Table VII: Summary of Customer Interview Responses (DoDeCa vs. Sole365)
	Supermarket Format
	Reasons for Choosing
	Most Competitive Products
	Innovative Services
	Most Visited Departments
	Areas for Improvement
	Shopping at Other Supermarkets?

	DoDeCa
	Convenience, proximity, vegan products, assortment, politeness of staff, store cleanliness, quality, courtesy, products for fitness, welcoming environment, savings, product traceability.
	Decò private label products, ready meals, fresh fish, pasta, ham, cheese, cured meats, fruits, vegetables, bread, private brand products.
	Parking, courteous staff, store cleanliness, fish cleaning service, innovative/automatic checkouts, CoriPet (plastic bottle recycling for discounts).
	Delicatessen, Fish counter, Greengrocer, Meat counter, Bakery.
	Greater product assortment, more non-food products (NAL), and finding lactose-free mozzarella.
	Some customers do not shop elsewhere. Others do, citing proximity to another store (Conad) or to find products not available at DoDeCa.

	Sole365
	Spacious layout, good assortment, positive atmosphere, store cleanliness, convenience, quality, polite staff, fitness products.
	Fresh fruit, olive oil, cheese, fish, fresh bread, private label products, vegetable milk.
	Spacious assortment with effective shelf display, quick checkouts, home delivery, extended opening hours, wide delicatessen counter, ready meals.
	Greengrocer, Fish counter, Bakery, Delicatessen.
	A perceived lack of staff in departments, need for more staff in aisles.
	Some customers do not shop elsewhere. Others frequent Decò and Conad for proximity, or other Sole365 locations. Some find other supermarkets (e.g., Piccolo and Conad) to be expensive and dirty.



