

Table VIII: Secondary sources 

	Type of source
	Source, topic and date
	Analytical use of the source

	Online newspaper
	www.alimentando.info, “Unes: addio all’Everyday low price?”, April 7, 2023
	To gain a better understanding of Unes’ business models

	Weekly newsletter and a monthly paper
	www.beauty2business.com, “Vi spiego perché l’Edlp ha un futuro radioso”, May 2 2023
	To gain a better understanding of Unes’ branding architecture

	Weekly retail magazine
	https://www.gdoweek.it, “Intervista con Mario Gasbarrino: la filosofia edlp di Unes”, May 5, 2009
	To gain a better understanding of how the Unes EDLP business model works

	Personal blog
	http://www.mariosassi.it, "Grande Distribuzione. UNES, quali prospettive per il futuro prossimo?", July 31, 2023
	Supporting the section on future developments in the Unes business model

	Online site for professionals in the retail sector
	https://www.gdonews.it, “Attenti a quei due Everyday-low-price al tramonto?", April 19, 2023
	Evaluating the potential of, or threats to, the EDLP business model

	Marca by BolognaFiere (Private label conference and exhibition)
	"Le insegne italiane puntano all’EDLP, ma il consumatore per la MDD continua a preferire la qualità", 15-16 January, 2025
	Useful description of the next trends

	YouTube (online video sharing platform), uploaded by Largo Consumo (consumer goods economics and marketing magazine for brands, large-scale distribution, specialists and catering, technology, supply chain, packaging and finance)
	www.youtube.com/watch?v=8dQ7xTMOHvM, "U2 è un esempio di EDLP diverso”, April 20, 2016

	Identifies the distinctive features of U2's EDLP business model

	Website (guide to work and master’s degrees for young graduates)
	https://www.jobadvisor.it, “Unes Supermercato”, 
	Describes the case study

	Daily news and information portal on the world of modern distribution
	https://distribuzionemoderna.info, "U2 fa rotta sui prodotti a marchio e rinuncia alle promozioni", February 15, 2011
	Describes U2's business model from price levers to private label architecture

	Reference newspaper in Italy for topics relating to startups, the digital economy, and innovation.
	https://www.economyup.it, "Unes punta sull’omnicanalità: ecco la strategia digitale dell’azienda della grande distribuzione", May 27, 2019
	Defines Unes' online retailing strategy

	Italian marketing and retail magazine, at the forefront of socioeconomic, technological and urban innovation.
	https://www.mark-up.it, “L’arte dell’acquisto non è solo negoziazione", August 7, 2018
	Explains Unes’ branding strategy on private labels, from "Viaggiator Goloso" to "Green Oasis"

	Website for professionals in the retail sector
	https://www.gdonews.it, "Unes: buone posizioni dei pdv, buona densità di popolazione e pochi consumatori stranieri", October 12, 2023
	Analyzes company data and the growth rate of Unes supermarkets

	In-depth website and weekly web magazine created by New Line Ricerche di Mercato.
	https://www.pharmaretail.it, "Retail, cresce la propensione all’Everyday low price", June 11, 2015
	Corroborates the hypothesis for the success of the EDLP format in Italy

	Website and main online information source for all professionals in the F&B sector.
	https://www.foodweb.it, "U2 a quota 103 punti vendita retail, Unes apre il 58° supermercato lombardo con formula edlp a Mediglia (MI), riconvertendo un negozio U!Come tu mi vuoi”, November 3, 2014
	Explains the continuous development of the Unes commercial network under the U2 label

	Digital tool and site for communication, storytelling, in-depth study, and market analysis, covering the entire supply chain: large-scale retail and retail buyers, manufacturing, processing and distribution companies, institutions and fairs. 
	https://insiderdairy.com, “Il food tra digital ed esperienza in negozio”, January 24, 2022
	Explains the digital strategy of Unes format labels (U2 and “Viaggiator Goloso”)

	Website and editorial project focusing on the company’s strategic use of digital technologies.
	https://www.digital4.biz, "Rossella Brenna è il nuovo Amministratore Delegato di Gruppo Unes. La manager, che è stata Direttore Marketing (dal 2004 al 2013) e Direttore Vendite (dal 2013 al 2019), subentra a Mario Gasbarrino che lascia l’azienda dopo 14 anni", July 26, 2019
	Explains the evolution of the EDLP business model following the management change.

	Weekly retail magazine
	https://www.gdoweek.it, "U2 fa il bis a Novara", November 21, 2014
	To gain a better understanding of how the U2 label supports sustainability

	Personal blog gathering news on grocery retailing
	https://aziendeincampo.wordpress.com, "Strategia di pricing: chi fa o non fa il Confronta&Risparmia sullo scaffale", November 1, 2021	
	Defines the evolution of the EDLP format in Italy from Unes (U2) e "Viaggiator Goloso" to Rossetto supermarkets up to Sole365

	Monthly economics and marketing magazine on the food and non-food consumer goods supply chain, which mainly deals with observing the complexity of the relationships between production companies, modern distribution, and related systems and services.
	https://www.largoconsumo.info, "Sole365, pioniere dell’Edlp nel Sud", October 29, 2021
	Discusses the history of the Sole365 case

	Daily source of online news and information about modern distribution
	https://distribuzionemoderna.info, "Unes: nuova apertura sotto il segno dell’eco-sostenibilità ad Asti", December 22, 2011
	Illustrates the growth of the Unes Group using company data

	Web magazine dedicated to mobile technology (smartphones, tablets and wearables), consumer electronics, computers, gadgets, IoT, artificial intelligence, accessories, lifestyle, and customs
	https://www.igizmo.it, “iMeets Unes: Il food tra digital ed esperienza in negozio. Unes, un gruppo di imprenditori sotto la guida di Rossella Brenna”, January 17, 2022
	Explains the evolution of the Unes group and its labels after the new management takeover

	Online food sector magazine for operators and professionals. Information and updates on the market.
	https://www.alimentando.info, “Unes-U2/Finiper starebbe per abbandonare l’Everyday low price. Possibile? Voi cosa ne pensate?”, April 5, 2023
	To learn more about why the Unes group has abandoned the EDLP (pure) business model over time

	Weekly retail magazine
	https://www.gdoweek.it, "Accordo di distribuzione tra Cortilia e il Viaggiator Goloso", May 13, 2024
	To follow the evolution of "Viaggiator Goloso" from high-margin private labels to a sales format that creates distribution partnership

	Weekly retail magazine
	https://www.gdoweek.it, “Gallery. Sole365 (Selex): nuovo format Edlp a Marcianise (CE)”, May 2, 2024
	Explains the growth of the Sole365 label as an EDLP business model in southern Italy

	Online site and leading Italian fair dedicated to innovation for businesses, startups, public bodies and enablers.
	https://www.smau.it, "Sole 365 per una spesa online tranquilla e conveniente", October 21, 2020
	Discusses Sole365's EDLP business model

	Weekly retail magazine
	https://www.gdoweek.it, "Sole 365 (Selex): convenienza e multicanalità i driver della crescita", September 30, 2022
	Describes the strategic trajectories of Sole365's business model

	The leading multimedia information agency in Italy, among the global first 
	www.ansa.it, “Sole365 al Marketing & Retail Summit”, March 24, 2023
	Describes the project and history of the Sole365 brand and its evolution from family business to reference company

	Online newspaper for news from the principal districts of the city of Caserta, with information on sports and culture.
	https://www.casertanews.it, "Sole365 apre al "Campania" con un nuovo format: la spesa si trasforma in esperienza sociale", April 27, 2024
	Explains the value proposition of the Sole365 format, such as its shopping experience and fresh-served departments

	Online site for professionals in the retail sector
	www.gdonews.it, "Sole365, un brand di successo apre un nuovo punto vendita ad alto rischio", 10 July 2022
	To gain a better understanding of the growth of Sole365 supermarkets in the Campania region

	Online newspaper with current affairs and news from the principal districts of the city of Naples, with information on sport and culture.
	https://www.napolitoday.it, "Arriva al Vomero il supermercato Sole365: Prezzi bassi 365 giorni l’anno", June 21, 2017
	To learn more about how Sole365's commercial network is growing thanks to the EDLP business model
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Source: own elaboration based on secondary source (data).
Table IX: Social Media Presence Overview of the labels.

	Platform
	Brand/page
	Handle/url
	Followers
	Engagement metrics
	Notes

	Facebook
	Iper La grande i
	facebook.com/IperLaGrandei
	120,000+
	Average engagement rate: 1.5%
	Regular posts featuring promotions and events.

	Instagram
	Iper La grande i
	instagram.com/iperlagrandei
	35,000+
	Average engagement rate: 2.0%
	Visual content showcasing products and in-store experiences.

	LinkedIn
	Finiper Canova Group
	linkedin.com/company/finiper-canova
	5,000+
	Engagement varies by post
	Corporate updates and career opportunities.

	Facebook
	Unes
	facebook.com/UnesSupermercati
	80,000+
	Average engagement rate: 1.8%
	Promotions and community engagement.

	Instagram
	Unes
	instagram.com/unes_supermercati
	25,000+
	Average engagement rate: 2.2%
	Product highlights and recipes.

	Facebook
	Il Viaggiator Goloso
	facebook.com/IlViaggiatorGoloso
	60,000+
	Average engagement rate: 2.0%
	Gourmet product features and events.

	Instagram
	Il Viaggiator Goloso
	instagram.com/ilviaggiatorgoloso
	30,000+
	Average engagement rate: 2.5%
	High-quality images of gourmet offerings.



	Platform
	Brand/Page
	Handle/URL
	Followers
	Engagement Metrics
	Notes

	Facebook
	Sole365
	facebook.com/Sole365
	90,000+
	Average engagement rate: 2.0%
	Daily updates on offers and community initiatives.

	Instagram
	Sole365
	instagram.com/sole365
	40,000+
	Average engagement rate: 2.5%
	Visual content highlighting products and store events.

	LinkedIn
	AP Commerciale
	linkedin.com/company/ap-commerciale
	2,000+
	Engagement varies by post
	Corporate news and job postings.

	Facebook
	La Speseria
	facebook.com/LaSpeseria
	10,000+
	Average engagement rate: 1.5%
	Local store promotions and news.

	Instagram
	La Speseria
	instagram.com/la_speseria
	5,000+
	Average engagement rate: 1.8%
	Product showcases and community events.



	Platform
	Brand/Page
	Handle/URL
	Followers
	Engagement Metrics
	Notes

	Facebook
	Supermercati Decò
	facebook.com/supermercatideco
	Not specified
	Active posting observed
	Posts include promotions and store openings.

	Instagram
	Supermercati Decò
	instagram.com/supermercatideco
	29,000+
	Regular content updates
	Features recipes and product highlights. 

	LinkedIn
	Supermercati Decò
	Not available
	N/A
	N/A
	No official LinkedIn page found.

	Facebook
	Dodecà Supermercati
	facebook.com/dodecasupermercati
	Not specified
	Active posting observed
	Shares promotions and community events.

	Instagram
	Dodecà Supermercati
	instagram.com/dodecasupermercati
	7,500+
	Regular content updates
	Highlights product deals and store activities. 

	LinkedIn
	Dodecà Supermercati
	Not available
	N/A
	N/A
	No official LinkedIn page found.



Notes:
· Engagement Metrics: The average engagement rate is calculated based on likes, comments, and shares relative to the number of followers. These figures are approximate and can vary over time.
· Data Sources: Follower counts and engagement metrics are based on publicly available data as of May 2025. Please refer to the social media platforms for the most accurate and up-to-date information.
· La Speseria: Limited data is available for La Speseria's social media presence, as it operates on a more localised scale.
·   Engagement Metrics: Specific engagement rates (likes, comments, shares) are not publicly available for these pages. However, both brands actively post content related to promotions, product highlights, and community events.
·   LinkedIn Presence: There are no official LinkedIn pages for either "Decò" or "Dodecà" Supermercati.
·   Data Accuracy: Follower counts and engagement observations are based on publicly available information as of May 2025.
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