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The publisher of Library Hi Tech wishes to retract the article Zhuang M, Zhu W, Huang L, Pan
W (2022), “Research of influence mechanism of corporate social responsibility for smart cities
on consumers’ purchasing intention”. Library Hi Tech, Vol. 40 No. 5 pp. 1147-1158, doi:
https://doi.org/10.1108/LHT-11-2020-0290. It has come to our attention that there are
concerns regarding the authorship, provenance, and content of the article; as a result, the
article’s findings cannot be relied upon. The decision to retract has been informed by COPE’s
guidelines on retractions and Emerald’s publishing ethics. Emerald’s authorship policy
guidelines make it clear that authorship is a fundamental aspect of transparency in the
publication process and ensures accountability and responsibility for reported research.
Despite attempts to contact the authors, the journal has received no response; the response of
the authors would be gratefully received. The publisher of the journal sincerely apologizes to
the readers.
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