
Table I: Differences in the BM between HILO, conventional EDLP, and discount retailers.

	FORMAT
	THE BM’s STRATEGIC LEVERS

	
HILO
	Promotions
Flyers
Fidelity cards
Many NMBs
Breadth and depth of the assortment

	

Discount
	EPPL (low price)
Limited assortment (in terms of breadth and depth)
Non-standardised product quality

	
Conventional EDLP 
	EPPL
No promotions, flyers and fidelity cards
Everyday low prices
Standardised and packaged products

	


EDLP at Sole365, Unes-U2 and Dodecà
	PPL
EPPL
No promotions, flyers and fidelity cards
Everyday low prices
Fresh and local products
NMBs (in limited numbers)
Shopping experience



Source: the authors.



[bookmark: _Hlk143292649]Table II: Corporate Information of Finiper Canova Group SPA, AP Commerciale srl and Multicedi srl


	Group
	Brand
	No. of Stores
	Revenue
	Employees
	Notes
	Last Update

	Finiper Canova
	Iper La grande i
	22 hypermarkets
	Included in group total
	Included in group total
	Large-format stores with in-house production and traditional market-style layout
	2023

	
	Unes
	207 (132 directly owned, 75 franchised)
	€1.2 billion
	Approx. 3,000
	All former U2, U! Come tu mi vuoi, and Qui C’è rebranded under “Unes – Vicini di Spesa”
	2023

	
	Il Viaggiator Goloso
	10 flagship stores
	Not separately disclosed
	Included in Unes
	Initially a premium private label, now a separate format with 1,300 SKUs (250+ organic)
	2023

	
	Group-Level Data
	
	€3.29 billion
	9.601
	Geographic focus: Lombardy, Piedmont, Veneto, Emilia-Romagna, Liguria. The Group operates by 91 restaurants and manages shopping centres
	2023

	AP Commerciale
	Sole365
	Over 90 supermarkets
	Included in group total
	Over 4,000
	Operates mainly in Campania and has recently expanded to Lazio. “Every Day Low Price” positioning
	2025

	
	La Speseria
	5 (in the Campania region)
	Not separately disclosed
	Included in group total
	Neighbourhood store format under AP Commerciale
	2025

	
	Group-Level Data
	
	€726 million
	3.650
	Part of the Megamark Group (Southern Italy’s largest distribution group) and a member of the Selex Group
	2023

	Multicedi
	Decò
	Approx. 300 (Supermercati, Market, Maxistore formats)
	Included in group total
	Not publicly disclosed
	The main brand of Multicedi, present across Southern Italy. Offers formats from convenience to large-scale stores
	2025

	
	DodeCà
	Over 27 stores
	Not separately disclosed
	Not separately disclosed
	EDLP strategy, brand targeting price-sensitive consumers, mainly in Southern Italy
	2025

	
	Group-Level Data
	
	€1.6 billion
	Approx. 4,000
	Focus: Southern Italy (Campania, Calabria, Basilicata, Molise, Lazio). Member of VéGé Group. Active in logistics, private label and franchising
	2023
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Source: The data were collected from the company’s website and by Moody’s Analytics (Orbis) by 2025.
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