth, 2011;
Tatoglu et al., 2020). We at the Journal of Trade Science encourage rigorous research to
examine business and trade issues in the context of emerging and developing countries,
especially addressing the sustainability gap in these markets. We believe such research is
needed to advance theory and practice and offer fresh implications for future sustainability.
Fostering such impactful business and trade research in emerging markets is also an important
commitment of the Journal of Trade Science.

Ninh Nguyen and Van Son Dinh

References

Aslam, A. and Brooks, P.K. (2024), “Emerging markets on the global stage”, available at: https://
www.imf.org/en/Publications/fandd/issues/2024/09/Emerging-markets-on-the-global-stage-
aslam-petya-koeva J

© Ninh Nguyen and Van Son Dinh. Published in Journal of Trade Science. Published by Emerald
Publishing Limited. This article is published under the Creative Commons Attribution (CC BY 4.0)

Journal of Trade Science

licence. Anyone may reproduce, distribute, translate and create derivative works of this article (for both Vol 13 No. 2, 2025
commercial and non-commercial purposes), subject to full attribution to the original publication and Emerald Publishine o
authors. The full terms of this licence may be seen at http://creativecommons.org/licences/by/4.0/ e-ISSN: 2755-3957
legalcode DOI 101102}'gr§sN052§(1);55(7)33

Downl oaded from http://ftp. nowublishers.conjts/article-pdf/13/2/85/9865800/]ts-06-2025-073. pdf by guest on 03 June 2026


https://www.imf.org/en/Publications/fandd/issues/2024/09/Emerging-markets-on-the-global-stage-aslam-petya-koeva
https://www.imf.org/en/Publications/fandd/issues/2024/09/Emerging-markets-on-the-global-stage-aslam-petya-koeva
https://www.imf.org/en/Publications/fandd/issues/2024/09/Emerging-markets-on-the-global-stage-aslam-petya-koeva
http://creativecommons.org/licences/by/4.0/legalcode
http://creativecommons.org/licences/by/4.0/legalcode
https://doi.org/10.1108/JTS-06-2025-073

JTS Cavusgil, S. T. (2021), “Advancing knowledge on emerging markets: past and future research in
13.2 perspective”, International Business Review, Vol. 20 No. 2, 101796, doi: 10.1016/
’ j.ibusrev.2021.101796.

Ferreira, M.P., Reis, N.R. and Pinto, C.F. (2020), “Two decades of management research on emerging
economies: a citation and co-citation review”, International Studies of Management and
Organization, Vol. 50 No. 1, pp. 5-26, doi: 10.1080/00208825.2020.1724470.

86 Nguyen, N., Nguyen, H.V., D’Souza, C. and Strong, C. (2022), Environmental Sustainability in
Emerging Markets: Consumer, Organisation and Policy Perspectives, Springer, Singapore.

OECD (2024), Business Insights on Emerging Markets 2024, OECD Publishing, Paris.

Sheth, J.N. (2011), “Impact of emerging markets on marketing: rethinking existing perspectives and
practices”, Journal of Marketing, Vol. 75 No. 4, pp. 166-182, doi: 10.1509/jmkg.75.4.166.

Tatoglu, E., Frynas, J.G., Bayraktar, E., Demirbag, M., Sahadev, S., Doh, J. and Koh, S.L. (2020),
“Why do emerging market firms engage in voluntary environmental management practices?
A strategic choice perspective”, British Journal of Management, Vol. 31 No. 1, pp. 80-100,
doi: 10.1111/1467-8551.12351.

Downl oaded from http://ftp. nowublishers.conjts/article-pdf/13/2/85/9865800/]ts-06-2025-073. pdf by guest on 03 June 2026


https://doi.org/10.1016/j.ibusrev.2021.101796
https://doi.org/10.1016/j.ibusrev.2021.101796
https://doi.org/10.1080/00208825.2020.1724470
https://doi.org/10.1509/jmkg.75.4.166
https://doi.org/10.1111/1467-8551.12351

	Editorial: Fostering impactful research in emerging markets
	References


